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Register  &  Tribune  Win  Again, 
Retiring  E  &  P  Promotion  Cup 

Competition  Is  Keen  ...  No  Entry  Wins  More 
Than  One  First . . .  Providence  Journal,  Second 
. . .  N.  Y.  Mirror  Best  With  Trade  Ads 


^ha  silver  cup  which 
lh«  Register  &  Trib¬ 
une  takes  home. 


IfINNER  of  the  Editor  &  Publisher 
Promotion  Contest  for  the  third 
line  in  seven  years,  and  now  perma- 
n  e  n  t  possessor 
of  the  big  silver 
cup  for  all- 
around  newspa¬ 
per  promotion,  is 
the  Des  Moines 
Register  &  Trib¬ 
une. 

The  Iowa  pa¬ 
per  hooked  its 
third  leg  on  the 
Editor  &  Pub¬ 
lisher  cup  this 
week  after  a 
jury  of  top-flight 
advertising  men 
chose  it  as  the 
stand-out  p  e  r  - 
former  in  pro¬ 
motion  for  1941. 
Winners  in  the 
individual  classi¬ 
fications  were 
spread  out  over  a  long  list  of 
contestants.  The  Register  &  Trib¬ 
une  nosed  out  the  competition  by 
l^ng  in  five  of  the  nine  classifica- 
It  placed  first  in  only  one 
i^ification,  for  the  best  institutional 
'*ropaign,  but  earned  second  place  in 
^ertiscments  for  circulation,  for 
Rifled  advertising,  for  trade  paper 
advertisements  and  direct  mail  for 
*eulation. 

Second  place  for  all-around  per- 
P>nnanco  went  to  the  Providence 
and  Bulletin  which  placed 
in  classified  advertising  and  sec- 
l^in  direct  mail  directed  to  adver- 
■“•rs.  TTie  stiffness  of  the  competition 

E indicated  by  the  fact  that  not  a 
e  newspaper  won  more  than  one 
place  in  the  various  classifica- 

Mirrer  Best  With  Trade  Ads 

glhe  New  York  Mirror  placed  first 
I  l»th  the  best  single  ad  and  best 
Paign  for  trade  paper  advertise¬ 
rs.  Both  of  these  groups,  how- 
were  under  the  one  classification 
^^ade  papers.  This  was  the  only 
cation  in  which  the  Mirror  p?r- 
ted  and  the  paper  was  thus  ii- 


By  R.  M.  DOBIE 

eligible  for  consideration  for  the  best 
all-around  award. 

The  Register  &  Tribune  is  the  first 
paper  to  get  fiermanent  possession  of 
the  silver  trophy  since  the  New  York 
Daily  News  won  it  three  straight 
times  in  1932-33-34.  However,  both 
the  New  York  Times  and  New  York 
Sun  had  two  legs  on  the  cup  and  a 
victory  for  either  would  have  brought 
permanent  possession. 

This  year  the  Times  won  second 
place  for  the  best  institutional  cam¬ 
paign.  The  Sun  had  two  seconds,  in 
advertisements  for  advertisers  and 
data  book  classifications. 

Now  that  the  cup  has  been  retired, 
all  previous  legs  on  it  are  canceled. 
Next  year  contestants  start  again 
from  scratch. 

The  judging,  which  took  place  at  the 
New  York  Athletic  Club,  was  stream¬ 
lined  this  year  by  choosing  the 
winners  on  the  basis  of  an  entire  cam¬ 
paign  rather  than  any  single  adver¬ 
tisement.  The  only  exceptions  to  this 
were  in  the  trade  paper  and  insti¬ 
tutional  classifications,  where  awards 
were  made  for  both  campaigns  and 
single  advertisements. 


Five  advertising  agency  men,  three 
advertising  managers  of  well  known 
companies,  and  one  printing  expert 
made  the  awards.  They  were:  W.  S. 
Brown,  advertising  manager  of  Can¬ 
ada  Dry  Ginger  Ale,  Inc.;  John  J. 
Flanagan,  manager  of  publication 
media,  McCann-Erickson;  William  J. 
Griffin,  vice-president  in  charge  of 
copy,  Erwin,  Wasey  &  Co.;  J.  R.  Jack, 
superintendent  of  printing,  Johns- 
Manville  Corp.;  Albert  M.  Lewis,  di¬ 
rector  of  media.  Pedlar  &  Ryan;  G. 
Allen  Reeder,  advertising  manager, 
Carstairs  Division  of  Calvert  Distil¬ 
lers;  Ralph  Robertson,  media  director, 
Colgate-Palmolive-Peet  Co.,  Jersey 
City,  N.  J.;  George  H.  Schiesser,  space 
buyer,  Erwin,  Wasey;  and  Ray  Vir  Den, 
vice-president,  Lennen  &  Mitchell. 

Marston  Wins  Again 
John  Marston  is  the  promotion 
manager  of  the  Des  Moines  papers 
which  permanently  won  the  silver  cup. 
Promotion  managers  for  other  first 
award  winners  are:  Kenneth  S.  Sei¬ 
bert,  Providence  Journal  and  Bulle¬ 
tin;  James  D.  McCoy,  Jr.,  Anderson 
(S.  C.)  Independent  and  Daily  Mail; 
Pierre  D.  Martineau,  Memphis  Com¬ 


1941  PROMOTION  CONTEST  WINNERS 

Best  all-around  promotion  by  an  individual  newspaper:  First — Des  Moines 
Register  &  Tribune  (for  the  third  time).  Second — Providence  Journal  &  Bulletin. 

Advertisements  for  Circulation:  First — Chicago  Daily  News.  Second:  Des 
Moines  Register  &  Tribune;  Honorable  Mentions — St.  Louis  Globe-Democrat, 
Minneapolis  Morning  Tribune. 

Advertisements  for  Advertising:  First — Philadelphia  Bulletin;  Second — New 
York  Sun. 

Advertisements  for  Classified  Advertising:  First — Providence  Journal  & 
Bulletin.  Second:  Des  Moines  Register  &  Tribune. 

Institutional  Advertisements:  For  the  best  single  ad:  First — Anderson  (S.  C.) 
Independent  &  Daily  Mail.  Second:  Charlotte  News.  Honorable  mentions — 
Port  Huron  (Mich.)  Times-Herald.  For  the  Best  Cempaign:  First — Des  Moines 
Register  Tribune.  Second — New  York  Times. 

Trade  Paper  Advertisements:  For  the  best  single  ad:  New  York  Mirror  (first 
and  second  awards).  For  the  best  campaign:  First — New  York  Mirror.  Second- — 
Des  Moines  Register  &  Tribune.  Honorable  Mention — Memphis  Commercial 
Appeal  &  Press-Scimitar. 

Direct  Mail — (a)  Directed  to  Advertisers:  First— Memphis  Commercial  Ap^al 
&  Press  Scimitar.  Second — Providence  Journal  li  Bullletin.  (b)  ^r  circulation: 
First  Omaha  World-Herald.  Second — Des  Moines  Register  &  Tribune. 

Date  Books:  First— New  York  Herald  Tribune.  Second — New  York  Sun. 
Honorable  Mention — ^Washington  Post. 

Research:  (This  classification  was  added  at  the  special  request  of  the  judges.) 
First — Milwaukee  Journal.  Second— New  York  Herald  Tribune. 


Elsa  Lang 


C.  R.  Conle& 


mercial  Appeal  and  Press -Scimitar; 
T.  W.  Summers,  Omaha  World-Her¬ 
ald;  Courtland  R.  Conlee,  Milwaukee 
Journal,  and  Elsa  Lang  of  the  New 
York  Herald  Tribune. 

Carl  Carstensen,  promotion  man¬ 
ager  of  the  Chicago  Daily  News,  re¬ 
ports  that  his  paper’s  promotion  was 
prepared  by  the  promotion  depart¬ 
ment  and  the  newspaper’s  agency, 
Chadwick  &  Harriman.  George  Eager 
of  the  Philadelphia  Bulletin  promo¬ 
tion  department  says  that  the  winning 
ads  for  his  newspaper  were  prepared 
by  N.  W.  Ayer  and  the  newspaper. 
And  the  winning  campaigns  of  the 
New  York  Mirror  were  based  on  ideas 
developed  by  Publisher  Charles  B. 
McCabe  and  H.  A.  Calahan. 

War  Coverage  Emphasized 

Many  of  the  winning  campaigns 
played  up  different  phases  of  the  war, 
particularly  coverage  of  foreign  news 
and  the  importance  of  a  clear  inter¬ 
pretation  of  news  events.  War  photo¬ 
graphs  and  maps  were  also  featured 
in  promotion  pieces. 

Comments  of  the  judges  made  while 
choosing  the  winners  indicated  that 
there  was  some  disappointment  over 
lack  of  imagination  in  many  of  the 
entries.  Some  of  the  art  work  was 
also  criticized  as  being  too  amateurish. 

The  institutional  campaign  of  the 
Des  Moines  Register  &  Tribune  that 
won  first  place  for  institutional  cam¬ 
paigns  set  out  to  explain  that  a  clear 
understanding  of  the  news  was  more 
important  in  1941  than  ever  before. 
“You  want  clear  windows  for  your 
mind  in  1941,”  one  ad  says,  under  a 
cut  of  a  window,  outside  of  which  is 
a  hazy  picture  of  a  flight  of  bomber 
planes  and  marching  soldiers.  An¬ 
other  ad,  illustrated  with  a  picture  of 
a  knothole,  has  the  headline,  “1941  is 
no  time  to  see  the  news  through  a 
knothole.”  Another  ad  carries  only 
half  of  a  picture,  with  the  caption, 
“There’s  nothing  wrong  with  this  pic¬ 
ture — except  that  it’s  only  half  there.” 

There  was  nothing  elaborate  about 
the  campaign.  But  it  was  timely,  and 
compact,  and  quick  to  come  to  the 
point.  Although  an  institutional  cam¬ 
paign,  the  ads  did  a  down-to-earth 
job  of  selling  the  newspaper  to  its 
readers. 

Second  award  for  the  best  institu¬ 
tional  campaign  went  to  the  New  York 
Times  which  used  the  same  type  of 
effective  drawings,  white  space,  and 
sophisticated  copy  that  helped  it  win 
two  legs  on  the  silver  cup.  All  of  the 
ads  submitted  in  the  institutional 
campaign  this  year  carried  a  humor¬ 
ous  note.  One  tells  about  Moe  Berg, 
the  erudite  baseball  coach,  who  had 
a  newsboy  bring  a  copy  of  the  Times 
to  his  dugout  in  the  ball  park.  An¬ 
other,  illustrated  with  a  cartoon  by 
Steig,  tells  of  a  Times  subscriber  in 
Brazil  who  has  his  Times  delivered 
daily  by  air  mail,  at  an  annual  cost  ef 


professional  touch  which  was  - -  - -  - - - 

lacking  in  many  of  the  other  en¬ 
tries.  It  was  written  by  H.  A. 

Calahan,  advertising  and  promo-  /  A 

tion  consultant,  whose  work  for 
other  newspapers  has  already 
been  singled  out  by  judges  in 
previous  promotion  contests. 

The  winning  campaign  was  built  . 

around  a  comparison  of  the  re-  £ 

tailers’  and  Mirror’s  business.  ^ 

“We’re  in  the  newspaper  busi-  % 

ness,”  one  ad  reads.  “You’re  in 

the  retail  business.  But  we  both  HM  anir 

grow  in  exactly  the  same  way.  i 

The  first  step  is  to  achieve  a  sud- 

den  temporary  increase  in  busi-  T— _ _ 

ness.  Our  circulation  men  call  EsHHiESESS 

that  a  ‘bulge.’  The  second  step  - — ~ 

is  to  hold  part  of  that  bulge  per-  rr.s=_  - 

manently.  We  newspaper  men 

call  that  ‘consolidating  the  ■»«■■*»  — 

bulge.’  ” 

The  best  single  trade  paper  ad - - - —  — = 

hammered  away  at  the  same  This  striking  ad.  submitted  by  the  Prori 
theme.  “Want  to  beat  last  year?  dence  Journal  and  Bulletin  with  a  simple 
— So  do  we.  Want  to  get  new  but  effective  illustration,  short  but  punch 
customers? — So  do  we.  Want  to  copy,  and  plenty  of  white  space  was  on 
keep  those  customers? — So  do  the  ads  in  the  campaign  judged  tk 
•we.”  effective  for  classified  advertising. 

Each  of  these  questions  is 

played  up  in  headlines  spaced  c'ago  News  foreign  correspondents,  ar 
vertically  down  one  half  of  the  shown  in  action  pictures,  with  cop; 
layout.  The  other  half  is  re-  relating  the  feats  that  each  achieve 


There's  Nothing 


\  with  this 
\  picture 


served  for  copy  which  concludes  paper, 

thus:  “Advertise  to  Mirror  cus- 
tomers.  Then  deliver  the  goods 
the  way  the  Mirror  delivers  the 
goods  and  you  will  beat  last  year, 
will  gain  new  customers,  will 
hold  these  customers.” 

Space  Buyers'  Ads 
The  Des  Moines  Register  & 

Tribune  chalked  up  one  of  the 
second  places  that  helped  it  win 
the  cup  in  the  trade  paper  classi¬ 
fication.  Its  series  of  ads,  di¬ 
rected  to  space  buyers  and  telling 
them  that  the  paper’s  circulation 
goes  far  beyond  Des  Moines,  was 
another  example  of  the  paper’s 
effective  technique.  £lach  ad  car¬ 
ried  a  humorous  drawing  or 
heavy  type  headline  and  copy 
-  was  brief  and  to  the  point.  Many 
of  these  ads  ended  with  the  re¬ 
minder  to  space  buyers; 
schedules  please.” 

A  special  honorable  mention  for  an 

. .  . .  "  _  '  paper  campaign 

A  campaign  which  ran  in  tiuee  retail  went  to  the  Memphis  Commercial  Ap- 


Also  using  full  page  ads,  but  with 
these  featuring  football  rather  than 
foreign  news  coverage,  the  Des  Moines 
Register  &  Tribune  took  another  sec¬ 
ond  in  the  advertisements  for  circula¬ 
tion  classification.  Each  ad  is  pro¬ 
fusely  illustrated  and  many  use  red 
headlines  to  get  attention.  One  ad 
contains  endorsements  of  the  paper's 
sports  section  from  famous  football 
coaches;  another  introduces  the  sports 
writer’s  on  the  staff,  and  others  tell 
how  action  and  close-up  football  pic¬ 
tures  are  taken,  rushed  to  the  office  by 
plane,  and  developed  for  the  Sunday 
edition. 

The  entries  in  the  ads  for  circulation 
group  were  of  such  high  caliber  that 
the  judges  awarded  special  honorable 
mention  to  the  St.  Louis  Globe-Demo¬ 
crat  and  the  Minneapolis  Momtsy 
Tribune.  The  Globe-Democrat’s  serks 
emphasized  the  importance  of  news 

about  $4,137.  Other  ads  featured  the  in  the  trade  paper  classification  was  A  special  honorable  mention  for  an  complete  covera^  ^ 

newspa^r’s  coverage  of  science  news,  one  of  the  highlights  of  the  contest,  outstanding  trade  paper  campaign  ^ 

foreign  news,  and  business  opportuni-  A  campaign  which  ran  in  three  retail  went  to  the  Memphis  Commercial  Ap-  P  P® 

ties.  trade  papers  took  first  in  the  best  trade  P®al  and  Pre^-Scimitar  for  a  series  of  Plugs  Morning  Papurs 

’The  first  award  for  the  best  single  paper  campaign  classification,  and  beautifully  illustrat^  ads  outlining  The  Minneapolis  Morning  Tribune's 

institutional  advertisement  went  to  two  single  ads  from  the  same  cam-  the  paper’s  community  activities  and  campaign  played  up  the  point  that 

the  Anderson  (S.  C.)  Independent  paign  won  first  and  second  places  in  achievements.  some  of  the  biggest  war  stories  break 

and  Daily  Mail  for  a  full  page  spread  the  classification  for  individual  ad-  lo  the  important  advertisements  for  at  night,  too  late  for  the  evening 

announcing  that  the  paper  contributes  vertisements.  circulation  section  the  Chicago  Daily  broadcasts,  but  in  time  for  publication 

more  than  $66,000  worth  of  free  pub-  None  of  the  Mirror  ads  contained  News  took  first  place  with  a  series  of  ju  the  morning  newspaper.  The  a<is 
licity  annually  to  civic  enterprises  in  any  illustrations  whatsoever,  depend-  full  page  spreads  featuring  its  foreign  are  illustrated  with  large  action  pic- 

Anderson.  There  was  nothing  unusual  ing  entirely  on  interesting  copy,  in-  news  coverage.  Leland  Stowe,  John  tures,  and  heavy  headlines,  are  u^ 

about  the  lay-out,  the  illustrations,  or  telligently  presented.  The  judges  T.  Whitaker,  Wallace  R.  Deuel,  Helen  Each  ad  covers  a  full  page, 

the  copy,  but  the  idea  was  original,  agrei^  that  the  Mirror  copy  had  a  Kirkpatrick,  and  Bob  Casey,  all  Chi-  advertisements  for  advertis- 

forceful  and  simply  presented.  Pro¬ 
motion  manager,  as  well  as  production 
manager  for  the  paper,  is  James  D. 

McCoy,  Jr. 

B«sf  l»tihiHeial  Ads 
Second  place  for  the  most  effective 
institutional  ad  went  to  the  Charlotte 
News  for  its  attention-getting  head¬ 
line:  “Tnie  world  will  arrive  here 
some  time  between  4  and  6  tonight.” 

The  illustration  shows  the  doorstep 
of  a  suburban  house  and  copy  explains 
that  daily,  between  4  and  6,  the  Char¬ 
lotte  News  is  delivered  to  homes  com¬ 
plete  with  news  of  the  entire  world. 

Special  honorable  mention  went  to 
a  Port  Huron  (Mich.)  Herald  institu¬ 
tional  ad,  carrying  a  humorous  draw¬ 
ing  of  an  elephant  and  the  headline, 

“Two  million  Americans  never  saw  an 
elephant.”  Copy  points  out  that  two 
million  persons  are  bom  in  this  coun¬ 
try  every  year,  and  that’s  why  the 
circus  always  has  an  elephant,  and  it’s 


(except  that  it's  only  half  there) 


If  you  could  ito  whole  of  the  ebove  pictuce,  you'd  find  if  inftf* 
•sting  And  fuH  of  metntng. 

It’i  some  w4y  with  today's  impoHont  n*w$— wKon  you  got  tf>« 

COMPLETE  pic^rt,  rt»e  w*y  that  The  0t$  MoIn«  Do^ly  R«gi*t#f 
H  to  you,  it*$  filWd  with  titr*  intoreit  ond  mo«ning. 

Thor«'$  mor«  to  the  news  every  dey  than  bere  ficts.  There  are 
reteted  feet*,  comments,  opinioni  by  observers  on  ei  sides,  bedi- 
ground  material.  Having  this  "plus’*  material  means  not  ofdy  more 
news  but  actually  "quicker-to-reed"  news  more  easily  grasped. 


The  Des  Moines  Daily  Register 

“Plus”  News  Sert>icc  EVERY  Day 


0th 

laws 

woul( 

Giv 

receh 

printi 


Here  is  an  example  of  the  kind  of  ads  that  won  top  honors  for  the  Des  Kdoines  Register 
&  Tribune  for  the  most  effective  institutional  campaign. 


succe 
serve 
ing  h 
shaU 
presii 


The  promotion  department  of  the  Des  Moines  Register  &  Tribune  lines  up  for  e 
picture  after  winning  the  silver  cup  for  all-around  promotion  for  the  third  time.  From 
I.  to  r.,  front  row,  W.  B.  Wright,  Hellie  Podreberec,  Wayne  Crew;  back  row,  Eugene 
Raven,  Herlowe  Clerk,  Jonathan  Snow,  Gerald  Reynolds,  and  John  Merston,  promotion 

manager. 


for  march  28,  1942 
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Liberalized  Admission  Rules 
Urged  in  AP  By-Law  Revision 


Committee  Proposes  Broadened  Opportunity 
For  Acquisition  of  Memberships,  Redefines 
"Protest  Rights"  . . .  Suggests  Other  Changes 

By  WALTER  E.  SCHNEIDER 


PROPOSALS  for  broadening  the  opportunity  for  acquisition 
of  Associated  Press  memberships  were  among  recommen- 


has  approximately  doubled  since  its 
charter  was  issued  in  1900,  the  com- 

dations  made  by  the  AP’s  Spmal  Committee  for  Revision  of  hi™ 

the  By-LiEWS  which  hEVG  just  OGGH  SUbinittGd  to  iriGniDGrS  for  heen  but  few  instances  where  new 
consideration  at  their  annual  meeting  in  New  York  on  April  20.  members  have  been  admitted  by  vote 
Under  the  proposed  new  rules  a  member  could  be  elected  by  of  the  membership  in  fields  where  pro- 
a  majority  instead  of  four-fifths  of  the  membership,  or  could  test  rights  exist.” 
be  admitted  by  the  board  of  directors,  but  in  either  case  no  history  of  the  ap  the 

newspaper  owner  would  be  entitled  to  election  until  the  “pro¬ 
test  rights”  of  members  affected  had  been  evaluated  by  the 
board  and  the  sum  or  sums  determined  upon  had  been  de¬ 
posited  with  the  AP  treasurer. 

for  the  benefit  of  afternoon 


Redefinition  of  the  historic  right  of 
protest  empowers  the  member  holding 
it  to  receive  from  the  AP  treasurer 
the  amount  or  amounts  determined  by 
the  board  of  directors  adequately  to 
represent  the  “loss  or  damage  to  the 
value  of  his  or  its  membership  result¬ 
ing  from  such  election  of  a  new  mem¬ 
ber”  before  such  an  election  takes 
place.  Determination  of  “loss  or  dam¬ 
age”  will  give  consideration  to  “the 
contribution  to  the  tangible  and  in¬ 
tangible  assets  of  the  AP  theretofore 
made  by  the  member  so  entitled  to  the 
right  of  protest.” 

Other  Drastic  Revisions  Urged 

Other  drastic  revisions  of  the  by¬ 
laws  proposed  by  the  committee 
would; 

Give  members  the  opportunity  to 
receive  and  use  AP  news  reports  for 
printing  on  some  basis  similar  to  that 
by  which  these  reports  have  been 
made  available  for  broadcasting. 

Make  it  possible  for  members  own¬ 
ing  Sunday  “non-member”  newspa¬ 
pers  to  acquire  the  right  to  publish 
die  Sunday  report,  which  now  may  be 
broadcast  by  members  with  radio 
facilities  but  may  not  be  published. 

Limit  the  number  of  a  director’s 
successive  terms  to  three  (nine  years) 
served  after  April  20, 1942,  unless  dur¬ 
ing  his  term  of  office  as  director  he 
shall  have  served  as  president  or  vice- 
president  of  the  AP. 

Require  that  at  least  one  resident  of 
aach  of  the  six  geographical  divisions 
of  the  AP  be  represent^  on  the  direc¬ 
torate  in  addition  to  the  New  York 
resident  and  three  representatives  of 
newspapers  published  in  cities  of  less 
than  50,000  population. 

Make  possible  ratification  of  by-law 
amendments  at  a  regular  meeting  by  a 
niajority  of  members,  instead  of  four- 
fifth,  after  amendments  have  been  ap¬ 
proved  by  two-thirds  of  the  directors. 

Coaid  Sasptad  Assassmaatt 
Empower  the  board  to  relieve  from 
their  weekly  assessments  members 
'*^ho  are  forced  to  suspend  because  of 
causes  beyond  their  control,  and  to 
allow  the  directors  to  permit  continu¬ 
ance  of  membership  in  such  circum¬ 
stances. 

Define  morning,  afternoon  and  Sun¬ 
day  papers  because  “the  actual  hours 
of  publication  of  members’  newspapers 
vary  all  over  the  dial.” 

Give  morning  members  the  right  to 
^^ive  and  publish  the  day  report  in 
adiUons  published  outside  the  hours 
uefined,  upon  application  to  the  board 
and  upon  payment  to  the  AP’s  trea¬ 


surer 

members  holding  the  right  of  protest 
in  the  same  city  such  amount  or 
amounts  as  shall  be  determined  by  the 
directors,  together  with  the  assess¬ 
ments  for  the  day  report  as  fixed  and 
apportioned  by  the  directors.  Eve¬ 
ning  members  would  be  given  a  sim¬ 
ilar  right  under  comparable  conditions, 
and  if  they  desired  to  publish  a  Sun¬ 
day  edition  from  the  night  report  in 
addition  to  the  day  report,  these  con¬ 
ditions  also  would  be  applicable. 

The  revision  committee,  appointed 
after  last  year’s  membership  meeting, 
submitted  a  13-page  report  outlining 
its  recommendations  and  the  reasons 
they  were  proposed.  Appended  to  this 
report  were  the  proposed  amendments 
and  the  existing  by-laws  printed  side 
by  side.  Capital  letters  were  used  in 
each  column  to  indicate  suggested 
amendments  and  omissions  from  the 
existing  by-laws. 

Applicant  Mast  Pott  Paymant 

The  committee  expressed  the  belief 
that  its  suggested  amendments  regard¬ 
ing  admission  to  membership  provide; 

“1.  A  standard  and  uniformly-ap¬ 
plied  method  of  recognition  of  the 
values  of  AP  membership,  based  upon 
the  amount  of  the  assessments  here¬ 
tofore  paid  in  the  area  in  which  the 
membership  is  located,  together  with 
such  other  legal  and  equitable  stand¬ 
ards  as  the  board  may  determine. 

“2.  Payments  by  the  applicant  for 
membership  to  the  AP  for  the  benefit 
of  members  in  the  area  whose  service 
and  assessments  have  contributed  to 
the  values  recognized  by  the  right  of 
protest  as  defined  in  the  by-laws. 

“3.  For  the  election  of  new  mem¬ 
bers  by  a  majority  of  the  membership 
present  in  person  or  by  proxy  in  an¬ 
nual  or  special  meeting  called  for  such 
purpose;  or  by  the  board  of  directors; 
provided  only  that  payment  by  the 
applicant  has  been  made  as  above  pro¬ 
vided.” 

Although  the  membership  of  the  AP 


limitation  upon  admission  of  additional 
members  provided  by  the  by-laws 
brought  about  an  enhancement  of 
values  of  AP  memberships,  some  in 
metropolitan  centers  having  been  car¬ 
ried  on  the  books  of  member  news¬ 
papers  at  values  upwards  of  a  million 
dollars,  the  committee  said.  In  the 
early  ’20s  transfers  of  such  member¬ 
ships  were  made  upon  considerations 
well  into  hundreds  of  thousands. 

“But  in  the  last  20  years  there  has 
been  growing  evidence  of  a  decline  in 
membership  values,”  the  report  added. 
“A  number  of  considerations  have 
brought  about  this  decline,  but  note¬ 
worthy  among  them  has  been  the  cir¬ 
cumstance  that — in  the  earlier  years 
of  the  AP — promoted  the  high  values 
attached  to  membership. 

Limitationt  "Undasirabla" 

“Unwilling  to  acquire  memberships 
through  the  cumbersome  processes  set 
up  in  our  by-laws,  newspapers  have 
resorted  to  Uie  use  of  other  services 
for  their  news  reports.” 

The  privately  owned  services,  “pros¬ 
pering  with  this  added  patronage,” 
have  provided  a  news  report  which 
“has  often  been  found  adequate  for 
successful  newspaper  operation,”  the 
report  continued.  In  some  instances, 
“non-member”  newspapers  have  “even 
demonstrated  their  ability  to  serve 
their  communities  and  achieved  dom¬ 
inant  circulations,  without  Associated 
Press  service,”  it  was  noted. 

“We  are  persuaded  that  among  the 
membership  there  is  growing  recogni¬ 
tion  that  limitations  upon  availability 
of  our  news  service  has  only  served  to 
build  the  effectiveness  of  competitive 
services,  and  is  therefore  undesirable,” 
the  committee  concluded. 

Discussing  the  values  inherent  in 
AP  membership,  the  report  said  the 
newspaper  which,  through  adequate 
presentation  of  AP  news  in  any  terri¬ 
tory  has  promoted  public  acceptance 
of  the  integrity  of  the  AP,  has  thereby 
built  into  its  own  membership  some 
part  of  the  intangible  values  which 
accrue  with  the  public  acceptance  of 
any  product,  tangible  or  intangible. 
The  committee  added; 

“That  these  inherent  values — these 


N.  Y,  JOURNAL- AMERICAN  ADDS  3  PHOTO  PAGES 

THE  New  York  Journal- American  this  week  added  three  daily  picture  pages 
as  a  regular  feature.  W,  R.  Hearst,  Jr.,  publisher,  told  Editor  &  Publisher 
that  his  father  had  contemplated  the  move  for  some  time.  It  was  accom¬ 
plished  by  dropping  a  page  of  stock  tables  and  a  page  of  sports.  Financial 
now  occupies  one  page  instead  of  two,  with  only  about  50  leading  stocks  used 
instead  of  the  long  lists  of  the  “big  board”  and  curb  market.  Sports  is  now 
confined  to  two  pages,  with  an  occasional  runover.  The  third  page  was  made 
available  on  the  first  page,  second  section,  which  previously  was  dominantly 
pictorial.  Mr.  Hearst  said  the  Joumal-American  added  the  AP  Newsphoto 
Service  in  connection  with  the  expansion.  The  Joumal-American  also  has 
increased  United  Press  service  to  seven  days  from  six  for  its  Sunday  edition. 


‘property  rights’  in  AP  membership 
can  (by  vote  of  four-fifths  of  the  mem¬ 
bership)  be  taken  away  from  any 
member  who  refuses  to  relinquish 
them  for  the  good  of  all  members — is 
also  undeniable.  The  framers  of  the 
original  by-laws  undertook  to  provide 
means  for  protection  of  the  interests 
of  the  whole  membership  against  those 
of  the  individxial.  The  method  they 
devised  has  not  withstood  the  prag¬ 
matic  test — it  hasn’t  worked.  Now 
only  by  amendment  of  the  by-laws 
can  the  needed  protection  for  all  mem¬ 
bers  be  accomplished. 

“It  is  the  opinion  of  our  committee 
that  the  provisions  of  Article  III 
should  be  amended  to  take  recognition 
of  the  desirability  of  admission  to 
Membership  of  those  otherwise  quali¬ 
fied  and  prepared  to  pay  for  demon¬ 
strated  values  of  membership;  recog¬ 
nizing  at  the  same  time  the  need  to 
retain  for  members  holding  protest 
rights  the  values  reasonably  ascribed 
to  their  rights.” 

Obligations  Under  "Naw  Philosophy" 

After  dealing  with  other  amend¬ 
ments,  the  committee  said  in  con¬ 
cluding  its  report  that  “the  obligations 
of  the  members  of  the  AP  toward  ap¬ 
plicants  for  membership  may  hardly 
be  expected  to  be  freed  from  the  im¬ 
plication  of  what  may  seem  to  many 
to  be  a  new  philosophy”  regarding 
property  rights.  On  this  subject  the 
committee  said; 

“We  should  not  conclude  this  re¬ 
port  without  taking  cognizance  of  cir¬ 
cumstances  in  connection  with  our 
proposals  for  broadening  the  oppor¬ 
tunity  of  the  acquisition  of  AP  mem¬ 
berships,  which  have  arisen  since  its 
preparation  was  commenced. 

“Members  of  the  AP,  in  common 
with  those  engaged  in  all  other  enter¬ 
prises  throughout  the  country,  are  be¬ 
coming  increasingly  aware  that 
changes  have  taken  place  within  the 
last  decade  in  judicial  interpretation 
of  the  ‘rights  of  property.’  Whether 
members  sympathize  with  more  re¬ 
cent  decisions  of  the  highest  courts  or 
not,  the  fact  remains  that  recent  judi¬ 
cial  interpretation  has  recognized  new 
meanings  in  old  laws,  and  upheld  the 
validity  of  new  laws  imposing  new 
obligations  upon  ‘private  property.* 
The  obligations  of  the  members  of  the 
AP  toward  applicants  may  hardly  be 
expected  to  be  freed  of  the  implica¬ 
tion  of  what  may  seem  to  many  to  be 
a  new  philosophy. 

“We  do  not  assert  that  these  consid¬ 
erations  should  be  controlling  of  the 
action  of  members  in  the  thinking  of 
members  about  amendments  that  we 
have  suggested.  But  unquestionably 
they  may  well  be  considered  in  direct¬ 
ing  the  attention  of  members  to  the 
importance  of  the  attention  to  which 
we  believe  these  amendments  are  en¬ 
titled. 

“Probably  in  no  period  of  the 
history  of  the  AP  has  the  need  of 
scrutiny  of  our  relations  by  all  of  our 
memliers  been  as  apparent  as  now.” 

Amandmant  or  Admissioa 

The  proposed  text  of  Article  III, 
dealing  with  admission  of  members, 
reads; 

(.\niendments  in  Italics) 

ARTICLE  III 

Section  1.  Members  may  be  elected  by 
the  affirmative  vote  of  a  majority  of  all  the 
regular  members  of  the  CcM-poration  voting  in 
person  or  by  proxy  at  any  regular  meeting  of 
the  members  of  the  Corporal  icm  or  at  a  spe¬ 
cial  meeting  called  for  that  purpose,  provided 
that  no  ou'ner  shall  be  entitled  to  be  elected 
to  memhership  nntil  he  or  it  shall  have  paid 
to  the  treasurer  of  the  corporation  the  sum 
or  sums  determined  by  the  hoard  of  directors 
to  be  the  value  of  the  riphts  of  members  to 
protest  the  election  of  such  owner,  as  in 
these  hy-taivs  provided.  No  vote  .shall  be 
taken  at  any  regular  or  special  meeting  of 
the  members  of  the  Corporation  upon  any  ap- 
pliration  for  membership  unless  the  same  shall 

(Continued  on  page  40) 
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O.F.F.  to  Use  Radio  for 
Inspirational  Messages 

WASHINGTCW,  D.  C.,  March  24 — The  limits  of  the  requirements  of  a  national 
Office  of  Facts  and  Figures  is  map-  security.” 
ping  i^ans  to  utilize  conunercial  radio  MacLeiA  has  made  it  emphatic  that, 
programs  as  vehicles  to  carry  a  steady  while  issued  \mder  the  descriptions  of 
flow  of  inspirational  war  messages  suggestions  or  advice,  the  policies  of 
along  lines  previously  laid  down  for  his  agency  are  backed  by  authority 


the  press. 


and  can  become  commands  bind- 


William  B.  Lewis,  former  vice-pres-  ing  upon  those  to  whom  they  are 
ident  of  Columbia  Broadcasting  Sys-  direct^. 

ten,  now  director  of  <^rations  for  “Under  our  executive  order  we  have 
OFF,  and  Douglas  Meservey,  who  left  authority  to  make  programs  for  in- 
National  Broadcasting  Company  to  as-  formation  on  the  war  effort,”  he  points 
sist  Lewis,  have  conducted  a  series  of  out.  “We  make  those  programs  after 
meetings  to  that  end.  Advertising  consultation  and  advice  with  and  un- 
agencies  were  represented  at  a  parley  der  the  direction  of  the  Interdepart- 
with  the  advertising  council  last  week,  mental  Committee  on  War  Informa- 
several  days  ago  the  larger  pur-  tion.  When  the  Committee  on  War 
chasers  of  time  attended  a  session  for  Information  has  made  a  policy  as  it 
discussion  of  the  project.  did,  for  example,  in  connection  with 

Sompliag  Programs  information  about  production  and  pro- 

TT-  _  curement — when  that  policy  is  made, 

For  more  than  one  monui,  Utr  has  .....  .  ,  f  j  c  i 

conduct^  a  a^pling  "quantitaUva 

analysis  of  aired  programs,  covermg  .  aumonry  lo  see  inai  it  is  car 

_ of-  HCd  OUt.” 


four  representative  large  network  af¬ 


filiates,  18  hours  each  day.  The  gov-  I?  its  deliberations,  OFF  has  ex- 
emment  hopes  in  this  manner  to  de-  potential  advantages  and 

termine  wh^  percentage  of  broadcast  disadvantages  of  every  type  of  gov- 


time  is  being  devoted,  directly  or  in¬ 
directly,  to  promotion  of  the  war  ef- 


emment  news  policy  from  complete 
autonomy  in  the  existing  public  rela- 


EDITOR  6,  PUBUSHEB 
CALENDAR 

April  1 1-12  —  Pacific  South¬ 
west  Mechanical  Conference, 
EUu  Temple,  Los  Angeles. 

April  13-14  —  Circulation 
Managers  Assn.,  semi-annual 
meeting.  Hotel  Ten  Eyck,  Al¬ 
bany. 

April  15-16  —  American  So¬ 
ciety  of  Newsptqier  Editors, 
convention,  Waldorf  -  Astoria, 
New  York  City. 

April  16-18 — Wisconsin  Press 
Assn.,  89th  annual  convention, 
Hotel  Schroeder,  Milwaukee. 

April  17 — ABC  Board  of  Di¬ 
rectors’  meeting.  Hotel  Astor, 
New  York. 

April  18-20 — National  News¬ 
paper  Promotion  Managers 
Assn.,  13th  annual  convention, 
Waldorf  -  Astoria,  New  York 
City. 

April  20  —  Associated  Press, 
annual  meeting  and  luncheon, 
Waldorf  -  Astoria,  New  York 
City. 

April  21-23 — ANPA,  conven¬ 
tion,  Waldorf-Astoria,  New  York 
City. _ 

Stacie,  it  was  said,  is  the  difficulty  in 
selection  of  media — and  there  must  be 


t  iwhat  actv»of«!  are  beins  tions  setup,  to  merger  under  a  single  selection,  it  was  emphasized,  because 

^ead.  Under  the  latter  propositiL,  the  cost  of  blanketing  the  nation’s 

OFF  also  is  J^rkine  in  close  issuance  of  a  daily  interpretive  column  newspapers,  magazines,  and  radio  sta- 

has  been  considered.  Such  a  column  tions  would  be  prohibitive. 


OPA  'Freezes' 
Newsprint  at 
$50  for  60  Days 

Temporary  Regulation 
Effective  to  May  30  . . . 
Permanent  Ruling  Expected 

Washington,  March  26— “Standard" 
newsprint  prices  will  continue  at  $50 
per  ton  for  the  next  60  days  at  least 
under  a  temporary  maximum  price 
regulation  issued  today  by  Action 
Price  Administrator  John  E.  Hamm 
The  new  regulation  (No.  16)  is  is¬ 
sued  under  the  Emergency  Price  Con¬ 
trol  Act  of  1942.  It  will  go  into  efiec. 
on  April  1, 1942,  the  start  of  the  second 
quarter,  and  will  expire  on  May  30 
1942.  On  or  before  this  expiration 
date,  a  “permanent  regulation  wiE 
be  issued. 

latariatioRars  Risa 
Late  last  December,  Internationa; 
Paper  Company  of  Canada  announced 
an  increase  of  $3.00  per  ton  in  price 
of  newsprint  for  export  to  the  United 
States,  effective  April  1.  This  was 
followed  by  similar  announcements 
on  the  part  of  other  Canadian  news¬ 
print  mills  and  indications  were  gives 
that  American  mills,  as  they  had  ii 
the  past,  would  follow  the  Canadiai 
advance.  Newsprint  consumption  ia 


cooperation  ^  would  discuss  and  conunent  upon  A  statement  of  policy  on  the  si 

ment  which  a^  pro^^sre^rly,  m  happenings  and  would  be,  in  L  reported  to  be  in  formulation, 

the  hope  of  developmg  a  maximum  ® 

usefulii^  out  of  avaUable  time.  It  ^ensure,  a  substitute  for  the  - 

has  been  found,  for  instance,  that  «istmg  haridout  system  and  the  sup-  Canadci  FreeZ® 
in  plemental  interviews  with  depart-  V^UXiUUU  X 


ms  would  be  prohibitive. 

A  statement  of  policy  on  the  subject  4,000,000  toim,  of  which  about  75% 


has  been  found,  for  instance,  that  listing  haridout  system  and  the  sup-  Canadci  TreeZSs' 
listeners  are  being  urged  in  succeed-  Plemental  interviews  with  depart- 
ing  time  periods  to  join  different  spokesmen. 

branches  of  the  service  and  also  build  Paid  Advartising  Iv®  vvSpupwA 

ships  and  enter  training  schools.  By  An  Executive  Order  has  been  pre-  1  l*  O  * 

coordination,  it  has  been  reasoned,  pared  for  President  Roosevelt’s  sig-  ^^llTClllatlOIl  XiatOS 
such  situations  could  be  eliminated.  nature,  the  purpose  of  which  would 

As  in  the  case  of  the  program  sug-  be  consolidation  of  existing  informa-  Montreal,  Que.,  March  25 Can- 


branches  of  the  service  and  also  build 
ships  and  enter  training  schools.  By 


Paid  Advartising 

An  Executive  Order  has  been  pre- 


was  imported  from  (Canada  and  tin 
remainder  was  produced  by  mills  is 
the  United  States. 

Exploration  to  determine  the  possiUc 
effects  of  the  impending  price  advanrt 
was  begim  by  OPA  immediately  and 
almost  simultaneously,  discussions 
were  opened  between  OPA  and  the 
Canadian  Wartime  Prices  and  Trade 
Board.  While  the  60-day  regulation 
is  in  effect,  discussions  of  the  situa- 


gested  by  OFF  to  war  agency  public  tion  agencies  leaning  toward  a  central  ada’s  Wartime  Prices  and  Trade  Board  Canadian  newsprint  mills  will 

lelations  experts  dealing  with  the  bureau  of  war  information.  MacLeish  announced  today  that  no  person  may  to  be  Mrried  on  with  the 

press,  the  idea  of  radio  utilization  is  most  frequently  mentioned  as  the  sell  or  purchase  in  Canada  any  news-  Canadi^  authorities, 
proposes  that  there  be  a  distribution  likely  head  of  such  an  agency.  _  paper,  magazine  or  periodical  at  a  price  J 

of  themes,  with  emphasis  shifting  from  Despite  the  opposition  stand  of  higher  than  that  charged  or  paid  for  ?  ^  ■ 


one  to  another  as  the  need  becomes  Treasury  Secretary  Henry  Morgen- 


Kaci,.  termine  whether  or  not  a  higher  pri« 
publication  durmg  the  basic  .  i-f 


indicated.  War  cost  financing,  pro-  thau,  Jr.,  the  idea  of  purchasing  space  period.  Sept.  15  to  Oct.  11,  1941.  .  f 

duction,  civiUan  protection,  etc.,  would  newspapers  and  other  periodicals.  The  board  order  provides  that  price  °  united  btates  duty  tree. 


be  subjects  of  orderly  channeling. 

A  Policy  Gnidc 


as  well  as  time  on  the  air,  to  deliver  increases  recently  announced  by  sev- 
the  government’s  messages,  is  still  eral  United  States  publications  will 


10  Zones 

The  price  of  $50.00  per  ton  is  the 


Again,  as  in  the  case  of  newspapers,  very  much  alive.  It  would  be  no  more  not  apply  to  sale  of  these  publica-  “port  price”  of  “white  standard”  news- 


OFF  does  not  intend  to  present  its  than  a  guess  to  say  that  it  has  reached  tions  in  Canada 


print  for  carload  lots  in  rolls.  For  tiie 


suggestions  to  other  government  agen-  the  dignity  of  discussion  at  meetings  The  regulations  do  not  apply  to  sub-  purposes  of  determining  actual  prices, 
cies  as  “musts,”  but  prefers  to  regard  of  the  President’s  cabinet,  but  it  is  a  scriptions  to  foreign  publications  United  States  is  divid^  into  U 
the  entire  program  as  a  policy  guide,  matter  of  record  that  the  Department  where  the  subscriber  sends  in  his  zones  with  a  “base  price”  of  $51.W 
Archibald  MacLeish,  director  of  OFF,  of  Commerce,  presided  over  by  subscription  direct  to  the  publisher,  4.  The  zone 

Vine  interpreted  the  Executive  Order  Cabinet  Member  Jesse  Jones,  has  been  “without  the  intervention,  solicitation  themselves  were  recommended  several 
netting  up  his  agency  as  extending  enterprising  in  gathering  and  public-  or  aid  of  any  intermediary  in  Canada.”  oS®  by  the  newsprint  code  ^ 

broad  authority  to  supervise  the  dis-  izing  stories  on  the  success  of  “paid  The  board  said  that  when  a  sub-  thority  of  NRA  and  have  beOT  uw 
semination  of  information  by  all  advertising”  campaigns  in  Canada  and  scriber  orders  a  newspaper,  magazine  pricing  purposes  by  the  industry 


branches  of  the  government.  The  England 


agency  is,  he  has  pointed  out,  a  co¬ 
ordinating  and  guiding  office  with  au¬ 
thority  to  issue  material  on  its  own 


or  periodical  direct  from  a  foreign 


ITie  subject  is  currently  under  dis-  publisher,  the  purchase  is  not  re- 
cussion  in  OFF.  It  was  one  of  the  garded  as  having  been  made  in  Can- 
first  propositions  advanced  when  ada  and  so  is  not  subject  to  maximum 


Price  differentials  for  other  zone 
and  for  color,  sheets,  or  special  pack¬ 
ing  are  “frozen”  in  the  regulation  *t 


responsibility,  but  preferring  to  use  MacLeish  created  a  committee  of  daily  price  regulations.  TTie  price  ceiling  during 

information  offices  already  established  and  weekly  newspaper  publisher  rep-  does  apply  however  where  solicita-  “^rch  ^-^4,  1942. 

in  departments  and  independent  agen-  resentative  to  meet  with  him  in  an  tion  is  made  by  an  agent  and  broker  “a^K-ups  over  tne  maximum 

in  WaQ>,in«rtnn  advisory  capacity.  The  maior  ob-  of  tho  fnrpivn  nnblisbnr  in  Pana/ta  ufacturers  prices  in  keeping  wi» 


cies  in  Washington. 

On  the  basic  philosophy  of  OFF, 
MacLeish  has  said; 

“As  I  see  it,  the  propaganda  policy, 
if  you  want  to  use  that  word,  of  a 
democracy  is  a  very  simple  propa¬ 
ganda  policy.  Democracy  is  based  on 


advisory  capacity.  The  major  ob-  of  the  foreign  publisher  in  Canada. 

Meur5  off  iko  Wook 


DES  MOINES  REGISTER  &  Tribune 


Departmants 


existing  trade  practices  are  granted 
to  merchants  and  distributors  of  news- 
prinl 

The  ceiling  prices  set  in  the  temp¬ 
orary  regulation  also  apply  to  export 
sales,  unless  application  for  adjust- 


wins  E.  &  P.  promotion  contest  Cartoons  .  9  ment  or  an  exception  is  appro v^  i® 


the  proposition  that  the  govCTnment  for  third  time  and  retires  trophy.  Advertisers  and  Agencies . 10  writing  by  OPA. 


can  trust  the  people  and  that  the  peo-  (Page  3) 


Advertising  Survey  .  11  Both  parties  to  contracts  involvini 


pie  are  entitled  to  all  the  fa^  and  COMMITTEE  recommends  revision  of  Short  Takes .  18  newsprint  sales  are  required  to  ke^i 

figures  necessary  to  enable  ^em  to  AP  by-laws.  (Page  5)  Bright  Ideas  .  18  complete  records  on  transactions  car- 

make  up  their  own  minds  within  the  MacARTHUR  pledges  full  news  of  Photography  .  20  ried  on  during  the  60-dav  period,  and 

limits  of  national  security.  ,,-.>0,.  tn — ax  ..  .. 


war  to  press.  (Page  7) 


Editorials  .  24  these  must  be  available  for  inspectio® 


“The  job  of  OFF,  as  we  see  it,  is  to  CIRCUS  to  spend  $350,000  in  news-  Personals  .  25  for  two  years. 


try  to  work  out  a  general  information  paper  ads.  (Page  8) 

policy  and  general  programs  of  in-  LARDNER  tells  of  life  of  corresfiond- 

formation  on  what  the  government  ent  in  Australia.  (Page  9) 


Circulation  .  28  While  merchants  or  distributors  ars 

Promotion  .  30  held  to  the  base  maximum  they  will 

Syndicates  .  34  be  permitted  to  use  quantity  mart 


agencies  do  which  will  give  the  people  GOVERNMENT  must  use  advertising  Obituary  .  42  ups  ranging  from  7%  for  40,000  pound® 

of  this  country  as  much  information  for  war  effort,  Rutgers  professor  Books  .  42  or  more  to  100%  for  “one  ream  to  leS 

as  it  is  possible  to  supply  within  the  says.  (Page  10)  Shop  Talk  at  Thirty .  44  than  one  bundle” 
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MacArthur  Pledges  Full 
News  of  War  to  Press 

Praises  Correspondents  as  Vital  to  Army  in  Form¬ 
ing  Public  Opinion,  Promises  No  Suppression  of 
Truth  .  .  .  Melboume-U.  S.  Photo  Circuit  Opens 
By  WALTER  E.  SCHNEIDER 


Lloyd  Lahrbai 


general  DOUGLAS  MacARTHUR 
pledged  himself  this  week  to  keep 
dte  American  public  fully  informed  of 
developments  in 
Australia 
through  the  war 
correspondents, 
whom  he  de¬ 
scribed  as  “one 
of  die  most  valu¬ 
able  components 
of  a  modern 
army.”  Coupled 
with  the  promise 
of  the  Allied 
forces’  South- 
west  commander 
not  to  suppress 
news,  the  inaug¬ 
uration  of  an  RCA  radiophoto  circuit 
to  bring  war  pictures  direct  from  Mel¬ 
bourne  to  San  Francisco,  and  the  con¬ 
centration  of  a  corps  of  crack  corre¬ 
spondents  in  Australia,  the  spot  cov¬ 
erage  possibilities  from  Australia  ap- 
peai^  this  week  to  be  ideal. 

General  MacArthur’s  tribute  to  the 
role  of  the  press  and  other  publicity 
agencies  in  the  war  was  made  at  his 
first  press  conference  at  U.  S.  Army 
headquarters  on  March  23  with  more 
than  50  American,  Australian,  British 
and  Dutch  correspondents.  Although 
!-the-record,  a  stenographic  report 
of  the  90-minute  conference  was  made 
and  released  the  next  day,  when  the 
general  acquiesced  to  press  demands 
lor  his  fraiik  and  significant  remarks. 

In  the  United  States,  MacArthur’s  de¬ 
lineation  of  military-press  liaison  in 
die  formation  of  public  opinion  and 
war  morale  at  home  was  considered 
historic. 

Doesn't  Forbid  Criticism 

The  American  military  idol,  declar¬ 
ing  that  in  democracies  it  is  essential 
that  the  public  know  the  truth,  said 
he  would  not  attempt  to  forbid  criti- 
tian,  but  asked  any  critic  to  get  all 
the  facts  before  writing. 

General  MacArthur’s  statement  to 
the  correspondents  follows; 

“There  has  been  nothing  more  as- 
Jonishing  in  the  progress  of  war,  which 
is  really  the  application  of  the  me- 
tthanics  of  force  to  human  nature,  than 
the  position  that  public  opinion  occu¬ 
pies.  One  cannot  wage  war  under 
present  conditions  without  the  support 
of  public  opinion,  which  is  tremen¬ 
dously  molded  by  the  press  and  other 
forms  of  propaganda. 

“Men  will  not  fight  and  men  will  not 
die  unless  they  know  what  they  are 
^ting  for  arid  what  they  are  dying 
lot.  Considering  the  enemy  systems, 
you  may  think  that  a  threatening 
statement;  but  the  care  with  which 
d>e  enemy  keeps  the  truth  from  the 
people,  the  care  with  which  he  en¬ 
deavors  to  incline  their  minds  to  cer¬ 
tain  channels  and  to  implant  in  their 
owcepts  certain  ideas,  shows  the  great 
'weight  he  lays  upon  it. 

In  democracies  it  is  essential  that 
die  public  know  the  truth.  In  the  old 
*^ys  they  used  to  call  that  control  by 
«e  military  in  time  of  war  censorship, 

it  embodied  a  method  of  control 
'hose  complete  emphasis  was  placed 
'^on  the  prevention  of  leakage  of 
*fain  information  of  military  value. 
Censorship  in  these  days,  however, 
^  gone  infinitely  beyond  that.  That 


is  almost  A  B  C;  it  is  expected  by 
every  one.  There  is  almost  voluntary 
censorship  now;  no  one  wants  to  help 
the  enemy,  and  the  moment  the  public 
knows  that  any  thing  printed  has  in¬ 
advertently  or  imwittingly  helped  the 
enemy,  they  themselves  will  demand 
that  such  aid  be  stopped. 

"I  Want  Year  Help" 

“The  reason  for  the  efforts  made  by 
the  United  States  and  this  Conunon- 
wealth  to  inform  the  public  and  keep 
the  public  informed  of  what  is  going 
on  is  that  if  the  public  do  not  know 
the  truth,  their  imaginations  at  once 
come  into  play.  If  they  do  not  know, 
their  confidence  is  reduced.  Silence 
will  begin  to  react  against  you. 

“It  is  therefore  of  prime  importance 
that  the  public  be  instructed  so  they 
can  summon  all  their  confidence,  all 
their  determination  and  all  their  pur¬ 
pose  in  support  of  the  war  effort. 
That  is  where  you  are  one  of  the  most 
valuable  components  that  I  have.  That 
is  why  I  wanted  to  meet  you  individ¬ 
ually  today  to  shake  your  hand  and 
see  who  you  are. 

“Perhaps  I  will  not  remember  your 
names,  but  I  shall  get  certain  impres¬ 
sions.  I  want  your  help.  Without  it 
we  cannot  get  the  maximum  out  of  the 
situation,  and  we  need  the  maximum 
in  order  to  win.  To  that  end  my  main 
purpose  is  not  to  suppress  news  from 
you,  but  to  get  news  for  you. 

“I  have  one  of  the  most  brilliant 
officers  on  my  staff  [referring  to  Le 
Grande  H.  Diller,  whom  General  Mac¬ 
Arthur  has  just  made  a  full  colonel] 
with  a  number  of  assistants,  one  of 
whom  is  an  old  competitor  of  yours. 
Colonel  Lehrbas  [Lieut.  Col.  Lloyd 
Lehrbas,  a  former  Associated  Press 
correspondent  in  Washington  and 
abroad],  a  brilliant  pressman,  who  are 
going  to  do  nothing  but  dig  up  in¬ 
formation  for  you. 

"An  Old  Censor  Myself 
“I  am  an  old  censor  myself.  Before 
the  end  of  the  World  War  Mr.  Baker 
[Secretary  of  War  Newton  D.  Baker] 
gave  me  the  job  of  handling  the  press, 
and  I  put  into  effect  then  something 
of  the  ideas  just  outlined  to  you.  Since 
then  I  have  been  identified  with  this 
system  and  it  has  been  of  greatest  aid 
and  value. 

“What  I  have  said  does  not  mean 
that  what  we  give  out  here  you  have 
to  take  and  use.  It  does  not  mean  that 
you  have  to  limit  yourselves  to  ‘canned 
news’  and  that  you  cannot  use  your 
own  brilliance.  It  does  not  mean  that 
you  have  got  to  abstain  from  criticism, 
but  I  hope  that  before  you  criticize 
you  will  avail  yourself  of  all  the  facts, 
and  if  you  do  you  will  find  that  most 
criticism  disappears. 

“When  you  start  to  tear  down,  to 
destroy  public  confidence  in  the  lead¬ 


ers  of  a  military  movement,  you  prac¬ 
tically  destroy  an  army.  As  far  as  I 
personally  am  concerned,  I  am  always 
glad  to  give  you  my  full  knowledge 
and  full  opinion  on  any  subject,  but 
you  must  regard  it  as  background 
entirely. 

“Whenever  1  have  an  interview  I 
will  make  it  so  that  you  will  all  be 
present.  The  future  statements  I  give 
probably  will  be  given  out  by  the 
press  relations  officer.” 

General  MacArthur  took  time  out 
from  a  busy  second  day  of  organizing 
his  Supreme  Allied  Command  to  an¬ 
nounce  that  for  the  present  he  would 
hold  daily  press  conferences.  Later, 
he  indicated  that  he  would  increase 
the  number  to  two  a  day,  according 
to  a  U.P.  dispatch. 

Greets  Old  Press  Friend 
Upon  his  arrival  in  Melbourne,  Gen¬ 
eral  MacArthur  interrupted  his  intro¬ 
ductions  to  waiting  dignitaries  when 
he  spotted  Lieut-Col.  Lehrbas  in  the 
throng  at  the  railroad  station.  Walk¬ 
ing  over  to  his  old  newspaper  friend 
of  his  Washington  days,  when  Lehrbas 
covered  the  Chief  of  Staff’s  office, 
MacArthur  gripped  both  his  hands 
and  exclaimed; 

“How  the  hell  are  you,  Larry,  you 
old  rogue?” 

RCA  Communications,  Inc.,  cqjened 
the  first  direct  radiophoto  circuit  ever 
operated  between  Australia  and  the 
U.  S.  on  March  21.  About  a  dozen 
pictures  of  MacArthur  and  other  war 
scenes  had  been  transmitted  up  to 
Thursday.  According  to  RCA,  the 
cost  of  transmission  is  $60  to  $70  for 
a  4x6  picture.  It  was  indicated  that 
the  quality  of  the  photos  transmitted 
would  be  improved  as  more  facilities 
became  available  in  Australia. 

The  Melboume-San  Francisco  cir¬ 
cuit  was  started  after  several  days  of 
negotiations  and  tests  by  RCAC  with 
the  Amalgamated  Wireless  Company, 
Ltd.,  of  Australia.  A  San  Francisco- 
Melboume  circuit  was  opened  March 
23.  Heretofore,  radiophotos  originat¬ 
ing  in  Australia  have  reached  the 
U.  S.  through  New  York  via  London. 

Witt  Hancock,  AP,  and  William 
MacDougall,  U.P.,  last  heard  from  in 
Java  on  March  5,  were  still  missing 
this  week. 

Allen  Raymond,  -  New  York  Herald 
Tribune,  now  in  Melbourne,  shared 
with  H.  R.  Knickerbocker,  Chicago 
Sun,  the  beat  last  week  on  General 
MacArthur’s  trip  by  PT-boat  and  air¬ 
plane  from  Bataan,  full  details  of 
which  were  announced  this  week. 

A  previously  unreported  arrival  in 
Axistralia,  Lee  Van  Atta,  INS,  said  in 
a  dispatch  March  20  that  he  was  the 
only  newspaperman  aboard  the  first 
U.  S.  convoy  bring  American  troops 
to  Australia.  Originally  the  convoy 
was  bound  for  Manila  to  reinforce 
General  MacArthur’s  air  force,  having 
sailed  from  Honolulu  in  November. 
After  the  war  broke.  Van  Atta  said, 
new  orders  sent  the  convoy  to  Austra¬ 
lia.  His  story  indicated  he  had  been 
in  Australia  three  months.  Van  Atta. 
formerly  on  the  Honolulu  Call-Bulle¬ 
tin,  joined  the  INS  before  the  war. 

Preston  Grover,  AP,  and  Richard 
Mowrer,  Chicago  Daily  News,  wit¬ 
nessed  from  a  British  cruiser  the  rout 
of  a  superior  Italian  naval  force  in  the 
Mediterranean  and  filed  stories  from 
Alexandria  March  25. 


O.F.F.  POLLING  PUBLIC  ON  WAR  NEWS 

WASHINGTON,  D.  C.,  March  24— The  Office  of  Facts  and  Figures  has 
launched  a  poll  to  determine  to  what  extent  the  public  believes  it  is  re¬ 
ceiving  news  of  the  war  effort,  and  the  media  through  which  it  is  obtaining 
the  information.  Keith  Kane,  formerly  of  the  National  Defense  Unit  of  the 
Department  of  Justice,  is  conducting  the  survey  along  lines  followed  by  com¬ 
mercial  agencies  engaged  in  opinion  analyses.  The  pollers  will  endeavor 
to  ascertain  how  true  a  picture  of  the  war  effort  the  public  has;  what  has  been 
told  to  the  public  and  through  what  persons  or  media  it  has  received  the  in¬ 
formation;  what  the  public  reaction  is.  The  results  will  not  be  released. 


Dallas  loumal 

Suspends 

Publication 

Dallas,  Tex.,  March  26 — Almost  36 
years  of  newspaper  history  came  to 
an  end  today  with  the  front-page 
announcement  that  the  Dallas  Jour¬ 
nal  was  suspended,  effective  imme¬ 
diately.  C.  JosefJi  Snyder,  pub¬ 
lisher  of  the  paper,  told  Editor  & 
Publisher  that  “civilian  restrictions” 
with  a  prospect  of  their  continuance 
and  increase,  made  operation  of  the 
Journal  no  longer  economically  sound. 

^e  Dispatch,  predecessor  of  the 
Journal,  was  founded  as  a  member  of 
the  old  Scripps  chain  in  1906.  In 
July  1,  1938,  it  was  merged  with  the 
old  Dallas  Journal,  foimded  in  1914,  by 
A.  H.  Belo  Corporation,  Dallas  News 
publishers.  The  new  paper,  originally 
named  the  Dispatch- Journal,  was  re¬ 
named  the  Journal  Dec.  1.  1939,  a 
month  after  its  operations  were  taken 
over  by  the  late  James  M.  West,  Texas 
capitalist. 

Since  Mr.  West’s  death,  the  paper 
had  been  operated  by  his  sons,  Wesley 
West,  president,  and  J.  Marion  West, 
vice-president.  On  Jan.  26  of  this 
year  the  Journal  appeared  in  the  tab¬ 
loid  form  officially  announced  as  “war 
size.” 

West  Publishers,  Inc.,  continue  to 
publish  the  Austin  (Tex.)  Daily  Tri¬ 
bune,  which  is  unaffected  by  the 
Journal’s  suspension. 

Closing  of  the  Journal  leaves  with¬ 
out  jobs  some  50  employes,  many  of 
them  veterans  held  over  from  the  Dis¬ 
patch. 

Although  Mr.  Snyder  refused  to 
make  a  statement  to  that  effect,  it  has 
been  a  matter  of  common  knowledge 
for  some  time  that  the  Journal  had 
suffered  a  circulation  slump  and  a 
loss  in  advertising,  especially  local  re¬ 
tail  advertising.  A  member  of  the 
advertising  staff  who  preferred  that 
his  name  not  be  used  told  Editor  & 
f*UBLiSHER  that  this  failure  of  local 
merchants  to  support  the  paper  was  a 
prime  cause  of  the  suspension. 

Within  the  past  few  months  the 
Journal  had  instituted  a  five-cents- 
per-copy  rate,  while  its  opposition,  the 
Times-Herald,  remained  at  the  three- 
cent  rate. 

United  Press  dayside  offices  in  a 
building  adjoining  that  of  the  Journal, 
and  rented  by  the  Journal,  will  con¬ 
tinue  operations  at  that  site  at  least 
until  the  end  of  the  week. 

■ 

War  Dept.  Issues 
Rules  on  PublicitY 

Washington,  D.  C.,  March  23 — 
Holders  of  production  contracts  have 
been  directed  by  the  War  Department 
to  observe  the  following  rules  with 
reference  to  publicity; 

They  will  refrain  from  publication 
of  photographs  and  drawings  of  army 
equipment  which  have  not  been  re¬ 
leased  by  the  War  Department. 

They  will  refrain  friMn  referring  in 
advertising  which  gives  the  location 
of  a  plant,  to  specific  products  being 
manufactured  in  that  plant. 

They  will  refrain  from  publication 
of  the  names  of  subcontractors  or  ac¬ 
cessory  manufacturers  to  a  prime  con¬ 
tractor. 

They  will  release  no  production  fig¬ 
ures  nor  figures  indicating  total  num¬ 
ber  of  employes,  backlog  of  orders,  or 
area  of  land  occupied. 

They  will  not  permit  making  of 
aerial  photographs  of  plants. 

They  will  observe  these  restrictions 
in  their  radio  programs,  other  pub¬ 
licity,  including  financial  statements 
and  reports,  and  public  discussion. 


EDITOR 


PUBLISHER 


Circus  to  Spend 
$350,000  in 
Newspaper  Ads 


RESCUED  AT  SEA 


with  the 


desire — a  desire 


Delayed  dispatches  were  received  which  we  first  enundated  in  practical 
this  week  from  Honolulu  describing  form  in  December,  1^.  when  we  first 


the  rescue  of  two  American  news-  conversion  of  automobile  in - 

naval  lieutenant  and  dustry  facilities  to  defense  production 
Eter  their  motor  whale-  assuming  that  this  statement 

ir.  miH  of  the  unions  position  refers  to  the 


Roland  Butler  and  Staff 
Hit  New  York  to 
Start  Season 


papermen,  a  naval  lieutenant  and 
three  seamen  after  their  motor  whale¬ 
boat  had  floundered  in  mid-Pacific. 


Suggestions  from 
Censor  on  Naming 
Men  in  Service 


Francis  L.  McCarthy.  United  Press  much  pubhciz^  Reuther  Plan.  Since 
correspondent  now  assigned  to  Can-  this  plan  is  little  understood  and  not, 
.  ^ _  _ j  T _ ti _ r>; _  as  far  as  we  know  from  the  union 


correspondent  now  assigned  to  Can- 
berra,  Australia,  and  Jonathan  Rice,  f 

St.  Louis  photographer  for  Acme  demands,  an  issue  in  our  current  ne- 

gotiations,  I  propose  that  you  and  I 


Aside  from  the  fact  that  newspapers  vo'S' They  ‘^he^^paS;  ^old  a  joint  pre^  conference  to  dis- 

are  going  to  welcome  the  circus  this  t^erwere  accompanying  conference  to  ^ 

year  as  a  news  relief  from  the  war,  al-  ^^e  sea  wh?n  the  boat  ii?  which  Ijonvfniencr”*^ 

most  all  of  them  in  cities  on  the  itiner-  executing  a  transfer  ma-  convenience, 

a^  and  within  a  40-mile  radius  o  e  floundered  in  a  heavy  storm,  m  .|  • 

An  American  destroyer  rescued  them  6  StHKing  PreSSmeil 

I  45  minutes  later.  Rice  and  McCarthy  Pcmm 

budget  of  the  Greatest  Show  on  Earth  ^^eir  equipment  and  most  of  their  '>^^086  150186  FOperS 

-the  Rmgling  Bros,  and  Barnum  &  personal  belongings.  McCarthy  man-  Boise,  Idaho,  March  25— Striking 
Bailey  Circus.  That  is  what  the  circus  passport,  Piessmen  at  Boise  forced  the  suspen- 

spent  with  newspa^rs  last  year  and  it  ^  waterproof  container,  sion  of  the  city’s  two  dailies.  Boise 

will  be  approxunated  again  this  year.  Capital  News  and  Idaho  Daily  States- 

Roland  Butler,  general  press  repre-  «  »  •  »  "  m  «  nian,  effective  with  the  Tuesday  edition 

sentative  for  the  big  show,  with  his  of  the  News  and  the  Wednesday 

retinue  of  press  agents,  arrived  at  the  *•  *JVAJ^Vi/l  A  Statesman. 


will  be  approximated  again  this  year.  ^ 

Roland  Butler,  general  press  repre-  " 

sentative  for  the  big  show,  with  his  TV/Trm 

retinue  of  press  agents,  arrived  at  the  *•  ajVAJJWI  A  AvA^ 

Piccadilly  Hotel  this  week  in  advance  jj  i  A  J 

of  the  big  opening  at  Madison  Square  iJXlJDTOCOaOlltOa 
Garden,  New  York,  April  9.  Mr.  But- 

ler  paid  tribute  to  the  newspapers  of  PfACC  CoTliAl'AlIC® 
New  York  which  have  never  broken 

a  release  date  on  the  circus  opening.  q  E.  Wilson's  Suggestion 

Practically  all  the  city  desks  knew  _  _ 

this  week  that  Butler  was  in  town  but  Union  to  Open  Negotia- 

all  have  withheld  stories  until  March  tions  to  Press  Rejected 

31  when  first  copy  will  break. 

200-Lin*  Copy  f'-  Wilson,  president  of  Genera 

u  j  j  1-  -11  i.  Motors,  and  Walter  P.  Reuther,  direc 

Two  hundred-hne  copy  will  be  pre-  .  , 


The  strike  was  settled  March  26 
on  publishers'  terms.  Arbitration 
will  follow. 


C.  E.  Wilson  s  Suggestion  Action  taken  by  the  Boise  Printing 

To  Union  to  Open  Negotia-  Pressmen’s  Union  No.  230,  an  affiliate 

tions  to  Press  Rejected  ultimatum 

'  issued  by  union  representatives  efiec- 

C.  E.  Wilson,  president  of  General  f^^e  at  noon  Tuesday. 

otors.  and  Walter  P.  Reuther.  direc-  A  joint  statement,  issued  by  the  two 


tor  of  the  G.  M.  department  of  the  Papers  and  published  in  their  last 


dominant  in  New  York  and  space  will  United  Automobile  Workers  of  Amer-  printed  editions  declared:  ‘Boise 
"fn  fuu  CIO,  will  meet  in  Detroit  March  pressmen  have  been  working  under 

until  May  10.  Although  opening  copy  3,  -  ...  conference  to  dis-  the  basis  of  an  expired  contract  which 


until  May  10.  Although  opening  copy  qi  ’•  •  •  ♦  c  *  j- 

.  ,  _  1  A  »  !_•  u  31  in  a  joint  press  conference  to  dis- 

IS  not  as  large  as  last  year  s,  which  was  Tkie  ie - k 


“ ‘T  V  T  ^  ’  n  K  ctiss  the  Reuther  plan.  This  is  prob- 

400  lines.  New  York  papers  will  prob-  the  first  time  that  labor  and  man- 
ably  get  m^e  revenue  from  the  circus  ^ 


this  year  because  the  show  will  be  in  representatives  of  the  press,  and 

the  Garden  five  v^eeks  instead  of  four  •.  •  al.  ^  'ii  i  i 


called  for  $1,167  per  hour  or  $8.75  for 
a  hour  shift.  Publishers  had  of¬ 
fered  an  increase  to  $1,233  or  $9.25  for 
a  71^  hour  shift,  an  increase  identical 


and  advertising  will  be  run  continual-  resemble  a  debate. 


it  is  expected  the  meeting  will  closely  granted  the  printers  in  Decern 


ly  during  that  time. 


ber.  Demands  of  the  pressmen  were 


The  conference,  first  called  for  for  $1-266  or  $9.50  per  7^  hour  shift. 


The  policy  of  longer  stanck  in  the  26.  is  a  result  of  the  suggestion  “Publishers  of  both  Boise  newspa- 

big  metropolitan  cities  and  fewer  ^y  Wilson  to  Reuther  to  invite  the  Pers  offered  to  settle  the  dispute  in 
small  town  showings  will  be  followed  collective  bargaining  arbitration,  a  process  normally  fol- 

through  the  season.  Mr  Butler  feels  negotiations  between  the  union  and  lowed  in  such  cases,  but  the  Boise 
that  transportation  facilities  around  q  jyj  which  opening  at  the  General  local  refused  to  submit  their  demands 
the  big  cities  will  enable  everyone  to  ivTotors  Bide  March  20  Mr  Wiknn  f  >  arbitration.  Comparable  pressmen’s 
see  the  show  that  wants  to,  while  per-  ltd  -tS  pi^posal  iLad^^^  scales  for  other  intermountain  area 


sons  in  rural  areas  are  apt  to  have 


of  the  fact  that  the  corporation  is  no 


some  difficulty  getting  into  town  be-  producing  automobiles,  but 


cause  of  the  tire  and  gas  shor^ge  ^  $1.07. 

The  circus  will  not  play  the  West  “Si: 


The  circus  will  not  play  the  West 
Coast  this  year,  Mr.  Butler  says. 
The  show  will  have  plenty  of  the 


and  ammunition  required  to  win  the  f*’  Boise  in  the  two  newspapers.  Boise 


weu.  ivir.  Duuei  says,  oi  u u.  currently  informed  regard-  with  war  time  co 

circus  advertising  will  contain  appeals  j„g  negotiations  will  be  readily  Paper  publishing.’’ 


to  buy  defense  bonds  and  one  big  out-  accented  bv  vou  ’’ 
door  showing  in  Times  Square,  New 


HIT  CANADIAN  DAILIES 

Two  Canadian  newspapers — the  Vaii- 


York  will  carry  the  picture  of  the  two  Reuther  rejected  the  proposal  but 

gorillas,  Gargamua  and  Toto,  with  the  suggested  that  the  union  and  manage-  ^  Tf  Dro^ 

linp.  “Riiv  Dpfen<M»  Rond<;  and  Hein  U‘ent  reach  an  agreement  on  all  issues  couver  Sun  and  Le  Droit,  French- 

F^h,  Th'l'SKmt-- ""  Po-iOle  .„d  ..ha,  .ha  —tag  ja- 


Washington,  D.  C.,  March  25— TTie 
Office  of  Censorship  has  drafted  sug- 
gestions  for  the  guidance  of  editoR 
who  desire  to  publish  stories  about 
servicemen  whose  homes  are  in  the 
circulating  areas  of  the  newspapers. 

Editors  who  have  inquired  for  di¬ 
rections  in  handling  this  type  of  news 
are  being  sent  the  following  letter: 

“Upon  reading  the  ‘Troops’  and 
‘Ships’  clauses  of  the  Code  of  War¬ 
time  Practices  for  the  American  Press, 
you  will  reach  this  conclusion: 

Identification  of  Soldinrs 

“  ‘There  should  be  no  identification 
of  soldiers  on  ships,  soldiers  on  their 
way  to  embarkation  points,  soldien 
and  sailors  in  combat  areas  or  coastal 
defenses,  or  the  location  of  coastal  or 
anti-aircraft  forces.’ 

“As  you  may  know,  the  Army  is 
furnishing  mailing  addresses  for  the 
various  men  in  combat  services,  and 
addresses  from  this  source  can  be 
used.  The  situation  is  different  with 
respect  to  the  Navy,  where  the  link¬ 
ing  of  a  sailor,  ship  and  post  office 
might  disclose  at  least  broadly  the 
tactical  disposition  of  the  ship.  We 
are  informed  that  the  Navy  would 
prefer  to  have  lists  of  sailors’  ad¬ 
dresses  omitted  where  they  include 
the  names  of  ships. 

“Names  of  individuals  stationed  in 
combat  areas  outside  the  United  States 
may  be  published  after  there  has  been 
official  announcement  of  the  presence 
of  American  troops  in  such  areas.  No 
mention  should  be  made  of  their 
military  units. 

“Examples  of  what  is  and  what  is 
not  appropriate  for  publication  are 
as  follows: 


scales  for  other  intermountain  area 
cities  include  Salt  Lake  City  $1,063; 
Twin  Falls  $0,969,  and  Idaho  Falls 


production  of  airplanes,  tanks,  guns  union  pressmen  are  employed 


ine  snow  win  nave  piemy  oi  u.e  publishers  stand  ready  and  willing  to 

military  and  patriotic  motif  and  will  interested  in  this  whole  matter  continue  negotiations  on  a  basis  of 

^ ^  Y  ®  and  we  hope  that  this  proposal  to  keep  fairness  to  other  unions  and  consistent 

well,  Mr.  Butler  says.  Some  of  the  nnhlk  furr^ntlv  infnrmcH  rooarH.  with  war  time  conditions  for  news- 


Denating  Receipts 


possible  and  “that  the  remaining  is-  language  daily  of  Ottawa — are  being 
sues  be  referred  to  the  National  War  proceeded  against  by  the  Department 


Labor  Board  where  the  union  is  agree-  of  Justice  under  the  Defense  of  Can- 


Also  on  the  patriotic  side  is  the  fact  g^le  all  proceedings  shall  be  open  to  ada  regulations.  The  Vancouver 


that  the  entire  proceeds  from  the  {flg  public,  including  the  press. 


newspaper  published  an  article  of  an 


opening  night  in  New  York  is  to  be  Wilson  returned  with  “in  the  event  alarming  character  respecting  Pacific 


divided  three  ways  between  the  Army  becomes  necessary  to  go  before  the  Coast  defenses.  This  was  strongly  de- 


Elmergency  Relief,  the  Navy  Relief  So-  NWLB  we  are  also  agreeable  to  hav-  nounced  in  Ottawa  quarters  dealing 


ciety  and  the  President’s  Infantile  j^g  all  proceedings  open  to  the  public  with  that  particular  problem 


Paralysis  Foundation. 

An  innovation  for  newspapermen 


and  the  press. 


article  in  Le  Droit  referred  to  the 


“In  your  statement  yesterday,  you  bombing  by  British  fliers  of  German- 


this  year  is  a  20-page  special  program,  also  said,  ‘The  union  notes  with  inter-  controlled  munition  factories  in  Paris 
“Limited  Professional  Edition — Not  for  ^he  corporation’s  avowed  objective  and  conveyed  the  suggestion  that  this 
Sale,’’  which  contains  news  and  statis-  gf  attaining  maximum  war  production  was  “framed  up’’  between  the  British 
tics  about  the  circus  and  all  its  per-  the  minimum  of  time.  This  squares  and  the  Germans. 


Sale,’’  which  contains  news  and  statis¬ 
tics  about  the  circus  and  all  its  per¬ 
formers.  Mr.  Butler  terms  it  “a  work¬ 
ing  sheet  for  the  newspaperman.’’ 

Mr.  Butler’s  assistants,  all  veterans 
of  circus  campaigning,  are  as  usual: 
Frank  Braden,  story  man;  Gardner 
Wilson,  press;  Allen  J.  Lester,  con- 


FDR  CALLS  SOME  WRITERS  "SIXTH  COLUMNISTS" 

WASHINGTON,  D.  C.,  March  24 — Newspapers  are  losing  their  influence. 
President  Roosevelt  believes.  The  President  so  stated  at  his  press  con¬ 
ference  today  in  the  course  of  a  critique  of  newspaper  writings,  especially 


tacting  press;  F.  Beverly  Kelley,  and  columns.  Borrowing  an  expression  from  former  Assistant  Secretary  of  Com- 


Francis  Morrissey,  radio;  and  Arthur 
R.  Hopper,  outdoor.  Only  newcomer 
to  the  staff  is  Edwin  B.  Callahan,  pho¬ 
tographer,  formerly  a  Los  Angeles 
free  lance. 


merce  Richard  C.  Patterson,  Jr.,  of  New  York,  he  described  as  sixth  column¬ 
ists,  persons  who  monger  rumors,  orally  or  otherwise.  They  are  the  most 
potent  aides  of  the  fifth  column,  he  declared.  Asked  to  identify  some  of  the 
species,  Mr.  Roosevelt  smilingly  declined  with  the  explanation  that  mention 
of  names  might  embarrass  some  of  the  correspondents  present. 


I 


Appropriate  for  Publication 

“1.  Jehn  Doe,  recently  inducted  at 
Camp  Grant,  has  been  sent  to  Jeffer¬ 
son  Barracks,  Mo. — That  is  appropri¬ 
ate  for  publication. 

“2.  John  Doe,  recently  at  Camp 
Walters,  Texas,  has  been  transferred 
tc  Camp  Croft,  S.  C.  His  address  is 
Co.  B,  Inf.  34. — Appropriate  for  pub¬ 
lication. 

“3.  John  Doe’s  parents  have  rec’d 
word  that  their  son  would  like  to 
receive  mail  from  his  friends.  His 
address  is  Co.  C,  14th  Infantry,  Ft. 
Knox,  Ky. — Appropriate. 

“4.  John  Doe,  formerly  stationed  at 
Baer  Field,  Ft.  Wayne,  Ind.,  has  been 
transferred  to  Port  Angeles,  Wash, 
and  writes  he  expects  to  leave  soon 
for  an  unknown  destination. — Not  ap¬ 
propriate  for  publication. 

“5.  John  Doe,  home  on  furlough 
from  Camp  Forrest,  has  rec’d.  a  tele¬ 
phone  call  from  Wash.,  D.  C.,  advising 
him  to  be  in  New  York  on  Feb.  4  to 
leave  for  foreign  service. — Not  ap¬ 
propriate  for  publication. 

“6.  John  Doe’s  parents  have  rec’d 
word  that  their  son  has  arrived  in 
Northern  Ireland.  —  Appropriate  fw 
publication. 

“7.  John  Doe’s  parents  rec’d.  word 
last  night  that  their  son  is  leaving  by 
boat  for  an  unknown  destination.— 
Not  appropriate  for  publication. 

“8.  John  Doe  is  stationed  at  Clark 
Field  in  the  Philippines. — Appropri¬ 
ate  for  publication.’’ 


CHANGE  TO  "WAR" 

Washington,  D.  C.,  March  23— “War" 
has  taken  the  place  of  “defense”  in  the 
army  service  of  supply  divisx®- 
Lieut.-Gen.  Brehon  B.  Somervell 
commander,  has  directed  that  the 
change  be  made  in  all  releases. 


for  march  2  8.  1942 
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CARTOON  VIEWS  OF  M' ARTHUR  IN  COMMAND  AND  A  DISILLUSIONED  HITLER 


—Cal  Alley 


Newsmen  in  Australia 
Have  A  Dress  Problem 


special  snakebite  kit,  although  Ameri¬ 
can  anti-venom  serum  is  no  good 
against  Australian  snakes. 

Naturally,  the  men  arriving  here 
from  Java  and  other  parts  had  no 
Army  equipment  and  find  difficulty  in 
getting  regulation  stuff  here,  so  you 
will  see  one  man  in  a  correct  shirt, 
wrong  pants;  another  man  with  an 


Bv  JOHN  LARDNER  genmg  regulation  stun  nere,  so  you 

*  ^  .  will  see  one  man  in  a  correct  shirt. 

North  American  Newspaper  Alliance  Correspondent  wrong  pants;  another  man  with  an 

JOHN  LARDNER,  North  American  population  and  most  American  Army  Australian  shirt,  British  cap,  American 
Newspaper  Alliance  correspondent  correspondents  are  stopped  in  the  pants  and  homernade  wit,  a  very  in- 
untJv  the  United  Nations  Forces  in  streets  and  camps  every  10  minutes  to  teresting  hodgepodge  altogether  which 
Australia,  is  the  explain  “C,”  which  some  think  means  arouses  no  end  of  polite  comment. 
oldest  of  four  Canadian  while  others  think  it  means  press  comerences  are  like  a  style 

sons  of  the  late  “Copper”  (slang  for  policeman).  show  by  a  Seventh  Avenue  dress- 

Ring  Lardner ,  Army  privates  generally  believe  us  u  *  f  .u 

famed  American  to  be  military  police  at  first  sight  and  .  .  ,  ®  ormin^*of  *14  ^allpvpdlv 

kumoriM.  H.  he.  get  very  cold  looks.  The  uniform  Is  ellegedly 

gan  newspaper.  e„  „fficer5^  uniform  without  insignie,  'ImT.u™,  ^ 

1  ‘A*  T  A  •  *1-  taking  turns  writing  stones  for  the 

^  or  organization  In  America  the  ,hip  paper.  Your  correspondent  chose 

“’"df  «t‘d^sSS  ^  shopping  spree  ensued  in  which  ^ 

syndicated  ^^orts  your  correspondent  had  the  bad  luck  st.  Louis  Cardinals  to  win  this  year’s 
column,  from  to  be  tracing  a  newsreel  man  with  w,  .. _ ,  j _ 

the  Press  Box,”  grandiose  ideas  who  pointed  here  and  ^  j  f  .  t  i  •  . 

John  Lardner  for  NANA  since  there  saying,  “gimme  three  of  those  The  men  pooled  their  books,  which 
1931.  When  and  two  of  those,”  until  your  corre-  included  detective  stories,  books  on 
Americo  went  to  war,  he  foresook  his  spondent  in  self  defense  acquired  Australia,  one  Shakespeare  and  one 
tolumn  for  the  duration  to  be  a  war  three  different  types  of  flashlights  with  copy  of  Tolstoy  s  Peace  and  War. 

wrespondent.  Married  to  a  former  extra  batteries  and  bulbs,  two  mos-  Your  correspondent,  as  official  book- 

^lewspaper  woman,  he  is  the  father  of  quito  nettings  and  a  special  gadget  to  maker,  nrnde  book  on  where  we  were 
ttco  young  daughters,  and  will  be  30  separate  buttons  from  coat  while  pol-  Sning>  offering  a  Imndred  to  one 
on  May  4.  Known  for  his  biting  wit  ishing  buttons.  against  Pittsburgh,  fifty  to  one  on 

ond  his  ability  to  knock  over  phonies  Original  orders  were  to  buy  khaki  Little  ^  America,  etc.  I  did  a  lively 

'oith  his  probing  phrases,  he  is  fast  lightweight  dress  blouses  which  we  f^'^de  in  wagers. 

approaching  to  the  position  his  father  did,  tailormade,  with  great  difficulty.  Correspondents  had  their  own  official 
once  held  in  the  Fourth  Estate.  He  only  to  be  laughed  at  by  the  whole  delegate  to  lead  them  in  boat  drill  and 
mos  one  of  14  U.  S.  correspondents  to  Army,  such  things  not  being  seen  in  with  great  difficulty  drafted  Byron 
orrioe  in  Australia  recently.  Here  he  the  last  five  years.  Then  we  arrived  Darnton,  New  York  Times  corre- 
^  written  exclusively  for  Editor  &  at  headquarters  here  and  had  the  last  spondent.  to  one  term  in  office.  Darn- 
PtTBLiSHER  the  story  about  the  U.  S.  laugh  when  Lieutenant  General  ton  was  reluctant,  but  campaign  post- 
press  corps  there.  George  H.  Brett  said:  “Go  ahead,  ers  such  as  “Darnton  For  Dogcatcher” 

•  wear  them,  they  look  fine,”  and  Gen-  and  “Darnton  Is  the  People’s  Choice,” 

HEADQUARTERS,  Mel-  eral  MacArthur  turned  up  wearing  a  gave  him  a  mandate  he  could  not  re- 
boume,  Australia,  March  25— More  blouse  of  this  type,  his  own  design,  ject. 

50  American  correspondents  and  He  obviously  is  the  best-dressed  At  the  port  of  arrival,  one  corre- 
Photographers  have  converged  at  soldier  in  the  Army.  spondent,  a  natural  born  warrior, 

headquarters  here.  Some  are  direct  One  member  of  our  convoy  party  worried  about  hotel  accommodations, 
the  U.  S.,  some  from  Hawaii,  the  was  so  well  prepared  he  had  a  foot  so  we  asked  the  Naval  Signal  Officer 


The  men  pooled  their  books,  which 
included  detective  stories,  books  on 


^lippines,  Java  and  Africa.  pump  for  his  rubber  mattress  and  a  to  blink  a  message  ashore  reserving 

Since  most  are  accredited  to  the  _ _ _ _ _ 

SNPA  CONVENTION  HOT  SPRINGS  SEPT.  28.  29 

wildest  mixture  of  military  haberdash-  THE  directors  of  the  Southern  Newspaper  Publishers  Association  have  se- 
assembled  on  one  stage.  In  lected  The  Arlington,  Hot  Springs,  Ark.,  as  the  meeting  place  for  the  40th 
first  place  we  must  wear  green  annual  convention.  Sept.  28-29.  Following  a  discussion  at  the  last  annual 
^Mnds  with  a  white  “C”  for  corre-  convention  concerning  changing  the  time  of  the  meeting  from  the  spring  to 


*l^dent  or  “P”  for  photographer. 
This  mystifies  the  whole  Australian 


the  fall  a  vote  of  the  membership  was  taken  and  it  showed  a  unanimous 
preference  for  the  fall. 


14  rooms.  But  the  message  missed 
fire  and  on  landing  we  wound  up  in  a 
temperance  boarding  house. 

l^en  not  working  correspondents 
go  to  horse  races  Saturday  or  swim  at 
beaches  or  get  a  car  when  one  can  be 
had  and  investigate  the  neighborhood. 
But  most  of  the  time  they  worry  about 
press  regulation,  which  is  double  here, 
Australian  and  American,  and  about 
v/hether  their  cabled  stories  will  clear, 
and  if  so,  how  soon. 

In  charge  of  press  relations  for  the 
U.  S.  Army  is  Colonel  Le  Grande  H. 
Differ,  just  promoted  since  his  arrival 
with  General  MacArthur  from  the 
Philippines.  Colonel  Differ  is  a  regu¬ 
lar  Army  man  formerly  of  the  In¬ 
fantry,  whom  General  MacArthur  ap¬ 
pointed  press  officer  at  Bataan  and  re¬ 
mained  for  the  job  here. 

Live  in  Hotels,  Hats 

Associated  with  Colonel  Differ  is 
Lieutenant  Colonel  Lloyd  Lehrbas, 
former  Associated  Press  correspond¬ 
ent.  These  two  run  the  press  confer¬ 
ences  every  morning,  sometimes  at¬ 
tended  by  General  MacArthur,  and 
they  issue  releases,  communiques,  etc. 

When  not  on  the  road  or  in  the  field, 
correspondents  live  hotel  life  or  rent 
a  flat  near  headquarters.  They  go  to 
the  Army  Post  Exchange  for  American 
cigarettes,  when  available,  and  con¬ 
sume  varied  meals  consisting  of  steak 
for  lunch  and  steak  for  dinner,  and  the 
next  day  steak  for  lunch  and  steak  for 
dinner,  much  as  ball  players  and  other 
leading  thinkers  the  world  over.  One  or 
two  tried  a  kangaroo  or  Wallaby  steak 
in  line  of  duty,  pronounced  it  good, 
and  promptly  returned  to  beef. 

A  few  correspondents  who  have 
been  working  in  the  Far  East  the  last 
few  years  have  their  wives  here,  while 
others  lead  bachelor  lives  with  cus¬ 
tomary  variations. 

Summarizing,  I  would  say  corre¬ 
spondents  here  worry  and  complain 
more  than  anyone  else,  but  no  more 
so  than  correspondents  anywhere.  And 
they  make  a  very  educational  spec¬ 
tacle  in  their  scrambled  uniforms. 

NEWSPAPER  CLINIC 

The  fourth  annual  clinic  for  non¬ 
metropolitan  newspapers  of  North¬ 
eastern  Ohio  will  be  held  May  16  at 
Kent  State  University. 


WHEN  MacARTHUR  LANDED,  WE  TOOK 
OFF 


LATEST  MAP  OF  AUSTRALIA 


Phoenix  .Arizona  Republic. 


-John  Chase 


Kansas  City  Journal. 


— Keg  .Manning 


'DROPPING  THE  PILOT"— AGAIN 


Dr«pptfi9lhtPR»t 
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Gov't  Must  Use 
Advertising  for 
All-Out  War 

Rutgers  Journalism  Professor 
States  People  Must  Be 
Victory-Minded 

New  Brunswick,  N.  J.,  March  23 — 
Frank  B.  Hutchinson,  professor  of 
journalism  at  Rutgers  University, 
said  today  that  the  Federal  govern¬ 
ment  cannot  lay  claim  to  an  all-out 
war  effort  until  someone  turns  on  the 
power  of  advertising  to  transform  a 
“half  defense-minded  people  into  a 
wholly  victory -minded  nation. 

“It’s  time  Washington  started  work 
on  blue  prints  for  a  victory-minded 
America,”  he  declared,  “It  must  be  a 
planned,  bought-and-paid  for  pro¬ 
gram,  Amateur  publicity  writers  and 
contributing  publishers  can’t  put  it 
over.  Increasing  costs  and  declining 
revenue  will  not  permit  publications  to 
carry  the  load  any  more  than  the 
automobile  industry  could  donate  all 
planes  and  tanks. 

“The  government  which  pays  for  its 
every  telephoned  and  telegraphed 
message  from  individual  to  individual 
must  assume  the  cost  of  the  nation’s 
grave  message  to  the  nation;  Awake, 
work,  fight,  sacrifice.  It  must  be  re¬ 
peated,  driven  home,  with  all  the  skill 
and  force  of  advertising  signed  by  a 
concerted  nation. 

Cannot  Hitch  Hike 

“Uncle  Sam  cannot  hitch  hike  his 
way  to  national  action.  This  is  a  na¬ 
tional  need  which  must  be  paid  for  by 
the  nation.  Uncle  Sam  buys  tickets 
for  his  soldiers.  If  he  didn’t  railroads 
might  fail.  No  group  is  giving  more 
than  the  press.  Newspapers  contri¬ 
bute  not  columns  but  pages.  Every 
inch  of  this  space  costs  money,  just  as 
do  railroad  miles,  telephone  calls  and 
plane  motors. 

“There  is  a  big  job  for  advertising 
to  do  in  our  drive  for  victory,”  he  con¬ 
cluded.  “And  it  will  take  advertising 
to  do  it.  Washington  must  turn  drafts¬ 
men  loose  on  blueprints  for  some 
give  -  Hitler  -  hell  psychology,  some 
crowd-the-line  bond  buying  action, 
some  eyes-off-the-clock  labor,  minds- 
off-the-profits  management  and  real 
step-on-the-gas  production. 

“Advertising  which  sold  us  the 
pleasure  of  soft  living,  can  sell  us  the 
need  for  hard  fighting.  Amateur  ef¬ 
forts  can’t  plan  it,  and  contribution 
methods  can’t  support  it.  Washington 
must  turn  on  the  power  of  advertising. 
If  not,  other  half-hearted  efforts  may 
not  matter. 

“There  is  more  to  fear  than  fear — 
it’s  failure.” 

■ 

Interest  In  Ads 
Is  Still  High 

Advertising  has  not  been  neglected 
because  of  high  interest  in  news  and 
editorials,  according  to  the  Continuing 
Study  of  Newspaper  Reading’s  Study 
No.  48  of  the  Troy  (N.  Y.)  Timcs- 
Record.  The  reading  of  “Any  Adver¬ 
tising”  in  a  28-page  issue  was  slightly 
above  the  median.  According  to  the 
Advertising  Research  F  oundation, 
women’s  reading  of  one  or  more  of 
the  not-unusiuil  amusement  ads  on 
page  17  equals  the  all-time  high  for 
reading  of  any  amusement  advertising. 

Eight  short  editorials,  with  very 
readable  typography  and  intriguing 


headlines  in  the  issue  of  Jan.  22, 
stopped  the  highest  percentage  of  both 
men  and  women  readers  which  has 
been  measured  in  the  Continuing 
Study.  Seventy  per  cent  of  the  men 
and  51%  of  the  women  interviewed 
read  one  or  more  editorials  in  this 
paper. 

The  readership  of  two  individual 
editorials  is  noteworthy.  “Argentina 
Is  A  Woman”  was  read  by  47%  of 
the  women  interviewed — 6  percentage 
points  higher  than  the  reading  by 
women  of  any  other  editorial  found 
so  far  in  The  Continuing  Study  of 
Newspaper  Reading.  “MacArthur  Is 
Good,”  which  was  read  by  61%  of  the 
men,  topped  by  2  percentage  points  the 
previous  high  for  men’s  reading  of  one 
editorial. 

■ 

Higher  Tobacco  Prices 
To  Offset  Taxes 

Washington,  D.  C.,  March  25  — 
Cigarette  companies  will  be  permitted 
to  increase  their  prices  to  offset  any 
rise  in  federal  tax  which  may  come  in 
the  new  war  revenue  bill,  the  Office  of 
Price  Administration  announced  today 
when  the  $6.53-per-thousand  price 
“frozen”  last  December  was  made  the 
ceiling. 

There  was  indication  in  the  trade 
that  assured  higher  federal  taxes 
would  cut  deeply  into  advertising 
budgets  for  the  reason  that  they  could 
not  be  absorbed  at  the  $6.53  ceiling 
unless  economies  were  found  else¬ 
where.  Today’s  order,  issued  by  Act¬ 
ing  Administrator  John  E.  Hamm,  was 
believed  to  have  removed  that  threat. 

Following  the  “freeze”  order,  OPA 
asked  the  producers  to  submit  finan¬ 
cial  records  for  analysis  as  a  pre¬ 
liminary  study  into  making  the  price 
permanent.  'The  Acting  Administra¬ 
tor  found  sales  up  20%  over  last  year 
and  saw  reason  to  expect  further  ad¬ 
vances  because  of  increased  national 
income  and  growth  of  the  armed 
forces. 

He  reported  the  average  net  income 
(before  income  tax  payments)  of  the 
five  leading  producers — American  To¬ 
bacco  Co.,  Liggett  &  Myers,  P.  Loril- 
lard,  Philip  Morris,  and  R.  J.  Reynolds 
— was  17%  of  book  value  of  invested 
capital  in  1936-1939,  but  was  more  than 
21%  in  1941.  The  1941  profit  margin 
to  manufacturers  averaged  55-60  cents 
per  thousand  on  standard  priced 
cigarettes,  with  favorable  indication 
of  continued  profit  at  that  level,  Hamm 
found. 

Furthermore,  the  OPA  acting  chief 
said,  more  than  one-half  of  the  10-16 
cents  per  thousand  rise  in  producing 
and  selling  costs  will  be  offset  by  in¬ 
creased  sales. 

While  establishing  the  $6.53  ceiling 
with  provision  for  offset  to  cover  pos¬ 
sible  increases  in  taxes.  Acting  Admin¬ 
istrator  Hamm  also  announced  that 
adjustments  may  be  made  to  cover 
temporary  promotion  programs  which 
were  under  way  when  the  “freeze” 
order  was  signed.  A  company,  for  in¬ 
stance,  which  might  then  be  seeking 
new  territory  by  offering  a  price  in¬ 
ducement  for  a  fixed  period,  will  not  be 
required  to  maintain  its  price  at  the 
temporary  level  but  may  adjust  to  the 
new  ceiling. 

■ 

MEXICO  USES  ADS 

A  Mexican  government  campaign  is 
beginning  in  Mexico  to  explain  the 
war  to  the  people  by  means  of  radio 
broadcasts  and  newspaper  advertise¬ 
ments,  according  to  a  New  York 
Times  dispatch. 


Campaigns  and  Accounts 


AMERICAN  MEAT  INSTITUTE,  Chi¬ 
cago,  has  revised  its  newspaper  ad¬ 
vertising  schedules  since  the  outbreak 
of  war  to  tie  in  with  the  government’s 
nutrition  program.  Under  the  present 
set-up,  the  Institute’s  newspaper  ads 
appearing  in  350  dailies  are  running 
once  a  month  in  larger  space,  averag¬ 
ing  1,000  lines. 

A  $7,500  spring  and  summer  adver¬ 
tising  budget  has  been  voted  by  direc¬ 
tors  of  the  Asheville  (N.  C.)  Chamber 
OF  Commerce.  Bulk  of  space,  as  usual, 
will  be  placed  in  newspapers,  mainly 
in  the  resort  sections  of  Northern  and 
Eastern  dailies. 

A  national  advertising  campaign  for 
Hemo,  Borden’s  new  vitamin-fortified 
malted  milk  drink,  will  be  launched 
for  the  first  time  in  April,  with  full 
page  color  advertisements  in  con¬ 
sumer,  drug,  fountain  and  medical 
publications  and  with  black  and  white 
pages  in  grocery  trade  papers. 

A1  Paul  Lefton  Co.,  Inc.,  Philadel¬ 
phia,  has  been  appointed  to  handle  ad¬ 
vertising  for  the  Bellevue-Stratford 
Hotel,  of  the  same  city. 

Harry  Feigenbaum  advertising 
agency,  Philadelphia,  is  releasing  a 
new  series  of  newspaper  advertise¬ 
ments  in  Pennsylvania  for  Four  Kings 
Straight  Rye  Whiskey,  a  product  of 
Kasko  Distillers. 

The  Milk  Foundation,  Inc.,  Chi¬ 
cago,  has  appointed  McCann-Erickson, 
Inc.,  Chicago,  to  direct  a  special  co¬ 
operative  advertising  program  in  the 
Chicago  area  in  which  dairymen  and 
distributors  plan  to  raise  $200,000  for 
a  campaign  to  increase  milk  consump¬ 
tion.  Chicago  newspapers,  trans- 
scribed  radio  and  car  cards  will  be 
used. 

Mason  Warner  Co.,  Chicago  agency, 
is  releasing  a  newspaper  schedule  on 
Stearns  Electric  Paste  Co.,  Chicago. 

H.  W.  Kastor  &  Sons  Co.,  Chicago,  is 
using  newspapers  in  10  metropolitan 
cities  on  Welch  Grape  Juice  Co., 
Westfield,  N.  Y.  The  copy  consists  of 
a  one-time,  1,000-line,  four-color  ad. 

Following  a  policy  of  many  years, 
the  James  Hanley  Co.  of  Providence, 
R.  I.,  makers  of  Hanley’s  Ale,  will 
place  more  than  90%  of  its  advertis¬ 
ing  in  its  new  Spring  campaign  with 
newspapers,  vice-president  Justin  H. 
Dempsey  of  the  firm,  and  Henry  Cabot 
of  the  Cabot  Advertising  Agency  of 
Boston,  announced  recently. 

Instant  Chemical  Corp.,  New  York, 
has  appointed  Jasper,  Lynch  &  Fishel, 
Inc.,  to  handle  advertising  and  pub¬ 
licity  for  its  newly  perfected  “Instant 
A-Z  Fire  Extinguisher.” 

Seabrook  Farms  of  Bridgeton,  N.  J., 
is  using  20  newspapers  in  New  Jersey, 
New  York  and  Pennsylvania  to  bolster 
labor  morale  in  view  of  probable  labor 
shortages  in  agriculture. 

Pearson  Pharmacal  Co.,  Inc.,  mak¬ 
ers  of  Eye-Gene,  eye  drops,  have  ap¬ 
pointed  McCann-Erickson,  Inc.,  to 
liandle  their  advertising. 


Among  Advertising  Folk 


SIDNEY  G.  ALEXANDER,  media  and 
radio  director  of  the  Weiss  &  Geller, 
New  York,  Inc.,  Advertising  Agency, 
has  been  appointed  vice-president. 
Mr.  Alexander  was  previously  with 
the  Buchanan  Co.  and  H.  M.  Kiese- 
wetter. 

(Continued  on  page  16) 


Packers  Plan 
Easter  Ham 
Promotions 

Chicago,  March  24 — Easter  har 
promotion  will  again  include  heav; 
newspaper  advertising  on  the  part  i 
Chicago  packers,  according  to  plaiu 
outlined  to  Editor  &  Publisher  thi 
week.  Heading  the  list  is  Armour  ( 
Company,  featuring  its  75th  anniver¬ 
sary  in  wliat  is  termed  the  “bigges 
ham-.selling  campaign  of  all  time”  k 
700  newspapers. 

The  Armour  advertising  will  in¬ 
clude  600  and  400-line  black  ani 
white  copy  in  the  700  dailies.  In  ad¬ 
dition  Armour  will  use  color  pages  k 
American  Weekly  and  Life  magazine 
and  color  copy  in  a  list  of  nationi 
magazines.  “Choose  Armour’s  754 
Anniversary  Triumph  for  Easier 
Feasting”  say  the  newspaper  ads 
Dealers  have  already  been  supplied 
with  colorful  Easter  ham  dLspla}! 
Lord  &  Thomas,  Chicago,  places  the 
Armour  account. 

Wilson  &  Company  is  featuring  Wil¬ 
son  hams  for  Easter  in  George  Rec¬ 
tor’s  weekly  ad  column  in  153  news¬ 
papers  for  three  weeks  prior  to  Easter. 
In  addition,  Wilson  will  use  a  speak 
600- line  newspaper  ad  on  the  Friday 
before  Blaster  in  175  cities.  One  thou¬ 
sand-line  black  and  white  copy  will 
be  utilized  in  the  larger  cities.  Win¬ 
dow,  counter  and  floor  displays  have 
been  provided  for  the  dealers.  United 
States  Advertising  Corp.,  Chicago, 
handles  the  Wilson  account. 

Swift  &  Company  will  rely  upon  a 
combination  of  newspapers  and  radio. 
More  than  100  newspapers  will  carry 
600-line  copy,  in  black  and  white, 
with  larger  space  in  some  metropoli¬ 
tan  points,  listing  dealers’  names  in 
all  the  ads.  Swift’s  year-around  NBC 
“Breakfast  Club”  program  will  also 
feature  Easter  ham  promotion. 

Plankinton  Packing  Company,  MI- 
waukee,  is  using  three  newspaper  ads 
in  Milwaukee  dailies  and  will  expand 
its  Blaster  ham  advertising  to  include 
five  Wisconsin  cities  along  with  Wis¬ 
consin  Network  radio  stations  to  pro¬ 
mote  its  Globe  ham  for  Easter 

PALM  BEACH  CAMPAIGN 

The  Goodall  Company  has  elim¬ 
inated  all  Palm  Beach  dealer  co¬ 
operative  advertising,  and  in  its  pla® 
daily  newspapers  will  be  used  exclu¬ 
sively  in  68  markets  to  tell  the  Palm 
Beach  story.  In  addition  to  this  na¬ 
tional  newspaper  advertising,  all  deal¬ 
ers  have  been  supplied  with  news¬ 
paper  mats,  direct  mail  and  display 
material  based  on  the  same  sellio? 
themes.  Newspapers  were  selected!? 
Ruthrauff  &  Ryan,  Inc.,  to  carry  the 
campaign  this  year  because  they  can 
be  keyed  to  weather  in  the  naark^ 
being  covered.  The  campaign  ww 
run,  depending  on  size  and  volume® 
markets,  from  three  to  eight  week 
and  includes  insertions  from  one  • 
week,  in  some  markets,  all  the  way 
up  to  five  times  a  week  in  otl^ 
Sizes  of  copy  will  range  from  50  lin^ 
to  1,000  lines,  with  the  majority  • 
ads  running  from  200  to  640  lines. 

NEW  FOOD  GROUP 

Fifteen  large  food  advertisers  h*'"* 
formed  Nutrition  Foundation, 
and  subscribed  $750,000  to  study  ^ 
nutrition  needs  of  the  country 
publicize  its  findings.  George  ^ 
Sloan,  commissioner  of  commerce  t® 
New  York  City,  has  been  named  pi**" 
ident. 
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Ttjp  R'nVPnTTQTMn  CSTTPVFY  bering  that  there  is  no  shortage  of 

_ /iL>Vr.niiDiiNtj  OUnvc.l _  ^  shortage  of 

transportation  facilities,  which  in  due 
0  1 T  1 0^^  T  T  time  may  be  ironed  out.  As  one 

IjCJ.SCJx1Hc  JulXlUL^Jw  agency  man  explained  this  week,  the 

^  ^  more  heavy  fuel  oil  refined  for  the 

Tm  1  armed  forces,  the  more  motor  car 

^X1  £|WLOLwXaX  ^^XLXwO  gasoline  available  for  public  consump¬ 

tion.  This  is  because  in  “cutting  a 
Bv  R.  M.  DOBIE  barrel  of  fuel”  to  get  the  high  octane 

*  ‘  gas,  motor  fuel  must  also  be  refined, 

r  ,  -1  ...  r  j  j  advertising  manager  of  a  large 

A  CHECK-UP  of  gasoline  and  oil  presentation  of  the  proposed  adver-  j^id-western  company  told  this  col- 
linage  in  10  eastern  cities  for  the  tismg  for  1942.  ..^u  advertising  is  on 

first  two  months  of  1942  reveals  the  As  a  consequence,  Mr  Walker  a  very  flexible  basis  both  as  to  medium 
astonishing  total  of  194,000  lines,  as  continues,  “having  anticipated  this  sit-  g^^d  as  to  copy  because  of  war  condi- 
compared  to  45,000  lines  for  the  same  nation,  we  are  planning  no  drastic  or  Cn  far  wp  bnvp  pnntinuprl  mir 

period  last  year.  .  .  ^  ^  radical  changes  in  either  type,  kind,  advertising  oA  approximately  the  same 

In  other  words,  m  spite  of  the  cur-  or  amount  of  advertising.  , basis  of  expenditure  as  in  the  past, 

taflment  of  auto  production,  the  ban  Two  reporte  from  the  West  Coast,  but  with  copy  emphasis  now  on  car 


period  last  year.  radical  changes  in  either  type,  kind,  advertising  on  approximately  the  same 

In  other  words,  m  spite  of  the  cur-  or  amount  of  advertising.  basis  of  expenditure  as  in  the  past, 

taflment  of  auto  production,  the  ban  Two  reports  from  the  West  Coast,  but  with  copy  emphasis  now  on  car 
on  tires,  and  the  previous  shortage  where  there  is  no  shortage  of  gasoline  ariH  tirp  onncprvatinn  Sitipp  advpr- 
Kares,  the  advertising  of  the  big  east-  or  acute  transportation  problems  ex-  Sfng  has  bee^  moved 
em  companies  in  these  10  cities  is  cept  in  the  northwest  sections,  sub-  nomfcalir  souS  Xn  property  em- 
about  four  tames  as  great  as  last  year,  stantiate  the  prospects  for  a  status  quo.  ployed,  we  will  probably  continue  to 
Much  of  this  current  Image  is  taom  San  Francisco  declares  that  gasoline  advertise  but  since  we  do  not  yet  have 
service  or  institutional  copy.  Once  companies  in  that  section  are  too  con-  official  rationing  in  our  marketing 
raUoning,  which  is  now  a  foregone  scious  of  the  importance  of  public  re-  territory,  our  only  preparation,  in  the 
conclusion,  comes  into  effect,  some  of  lations  to  cancel  or  greatly  reduce  event  this  happens,  is  in  our  extreme 
A  may  ^  curtailed.  And  me  situa-  their  advertising,  and  that  they  also  degree  of  flexibility.” 
tion  in  the  east,  where  the  shortage  is  have  in  mind  to  maintain  their  com-  All  of  the  above  is  more  or  less  on 
m^t  imminent,  does  not  nec^rily  parative  position  in  the  field.  the  bright  or  reassuring  side.  Not  so 


lations  to  cancel  or  greatly  reduce  event  this  happens,  is  in  our  extreme 
their  advertising,  and  that  they  also  degree  of  flexibility.” 
have  in  mind  to  maintain  their  com-  All  of  the  above  is  more  or  less  on 
parative  position  in  the  field.  the  bright  or  reassuring  side.  Not  so 

From  Los  Angeles  comes  the  report  encouraging  is  the  statement  by  an 


re^t  the  entire  national  picture.  From  Los  Angeles  comes  the  report  encouraging  is  the  statement  by  an 

companies  in  that  section  executive  of  one  of  the  biggest  com- 

rnitin^nLl  ^nd  LS  they  panies  to  the  effect  that  “our  adver- 

big  companies.  Continental  and  Shell,  fgn^  although  some  of  tasing  plans  are  indefinite  at  the  pres- 

are  now  running  large  newspaper  ^94^  jjj  antic-  ent  time.”  “However,”  he  continues, 

wTE  omS  y:r w  * .  *  ;‘"d 

agencies  report  campaigns  in  the  No  Chang,  on  W.it  Coa.t  ly  due  to  priorities  on  some  items 

process  of  development  The  West  Coast  has  not  been  af-  ...There  is  also  some  doubt  as  to  how 

Clients  Know  Advertising's  Value 


are  still  adhering  to  the  budgets  they  panies  to  the  effect  that  “our  adver- 
set  up  last  fall,  although  some  of  tising  plans  are  indefinite  at  the  pres- 
these  were  reduced  over  1941  in  antic-  ent  time.”  “However,”  he  continues, 
ipation  of  rationing.  “we  do  feel  that  we  will  curtail  slight- 

No  Change  on  West  Coast  ly  due  to  priorities  on  some  items. 

The  West  Coast  has  not  been  af-  There  is  also  some  doubt  as  to  how 
fected  by  the  Petroleum  Coordinator’s  Washington  will  look  on  aggressive 
order  reducing  gasoline  deliveries  advertising  campaigns  reminding  the 


The  agencies,  naturally,  have  been  20%.  This  applies  only  to  the  Eastern  Public  of  a  product  which  it  will  have 
working  overtime  to  k^p  their  plans  g^gb^g^d  and  the  District  of  Colum-  «  hard  time  gettmg  So  far,  however, 
up  to  the  last  minute,  day-to-day  ^13.  Nevertheless,  Los  Angeles  points  there  is  no  foundation  for  rumors 
J^ges  that  are  now  characteristic  of  g^^^bne  consumption  in  the  that  all  copy  will  have  to  be  censored 

flie  industry.  They  have  ffie  advan-  g^ggg  even  fall  below  the  hy  the  government  before  it  is  sent  to 

tege  of  working  with  clients  who,  curtailment  on  the  newspapers.  Undoubtedly  most  of 

through  long  experience,  have  learned  it  will  be  submitted  voluntarily, 

the  value  of  public  relations.  .^here  are  other  points  that  can  be  especially  after  rationing  goes  into 

f  11,°  °  ra  lonmg,  some  j^gdg  jj,  presenting  the  situation  as  j-  •  u  • 

of  the  advertising  managers  of  the  nnQ«;ihlA*  indications  at  present  are  that  it 


of  the  advertising  managers  of  the  possible*  inaicaiions  ai  present  are  tnai  it 

frr  With  supply  cut  20%,  competition  to  ‘continue  on  a  voluntary  basis, 

tamed  confidence  in  their  plans  for  much  as  nossible  of  the  remain-  Conservation  Campaign 

the  immediate  future.  For  instance,  .  P  ,  .,  rpi  n  *  i  n  ♦  u 

Joseph  R.  Rollins,  of  Atlantic  Refining  keener  than  ever.  The  Petroleum  Coordinator  has  re- 

Pn  ,,ior,c  Companies  will  continue  to  advertise  quested  the  companies  to  launch  a 

iK  oVi  •  t  rntinnincr  keep  their  brand  names  before  the  conservation  campaign  and  this  gave 

P'^hhe  So  far  there  has  been  no  indi-  rise  to  stories  thaf  the  companies 
J  °  “Ra,ii  cation  that  rationing  will  be  the  first  would  embark  on  a  joint  advertising 

^verusing  plans,  he  reports  Radio  ^  general  attack  on  brand  camnaign,  similar  in  Lme  respects  to 

newspapers  will  ca^  institutional  although,  if  you  believe  the  the  several  ads  that  eastern  companies 

copy  explaining  the  situation  from  sponsored  jointly  early  last  fall  dur- 


Milieu  cuiiiiueiiwc  111  uicii  uiciiia  xui  _  .  _  t_  •!_!  e 

the  immediate  future.  For  instance, 

Joseph  R.  Rollins,  of  Atlantic  Refining  keener  than  ever. 


,  .  better.  There  was  no  foundation  for  these 

^  ®  ea  er  s  PP°  Also,  there  will  be  institutional  stories  and  the  industry  is  determined 

companies  are  offering,  keep  the  public  in-  that  each  company  will  continue  to 

OneNew  York^agency^planstTreleSL’  changes  in  the  rationing  advertise  independently.  The  Petro- 

a  ^  marketing  situation.  And,  with  Icum  Industry  War  Council  has  pro- 

within^fh  ^  ^  ^  ^  rationing,  the  campaigns  oa  how  to  duced  some  conservation  advertising 

^  u  conserve  gasoline  and  care  for  the  au-  material,  such  as  the  slogan,  “Oil  Is 

Aether  advertismg  manager,  who  . - ,  u 


in  Washington  who  would  like  nothing  ing  the  first  gasoline  shortage. 


There  was  no  foundation  for  these 
be  institutional  stories  and  the  industry  is  determined 
the  public  in-  that  each  company  will  continue  to 


A„„*u  J  u  conserve  gasoline  and  care  for  the  au-  material,  such  as  the  slogan,  “Oil  Is 

tomobile,  will  be  more  timely  and  Ammunition-Use  It  Wisely”  but  it 
P«fere  not  to  be  quoted,  says  that  no  j  ^  ^^e  in- 

^ge  m  advertising  plans^  antaci-  advertising  manager  of  one  of  dividual  companies. 

creased  eay^market  Effort  biggest  Companies  in  the  business  The  mechanics  of  rationing  and  the 

polnyoutth.,  the  situation  U*a„g-  form  it  will  taka  are  now  being 
dustrial  an/1  fonm  monkote  ”  ^“y  ‘^^y  ^  workcd  out  in  Washington.  So  far 

„  result,  “we  plan  to  shift  emphasis  from  only  two  definite  steps  have  been 

veral  other  compani^  report  that  rngjia  demanding  long  closing  dates  taken:  (1)  the  20%  reduction  in  the 
mplete  nmrketing  and  advertising  those  which  can  be  handled  on  im-  east;  and  (2)  the  freezing  of  prices  on 
^ns  for  me  rationing  period  have  mediate  release.”  Which  means  news-  March  23  at  prices  no  higher  than 
n  completed.  This  preparedne^,  naners.  of  course.  nrevailed  at  retail  filling  stations  on 


compietea.  inis  prepareone^,  pgpgrs,  of  course. 

•tong  with  the  tire  and  auto  curtail-  There  is  further 
®®nt  and  the  experience  gained  dur-  — — 

Ste!l'ffinffe^t°*S®fhi^reti?nL  TO  SELL  250,000  POUNDS  OF  ELECTROS 

the  industry.  HARRISBURG,  Pa.,  March  23 — Approximately  $60,000  worth  of  metal  will 

Prepared  for  Ratioaino  ^  ^y  Commonwealth  of  Pennsylvania  in  disposing  of  250,- 

P..-4U  **  .  4  1  ’  000  pounds  of  electro -plates  used  in  printing  Supreme  and  Superior  Court 

Fu^er  evidence  tha  the  comp^es  ^  ^ken  stored  in  a  vault  in  Harrisburg  for 

comes  fr/m  r/»m^e%gtlkcr*^nf^co^-  Possible  use  in  reproduction  of  more  reports.  Contract  costs  of  printing  in- 
Vacuum  Oil  C^  Mr  Walker  says:  eludes  the  material  cost  of  plates  and  they  are  turned  over  to  the  State  and 
*^6  have  been  of  the  opinion  that  stored.  State  Representative  Albert  S.  Readinger,  chairman  of  the  Committee 
tttioning  in  some  form  would  affect  Printing  of  the  Joint  State  Government  Commission,  found  that  the  pla^ 
petroleum  products  during  the  coming  were  lying  useless  in  storage  and  said  he  would  sponsor  legislation  to  legalize 
year  and  had  this  in  mind  in  our  early  sale  of  the  vital  material. 


March  23  at  prices  no  higher  than 
prevailed  at  retail  filling  stations  on 


There  is  further  comfort  in  remem-  March  13.  The  OPA  is  now  consider¬ 


ing  whether  to  make  the  freezing  price 
the  ceiling  price. 

The  consensus  is  that  rationing  will 
come  first  to  the  east  which  has  been 
hardest  hit  by  sinking  of  tankers, 
their  divergence  abroad  or  to  the  West 
Coast,  and  by  the  high  cost  of  trans¬ 
porting  gasoline  in  tank  cars.  Cards 
will  probably  be  used  although  deal¬ 
ers  are  said  to  be  against  this. 

There  seems  to  be  no  basis  for  im¬ 
mediate  nationwide  rationing  since 
there  is  ample  supply  in  the  middle 
west  and  far  west.  Advocates  of  a 
nationwide  restriction  point  out  that 
it  would  help  conserve  autos  and  tires, 
prohibit  bootlegging  of  the  fuel  from 
an  affected  to  an  unaffected  region, 
and  put  the  burden  equally  on  all  citi¬ 
zens. 

The  rationing  act  will  come  out  of 
Leon  Henderson’s  office  because  the 
Petroleum  Coordinator  hasn’t  the 
power  to  enforce  the  restrictions  on 
his  own  hook. 

Neither  the  Ickes  nor  Henderson 
offices  are  said  to  have  any  definite 
plans  for  advertising  at  the  present 
time.  When  the  question  of  fixing  a 
price  ceiling  is  considered,  the  profit 
made  by  the  companies  will  be  a  fac¬ 
tor  in  deciding  whether  the  price  shall 
remain  at  its  present  level,  or  be  in¬ 
creased,  or  lowered. 

If  the  price  ceiling  is  lowered  or 
fixed  at  the  present  level,  the  oil  com¬ 
panies  may  feel  that  reductions  are 
necessary  and  that,  with  rationing, 
further  cuts  can  come  from  the  ad¬ 
vertising  budgets. 

On  March  25,  the  OPA  announced 
that  gasoline  prices  on  the  eastern 
seaboard  could  be  advanced  one-half 
a  cent  a  gallon  to  offset  the  higher 
cost  involved  in  shipping  the  fuel 
by  tank  cars  from  the  west.  The 
action  was  taken  at  the  request  of 
Petroleum  Coordinator  Ickes. 

■ 

STOCK  EXCHANGE  ADS 

New  York  Stock  Exchange  is  using 
every  newspaper  in  New  York  to  rec¬ 
ommend  purchase  of  defense  bonds. 
The  ads,  signed  by  members  of  the 
Exchange,  represent  the  second  time 
in  its  history  that  the  Exchange  has 
recommended  purchase  of  a  particular 
security.  The  only  other  time  was 
during  the  Wlorld  War  when  it  urged 
investors  to  buy  Liberty  Bonds.  “In 
breaking  this  tradition,  we  of  the 
Stock  Exchange  feel  that  we  are  not 
inconsistent,”  Emil  Schram,  Ex¬ 
change  president  said.  “For  in  rec¬ 
ommending  defense  bonds  to  you  as 
an  investment,  this  open  market-place 
of  the  system  of  free  American  enter¬ 
prise  is,  in  a  sense,  speaking  of  all 
sound  securities — ^whose  values  are 
bound  up  in  the  victory  that  must  and 
shall  be  won.” 

■ 

FLA.  CITRUS  ADS 

Lakeland,  Fla.,  March  25 — Concen¬ 
tration  of  the  Florida  Citrus  Commis¬ 
sion  campaign  for  advertising  Valen¬ 
cia  oranges  has  been  approved.  It  was 
decided  Monday  that  virtually  all 
funds  available  will  have  been  spent 
by  May  1.  Original  plans  called  for 
the  use  of  31  newspapers  in  20  markets 
with  the  campaign  to  include  an  ad  a 
week  until  the  end  of  May  with  the 
exception  of  one  or  two  weeks.  On 
recommendation  of  industry  represen¬ 
tatives,  who  pointed  out  that  Califor¬ 
nia’s  navel  crop  competition  will  be 
at  its  height  during  the  next  few 
weeks,  it  was  decided  to  cut  down  on 
the  number  of  advertisements  in  or¬ 
der  to  increase  their  size  and  concen¬ 
trate  the  major  effort  between  now 
and  the  end  of  April. 
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How  To  Build  More  Local 
Institutional  Ad  Linage 

By  FRANK  B.  HUTCHINSON 

Executive  Secretary  of  the  New  Jersey  Press  Association,  and 
Professor  of  Journalism.  Rutgers  University 

ADVERTISING  salesmen  are  opti-  To  exist,  a  business  must  have  go^ 


T  vmreasonable  demands.  Tell  about  the 

j* ^  funny  things  that  happen  in  the  store. 

(g.)  Tlie  quiz  technique  may  help, 
r  T  •  People  like  to  know  if  they  know,  and 

\  I  B*!  n  fi  Cl  ^  questions  and  answers  about  the  store 

^  will  create  interest,  (h.)  Keep  the 

story  simple  and  sincere.  Don’t  be 
N  boastful.  Deal  with  facts  and  make  the 

Jersey  Press  Association,  and  story  readable  and  believable,  (i.) 

j  University  Don’t  be  afraid  to  tell  the  same  story 

over  and  over  in  new  form.  People 
To  exist,  a  business  must  have  good  learn  slowly  and  forget  quickly,  (j.) 


Beoverbrook  Sees 
Curtailment  of 
U.  S.  Papers'  Size 

Believes  Americans 
Will  Be  Doing  As 
British  Publishers 

Miami,  Fla.,  March  24 — ^United  Stats 


mists.  If  not  they  couldn’t  be  good  qualities  One  merely  finds  these  good  people  like  the  store.  Miami,  Fla..  March  24— United  Suts 

promoters.  But  even  they  agree  rome-  qualities' and  exploits  them.  Questions  An  hour  spent  interviewing  customers  newspai^re  will  slowly  but  surely 
thing  must  be  done  to  hold  up  a  linage  ^51,  valuable  supply  enough  ideas  for  weeks  of  be  forced  to  reduce  their  size  because 

-’aph,  sagging  under  the  weight  of  ^  regular  customers  like  the  ‘^o"<^tioM  but  they  will  also 

riorities  and  merchandise  shortages.  should  non-customers  ^  prepared  series  of  institu-  reap  boom  profits  of  circulation  as 

In  a  “sellers’  market”  there  is  one  uv  too,,*  tional  advertisements  is  irresistible.  English  papers  are  doing  now,  Britisl 


graph,  sagging  under  the  weight  of  r^lar  customers  like  the  condition  but  they  will  also 

priorities  and  merchandise  shortages,  ow?  should  non  customers  ^  prepared  series  of  institu-  reap  boom  profits  of  circulation  as 

In  a  “sellers’  market”  there  is  one  ®  ^  store’s  advertisements  is  irresistible.  English  papers  are  doing  now,  Britisl 

hopeful  factor  for  the  man  who  p^dles  noints’  How  can  thev  best  be  themselves.  A  home  with-  lend-lease  coordinator  Lord  Beaver- 

promotion.  The  seller  has  money.  “  ™  ^  ^  ^  ^  out  any  meat  is  sure  to  have  a  mirror,  brook  predicted  tonight. 


promotion.  The  seller  has  money,  nresent^’  ^  mirror. 

The  m^  who  can  figure  out  something  questions  that  should  the  business,  its  progress  and 

to  seU  him,  can.  .  building  answers  from  service,  and  the  series  of  advertise- 

Institutional  advertising  for  the  local  business-  ments  will  pretty  much  sell  itself, 

merchant  or  the  local  service  organi-  ,  *  v  wt.  *  •*  /  s  *•*.."  < 

zation  has  possibUities.  And  the  space  HoWOrd  DlSpOtcheS 

salesman  with  ideas  wUl  sell  space.  How  does  it  differ  from  other  stores?  _  , 

Maybe  not  enough  to  offset  all  losses,  (b;)  How  does  ite  age  or  size  ron-  Cited  OttlCially 
but  certainly  enough  to  help  soften  the  ti-*oute  to  the  quality  of  its  merchan-  ^  series  of  three  articles  from  Hono- 

dise  or  service?  (c.)  How  does  the 


Picture  the  business,  its  progress  and  Beaverbrook,  owner-publisher  of 
service,  and  the  series  of  advertise-  the  London  Daily  Express  and  Ete- 
ments  will  pretty  much  sell  itself.  ning  Standard,  said,  “it  is  inevit^le 

■  that  American  papers  follow  the  sai» 

Howard  Dispatches  proced^e  as  in  England.  Curtail. 

■  ..  ment  of  size  will  come — it  must. 

Cited  Officially  cat  to  Oae-Elghth 

A  series  of  three  articles  from  Hono-  Reduction  in  size  to  one-eighth  d 
lulu,  Hawaii,  by  Roy  W.  Howard,  edi-  pre-war  standards  means  that  Britisl 


Mast  ia  Wall  Writtaa  ‘  tor  of  the  New  York  World-Telegram,  people  now  pay  two  cents  for  tin 

The  salesman  who  thinks  he  can’t,  nf  l^ni  appeared  in  that  and  other  smaller  editions,  the  same  price  as 

can’t.  But  the  one  who  digs  up  insti-  Apjwarance  of  c^.  Volui^  of  Iwal  Scripps-Howard  newspapers  during  before  hostilities.  The  reduction  has 

tutional  ideas,  prepares  weU  written  Has  the  stores  policy  brought  from  Hawaiian  likewise  meant  one-eighth  cut  it 

copy  and  presents  it  in  attractive  lay-  „  ^  mprwe  wal  retai  ing  gene^  Delegate  to  Congress,  Samuel  W.  King,  newsprint  costs,  a  point  very  favor- 

will  gpt  «««.  lacking  orice-  (®->  H®®  improv^  w  .  25.  a  statement  in  which  Mr.  able  to  nublishers. 


outs,  will  get  space.  Lacking  price-  ,  .  ....  ,  •  ,  *.*0,*^.  ...  o. 

and-item  interest,  institutional  copy  Hing  said  his  fears  regarding  the  “ade-  “And  we  will  allow  only  seven  tc 

must  be  well  written.  Void  of  profit-  n^peo  q^^^y  qJ  q^j.  military  forces  to  meet  ten  columns  of  advertising,”  he  said 

at-once  possibUities,  it  must  be  attrac-  shopping  more^a^nt?  Con-  in  full  “Ten  is  the  most  at  any  time  fa 

tively  presented.  Even  a  mortgage-  yement  diplays.  DpartmentahM--  strength”  had  been  confirmed  by  Mr.  larger  London  papers.  There  U  no 

1 _ 1  1 — ‘Ia  tlOn .  XvGSt  rOOinS.  (S*)  Just  wnst  m/\nA\f  irt  a/1\/Ai»4icinxy  in  ITncrlon/^  anv. 


March  25,  a  statement  in  which  Mr.  able  to  publishers. 


“And  we  wUl  allow  only  seven  to 


bond  has  gUt  edges. 


rooins?  (g.)  Just  what  Howard’s  dispatches. 


A  J  -A-  •  -  J  ..f  are  the  things  about  the  store  to  be 

An  advertising  department  can  af-  ,  j  ^  and  anoreciated  bv  custom - 
ford  to  devote  time  to  preparing  insti-  aa*^>re<l  ana  appreciatea  oy  custom 

tutioi^  advertising  It  can  be  and  whot  Aboa*  Merehoadls.? 

Because  it  is  simple  composition,  in-  2.  What  about  Ae  store  s  merchan- 
stitutional  advertising  takes  less  time  disc.  (a.)  Is  the  inerchandise  of 
in  the  composing  room.  An  institu-  Jpown  quality?  National  brands? 


larger  London  papers.  There  is  do 
money  in  advertising  in  England  any¬ 
more.” 

Administrative  costs  have  beet 


e  me  mings  aoom  me  store  to  oe  j^g  ^  editorUl  more.” 

Imired  and  appreciated  by  custom-  ^iQjjg  same  lines,  that  appeared  Administrative  costs  have  bee 
utL  A  AL  A  SJ  I.  Ai  »  March  14  in  the  Honolulu  Advertiser,  greatly  reduced,  he  said.  Personnel 

What  Abeat  Marchondise?  pointing  out;  “The  fact  that  both  the  not  as  large,  advertising  staff  almost 

2.  What  about  the  store’s  merchan-  Advertiser  editorial  and  Mr,  Howard’s  eliminated  and  circulation  facilitated 
ise?  (a.)  Is  the  nierchandise  of  dispatch  have  survived  the  strict  important  factors  in  cutting  operatin* 
lown  quality?  National  brands?  censorship  over  news  emanating  from  costs. 


disc?  (a.)  Is 
known  quality? 


in  the  composing  room.  An  institu-  known  quality?  National  brands,  censorship  over  news  emanating  from  costs. 

tional  campaign  can  be  sold  in  a  series  Quality  lines?  Authentic  styles?  (b.)  Hawaii  would  indicate  that  there  are  He  said  all  English  newspapers  todi 
with  one  sales  effort.  It  can  fre-  Hoes  the  store  have  fair  prices?  Ex-  substantial  grounds  for  public  con-  a  10%  circulation  cut  March  15  m 


quently  be  set  in  advance  on  “dead  ^rienced  buying?  Volume  purcha^s?  cem  regarding  Hawaii’s  defenses, 
time.”  Institutional  advertising  can  How  overhead?  Cash  and  carry?  (c.)  Mr.  Howard,  who  has  not  been  in 


compliance  with  government  order 
The  cut  has  made  demand  greater 


be  sold  to  regular  advertisers  as  extra  Hoes  it  offer  a  wide  assortment?  Many  the  public  eye  since  last  fall,  recently  than  ever  for  copies  of  every  editfai. 
linage.  It  can  be  scheduled  on  “slim”  departments?  Range  in  prices  and  ^gnt  to  Hawaii  to  write  his  series  of  He  estimates  the  circulation  of  w 
days.  It  can  be  sold  when  a  merchant  sizes?  Specialty  store  with  range  of  articles,  but  since  has  returned  to  the  Daily  Express  had  jumped  more  tha 
has  nothing  in  particular  to  sell,  except  merchandise  for  particular  people,  or  mainland.  His  articles  appeared  Mon-  ^.000  since  smaller  editions  came  m 


the  idea  that  his  is  a  good  store. 

The  solicitor  with  imagination  will 


hard  to  fit,  hard  to  please  people? 

3.  How  about  service  and  conven- 


day,  Tuesday  and  Wednesday. 

In  the  first,  Mr.  Howard  told  of  ur- 


finH  manv  arffiimpnic  for  in<!titu-  Is  the  Store  Conveniently  gent  need  for  more  men  and  materials 

t1^1radveSrne.  Xearoromeself-  bus  trolley  trains  or  the  Hawaiian  outpost,  while  the  irff^i^er  of  national 


The  circulation  is  now  approximately 
2,700,000  (M),  he  said.  | 

Beaverbrook  said  most  news  printec 


tional  advertising.  Here  are  some  self 
starter  ideas: 


pedestrian  traffic?  (b.)  Does  the  store  second  exploded  vicious  rumors  of  ex- 

_ ij.  _ i»ao  a _ _ -  _  - _ 


aner  laeds.  ,  -ij  provide  credit?  Accounts  easily 

Institutioi^  advening  builds  pres-  purchases?  Charge- 


cessive  military  losses  at  Pearl  Har¬ 
bor  Dec.  7,  and  told  of  the  miraculous 


tiee  eoodwill  loval  all-weather  cus-  doj.  1,  ana  loia  01  me  miraculous 

tom;«  The  mL  viable  asset  a  ‘t-pl®fs®  Prestige?  (c.)  Does  the  store  achievements  of  the  Army  and  Navy 


tomers.  The  most  valuable  asset  a 
business  can  possess  is  a  good  reputa- 


offer  delivery  service?  Shop  by  phone, 
save  time,  more  leisure,  promptness. 


significance.  Local  stories  get  bui 
little  play  and  coverage  is  scant 
Newsdealers  are  not  allowed  to  returt 
copies. 

“We  get  just  as  much  news  » 


tion.  Only  through  institutional  ad-  privilege.  (d.)  ’  What  othei^  March  25 


in  rebuilding  the  defenses  on  the  Is-  w®  B®'  as  mucn  news  * 

land  of  Oahu.  The  third  appeared  smaller  papers  he  said 


vertising  can  a  business 


services  does  the  store  offer  that  bene- 


as  a  good  place  to  shop  always  Mer-  ^^e  shopper?  Special  hours  for 
ch^dise  advertising  buil^  friends  shoppers’  convenience,  etc? 


only  when  a  store  has  something  they 
want.  Institutional  advertising  is  re- 


4.  How  about  the  store’s  personnel? 


arch  25.  editors  will  do  likewise.  We  have  cul 

■  down  streamers  and  sizes  of  our  heads 

^  "AyiMi  "MTsc*  will  be  done  in  this  country  too 

The  change  will  be  slow  but  it  wC 
The  Chicago  Daily  News  has  ex-  come  eventually. 


quired  to  ^tabUsh  lasting  friends  and  ^citieTaid^'siTccSer^^’b  to  the  West  Coast,  thus  placing  trans-  emphatically.  “London  publishers  ai» 

ob?eSer  n^HcS  difficulties  Sd  "fission  of  Daily  News  foreign  news  reaping  great  harvest.  Why  we  ^ 


tended  its  leased  wire  from  Omaha  “The  seller  is  king.”  he  declare! 


ever  built  oA  a  hand  to  mo  thhirri  objectives,  policies,  difficulties  and  mission  oi  uaiiy  wews  loreign  news 

ever  bmlt  on  a  h^d-to-mouth  busi-  --hievements  f c  >  How  manv  on  the  on  a  trans-contmental  basis.  Under  paymg 

ness.  Institutional  advertising  builds  the  new  set-un.  West  Coast  news-  taxes.” 


tremendous 


ss.  insutuuonai  aavertising  buiias  ”1“  str  and  how  organ  zed  ‘he  new  set-up.  West  Coast  news 

busmess.  Every  store  that  has  ,  j  “  now  organiroa  10  ^ve  subscribing  to  the  service  no\ 

own  great  has  thieved  greatne.ss  service.  (d.)  Is  the  staff  capable, 


grown  great  has  achieved  greatness  f  j 

through  constant  customers,  built  with  and  understanding? 

institutional  advertising.  ,  How  ^an  the  story  best  be  told? 

*  Ai-  LA  (a.)  Build  the  advertising  around  a 

ay*  •  crehant  central  theme  with  repetition  of  the 


Beaverbrook  arrived  here  on  • 
British  flying  boat  enroute  to  Wash- 


receive  the  foreign  news  by  wire  in-  British  flying  boat  enroute  to  w 
stead  of  by  short  wave  radio.  The  ington  to  confer  with  Roosevelt 
latest  link  in  the  leased  wire  service  others, 
takes  in  Omaha,  Denver,  Salt  Lake  ■ 


Institutional  advertising  pays  a  mer-  store’s  major  selling  points,  (b.)  Don’t  Francisco,  Oakland,  Port- 

lant  at  least  five  ways;  forget  to  use  pictures,  action  pictures,  mnd,  Seattle  and  Vancouver. 


chant  at  least  five  ways;  forget  to  use  pictures,  action  pictures. 

1.  It  builds  store  loyalty,  regular  The  delivery  truck  at  a  door,  friendly 
customers  rather  than  one-time  buy-  clerk  with  a  customer,  busy  new  de- 


ORDER  FOR  GRIFFIN 


partment.  (c.)  Use  people  in  story  Washington,  D.  C.,  March  24 — Jus- 


NEB.  PRESS  MEETS 

Parke  F.  Keays,  editor  of  the  Custf 
County  Chief,  Broken  Bow,  ** 
elected  president  of  the  Nebrasb 
Press  Association  at  the  sixty -ninti 


2.  Crates  a  better  understanding  of  and  picture.  People  are  more  interest-  tice  F.  Dickinson  Letts  of  United  annual  meeting,  held  at  Lincoln  1»< 
a  store  s  policies,  services  and  range  ing  than  things.  Giving  your  staff  States  District  Court  has  signed  an  week.  He  succeeds  E.  W.  Huse  of  tk 


u  11-  L  ®  build-up  will  create  more  esprit  de  order  providing  for  the  physical  ex- 

3.  Builds  prestige  by  selling  the  corps.  Shots  of  customers  will  create  airination  of  William  Griffin,  publisher 

stores  outstanding  achievements,  re-  interest  and  build  goodwill.  (Get  of  the  New  York  Enquirer,  Sunday 

veahng  the  store  s  personality.  _  _  signed  releases  for  protection.)  (d.)  paper,  to  determine  whether  Mr.  Grif- 


vealing  the  store’s  personality. 


order  providing  for  the  physical  ex-  Wayne  Herald. 
airination  of  William  Griffin,  publisher  At  the  two-day  convention,  held  < 
of  the  New  York  Enquirer,  Sunday  the  Lincoln  Hotel,  the  newsmen  he»i« 
paper,  to  determine  whether  Mr.  Grif-  James  R.  Young,  former  INS  con*" 


Intelligently  used,  testimonial  copy  is  fin  is  too  ill  to  appear  before  the  grand  spondent  in  Japan:  Major  Don  A 

investigating  Axis  propaganda  Starry  of  Washington,  a  public  _rel»- 


helpful.  Maps  can  show  activities.  Mr.  Griffin’s  Washington  tions' officer  of  the  army  air  fort*- 

5  Crpatps  ®‘^^®  ®  ®«^ssibility,  charts  representative,  Prescott  Dennett,  is  Stewart  Harral  of  the  University  • 

dpnra  ^  gJ^P^  >ts  growtii  and  progress,  under  indictment  as  an  aide  to  con-  Oklahoma  faculty;  and  J.  Haroti 

momoti^?.  adJertiring  h  P®®P’®  ^^ent  George  Sylvester  Hamil,  director  of  the  University  <i 

promotion  advertising.  humor.  People  can  be  kidded  out  of  Dennett.  Nebraska  school  of  iournalism. 


tions  officer  of  the  army  air  fort^ 


promotion  advertising. 


Nebraska  school  of  journalism. 


for  march  2  8.  1942 
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Door-bells  become  Liberty  Bells 


across  the  nation,  another  idea-born  in  Philadelphia— is  fostering  liberty 


We’re  proud  of  the  Newspaper  Boys 
who  serve  The  Bulletin  to  thousands 
of  Philadelphia  homes. 

These  boys  started  a  new  kind  of 
newspaper  service  in  this  country. 
They  v  ere  the  first  volunteers  to  bridge 
ihe  gap  between  those  who  sell  and 
those  who  buy  Defense  Stamps. 

They  were  not  content  merely  to 
talk  about  Stamp  sales.  They  volun¬ 
teered  to  sell  Defense  Stamps  and 
deliver  them  —  in  addition  to  their 
regular  job. 

Newspaper  Boys  all  over  the  coun¬ 
try  have  taken  up  this  plan^  which 
speeding  the  nation’s  investment  in 
defense.  There  are  a  half-million  of 
them — just  as  eager  as  The  Bulletin 
^ys  to  volunteer  for  a  service. 

In  Philadelphia,  The  Evening  Bul¬ 
letin  worked  out  the  original  plan  with 
t^  United  States  Treasury  Depart- 
’ttent.  Earnest,  energetic  Newspaper 
^ys  did  the  rest. 


These  Newspaper  Boys  are  making 
door-bells  into  veritable  Liberty  Bells. 

Already  they  are  selling  and  deliv¬ 
ering  over  half  a  million  Defense 
Stamps  every  week  .  .  .  well  on  their 
way  to  the  eleventh  million! 

They  increased  Philadelphia  sales 
by  over  one-third  the  very  first  week. 

They  have  kept  Philadelphia  a 
leader  in  Defense  Stamp  sales  among 
the  large  cities  of  the  country. 

The  sole  reward  these  boys  get  is 
the  satisfaction  of  doing  a  man-size 
job  for  Defense.  They  have  l)een  com¬ 
plimented  by  President  Roosevelt  and 
Secretary  of  the  Treasury  Morgenthau. 
They  should  Ije  proud,  as  The  Bulletin 
is,  that  they  are  setting  a  magnificent 
example  for  the  youth  of  the  nation. 


★  OVER  900  NEWSPAUKS,  INCLUDING  THE 
HONOLULU  ST  AE‘ BULLETIN.  ABE  NOW 
OEEKATING  THIS  ELAN. 


’''lUOlLPHU  / 

UlUTII 


In  Philadelphia— 
nearly  everybody  reads 
The  Bulletin 
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EDITOR  <S  PUBLISHErIF 


State  Advertising 
Must  Probe  for 
New  Opportunities 

Wis.  Dcrily  League. 

Ad  Managers  and 
Classified  Men  Meet 

Madison,  Wis.,  March  22 — That  ad¬ 
vertising  must  realign  and  readjust 
itself  during  the  present  crisis  and 
probe  for  new  opportimities  which  are 
plentiful,  was  the  message  given  by 
the  speakers  at  the  annual  meeting  of 
the  Wisconsin  Daily  Newspaper 
League  —  University  of  Wisconsin 
School  of  Journalism  conference  held 
at  the  Memorial  Union  on  the  univers¬ 
ity  campus,  Simday,  March  22.  Par¬ 
ticipating  in  the  conference  were  the 
Display  Advertising  Managers  Asso¬ 
ciation  of  Wisconsin  and  the  Wisconsin 
Classified  Managers  Association. 

Principal  speakers  were  K.  J.  Nat- 
trass,  classified  manager,  Rockford 
Newspapers,  and  second  vice-pres¬ 
ident,  Association  of  Newspaper  Clas¬ 
sified  Advertising  Managers;  Robert  L. 
Schless,  classified  advertising  man¬ 
ager,  Chicago  Hera  Id -American;  and 
Joseph  Deglman,  sales  manager  and 
publicity  director  of  Boston  store,  Mil¬ 
waukee,  Wis. 

Advertising  Is  Vital 
“Advertising  basically  is  a  vital  part 
of  our  economy,  equally  important 
with  designing,  engineering,  and  pro¬ 
duction,”  declared  Deglman,  featured 
speaker  at  the  noon  luncheon.  “Ad¬ 
vertising  has  been  a  major  contribu¬ 
tor  to  widening  the  horizons  of  the 
average  man  and  to  elevate  his  stand¬ 
ard  of  living.  With  mass  production, 
mass  merchandising,  mass  distribution, 
and  mass  consumption,  one  must  asso¬ 
ciate  mass  advertising.” 

Present  highly  favorable  business 
increases  are  bound  to  make  adver¬ 
tisers  satisfied  with  existing  conditions 
if  advertising  people  are  not  up  on 
their  toes,  caution^  the  speaker  who 
recently  completed  an  extensive  study 
of  merchandising  in  relation  to  news¬ 
paper  advertising.  The  merchant, 
even  though  he  is  enjoying  excellent 
business  conditions,  should  build  for 
the  future  with  institutional  or  semi- 
institutional  advertising. 

While  many  stocks  will  be  elim¬ 
inated  from  the  sales  field,  advertising 
need  not  fall  off,  added  the  Boston 
store  sales  manager.  “The  retailer’s 
job  is  still  to  inform  the  consumer.” 

“An  advertising  manager  who  lives 
today  in  the  accepted  practices  of  be¬ 
fore  Pearl  Harbor  is  destined  to  cer¬ 
tain  failure,”  warned  Robert  Schless, 
guest  speaker  at  the  dinner  meeting. 


PRESS  IS  ESSENTIAL  IN  CANADA.  OFFICIAL  SAYS 

“NEWSPAPEIRS  are  essential  services  and  nothing  will  be  done  to  deprive 
them  of  the  necessary  qualified  persons  to  insure  their  efficient  publica¬ 
tion,”  Elliott  M.  Little,  director  of  national  selective  service  for  Canada  said 
this  week.  Speaking  at  a  press  conference  following  announcement  of  selec¬ 
tive  service  in  Canada,  Mr.  Little  said  “if  a  newspaper  has  more  employes 
than  are  required,  steps  will  be  taken  to  deal  with  such  a  situation.”  “On  the 
other  hand,  if  newspapers  needed  more  help  we  would  be  sympathetic  to 
transferring  men  from  non-essential  work,  if  such  would  be  feasible,”  he 
said.  Labor  Minister  Humphrey  Mitchell  had  already  described  newspaper 
work  as  essential  to  the  war  effort  when  Mr.  Little  made  his  statement. 


“New  appeals,  new  motives,  new 
sources  of  linage,  vmselfish  cooperative 
effort,  together  with  closer  coopera¬ 
tion  between  the  business,  managing, 
and  editorial  departments,  are  perti¬ 
nent  to  the  new  order  in  advertising. 

Coopcrativ*  Efforts 
“Cooperative  effort  in  advertising 
important  defense  agencies  and  good 
will  advertising  will  account  for  much 
war  linage.  Pools  of  linage  can  be 
found  by  anybody  who  takes  time  to 
seek  them  out,”  he  said. 

K.  J.  Nattrass,  main  speaker  at  the 
morning  meeting  of  the  classified  man¬ 
agers,  predicted  tremendous  possibili¬ 
ties  for  classified  advertising.  Because 
of  its  brevity  and  its  flexible  nature,  it 
can  be  a  substitute  for  display  adver¬ 
tising  if  necessary  and  can  find  new 
classifications  to  replace  those  drop¬ 
ping  out  because  of  the  war  situation. 

“The  best  defense  is  a  well  informed 
public,”  stated  Sidney  H.  Bliss,  pres¬ 
ident  of  the  Wisconsin  Daily  Newspa¬ 
per  League  and  publisher  of  the 
Janesville  Daily  Gazette,  in  his  wel¬ 
come  to  the  conference,  adding  that 
as  a  necessary  part  of  newspaper  pub¬ 
lic  relations  work,  advertising  can 
further  morale  and  good  will  by 
prompt  explanations  of  the  changing 
relations  between  the  buyer  and 
seller. 

Prof.  Frank  Thayer,  University  of 
Wisconsin  School  of  Journalism,  was 
co-chairman  of  the  conference  with 
Dale  D.  Karstaedt,  advertising  man¬ 
ager  of  the  Racine  Journal-Times. 
Toastmeister  at  the  evening  session 
was  Tex  Reynolds,  Journal-Times 
columnist. 

A  bronze  plaque  for  excellence  in 
classified  advertising  based  on  the  best 
idea  developed  in  the  area  was  pre¬ 
sented  to  Kurt  Mueller,  Manitowoc 
Herald-Times,  by  Mr.  Nattrass  on  be¬ 
half  of  the  ANCAM. 

A.  C.  Nequctte,  Beloit  Daily  Nrtvs,  awarded 
plaques  to  the  following  for  excellence  in  ad¬ 
vertising  on  behalf  of  the  Wisconsin  Daily 
League:  Clothing,  Harold  Schmeller,  Racine 
Journal-Times;  food  and  drugs,  Robert  Kosak, 
Madison  N'ewspapers;  furniture,  James  B. 
Warner,  Janesville  Daily  Gazette;  cleaners, 
dyers,  laundry,  Mary  Jeanne  Staley,  Lo  Crosse 
Tribune;  utilities,  banks,  constructions,  Ray 
I..  Orrick,  Kenosha  Evening  Xetvs;  miscel¬ 
laneous,  Roger  Bierman,  Sheboygan  Press,  and 
C.  N.  Dufek,  Manitowoc  Herald-Times. 


FAHY  REINSTATED 

The  Newark  (N.  J.)  Star-Ledger 
has  paid  Agnes  Fahy  $9,865.50  in  back 
salary  and  offered  to  reinstate  her 
on  the  Star-Ledger,  it  was  announced 
last  week,  ending  litigation  which 
started  shortly  after  her  discharge 
in  September,  1937.  Miss  Fahy  has 
notified  S.  I.  Newhouse,  publisher,  of 
her  acceptance  and  has  requested  de¬ 
ferment  for  several  weeks. 


NAME  GUILD 

Washington,  D.  C.,  March  23 — The 
National  Labor  Relations  Board  has 
announced  that  employes  in  the  com¬ 
mercial  departments  of  the  Cincinnati 
and  Covington  offices  of  the  Cincin¬ 
nati  Times-Star  Co.  have  selected  the 
American  Newspaper  Guild  as  their 
collective  bargaining  agent.  Voting  for 
the  guild  were  88  employes;  against 
the  guild,  64. 

■ 

CENSORS  TO  UCENSE 

Washington,  March  23 — A  licensing 
system  to  expedite  censorship  of  pub¬ 
lications  containing  scientific,  tech¬ 
nical,  or  professional  data  for  mailing 
abroad  will  be  put  into  effect  April  1 
by  the  Office  of  Censorship  with  the 
cooperation  of  the  Board  of  Economic 
Warfare. 


New  WPB  Order 
Further  Cuts 
Use  of  Tin 

Washington,  D.  C.,  March  24— The 
War  Production  Board  has  released 
a  conservation  order  on  tin  whidi 
will  place  further  restriction  on  the 
use  of  solder  foil  in  the  preparation 
and  manufacture  of  printing  plates. 

Army,  Navy,  and  certain  other  gov¬ 
ernmental  agencies  usually  excepted 
must  conform  to  a  list  of  special 
restrictions,  according  to  terms  of  Con¬ 
servation  Order  M-43-a.  Included  is 
the  provision  that  no  virgin  tin  may 
be  used  in  the  manufacture  or  treat¬ 
ment  of  type  metal. 

However,  there  is  no  restriction 
placed  upon  the  use  of  secondary,  or 
scrap,  tin  provided  that  it  is  so  used 
that  the  amount  may  not  exceed  what 
was  used  in  any  corresponding  period 
in  1940. 

Foil  is  among  the  items  listed  in  the 
tin  order.  However,  special  exemp¬ 
tion  is  made  for  foil  used  in  electro¬ 
typing  and  moulding  lead  in  the 
printing  trade.  This  exemption  is  ex¬ 
plained  in  the  release  as  follows: 

“To  the  use  of  solder  or  solder  foil 
in  the  preparation  and  manufacture 
of  printing  plates;  provided  that  the 
tin  content  of  such  solder  and  solder 
foil,  respectively,  shall  be  limited  from 
the  effective  date  of  this  order  (April 
1)  to  May  1,  1942,  to  38%  by  weight, 
and  on  and  after  May  1,  1942,  to  30% 
by  weight;  and  provided  further  that 
no  person  shall  use  more  solder  or 
solder  foil  for  such  purposes  during 
any  calendar  quarter  than  the  quantity, 
respectively,  so  used  by  him  during 
the  corresponding  calendar  quarter 
of  1940.” 
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Bayonne  is  Hell  serviced  by  THE  BAYONNE  TIMES, 
of  Bayonne  families  read  THE  TIMES. 

Local,  hometown  newspaper  ...  people  like  it  because  it 
carries  the  best  in  local  news,  local  editorials,  local  features, 
and,  lastly,  the  best  in  national  features. 


Greatest  Nationtd  Advertising  Increase  in  \ 
Hudson  County  for  19411 
Watch  Bayonne  in  *42! 

THE  BAYONNE  TIMES 

BAYONNE,  NEW  JERSEY 
BOGNER  &  MARTIN — National  Representatives 
295  Madison  Avenue  New  York,  N.  Y. 


14,217  A.B.C. 
DAILY 

CIRCULATION 

• 

-  92% 

HOME 

DELIVERED 


HOUSTON  PAY  ROLLS 

UP  53.6% 


Bosed  on  Avero^c  Month  of 
1929;  Fi9ures  from  Bureou 
of  Business  Rescorch,  Uni« 
versity  of  Texos. 


You  con  put  your  finger  on  more  soles  if  you  put 
your  product  in  Houston,  ond  your  odvertising  in 
The  Houston  Chronicle.  Lost  yeor  The  Chronicle 
completed  its  29th  consecutive  year  os  Houston's 
woy-out-in-front  leader  in  both  circulation  and  od¬ 
vertising.  In  1941  The  Chronicle  published  olmost 
os  much  advertising  os  both  the  other  Houston 
newspapers  combined,  and  gained  (over  1940) 
243,117  lines,  while  the  second  paper  lost  216,412 
lines,  and  the  third  paper  gained  only  37,732  lines 
(Medio  Records'  figures).  .  .  .  The  Chronicle  is 
Texas  largest  doily — morning  or  evening— ond 
has  the  lowest  milline  rote  in  Texas— doily  or  Sun¬ 
day. 


wmmmmiai 


First  in  Circulation  and  Advertising 
for  29  Consocutiva  Yaors 


R.  w.  McCarthy  thi  branham  company 

Notionol  Advertising  Monogcr  Notional  Reprtsentotives 


)pyr!ght.  1943,  New  York  Tribune  Ina. 
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IqI  I  can  well  Imagine  what  aa 
ominous  meaning  the  word  “spring’* 
is  taking  in  Russian  minds  todair. 
Of  course,  we  know  practically 
es.  nothing  of  the  force  In  men  and 
ve  equipment  that  the  Soviet  Union 
ne  can  still  throw  in  the  field.  On  the 
he  other  hand,  we  have  heard  much  of 
a  the  German  preparations  for  the 
on  spring  offensive.  German  divisions 
Is  have  been  re>formedand  re.e(iuipped. 
he  if  reports  from  Berne  are  true.  The 
x‘3  Gerpian  air  force  has  been  In- 
son,  creased.  New  supplies  of  gasoline 
m  his  and  food  have  been  shipped  to  the 
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"•<">«r  write,  fr„,„ 


mysterious  subconscious,  heltis  the 
I  prince  in  his  task  of  liberating 
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EDITOR  (S  PUBLISHER 


ADVERTISERS.  ADVERTISING  AGENCIES 


Develop  Ad  Plan 
To  Help  Dentists 

Only  25,000,000  people  in  the  U.  S. 
go  to  the  dentist  regularly. 

Surveys  have  shown  that  the  pub¬ 
lic  stays  away  from  dentistry,  or  de¬ 
lays  going  to  the  dentist  for  three 
general  reasons:  (1)  They  do  not 
know  what  the  dentist  can  do  for 
them;  (2)  they  believe  that  dentistry 
"hurts;”  (3)  they  believe  that  the 
cost  of  dental  work  is  beyond  their 
means. 

William  H.  Schroll,  who  has  been  in 
the  dental  laboratory  business  in  Chi¬ 
cago  for  40  years  and  who  is  now  head 
of  Dental  finance  Company,  has  hit 
upon  an  ethical  advertising  plan  de¬ 
signed  to  help  dentists  build  their 
business  and  to  help  them  to  make 
more  money.  In  collaboration  with 
Oren  Axbogust,  Chicago  advertising 
writer,  Mr.  Schroll  has  established 
Smiles,  Inc.,  to  serve  as  the  “adver¬ 
tising  voice”  for  both  the  Dental  Fi¬ 
nance  Ctxnpany  and  the  profession  of 
dentistry. 

First  newspaper  advertising  of 
Smiles,  Inc.,  began  in  the  Chicago 
Daily  News  last  week.  Appearing 
four  times  a  week,  the  150-line  copy 
discusses  the  conditions  that  keep 
people  away  from  dentistry  and,  con¬ 
versely,  tells  people  the  simple  reasons 
why  they  should  go  to  the  dentist 
regularly.  The  plan  already  has  the 
approval  of  a  host  of  Chicago’s  influ¬ 
ential  dentists. 

Plans  are  now  underway  to  extend 
the  copyrighted  Smiles,  Inc.,  franchise 
to  other  cities  in  U.  S. 

The  Dental  Finance  Company  (not 
mentioned  in  the  advertising)  pro¬ 
vides  for  assumption  of  all  credit  and 
collection  duties.  Smiles,  Inc.,  teaches 
the  non-technical  facts  of  dentistry; 
tells  the  people  the  things  “they  want 
to  know;”  sends  willing,  understand¬ 
ing  “friendly  patients”  to  the  dentist 
for  consultation. 

The  ads  are  75  lines  on  two  columns 
and  unfold  the  story  in  friendly  words, 
eulogizing  the  dentist  and  dentistry, 
without  using  technical  words,  offering 
the  means  to  win  and  keep  the  regard 
of  all  the  public.  Illustrated  with  an 
informal  sketch  of  a  dentist  or  patient 
(both  male  and  female),  the  ads  ap¬ 
pear  twice  a  week  in  run-of-paper, 
once  a  week  on  the  women’s  page  and 
once  in  the  Saturday  photogravure 
section  of  the  Daily  News. 

SPONSORS  DEFENSE  AD 

As  a  contribution  to  civilian  war 
effort,  the  Westinghouse  Electric  & 
Mamifacturing  Co.  is  publishing  a 
large  newspaper  advertisement  di¬ 


JP  BALTIMORE  ^ 


rected  to  those  civilians  who  ask, 
“What  Can  I  Do  To  Help  Fight  the 
War?”  The  ads  will  run  daily  in 
selected  cities.  The  advertisement 
\ises  official  information  from  Govern¬ 
ment  offices  and  civilian  organizations 
to  instruct  readers  on  how  they  can 
cooperate  in  winning  the  war  at  home 
by  enrolling  in  Citizens’  Defense  Corps 
and  the  Red  Cross,  by  salvaging  war- 
needed  materials,  enlisting  in  the  Na¬ 
tional  Nutrition  Drive  and  in  other 
services  and  by  buying  Defense 
Stamps  and  Bonds.  Mention  of  West- 
ir.ghouse  in  the  copy  is  limited  to  use 
of  the  company’s  signature. 

■ 

California  to  Use 
Advertising 

Californians  Inc.,  promotional  or¬ 
ganization  for  Northern  and  Central 
California,  is  now  engaged  in  a  cam¬ 
paign  for  $150,000  to  protect  with  ad¬ 
vertising  the  tourist  industry  which  it 
has  fostered  for  19  consecutive  years. 

In  announcing  the  campaign,  John 
F.  Forbes,  president,  said  that  in¬ 
quiries  resulting  from  the  1941  cam¬ 
paign  were  23%  more  numerous,  per 
million  of  circulation  used,  than  from 
the  advertising  activities  of  1940.  Full- 
page,  full-color  advertisement  in  na¬ 
tional  magazines  and  large  space  ad¬ 
vertisements  in  metropolitan  newspa¬ 
pers  marked  the  1941  campaign. 

In  commenting  on  the  situation 
which  developed  after  Pearl  Harbor 
because  of  rumors  throughout  the 
East  about  “danger,  attack  and  terror 
on  the  Pacific  Coast,”  the  promotional 
organization  said  that  “newspapers 
particularly  cooperated  well”  in  pub¬ 
lishing  stories  to  give  the  truth  about 
conditions  in  the  San  Francisco  re¬ 
gion. 

Mr.  Forbes  outlined  a  five-point 
program  for  1942,  highlight  of  which 
was,  “We  must  protect  our  valuable 
tourist  business,  which  has  taken  years 
of  effort  and  millions  of  dollars  to 
create.  Our  advertising  will  be,  in 
part,  insurance  on  it.  It  will  hold 
secure  our  place  in  the  tourist 
market.” 

a 

COFFEE  TEST  ADS 

Barrow  Hall  coffee,  a  product  of 
Baker  Importing  Co.  of  New  York  is 
now  being  advertised  in  St.  Louis 
newspapers,  following  tests  in  four 
eastern  markets.  Copy  features  the 
soluble  quality  of  the  coffee  which 
can  be  prepaid  by  adding  hot  water. 
“Now,  coffee  at  the  exact  strength  you 
like,”  the  ad  explains.  H.  B.  LeQuatte 
agency.  New  York,  has  the  account. 
The  coffee  will  probably  be  featured  in 
other  markets  later  in  the  spring. 


INCREASE  ICE  ADS 

Newspapers  which  have  suffered 
advertising  losses  in  electric  refrig¬ 
erator  and  automobile  linage  will  have 
these  losses  made  up,  to  a  slight  de¬ 
gree,  by  increased  ice  advertising  ac¬ 
counts.  Delegates  to  the  Eastern 
States  Ice  Association  convention  in 
Atlantic  City  this  week  heard  Fred  I. 
McCandlish,  eastern  representative  of 
the  George  M.  Wessells  Co.,  Los  Ange¬ 
les,  Cal.,  say  that  “the  ice  industry 
is  in  an  enviable  position  as  the  direct 
result  of  this  war.”  “Merchandisers, 
who  are  not  going  to  be  caught  blind, 
will  place  three  times  as  much  or 
more  advertising  this  year  than  last. 
The  newspapers  will  benefit  most  from 
these  increased  accounts,”  he  said. 
“Last  year  the  ice  industry  spent  ap¬ 
proximately  $2,000,000  in  advertising 
through  local  papers,  the  radio  and 
on  billboards.  Already  its  approxi¬ 
mate  total  advertising  budget  for  this 
year  is  $5,000,000,  with  more  yet  to 
be  allocated.” 

■ 

AGENCIES  MERGED 

Three  Seattle  agencies  have  merged 
to  form  Lunke-Ryan,  advertising, 
with  offices  in  the  Joseph  Vance 
Building.  The  new  organization  is  a 
consolidation  of  James  R.  Lunke  & 
Associates,  How.  J.  Ryan  &  Associates, 
Inc.,  and  Tom  Jones  Parry,  Inc.,  all 
of  which  previously  operated  as  in¬ 
dividual  units.  The  new  organization 
has  acquired  three  new  accounts:  the 
West  Coast  Stained  Shingle  Co., 
marketing  Creo-Dipt  Shingles  in  all 
western  states;  the  Pacific  Fruit  & 
Produce  Company  which  is  conduct¬ 
ing  test  campaigns  on  its  Sno-Boy 
Frozen  Foods;  and  the  Page-Barker 
Distributors  of  America  which  will 
shortly  embark  on  a  campaign  on  Dr. 
Page-Barker’s  Hair  Lotion. 


Among  Advertising  Folk 

continued  from  page  10 


John  C.  Kelly  of  Kelly,  Nason,  Inc., 
247  Park  Ave.,  has  accepted  the  chair- 
manship  of  the  advertising  division  of 
the  Special  Gifts  Committee  of  the 
Archbishop’s  Committee  of  the  Laity 
for  the  1942  appeal  of  New  York  Cath¬ 
olic  Charities.  Serving  as  vice-chair¬ 
man  of  the  advertising  divbion  is 
Augustin  J.  Powers  of  Powers  En¬ 
graving  Co. 

Lucius  A.  Crowell,  vice-president  of 
Blackett-Sample-Hummert,  Chicago, 
will  retire  from  the  advertising  busi¬ 
ness  for  the  duration  of  the  war  to 
offer  his  services  to  the  govern¬ 
ment. 

R.  Lloyd  Smith,  for  13  years  with 
Albert  Frank-Guenther-Law’s  Chi¬ 
cago  office,  has  resigned  as  of  March 
15  to  become  executive  vice-president 
of  Lane,  Benson,  McClure,  Inc.,  Chi¬ 
cago. 

Harry  M.  Tedman  has  been  ap¬ 
pointed  general  manager  of  J.  J.  Gib¬ 
bons,  Limited,  Montreal  advertising 
agency.  Mr.  Tedman  was  a  lifelong 
associate  of  the  late  John  J.  Gibbons, 
founder  of  the  business.  New  appoint¬ 
ments  are:  Ralph  A.  Barford  and  R 
B.  Pattinson,  Toronto,  become  direc¬ 
tors  and  Mrs.  J.  J.  Gibbons  becomes 
president.  Other  officers  and  direc¬ 
tors  are:  Harry  M.  Tedman  and  R.  A 
Stapells,  vice-presidents,  Toronto: 
WALTFit  H.  Hoare,  secretary-treasurer 
and  director,  Toronto;  Harold  M.  Red, 
vice-president,  Montreal;  Gordon  E 
Hunter,  vice-president,  Winnipeg; 
Ewart  G.  MacPherson,  vice-president, 
Regina;  Reg.  G.  Smith,  vice-president 
Calgary;  D.  N.  Crawford,  vice-presi¬ 
dent,  Vancouver. 


A  tale  of 
10  Cities 

AND 

ONE  NEWSPAPER 


About  6  o'clock  tomorrow  morning  (Sunday,  March  29)  copies  of  The  Sunday 
Salt  Lake  Tribune  will  be  delivered  by  carriers  to  93%  of  the  homes  in 
Blackfoot,  Idaho — 200  miles  from  Salt  Lake  City.  That  is  a  regular  Sunday 
morning  occurrence  in  Blackfoot,  as  it  is  with  varying  but  substantial  percent¬ 
ages,  in  hundreds  of  other  cities,  towns  and  counties  throughout  the  four- 
state  Salt  Lake  Market  area.  Note  the  figures  shown  here: 


1  Family  Coverage  of  The  Sunday  Salt  Lake  Trib-  1 

1  une  in  10  Key  Cities 

in  the  Salt  Lake 

Market  1 

1  City 

Miles  from  Family  1 

Salt  Lake  City  Coverage  1 

1  UTAH  I 

1  Salt  Uke  City.  . 

98<>.  1 

1  Price^He  per  . . . 

125 

74%  1 

1  Cedar  City  . 

267 

69%  1 

1  Riehfleld  . 

167 

58%  1 

1  IDAHO  1 

1  Blackfoet  . 

200 

93%  1 

1  Pocatello . 

175 

72<!'.  1 

1  WYOMING  1 

1  Evanston  . 

06 

80*4  1 

1  Rock  Serines  .... 

202 

28*/.  1 

■  NEVADA  1 

1  Ely  . 

255 

94%  1 

1  Elko  . 

247 

41%  1 

To  advertisers,  It  Is  significant 
that  ONE  newspaper  should 
have  such  exceptional  accept¬ 
ance  over  so  wide  an  area.  It 
clearly  simplifies  the  job  of 
reaching  all  parts  of  the  mar¬ 
ket  —  a  rich,  responsive  and 
growing  market  of  870,83i.  And, 
today,  with  an  all-time  high  in 
circulation,  the  Sunday  Salt  Lake 
Tribune  continues  to  climb  in 
step  with  the  growth  of  the 
market.  It  is  more  than  ever  a 
logical  "A"  schedule  medium. 


The  Sunday  Salt  Lake  Tribune 


I 


National  R«i>r<«entati ve« :  Sunday  Macaslne  A  Comlo  Seettone  Colof^— Black  ft  White 
REYNOIAS-FITZOERALD,  INC. 
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Suie... 

we  like  awards 


M. 


-IGHT  as  well  be  frank  about  it — 
everybody  does. 

The  award  announced  today  by 
Editor  and  Publisher  for  the  best 
newspaper  promotion  in  The  United 
States  during  1941  is  naturally  pleas¬ 
ing.  But  we  still  retain  enough  sense 
of  balance  to  know  that  it  is  not  OUR 
ability  that  has  made  us  the  winners. 

We  believe  firmly  in  the  services  of 
our  newspaper  to  our  readers  and  our 
country.  This  thorough  belief  in  the 
product  underlies  all  our  promotion. 
Unsurpassed  news,  map,  picture,  edi¬ 
torial  and  feature  content  make  it  easy 
to  convince  lowans  that  they  should  be 
readers  of  The  Des  Moines  Register 
and  Tribune.  Proven  effectiveness  of 
advertising  makes  telling  the  space 
story  easy  also. 


tJ 


Iowa  is  fertile  ground  in  more  ways 
than  one:  lowans  are  America’s  most 
literate  people;  wealthy  with  almost  a 
billion  dollar  1941  farm  income  and 
urban  cash  to  match ;  keenly  interested 
in  the  whole  world  of  news.  They  ap¬ 
preciate  a  good  newspaper ;  it  is  a 
pleasure  to  tell  them  about  it. 

Sure,  we  like  awards.  But  we  want 
the  credit  for  them  to  go  right  back 
where  it  belongs. 


§0W^ 

The  De^i^Jt^ines  Register  and  Tribune 


Sunday  374,403 


Daily  322.055 
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EDITOR  &  PUBLISHER 


FO 


^hott  “TakeA 


IN  its  column  "The  Show  Clock,”  the 
Louisville  Courier -Journal  reported 
under  "Feature  Films”:  Loew’s — The 
Lady  Is  Willing.  At  11,  2:39,  6:18  and 
9:57.  Mr.  V.  At  12:54.  4:33  and  8:12. 


that  the  army  “was  become  an  inti¬ 
mate  part  of  our  lives.”  The  stories, 
written  by  a  woman  reporter  in  lan¬ 
guage  undersiandable  to  the  layman, 
had  been  checked  for  accuracy  by  an 
army  public  relations  officer.  They 
were  designed  to  tell,  the  announce¬ 
ment  said,  how  the  army  is  organ¬ 
ized,  how  it  works  and  the  relation 
of  the  various  branches  and  services 


Prints  Stars 

THE  Los  Atigeles  Times  printed  one, 
two  and  three-star  service  emblems 
in  its  March  23  issue  for  readers  to 
clip  and  post  in  their  windows  where 
members  of  their  families  are  in  the 
service.  The  emblems  have  red  bor¬ 
ders  and  blue  stars,  and  occupied  2V^ 
columns  full.  The  balance  of  a  5- 
column  space  was  used  to  explain  the 


UNUSUAL  CARTOON  ★ 

Tradition  and  column  rules  were 
broken  on  the  New  Orleans  Item 
March  18  when  Cartoonist  John  Chase 
depicted  Gen.  Yamashita  with  arms 
outstretched  into  columns  adjacent  to 
the  cartoon,  as  a  commentary  on  Gen. 
MacArthur  as  the  “One  That  Got 
Away.” 


THE  Office  of  Government  Reports, 
under  fire  in  connection  with  its  ‘ 
new  information  building,  wanted  to  ' 
correct  the  impression  that  it  engages 
in  press  agentiy,  by  putting  across  the  , 
fact  that  it  has  never  issued  a  press 
release.  The  method  was  simple.  OGR  | 
issued  a  press  release  so  stating.  i 

■  I 
THE  following  appeared  in  the  Union  \ 

(S.  C.)  Times  as  a  classified  adver-  i 
tisement: 

W.WTED — If  >omeone  doesn't  sell  me  a 
couple  of  6.00x16  tires  of  some  description 
«iK)n.  I  am  going  to  have  two  pretty  good  tires 
for  sale. 

■ 

THE  Sunbury  (Pa.)  Daily  Item  re¬ 
ported  that: 

CORPORAL  K.  L.  BLOOM,  23 
TODAY,  MADE  CORPORAL 

■ 

Editok  &  Pi'BLisHEi  will  pay  $2  for  Short 
Takes.  Nooe  will  be  returns 

SJdaai 

Paper  Giit 

KEEP  a  listing  of  your  weddings,  ar¬ 
ranged  in  chronological  order.  One 
year  later,  on  the  respective  first 
wedding  anniversaries,  have  your  cir¬ 
culation  department  write  to  the 
couple  or  ^eir  parents,  suggesting 
that  a  most  appropriate  gift  for  the 
1st,  or  paper  anniversary,  would  be 
a  long-term  subscription  to  your  pub¬ 
lication. 

Know  Your  "Warden" 

THE  Philadelphia  Record  is  pub¬ 
lishing  an  important  and  timely  daily 
feature  entitled,  “Know  Your  Air- 
Raid  Warden.”  It  consists  of  a  series 
of  thumbnail  sketches  and  interviews 
with  Philadelphia’s  air  raid  wardens, 
showing  intimate  glimpses  of  the  men 
and  women  in  whose  hands  the  city’s 
safety  will  lie  in  case  of  air  attack. 

Series  on  the  Army 
IN  CONSTRUCTIVE  promotion  of  a 
non-technical  series  of  stories 
about  the  army,  the  San  Antonio 
Light  addressed  circular  letters  to 
public  school  teachers  suggesting  that  | 
the  series  would  be  valuable  for  use 
in  the  schools  and  offering  advanced 
proofs  of  the  first  three  articles. 

The  letter  pointed  out  that  the 
series  had  been  inspired  by  the  fact 


Here's  A 
Made-to-order 
Market  For  You! 


Got  something  to  sell?  Anything  you 
make  that  can  be  sold  to  109.833  folks 
who  live  within  15  minutes  of  down¬ 
town  Winston-Salem? 

If  you  have,  you  needn't  look  any  fur¬ 
ther  for  a  market  comprised  of  ACTIVE 
IK-ople  .  .  .  gainfully  employed  in  indus¬ 
try  and  agriculture  .  .  .  well  able  to  buy 
the  things  they  need.  (Retail  sales  in 
1941  over  S38,00<),000. 1  Your  market 
is  Winston-Salem  ...  a  MAJOR  market 
in  North  Carolina  ...  by  any  compari¬ 
son.  And  the  majority  of  your  prospects 
in  this  area  read  the 

JOURNAL  and  SENTINEL 

in  Winston-Salem,  N.  C. 

National  Representatives 
Kelly-Smith  Company 
N'BC — Radio  Station  WSJS — NBC 


to  the  whole. 

The  articles  appeared  each  week¬ 
day  except  Saturday  while  the  series 
was  running. 

San  Antonio  is  a  military  center. 


emblems,  and  for  a  coupon  offering  r<iT  rjp  r’aiMr'FTQ  QHTlW 
similar  emblems  printed  on  special  wlsUD  On^W 

gummed  stock  in  return  for  a  stamp.  The  Dutch  Treat  Club,  New  York. 
The  special  emblems  also  may  be  ob-  announced  March  18  the  cancellation 
tained  by  calling  at  the  main  office.  of  this  year’s  annual  dinner  and  show. 


How  Long  Have  I  Read  The  Commercial  Appeal! 


Well,  Sir,  I  H'as  Born  With  A 
Commercial  Appeal  in  One 
Hand  and  a  Bible  in  the  Other 


rJS  is  a  phrase  which  long  since  has  been  woven  into 
the  very  idiom  of  the  Mid-South.  To  say  “I  was  bom 
with  a  Commercial  Appeal  in  one  hand  and  a  Bible  in  the 
other”  is  just  as  characteristic  of  the  Mid-South  as  fried 
chicken  and  black-eyed  peas  and  country  ham.  As  charac¬ 
teristic  as  growing  cotton  and  shooting  birds  and  raising 
fine  himting  dogs.  It  is  an  inseparable  part  of  the  fiber 
of  the  South. 


♦  It  is  one  of  the  many  tangibles  typifying  the  rare 
storehouse  of  life-long  reader  loves  and  loyalties  which  set 
The  Commercial  Appeal  apart  from  any  other  American 
newspaper.  Through  the  far-off  Mexican  War,  through 
the  Civil  War,  through  the  Yellow  Fever  epidemic  of  1878 
which  wiped  out  half  of  early  Memphis,  TTie  Commercial 
Appeal  has  been  the  expression  of  the  South  and  its 
people.  Today  it  spans  for  them  the  gulf  between  the 
beautiful  Old  South  and  the  completely  modem  New 
South — the  South  of  manufacturing,  diversified  farming 
and  tremendous  defense  industries. 


♦  Certainly  The  Commercial  Appeal  offers  the  surest  key 
to  successful  advertising  ...  a  great  newspaper  with  an 
unparalleled  reader  influence,  covering  the  largest  market 
area  in  the  South.  And  Memphis  is  one  of  America’s  most 
prosperous  markets — listed  for  months  as  a  top  “high- 
spot  city,”  with  abnormally  good  business. 


Far  more  than  a  ^reat  newspaper  on  institatton  of  the 
South  ever  since  the  ante-bellum  days. 


Its  history  in  the  days  of  the  t’ivil  War  is  one  of  the  most 
stirriiiK  romances  of  journalism. 


THE  MEMPHIS 


COMMERCIAL  APPEAL 


The  Commercial  Appeal  and 
The  PresS'Scimltar  are  the  two 
great  Scripps^Howard  newspa¬ 
pers  serving  Memphis.  Repre¬ 
sented  by  the  National  Adver¬ 
tising  Department  of  Scripps* 
Howard  Newspapers,  230  ^rK 
Avenue.  New  York.  Also  m 
Chicago.  Detroit,  ^iladelphia. 
Memirnts  and  San  Francisco. 


£? 
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What  can  we  do  to 
help  keep  America  free? 


Tins  is  one  of  those  rare  periods 
when  the  Nation  needs  the  full 
power  of  its  people.  It  is  therefore 
our  responsibility  and  privilege,  at 
a  time  when  all  men  and  women 
are  re-examining  and  restating  their 
allegianee  to  the  principles  of 
Democracy,  to  express  our  ohliga- 
tions  as  publishers  to  the  people  of 
the  Nation. 

What  can  we  do,  as  publishers, 
to  preserve  the  right  of  the  Ameri¬ 
can  peojde  to  live,  to  work,  to  play? 
How  can  we  help  win  this  war  and 
keep  America  free? 

W'c  believe  that  there  is  iiiueh 
that  we  can  do  right  now  when  our 
magazines  are  being  read  hy  more 
people  than  ever  before.  As  we  sec 
it,  our  obligation  is 

—  to  give  you  accurate  and  truth¬ 
ful  information  exactly  as  we  find 


it  and  to  guard  at  all  times  against 
hysteria  or  wishful  thinking. 

—  to  refresh  your  mind  and  spirit 
with  an  ahundanee  of  clean  stories 
and  features  that  arc  exciting,  amus¬ 
ing.  romantic.  This  is  important  in 
a  war-weary  world. 

—  to  provide,  to  the  utmost  of 
our  ability,  eonnsel  and  assistance 
with  your  living  problems,  new 
and  old. 

—  to  su|>port  and  to  further  in 
every  way  possible  everything 
which  we  believe  will  benefit  the 
Nation. 

—  to  oppose  constructively  every¬ 
thing  which  we  arc  convinced  will 
not  benefit  the  Nation. 

—  to  the  best  of  our  ability  to 
speak  always  in  the  interests  of  all 
the  people,  rather  than  in  behalf  of 
a  particular  party,  faction  or  group. 


—  to  promote  sympathetic  under¬ 
standing  and  co-operation  among 
all  of  the  American  people  ...  to 
the  end  that  the  unity  which  we 
have  achieved  in  time  of  war  may 
he  preserved  for  the  greater  cultiva¬ 
tion  and  enjoyment  of  the  fruits  of 
peace. 

—  and  finally,  to  do  overythinf' 
in  our  potvf’r  to  holp  win  a  dpcisivo 
and  prrmanant  victory  for  our 
country  anti  our  way  of  life. 

★  ★  ★ 

Such  is  our  high  responsibility  and 
opportunity. 

Because  we  feel  that  now  is  the 
time  of  all  times  in  the  history  of 
our  country  for  the  solemn  accep¬ 
tance  of  our  obligations  as  citizens 
we  as  publishers  make  this  pledge 
to  the  people  of  America. 

Pr^nuient 
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N.  Y.  Times  Completes 
New  Photo  Plant 


By  JACK  PRICE 

A  FEW  WEEKS  AGO  the  New  York 

Times  completed  its  new  plant  for 
staff  photographers.  Several  months 
ago  we  reported  on  the  change  being 
made  and  what  was  to  be  expected 
when  the  operation  was  finished.  It 
was  a  great  pleasure  to  inspect  the 
final  installation  of  all  the  modem 
applications  of  news  photographic 
science  that  are  incorporated  in  the 
present  photo  department. 

To  appreciate  fully  the  construction 
of  a  new  photo  plant  the  personality 
of  the  chief  of  staff  or  picture  editor 
assigned  to  planning  and  building 
must  be  considered.  Without  any  at¬ 
tempt  at  rivalry  or  competition,  heads 
of  the  various  photo  departments 
strive  to  produce  the  most  modem 
plant  for  tieir  newspapers.  Each  man 
has  a  different  version  of  what  is 
meant  by  modernity. 

Designed  Own  Device 

New  apparatus  alone  does  not  al¬ 
ways  satisfy  the  head  photographer 
as  modernization.  In  many  instances, 
old  equipment  is  repaired  and  re¬ 
allocated  but  only  after  it  has  been 
determined  that  it  will  suffice  for  a 
particular  performance.  However, 
such  is  not  the  case  with  William 
Freese,  chief  of  the  Times’  photo  de¬ 
partment.  Although  he  has  made  al¬ 
lowances  for  some  equipment  which 
has  been  in  operation  for  some  time, 
he  has  installed  devices  some  of  them 
standard  but  others  of  his  own  design. 

This  is  one  of  the  idiosyncrasies  of 
photo  department  chiefs.  Each  de¬ 
velops  ideas  that  are  individual  re¬ 
gardless  of  outside  opinion.  There  is 
hardly  a  plant  of  modem  design  that 
has  not  some  device  or  method  which 
is  created  by  the  master  of  the  staff. 
These  men  often  plan  for  years  ahead 
in  the  reconstmction  or  new  installa¬ 
tion  of  a  plant  that  will  be  just  a  little 
bit  better  or  different  than  those  of 
other  newspapers. 

There  is  always  one  particular  fea¬ 
ture  that  is  stressed  in  die  department. 
The  chief  of  staff  may  be  prejudiced 
toward  some  phase  of  the  work  of  his 
men  and  hence,  he  will  strive  to  place 
every  new  mechanical  device  in  that 
section.  Some  department  heads  will 
show  a  preference  for  simplifying 
dark-room  operations  while  others 
may  incline  to  the  improvement  of 
printing  facilities  and  then  still  others 
may  be  partial  to  studio  operations. 

The  one  fact  remains,  regardless  of 
a  decided  partiality  to  one  phase  of 
the  installation,  all  staff  chiefs  try  to 
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improve  conditions  in  all  sections  of  a 
plant.  Freese  allowed  the  studio  to 
remain  almost  status  quo,  but  lent  his 
energies  toward  the  simplification  of 
dark-room  and  printing  facilities.  The 
three  newly-built  developing  rooms 
attest  to  his  theory. 

New  Developing  Roomt 

These  rooms  are  tiled  from  floor  to 
ceiling  and  each  is  air-conditioned. 
The  developing  boxes  are  set  in  the 
trough  but  the  water  running  in  the 
tank  is  utilized  for  temperature  con¬ 
trol  of  the  developing  and  fixing  solu¬ 
tions.  Negatives  are  now  washed  in 
the  tank  without  using  an  extra  wash¬ 
ing  box.  Two  fiber  rods  are  placed 
across  the  width  of  the  trough  and  the 
negatives  while  still  in  the  hangers 
are  hung  across  the  rods  and  washed 
thusly. 

The  lighting  system  was  created  by 
Freese.  We  all  have  experienced  elec¬ 
tric  shocks  when  we  grasped  the  light 
socket  keys  to  turn  the  light  on  or  off. 
This  condition  has  been  remedied  by 
a  system  of  cords  hung  from  the  ceil¬ 
ing.  There  are  three  lights,  all  con¬ 
tained  in  one  center  box  placed  in  the 
center  and  over  the  water  trough.  One 
is  a  green  light  and  the  cord  for  its 
control  hangs  down  on  the  left  side. 
The  white  light  is  in  the  center  and 
that  control  cord  hangs  likewise.  The 
red  light  is  on  the  right  side  of  the 
box  and  its  control  cord  hangs  on  the 
corresponding  side. 

There  are  three  printing  rooms  used 
mainly  for  news  work  and  one  addi¬ 
tional  large  room  where  all  the  promo¬ 
tional  work  is  finished.  These  rooms 
have  not  been  changed  much  in  their 
original  design.  The  equipment  is  the 
same  that  has  been  used  for  several 
years.  In  each  room  there  is  a  hori¬ 
zontal  8  X  10  enlarger  employing  con¬ 
densers  and  a  high  powered  incandes¬ 
cent  lamp.  The  lighting  system  is 
controlled  by  a  master  switch,  but 
individual  lamps  over  the  developing 
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trays  and  local  places  are  controlled 
by  treadle  switches.  In  the  large 
printing  room  where  big  enlargements 
are  made  there  are  three  enlargers. 
Two  Saltzman  machines,  one  a  mod¬ 
ern  vertical  type  on  an  individual 
stand,  the  other  a  wall  type.  Both 
are  8  x  10.  The  third  enlarger  is  the 
horizontal  type  with  condensers. 

There  are  several  emergency  rooms 
where  either  developing  or  printing  of 
extra  work  may  be  done.  The  en¬ 
largers  in  these  rooms  have  Cooper- 
Hewitt  lamps  but  the  rest  of  the  equip¬ 
ment  is  comparable  to  that  installed 
in  the  other  rooms.  There  is  also  an 
extra  emergency  room  for  copying  or 
processing  miniature  films.  In  addi¬ 
tion  to  the  installations  described 
there  are  separate  rooms  for  copy¬ 
ing,  chemical  mixing,  repairing  and 
other  requirements.  The  photog¬ 
raphers  have  a  beautiful  large  room 
where  they  may  gather  while  waiting 
for  assignments.  Every  man  has  his 
own  desk  and  typewriter. 

The  finishing  room  is  tremendous. 
It  runs  over  60  feet  in  length  and  has 
every  facility  known  to  photographic 
science.  In  this  room  we  again  find 
the  creative  mind  of  Mr.  Freese  at 
work.  For  example,  the  negative 
dryer  built  to  withstand  any  abuse  is 
practically  fool-proof.  The  air  is  pre¬ 
heated  and  passed  through  the  dryer 
by  pressure  and  when  in  operation  a 
warning  signal  light  is  operated  auto¬ 
matically.  Incidentally,  the  tempera¬ 
ture  is  controlled  to  a  limit  of  90  de¬ 
grees,  thereby  preventing  accidental 
melting. 

Although  the  pressure  of  war  efforts 
has  not  as  yet  affected  the  staff,  Freese 
is  pining  for  a  call  to  arms.  He  served 
in  the  last  war  as  an  instructor  officer 
of  aerial  photography  and  like  many  of 
us  he  hopes  to  repeat  the  service.  At 
present  there  are  six  cameramen  who 
(Continued  on  page  36) 


Camera  Knight 

FIFTEEN  years  of  news  photography, 
all  for  the  St.  Louis  Post-Dispatch, 
is  beginning  to  put  the  gray  into  the 
dark  hair  of 
Photographer 
Eugene  P.  Hun¬ 
ter.  But  that 
many  years 
hasn’t  dimin- 
inshed  his  en¬ 
thusiasm  for  the 
job  nor  made 
him  want  to  find 
another.  Hun¬ 
ter’s  42  now  and 
well  established 
in  the  St.  Louis 
field.  In  1926  be 
had  never  held  a 
news  camera  in  his  hand — in  fact,  had 
made  only  one  picture  in  his  life,  that 
with  a  borrow^  Brownie  to  accom¬ 
modate  a  friend.  It  was  in  that  year 
that  he  began  to  spend  spare  time 
from  his  airplane  sightseeing  business 
with  his  friend,  Clint  Murphy,  head 
photographer  of  the  P-D. 

After  accompanying  Murphy  on  sev¬ 
eral  assignments  and  watching  him 
work.  Hunter  developed  an  interest 
in  the  profession.  So  he  bought  an 
old  4x5  Speed  Graphic  and  began 
taking  pictures,  too.  Some  of  them 
showed  up  in  print,  others  were 
chalked  up  to  experience.  When  the 
airplane  business  “pancaked,”  Murphy 
said  to  Hunter:  “Come  on  with  the 
staff.”  He’s  been  there  since. 

Born  in  Louisville,  Hunter  went  to 
St.  Louis  as  a  boy  with  his  family. 
Of  medium  heavy  build,  he  has  a 
quick  smile  and  driving  personality 
that  enables  him  to  make  friends  fast 
who  remember  him  at  picture  making 
time.  He  is  married  and  has  one 
hobby,  eight  bird  dogs. 
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Here  in  Los  Angcles  the  lunchbox  has  become  the  badge  of 
a  new  nobility. .  .the  sign  of  the  all-out  path  to  Victory. 
Hundreds  of  thousands  are  earning  fat  pay  envelopes  in  aircraft 
plants,  shipyards  and  other  war  industries. 

This  is  just  the  PLUS  market,  for  the  same  huge  buying 
power  which  made  Los  Angeles  one  of  the  world’s  greatest 
markets  prior  to  this  PLUS  activity  is  still  here  and  still 
growing. 

Last  year  retail  sales  were  almost  one-sixth  greater  in 
dollar  volume  than  in  the  previous  year.  Now  is  the  time  to 
capture  this  major  market  with  adequate,  well  placed  newspaper 
advertising. 

Reach  this  compact,  payroll  laden  FIRST  market  of  the 
West  with  the  Los  Angeles  Evening  Herald  and  Express... 
FIRST  in  city  zone  circulation. .  .FIRST  in  city  and  suburban 
circulation. .  .FIRST  in  total  circulation  among  all  daily  news¬ 
papers  in  the  West. 


LOS  ANGELES  EVENING 

HERALD  -  EXPRESS 

NatkNial  RspnnmitarivM:  Ptwl  Mock  ood  Associates 


‘\llitc  Sisty" — a  Grajlex  pictarc  made  hy  Ernie  Muck. — Winner  of  a  Medal 
in  the  .hliitn  Class  of  the  Graflex  Golden  Annirersary  Picture  Contest 


ACTION  SHOTS  “KEEP  ’EM  HEADING  ” 


They  tell  the  story  and  sell  the  paper.  And  Graflex  and 
Graphic  American-made,  Prize-Winning  Cameras  capture  the 
>aion,  whether  the  photographer  is  shooting  horses,  jeeps  or 
tanks. 

Now'  is  the  time  for  a  paper  to  increase  circulation  with 
pictures.  If  you  have  Graflex  and  Graphic  cameras  not  in 
full-time  use,  put  them  to  work  at  once  and  cash-in  on  an 
unprecedented  public  picture  consciousness.  To  do  this  effec¬ 
tively  your  photographers  may  want  new  ideas  and  additional 
information.  We  suggest  that  you  put  Graphic  Graflex 
Photography  ($4.00)  and  Photographic  Enlarging  ($1.95)  in 


your  photographic  library.  These  books  may  be  of  valuable 
assistance  to  your  men.  Obtainable  at  leading  photographic 
and  book  stores. 

And  here’s  one  more  suggestion.  Since  new  Graflex  and 
Graphic  cameras  are  not  as  readily  available  as  heretofore,  have 
yours  put  in  top-notch  condition  by  taking  advantage  of  the 
Graflex  Customized  reNEWal  Plan.  You’ll  find  it  a  most 
economical  way  to  get  added  years  of  service  out  of  your 
present  cameras.  For  further  information  on  this  plan,  see 
your  Graflex  Dealer  or  write  Department  EP342A. 


folmer  graflex  eorporatidn,  hrchesteh,  n.  y.,  v.s.  a. 
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ROCHESTER 


Home-Plate  of  Gannett  News¬ 
papers,  one  of  America’s  great 
enterprises,  and  many  a  world- 
famous  trade  mark  —  Kodak. 
Bausch  &  Lomb,  Taylor  Ther¬ 
mometers,  Graflex,  Delco,  Fash¬ 
ion  Park,  Hickok,  Blue  Label 
Foods.  Times-Union,  evening. 
Democrat  &  Chronicle,  morn¬ 
ing,  187,474  A.B.C.  Democrat 
&  Chronicle,  Sunday,  119J59.') 
A.B.C. 


The  qualities  of  a  great  adi 
of  all  its  eharaeteristies,  ik 
can  be  said  about  any  ot! 
true  of  the  daily  iiewspapei 
definite  exclusive  ebaracti 


HARTFORD 


inediuins  in  general. 


The  great  Pratt  &  Whitney 
Aircraft  engine  factory,  produc¬ 
ing  thousands  of  powerful  air¬ 
plane  engines  for  our  Govern¬ 
ment.  Thirty  thousand  work¬ 
ers  now  engaged  on  defense 
projects.  Hartford,  the  Capitol 
City  of  Connecticut,  and  home 
of  forty-four  first-line  insurance 
companies.  The  Hartford  Times, 
evening,  82.443  A.B.C. 


ELMIRA 

Here  is  the  huge  Remington- 
Rand  factory.  Here  also  are 
American  Bridge  Co.,  American 
La  France  Co.  (motor  fire  fight¬ 
ing  apparatus),  Kennedy  Valve 
Co.,  Thatcher  Mfg.  Co.  (glass 
milk  bottles),  American  Sales 
Book  Co.,  and  large  units  of 
Bendix  Aviation  Corp.  and  Gen¬ 
eral  Electric.  Star-Gazette,  eve¬ 
ning.  Advertiser,  morning,  37.- 
294  A.B.C.;  Sunday  Telegram. 
23.172  A.B.C 


The  Roeliostt-r  'ritnpf»-Union,  The  Rochester 
Elmira  Star-Gazette,  The  Elmira  Advertiser, 
Utica  Daily  Press,  The  Ithaca  Journal.  The 
bocker  News,  The  Ogdensburg  Journal 
N.  J.,  Courier-News.  The  Oleaii  Tim*" 
Commercial  News,  The  Saratop  > 

J.  P.  McKiiinev  and  Soie'-'’ 


I  TIC  A 


The  Savage  Arnl^  Co.  is  hut 
one  of  Utica’s  many  enormous 
industrial  enterprises.  Here  are 
the  great  cotton,  rayon,  and 
woolen  mills  that,  because  of 
favorable  climatic  conditions, 
produce  world-famous  fabrics. 
The  Observer-Dispatch,  evening. 
37.308  A.B.C.;  Sunday,  27,346. 
The  Utica  Press,  morning,  19,- 
477  A.B.C. 


ITHACA 


Home  of  Cornell  University, 
Ithaca’s  business  is  not  only 
providing  education  for  thou¬ 
sands  of  students,  but  also  to 
the  manufacture  of  guns,  iron 
and  .steel  chains.  Right  now,  is 
the  center  of  one  of  the  great 
defense  projects.  Headquarters 
for  G.L.F. — a  cooperative  asso¬ 
ciation  for  thousands  of  farm¬ 
ers  throughout  the  East.  The 
Ithaca  Journal,  evening.  8.807 
A.B.C. 


Production  will  win  this  war, 
so  ’’It's  over-alls  for  the  Dura¬ 
tion.”  Here’s  where  work 
clothes  for  workers  are  made, 
Sweet-Orr’s  big  factory,  busy  in 
War  or  Peace.  The  Evening 
News.  13,734  A.B.C. 


NEWBURGH- 

BEACON 


MASSENA 


.Aluminum — almost  a  precious 
metal  for  defense — flows  from 
the  great  mills  of  the  Aluminum 
(Company  of  America  at  Mas- 
?-ena.  On  the  St.  Lawrence  Riv¬ 
er,  in  the  heart  of  the  St.  Law¬ 
rence  Power  project,  Massena 
may  well  become  the  Pittsburgh 
of  the  North  Country.  Possess¬ 
ing  enormous  natural  resources, 
it  is  in  cities  like  Massena  that 
lie  the  future  expansion  of 
.America.  The  Massena  Observer, 
Iwice-a-week.  3.801. 


mir 
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jing  inediuiii  are  the  sum 
jt  one  of  them.  Nothing 
lediinn  that  is  not  equally 
1(1  the  daily  newspaper  has 
i>  not  possessed  by  other 


PLAINFIELD 


\LBANY 


GLEAN 


Guvernment,  in  ibe  aecond 
largest  Capitol  of  the  US^  is 
not  Albany's  exclusive  business. 
Here,  at  the  head  of  the  Hudson 
River,  is  the  world’s  largest  sin¬ 
gle  grain  elevator.  Albany  is  a 
port  of  call  for  ocean  freighters 
that  ply  the  seven  seas.  Here 
are  made  the  famous  Kenwood 
Blankets,  and  Bayer’s  Aspirin, 
and,  nearby,  the  U.  S.  Govern¬ 
ment  Arsenal  and  a  large  unit 
of  the  Ford  Motor  Co.  The 
Knickerbocker  News,  evening, 
51,107  A.B.C. 


This  iiiuiiiiiiotti  iiiacliine  cracks 
crude  oil  from  wells  in  the 
Olean  field,  producing  gasoline 
and  lubricating  oils.  A  big  rea¬ 
son  for  Olean’s  year  ’round 
prosperity.  The  Times-Herald. 
evening,  11,716  A.B.C 


MALONE 


’’Vitamins  will  win  the  War,” 
and  here  are  tons  of  vitamins 
from  the  spinach  fields  of  Ma¬ 
lone.  Here,  too,  are  vast  dairy 
herds  that  contribute  to  N.  Y. 
Stale’s  second  position  among 
all  States  in  value  of  dairy 
products.  The  Malone  Tele¬ 
gram.  evening,  5,041  A.B.C, 


OGDENSBURG 


The  buying  center  for  N.  Y. 
Stale’s  extensive  milk-shed.  Here 
in  St.  Lawrence  County,  great 
herds  are  a  constant  source  of 
wealth.  Here,  too,  are  large 
news-print  mills,  water-power 
developments,  and  enormous 
mineral  deposits  in  process  of 
expansion.  The  Ogdensburg 
Journal,  evening,  5,732  A.B.C.; 
The  Advance  News,  Sunday, 
3,785  A.B,C. 


DANVILLl 


Builder's  Hardware,  in  tre¬ 
mendous  demand,  is  made  in 
this  plant  of  the  Allith-Prouty 
f^o.  The  red  clay  of  Vermillion 
County  has  made  Danville 
America’s  brick  yard.  Bitumi¬ 
nous  coal,  hybrid  corn,  and  the 
great  Veteran’s  Hospital  keep 
Danville  busy  and  prosperous. 
The  (]ommeri-ial-News,  evening. 
28,190  A.B.C.;  Sundav,  28.390 
A.B.C. 


!  «  Chronicle,  The  Hartford.  Conn..  Times,  The 
Telegram,  The  Utica  Observer-Dispatch,  The 
News,  The  Beacon  News,  The  Albany  Knicker- 
Sunday  Advance  News,  The  Plainfield. 

The  Malone  Telegram,  The  Danville.  Ill,. 
Saratogian.  The  Massena  Observer 

■'h.  Chicago,  San  Francisco 


SARATOfiA 


America’s  most  famous  Spa 
and  vacation  resort,  rivalling 
the  great  Continental  Spas  in 
its  health-giving  waters.  Devel- 
i>pe<l  and  operated  by  the  State 
of  New  York,  the  Saratoga  Res¬ 
ervation  is  the  most  elaborate 
and  extensive  in  America.  In 
operation  the  year  ’round,  the 
Saratoga  Spa  is  host  to  thou¬ 
sands  of  visitors,  its  bottled  wa¬ 
ters  sold  throughout  the  nation. 
The  Saratogian.  evening.  10.367 
A.B.C. 
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WHO  ASKED  FOR  "BUNDLES"? 

AN  e«lit<»rial  which  apjH'arcd  Marcli  ‘2 

Xeir  York  World-Telegram  and  presuniahly  in 
other  Scripps-Howard  newspa|>ers  rejects  for  that 
organization  the  idea  that  government  should 
use  display  advertising  space  to  convey  its  needs 
and  desires  to  the  jx'ople.  The  “no  bundles  for 
publishers”  theme  of  the  editorial  rests  u|Min  two 
l*remises: 

1.  That  newspapers  ought  to,  and  do,  carry 
the  government’s  messages  as  news. 

•J.  Tliat  appropriation  of  government  funds 
f«)r  ativertising  would  degenerate  into  a  jmlitical 
scandal,  with  every  publisher  in  the  land  shoving 
his  arms  into  the  pork-barrel  shoulder  deep,  ami 
every  Congressman  using  the  advertising  monej 
as  a  new  and  luscious  form  of  patronage. 

We  have  no  quarrel  with  the  first  premise. 
Newspaix'rs  should,  and  do,  give  liberally  of  their 
space  to  government  affairs.  So  far  as  that  goes, 
it’s  fine,  but  it  doesn’t,  and  can’t,  supply  the  em- 
])tiasis  in  the  desired  places  that  display  advertis¬ 
ing  affords.  It  cannot,  in  the  nature  of  news, 
-supply  the  rejietition  that  prinluces  action.  News 
is  a  major  part  of  the  press  function,  but  advertis¬ 
ing  is  al.so  an  essential,  and  government  must  em¬ 
ploy  every  communications  device  that  is  avail¬ 
able  if  its  tremendous  tasks  of  1912  arc  to  lx- 
thoroughly  accomplished. 

With  the  .second  premise,  we  must  differ  em¬ 
phatically.  Certainly  every  new.spaj)er,  maga¬ 
zine.  radio  station,  and  outd(K>r  liK-ation  will  want 
a  place  on  the  government’s  lists.  Some  of  them 
will  fight  aggressively  for  that  place.  Obviously 
not  all  can,  or  should  be,  accommodated.  That 
can  be  made  plain  from  the  start — and,  from  a 
rather  long  and  intimate  knowledge  of  newspajxr 
publishers,  we  doubt  that  more  than  a  small 
minority  of  them  would  seek  to  degrade  and  jxr- 
vert  a  great  patriotic  effort  into  a  .sordid  mess  of 
political  graft.  The  viewpoint  which  .sees  the 
propo.sed  advertising  effort  as  a  pork  barrel  prop¬ 
osition  doesn’t  evidence  any  great  faith  either  in 
the  .\merican  newspaper  or  in  the  .\merican  .sys¬ 
tem  of  government. 

It  is  a  view'point  which  shows  absolutely  no 
conception  of  the  proven  power  of  advertising  to 
influence  public  thought,  to  condition  the  mass 
mind  to  the  many  new  circumstances  that,  war 
produces.  To  the  fact  that  government  has  done 
little  or  nothing  to  prepare  the  public  for  the 
many  drastic  steps  it  has  already  taken  may  be 
attributed  many  of  the  lags  in  the  program  to 
date,  much  of  the  rumor  and  distrust  which  has 
been  evidenced  by  members  of  Congress  and  nu¬ 
merous  newspapers. 

The  World-Telegram  editorial  repeats  an  esti¬ 
mate  of  the  cost  of  government  advertising 
which,  in  our  opinion,  rests  on  false  reasoning.  A 
recent  publication  of  the  Department  of  Com¬ 
merce,  noting  that  government  advertising  in 
Great  Britain  amounted  to  17  per  cent  of  all 
newspaper  advertis’mg,  declared  that  on  a  similar 
basis  here,  the  cost  to  government  would  be 
$340,000,000.  We  don’t  know  by  what  magic 
that  figure  was  reached,  but  we  can  call  it  fan¬ 
tastically  high  for  advertising  coverage  that  will 
do  the  job.  In  any  case,  there  is  no  sound 
analogy  between  publishing  conditions  in  Great 
Britain  and  our  own  today,  nor  is  any  likely  in 
the  future. 

We  are  in  deep  sympathy  with  the  high¬ 
mindedness  that  rejects  graft  and  patronage  hand¬ 
outs  in  whatever  form.  Editor  &  Publisher  has 
repeatedly  argued  that  advertising  be  used  by 
tin-  government  as  it  has  been  used  for  decades 
by  merchants  and  manufacturers — to  sell  a  given 


For  he  shall  have  juilgnient  wilhoiil  merry,  that 
hath  shewed  no  merry;  and  merry  rejoireth  against 
judgment. — James  II:  13. 

bill  of  goods  or  .services  quickly,  efficiently.  an<l 
economically.  Just  as  .sternly  as  does  the  Scripps 
Howard  organization  do  we  reject  the  iilea  of 
graft  or  patronage  or  subsidy.  We  want  no 
bundles  for  publishers.  We  do  want,  and  urge 
again,  that  government  buy  its  advertising  the 
way  it  buys  its  copper  or  steel,  on  a  .strictly 
bu.sine.ss  basi.s — and  make  it  plain  from  the  open¬ 
ing  gun  that  |X)litic.s  is  “out”  for  the  duration,  .so 
far  as  purchase  of  advertising  is  concerned. 

As  Prof.  Frank  B.  Hutchinson  of  Bntgers  Vni- 
versity  stated  this  week: 

“Wa.shington  must  turn  draft.smen  loo.se  on 
plans  for  some  givc-Hi tier-hell  psychology;  .some 
erowd-the-line  Ixmd  buying  action;  .some  eyes-off- 
the-ckx-k  lalxir;  minds-off-the-profits  nnmage- 
ment;  real  step-on-the-gas  prcMlnction.” 

That  .sort  (tf  thinking  can  win  the  war. 

MacARTHUR  SPEAKS 

BEFORE  a  group  of  alxiut  40  .4merican,  .Aus¬ 
tralian.  and  British  iiewspaixr  corresiKuidents. 
General  Douglas  Alac.Vrthnr  opened  his  career  as 
commander-in-chief  of  the  .Allied  Nations  forces 
in  .Australia  with  son>e  remarks  on  the  function  of 
the  newspaiK'r  that  ought  to  find  a  jx'rinanent 
place  in  the  miml  «)f  every  new.spaixr  man.  In 
part,  he  said: 

“One  cannot  wage  war  under  pre.sent  condi¬ 
tions  without  the  supjKirt  of  public  opinion,  which 
i.s  tremendou.sly  molded  by  the  press  and  other 
forms  of  propaganda. 

“Men  will  not  fight  and  men  will  not  die  iiidess 
they  know  what  they  are  fighting  for  and  what 
they  are  dying  for.  ...  In  democracies  it  is  e.s.sen- 
lial  that  the  public  know  the  truth.  In  the  ohi 
days  they  used  to  call  that  control  by  the  military 
in  time  of  war  censorship,  and  it  embodied  a 
method  of  control  whose  complete  empha.sis  was 
placed  upon  the  prevention  of  leakage  of  certain 
information  of  military  value. 

“Cen.sorship  in  these  day.s,  however,  has  gone 
infinitely  beyond  that.  That  is  almost  -A  B  C:  it 
is  expected  by  everyone.  There  is  almost  voliiii- 
lary  censorship  now;  no  one  wants  to  help  the 
enemy,  and  the  moment  the  public  knows  that 
anything  jwinted  has  inadvertently  or  unwittingly 
helj»ed  the  enemy,  they  them.selves  will  demand 
that  such  aid  be  stopped. 

“The  rea.sons  for  the  efforts  made  by  the  United 
States  and  this  Commonwealth  to  inform  the  pub¬ 
lic  and  keep  the  public  informed  of  what  is  going 
on  is  that  if  the  public  do  not  know  the  truth, 
their  imaginations  at  once  come  into  jtlay.  If  they 
do  not  know,  their  confidence  is  reduced.  Silence 
will  begin  to  react  against  yon. 

“It  is  therefore  of  prime  importance  that  th«‘ 
public  be  instructed  so  that  they  can  summon  all 
their  confidence,  all  their  determination  ami  all 
their  purpose  in  support  of  the  war  effort .  That  is 
where  you  are  one  of  the  most  valuable  compo¬ 
nents  that  I  have.  ...  To  that  end,  my  main  pur¬ 
pose  is  not  to  suppress  news  from  you,  but  to  get 
news  for  you.” 

That  just  about  says  it  all.  We  hope  the  hour 
will  not  be  long  delayed  when  his  philosophy  of 
democracy  in  action  will  be  accepted  realistically 
by  all  of  his  colleagues  in  the  \nctory  effort. 


COUNSEL  OF  DESPAIR 

EDITOR  &  Pl’BLISHER  carried  a  story  la^<t 

week,  in  connection  with  the  .sus|X‘n,sion  of 
Frudden,  King  &  Prudden.  an  old  e.stahli.shed 
firm  of  new.spa|X‘r  repre.sentatives.  in  quoting  oof 
of  the  principals  of  the  expiring  firm  to  the  effect 
that  “there  seems  to  be  a  trend  toward  doinj 
without  national  repre.sentation.”  It  was  a  Jere 
miad.  We  didn’t  agree  with  its  premi.ses,  but  it 
w  as  the  opinion  of  a  man  long  ex|K‘rienced  in  the 
new.spa|ier  bu.sine.ss  and  therefore  of  weight. 

We  said  and  we  might  emphasize  “a  niiin  Ions 
ex|x*rienced  in  the  newspaiier  business.”  .Vncl  we 
think  there  is  a  meaning  in  that  i>hra.se  that 
might  escajM*  tho.se  not  associated  with  news 
papers.  Tho.se  who  do  know  newspaper  bu.sines> 
executives  know  that  optimism  has  not  Iwn 
their  out.standing  trait. 

We,  and  all  others  assex-iated  with  the  puh 
lieation  of  daily  new.spajiers.  could  accept  the 
ea.sy  conclusion  of  Mr.  L.  Prudden  that  tin 
diversion  of  commercial  prcKlnction  to  war  need- 
.seems  to  obviate  the  need  for  m*ws|>a|HT  .salp>- 
manship.  We  don’t. 

If  we  did.  and  if  all  new  .s|)a|H‘r.s  did,  there 
would  Ik*  few  daily  newspapers  afloat  two  year- 
hence.  Today  is  the  time  for  aggressive  develop 
ment  of  accounts  that  can’t  Ik*  used  in  the 
national  war  effort  and  whieh  have  not  been 
C'on.spieuous  in  the  newspajeer  advertising  picture 
i'l  the  past  20  years.  It  is  emphatieally  not  the 
day  to  conclude  that  the  ]M>tentialities  of  newi^ 
papi*r  advertising  are  confined  to  the  paltry  8,000 
accounts  whic-h  are  now.  by  lilxral  definition, 
called  national  advertisers. 

FAIR  AND  IMPARTIAL? 

THE  Leu'istoti  (Me.)  Evening  Journal  editorialK 

calls  attention  to  a  recent  .situation  in  nearby 
Portland.  Shijiyard  employes  in  the  latter  city 
were  veeting  to  name  their  repre.sentative  in  col 
lective  bargaining,  with  a  choice  between  thf 
CIO,  the  .AFL.  or  an  independent  union.  Thr 
Congress  of  Industrial  Organizations  bought  * 
half-page  newspaper  adverti.sement,  appealing  to 
the  workers  to  give  it  their  votes,  and  it  wa.‘ 
accompanied  by  a  piece  of  advertising  .signed  by 
the  Portland  Newspajier  Guild,  CIO,  urging  » 
similar  decision. 

The  l/cw-iston  daily  rai.ses  the  question  as  to 
whether  CIO  Guild  members  can  be  as  fair  atul 
impartial  in  reporting  the  shipyard  labor  situation 
as  the  public  has  the  right  to  expect.  The  editor 
has  grave  doubts  that  they  can  be. 

There  can  be  no  question  that  the  Portland 
guild  now  stands  before  the  people  of  Portland 
as  an  integral  jiart  of  the  labor  movement;  > 
militant  part  of  a  militant  fraction  of  the  lalmr 
movement.  The  traditional  part  of  the  news- 
IKi|x*rman  as  an  objective  ob.server  is  out  of  thr 
window  so  far  as  the  average  reader  of  the  Port 
land  papers  is  concerned. 

.Active  participation  of  reporters  and  deskmen 
in  public  lalxir  di.sputes  can  do  the  new.spapff 
bu.sine.ss  no  good.  The  left-wingers  have  created 
considerable  distrust  of  publishers  as  being  under 
the  influence  of  Main  Street  adverti.sers  and  the 
country  club  crowd — a  charge  which  was  never 
siib.stantially  true.  Do  the  left-wingers  in  the 
Guild  realize  that  they  are  creating  further  di^ 
trust  of  newsjmiier.s — the  newspapers  by  whicH 
they  earn  their  (laily  bread — by  active  alignment 
with  a  belligerent  labor  faction.  We  wonder  ho* 
much  more  time  will  be  required  to  arouse  men 
who  respect  newspaper  work  as  a  way  of  life  t® 
the  perils  the  reckless  and  radical  .schemers 
creating. 
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PEGLER 

BACK 

MONDAY 


lation  manager,  Worcester  (Mass.)  a  a  i 

Telegram  and  Evening  Gazette,  and  FOIjKS  AAr  ORTH 
Mrs.  McGinley,  announced  the  birth  T^T^TxrntT/^ 
of  a  dau^ter  March  19  in  Memorial  aJNOWLNO 

Hospital,  Worcester.  - 

_ _  PHIL  S.  HANNA,  business  editor  of 

the  Chicago  Sun,  has  had  a  diversi¬ 
fied  career  which  has  established  him 

as  an  authorita-  _ 

tive  commenta-  ^  j 

tor  on  Middle  X  i 

West  business.  n  ! 

His  newspaper  f 

experience  has  J  ^nnn  0%,,  |  j 

been  extensive, 

side  excursions  ^ 

into  various 
fields  have  given 
him  a  back- 

ground  ideally  ||| 

suited  for  his  ~ 
present  duties. 

A  native  of  Au¬ 
rora,  Ill.,  where  as  a  boy  he  tried  his 
hand  as  a  bluing  manufacturer,  did 
odd  jobs  and  at  one  time  played  a 
orchestra,  Mr.  Hanna 


PERSONAL 

MENTION 


J.  M.  BLALOCK,  general  manager, 
Columbia  (S.  C.)  State,  has  been 
elected  president  and  a  director  of  the 
Columbia  Mer- 
diants  Associa- 


In  The  Editorial  Rooms 


Rollo  C.  Jar- 
reau,  editor  and 
publisher,  Alex¬ 
andria  (La.) 
Daily  Town 
Talk,  is  starting 
his  sixtieth  year 
with  that  news- 


Phil  S.  Hanna 


piccolo  in  an 

enrolled  at  the  University  of  Illinois 
as  a  student  in  civil  engineering,  but 
he  was  graduated  from  the  school  of 
business  administration  in  1912.  His 
first  job  out  of  college  was  with  the 
Canadian  Northern  railroad,  showing 
land  seekers  around  Northwestern 
Canada. 

His  introduction  to  newspaper  work 
took  place  when  he  became  stenog¬ 
rapher  to  the  editor  of  the  Chicago 
Economist.  Later  he  joined  the  Chi¬ 
cago  Tribune’s  “Investor’s  Guide”  de¬ 
partment.  After  learning  about  in¬ 
vestments,  he  decided  to  give  up  jour¬ 
nalism  and  became  a  bank  cashier  in 
North  Dakota.  Later  he  was  cashier 
of  a  bank  in  Coleman,  Mich. 

He  returned  to  financial  reporting  as 
Detroit  manager  of  the  Wall  Street 
Journal,  continuing  in  that  capacity 
from  1922  to  1927.  He  left  the  Journal 
to  become  an  investment  counsellor 
for  a  Wall  Street  brokerage  firm.  In 
1931,  he  was  appointed  editor  of  the 
Chicago  Journal  of  Commerce,  where 
Miss  Betty  Baughman,  reporter  and  he  continued  until  last  fall  when  he 
. '  _  .  ■  •  on  the  Oklahoma  City  joined  the  Chicago  morning  newspaper 

.  _ _ _  __  _  Times,  has  returned  to  the  staff  of  the  founded  by  Marshall  Field.  He  con- 

York  at  that  time  to  attend  the  ANPA  paper  after  spending  six  months  in  tinues  to  write  his  daily  column  in 
convention.  Miami,  Fla.,  as  fashion  editor  and  which  he  maintains  his  watch-dog  at- 

photographer  for  the  Steve  Hannigan  titude  in  behalf  of  the  business  man. 
G.  A.  Buchanan,  Jr.,  president  and  publicity  organization. 
editor,  Columbia  (S.  C.)  Record  pre-  j  -d  •  .  ,.  bringing  noted  speakers  to  Lexington, 

sented  the  better  advertising  trophy  to  Howard  Brisco^  form^  city  editor  Arthur  J.  Carruth,  former  man- 
the  Saxon-Cullum  company  for  the  °  )  aging  editor  and  publisher  of  the 

best  display  advertising  in  Columbia  joined  t^  staff  of  the  Daily  Okla-  j-opefca  (Kan.)  State  Journal  has  been 
newspapers  at  the  annual  convention  oman  and  Oklahoma  Times.  elected  a  vice-president  and  a  direc- 

of  the  Columbia  Merchants  Associa-  A.  B.  Guthrie  Jr.,  city  editor  of  tor  of  the  North  American  Light  and 
tion  last  week.  Lexington  (Ky.)  Leader,  has  been  Power  Company  of  Wilmington,  Del. 

reelected  president  of  Lexington  Pub-  This  is  the  parent  company  of  the 
lie  Forum,  non-profit  organization  (Continued  on  next  page) 


Bulletin-Index,  and  John  O’Connor,  director  of  a  branch  office  of  the  divi- 
Jr,  assistant  director  of  Fine  Arts,  sion  of  information,  OEM,  to  serve 
Carnegie  Institute,  were  the  judges  Utah  and  Idaho. 

who  selected  the  winning  pictures  for  William  J.  Moyer,  assistant  news 
the  second  annual  News  Pix  Salon,  editor  of  the  Akron  Beacon  Journal, 
sponsored  by  the  Press  Photographers  has  been  selected  as  a  foreign  field 
Association  of  Pittsburgh,  which  will  director  for  American  Red  Cross, 
open  in  the  William  Penn  Hotel  on  Moyer  will  report  in  Washington 
April  5.  March  30,  for  two  weeks’  instruction 

Captain  WUliam  E.  Haskell,  assistant  before  proceeding  to  an  army  base  for 

sSiXStS  - --eS 

tion  Center,  March  30,  in  the  Henry  Lemoine  J.  Bible,  former  reporter 
Hudson  Hotel,  New  York.  He  will  th®  Lincoln  (Neb.)  Journal,  has 
explain  news  censorship  and  propa-  been  named  managing  editor  of  the 
ganda  in  terms  of  the  war  emergency  Fremorit  (Neb.)  Morning  Guide  to 
and  also  outline  the  part  played  by  succeed  Morris  Lipp,  who  resigned  to 
newspapers  in  moulding  public  ®nlist  in  the 
opinion.  Callaway  B 

Palmer  Hoyt,  publisher,  Pwtland  ’jokir)^  Da*ifi 
Oregonian,  and  national  president  ot  manopino  pHi 
Sis-a  Dalto  Chi  la  acheduled  to  ad- 
dress  the  Northern  California  and  _  _ 

Stanford  chapters  of  the  journalistic  I 
fraternity  in  San  Francisco  on  April  photographer 
9.  Mr.  Hoyt  will  be  enroute  to  New  T’  ,  ’  ^ - 


After  a  month's  vacation,  West¬ 
brook  Pegler  will  resume  his  col¬ 
umn,  "‘Fair  Enough,”  on  Monday. 
Never  has  a  columnist  been  more 
acutely  missed,  both  by  editors 
and  readers. 

The  Dallas  Journal  last  week 
I>uhlish(‘d  an  open  letter  to  Peg¬ 
ler,  calling  upon  him  as  a  “patri¬ 
otic  iluty”  to  cut  short  his  vaca¬ 
tion  in  order  to  help  "‘speed  up 
the  filling  of  war  contracts.” 
.Managing  Editor  Clyde  H.  Mat¬ 
thews,  of  the  Jackson,  Miss., 
News,  wired  concurrence  in  The 
JournaFs  views,  adding,  “Pegler's 
voice  is  urgently  m*eded  these 
critical  days.” 

riic  New  York  World-Telegram 
in  an  editorial  called  attention  to 
Nick  Dean's  recent  change  of  plea 
to  guilty  of  a  labor  union  extor¬ 
tion  charge,  after  being  “pegler- 
ized”  as  one  of  the  racketeering 
associates  of  convicted  George  E. 
Browne  and  Willie  Bioff. 

R.  H.  Missman,  Secretary-Treas¬ 
urer  of  The  Southeastern  Millers 
.488oeiation,  of  Evansville,  Ind., 
wrote  in  a  plea  for  the  early  re¬ 
turn  of  Pegler's  column.  He  re¬ 
ported  that  not  only  «lid  his  fel¬ 
low  manufacturers  share  his 
eagerness,  hut  also  organized  la¬ 
bor  men  in  the  plants.  Workers 
have  been  posting  Pegler's  col¬ 
umn  on  bulletin  boards. 

The  foregoing  comments  and  re¬ 
ports  are  typical  of  the  vital 
worth  of  Pegler's  writing  to  sub¬ 
scribers  and  readers.  His  column 
for  a  short  time  has  been  out  of 
print.  But  never  out  of  mind. 
Would  you  like  us  to  quote  you 
terms  for  this,  the  nation's  most 
wanted  column  of  comment? 


In  The  Business  Office 


H.  M.  PETERSON,  previously  office 

manager  of  the  New  Britain  (Conn.) 
Herald,  was  promoted  to  the  post  of 
business  manager  at  a  meeting  of  the 
board  of  directors  March  16.  Robert 
C.  Vance  resigned  from  that  post.  He 
still  retains  the  post  of  treasurer  and 
associate  publisher. 

Maxfield  Lund,  38,  circulation  man¬ 
ager  of  the  Washington  Post,  was  the 
registrant  whose  nximber  was  called 
ffrst,  from  Montgomery  County  Local 
Board  No.  2,  at  Silver  Spring,  Md. 

Samuel  Q.  Hoyle,  advertising  man¬ 
ager  of  the  Newport  News  (Va.) 
Boily  Press,  has  been  named  city  edi- 
of  Newport  News.  Hoyle  was 
^ected  at  a  special  meeting  of  the 
Newport  News  City  council  on 
March  24. 

Victor  R.  Johnson,  advertising  man¬ 
ager  since  1936  for  Brill’s,  Inc.,  Mil- 
*raukee  men’s  and  boys’  clothing 
stores,  has  joined  the  advertising  staff 
of  the  Madison  Wisconsin  State  Jour- 
ool  and  Capital  Times. 

Robert  J.  McGinley,  district  circu- 


"How's  George  taking 
the  tire  shortage?" 


"Tires  or  no  tires,  he's 
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-  its  story  and  people  are  as  human 
ami  real  as  the  folks  next  door! 
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Kansas  Power  and  Light  Company. 

Franklin  R.  Bruns,  stamp  editor, 
New  York  Sun,  has  been  announced 
winner  of  the  Hans  Lagerloef  award, 
the  Ralph  A.  Barry  Memorial  Trophy, 
to  be  awarded  each  year  to  the  editor 
of  a  philatelic  department  deemed  to 
be  the  best  produced  during  a  stated 
period.  The  award  was  made  on  the 
basis  of  five  stamp  columns  published 
in  the  Sun  last  August. 

Bill  Mcjntosh.  city  editor  of  the 
Austin  (Tex.)  Tribune  has  joined  the 
desk  staff  of  the  Corpus  Chrisfi  (Tex.) 
Caller. 

Ed  Bang,  spxtrts  editor  of  the  Cleve¬ 
land  News,  has  talked  and  written 
about  people  for  the  last  35  years.  A 
few  nights  ago  he  sat  down  at  dinner 
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with  800  other  people  to  hear  himself 
and  his  work  talked  about  as  towns¬ 
people  and  sports  celebrities  honored 
his  long  service  as  a  sports  scribe. 

E.  Brooks  Emerson,  city  editor, 
Northampton  (Mass.)  Daily  Hamp¬ 
shire  Gazette  and  Mrs,  Emerson  are 
the  parents  of  a  son,  born  March  22. 

Allen  Sommers,  co-managing  editor 
of  the  Atlantic  City  Daily  World,  has 
resigned  that  position  to  accept  a  desk- 
reporter  job  with  the  Easton  (Pa.) 
Free  Press.  He  was  formerly  police 
reporter  on  the  Philadelphia  Ledger 
before  its  suspension. 

Thomas  V.  O’Sullivan  has  been  made 
acting  city  editor  of  the  Boston  Trav¬ 
eler,  replacing  Major  Horton  Ed- 
mands  called  to  active  duty. 

W.  E.  Dorman  has  been  promoted 
to  the  Boston  Herald  city  staff  as  police 
reporter. 

Joe  Kelley,  Boston  AP  news  editor, 
became  father  to  a  third  daughter  on 
March  20. 

Miss  Pauline  Smith,  church  editor, 
Columbus  (O.)  Citizen,  is  recuperating 
in  Springfield  (O.)  City  Hospital  fol¬ 
lowing  a  recent  major  operation. 

Havey  Boyle,  sports  writer  for  the 
Pittsburgh  Post  Gazette  and  also  chair¬ 
man  of  the  State  Boxing  Commission, 
is  recuperating  at  his  home  after 
spending  some  time  in  a  local  hospi¬ 
tal.  He  had  been  suffering  from  a 
heart  affliction. 

Don  H.  Pierce,  all-Big  Six  football 
center  at  Kansas  university  in  1940, 
has  moved  from  the  Kansas  City  Jour¬ 
nal  sports  desk  to  the  Kansas  City 
Star  news  staff.  He  formerly  was  on 
the  sports  staff  of  the  Topeka  State 
Journal. 

A.  Trago  Brust,  Jr.  for  three  years 
on  the  news  staff  of  the  Frederick 
(Md.)  Post  has  joined  the  Cumber¬ 
land  (Md.)  News  as  a  reporter. 
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C.  L.  YOUNG,  editor  of  the  Helena 

(Mont.)  Record-Herald,  has  been 
ordered  to  active  duty  with  the  Army 
at  Salt  Lake  City.  He  holds  a  reserve 
commission  as  first  lieutenant  and 
served  in  the  first  World  War.  Young 
has  been  editor  of  the  Helena  paper 
for  six  years. 

Stephen  A.  Collins,  25-year-old  city 
editor  of  the  Danbury  (Conn.)  News- 
Times,  was  enlisted  in  the  Navy  March 
19  at  New  Haven. 

Robert  Miller,  city  editor,  Wewoka 
(Okla.)  Times  Democrat,  has  entered 
the  U.  S.  Army  as  a  draftee. 

N.  G.  Henthrone,  Jr.,  son  of  the 
editor  of  the  Tulsa  (Okla.)  World, 
has  enlisted  in  the  U.  S.  Navy.  He 
has  been  serving  as  a  reporter  on  the 
World  since  1936. 

Eugene  Dodson,  reporter  on  the 
Daily  Oklahoman  since  1934,  has  been 
called  to  active  service  as  a  second 
lieutenant  in  the  U.  S.  Army. 

Carl  Jenkins,  telegraph  editor  of 
the  Oklahoma  City  Times,  resigned 
last  week  to  join  the  Army,  being  the 
21st  man  from  the  staffs  of  the  Okla¬ 
homan  and  Times  to  enter  service. 

Dan  H.  Hitchcock,  former  news  edi¬ 
tor  of  the  Ogden  (Utah)  Standard- 
Examiner,  was  in  charge  of  44  draftees 
and  two  volunteers,  when  they  left 
Ogden  for  the  Salt  Lake  City  recep¬ 
tion  center  from  the  local  selective 
service  board. 

Robert  L.  Taylor,  manager,  person¬ 
nel  office,  Philadelphia  Evening  Bul¬ 
letin,  and  supervisor  of  that  paper’s 
house  publication,  “Between  Editions,” 
has  been  commissioned  an  ensign  in 
the  U.  S.  Navy. 

Charles  Burton,  sports  editor,  Dallas 
(Tex.)  News,  has  been  ordered  to 


Annapolis  for  preliminary  physical 
training  as  a  lieutenant  in  the  Navy. 

W.  G.  Womble,  Jr.,  state  editor, 
Raleigh  (N.  C.)  News  and  Observer, 
has  been  inducted  into  the  U.  S. 
Coast  Guard  as  a  yeoman,  second 
class.  Sam  Ragan  succeeds  him  as 
state  editor. 

Paul  C.  Otis,  reporter  and  sports 
editor  of  the  Plattsburgh  (N.  Y.) 
Daily  Press,  recently  enlisted  in  the 
U.  S.  Army  at  the  Fort  Dix,  N.  J. 

Luther  Webster,  veteran  sports  edi¬ 
tor  of  the  Dallas  (Tex.)  Journal,  has 
been  made  director  of  an  aviation 
training  camp  at  Cuero  under  super¬ 
vision  of  the  United  States  Army.  He 
is  succeeded  by  Allen  Bogan. 

Harold  M.  Wade,  sports  writer. 
Springfield  (Mass.)  Union,  has  been 
drafted  into  the  army. 

Albert  F.  Horrigan,  Jr.,  reporter  and 
aviation  editor,  Springfield  (Mass.) 
Union,  has  been  inducted  into  the 
army. 

Paul  E.  Dinnis,  sports  writer,  Lin¬ 
coln  (Neb.)  Star,  has  enlisted  in  the 
marine  corps  reserve,  and  has  been  as¬ 
signed  to  duty  with  the  candidates’ 
class. 

William  M.  Lauderdale,  city  editor 
of  the  Jackson  (Miss.)  Daily  News, 
reported  March  19  at  Naval  District 
Headquarters  in  New  Orleans  for  duty 
as  an  ensign. 

Will  Cloney,  Boston  Herald  sports 
writer,  who  has  a  reserve  conunission 
of  second  lieutenant.  Quartermaster 
Corps,  has  left  for  Camp  Lee,  Va. 

Stephen  Dermady,  of  the  Boston 
AP  night  rewrite  staff  will  be  inducted 
on  April  1. 

Kerwin  Hoover,  former  Minneapolis 
(Minn.)  Tribune  copy  reader,  has 
enlisted  as  a  yeoman,  second  class, 
and  is  stationed  at  the  Naval  Avia¬ 
tion  Cadet  Selection  Board  at  Wold- 
Chamberlain  Field,  Minneapolis. 

Joseph  Montague  of  the  Cleveland 
News  credit  department,  has  joined 
the  Army.  George  Ghetia  of  the  News 
editorial  department  has  joined  the 
Army  Air  Corps. 

Gene  Walters  of  the  Cleveland  Plain 
Dealer,  has  joined  the  Army. 

John  English  is  the  latest  Cleveland 
United  Press  employe  to  join  the 
Army. 

Lawrence  K.  Strouse  has  resigned  as 
advertising  solicitor  of  the  Kewanee 
(Ill.)  Star-Courier  to  enlist  as  a  yeo¬ 
man  in  the  Naval  Reserve.  Ronald 
Hoover,  graduate  of  the  School  of 
Journalism,  University  of  Illinois,  is 
now  employed  in  the  Star-Courier  ad¬ 
vertising  department. 

Edward  Larson,  dramatic  and  art 
critic.  Easton  (Pa.)  Daily  Express,  has 
enlisted  in  the  Army,  being  inducted 
last  week  at  Fort  Dix,  N.  J. 

Max  Schneider,  Chicago  Sun  copy- 
reader,  has  been  drafted. 

Holman  Hamilton,  editorial  writer 
on  the  Fort  Wayne  (Ind.)  Journal- 
Gazette  since  1936  and  biographer  of 
President  Zachary  Taylor,  enlisted  in 
the  army  as  a  buck  private. 

Harry  Morrison  of  the  Indianapolis 
Times  staff  is  in  the  army. 

John  D.  Craigie,  formerly  of  the 
Albany  (N.  Y.)  Knickerbocker  News 
editorial  staff,  is  a  corporal  in  the 
Army’s  Second  Corps  Area  service  di¬ 
vision  at  Fort  Monmouth,  N.  J. 

Private  First  Class  Marion  Har¬ 
grove,  Fort  Bragg,  N.  C.,  former  Char¬ 
lotte  (N,  C.)  News  reporter  and  fea¬ 
ture  editor,  is  author  of  a  book  to  be 
published  soon  by  Henry  Holt  and  Co., 
New  York.  The  volume,  written 
mostly  in  lighter  vein  and  entirely  in 
straight  news  style,  consists  mainly  of 
excerpts  from  Hargrove’s  column 
“You’re  in  the  Army  Now,”  filed  regu¬ 
larly  from  Fort  Bragg  to  the  News. 


Joseph  Morgan,  state  and  federal 
beat  reporter  for  the  San  Franci»co 
(Cal.)  Call-Bulletin,  has  been  in¬ 
ducted  into  the  army  and  is  stationed 
at  Camp  Callan,  San  Diego,  Cal. 

£>lward  L.  Ways,  for  the  past  eight 
years  police  reporter  for  the  Toledo 
Blade,  was  inducted  into  the  United 
States  Army  on  March  14. 

Louis  Zacharias  and  Edward  Grady, 
reporters,  Philadelphia  Daily  Newt. 
have  enlisted  in  the  U.  S.  Army. 

Thad  Holt,  for  six  years  a  member 
of  the  Atlanta  (Ga.)  Constitution 
sports  staff,  has  enlisted  in  the  navj 
and  is  training  at  San  Diego,  Cal. 

Jack  Redding  and  Ross  DeLue,  Chi¬ 
cago  Herald-American  reporters,  have 
joined  the  armed  services.  Redding 
has  been  commissioned  a  first  lieu¬ 
tenant  and  has  been  ordered  to  Wash¬ 
ington,  D.  C.,  where  he  will  be  sta¬ 
tioned  at  headquarters  of  the  Air 
Corps.  DeLue  has  been  appointed  a 
second  lieutenant  and  has  left  for  the 
eastern  seaboard,  taking  a  post  in  the 
Air  Corps  material  division. 

Ekiward  J.  Henning,  Oelwein  (la.) 
Register  advertising  manager,  has 
been  inducted  in  the  U.  S.  Army  and 
is  now  stationed  at  Camp  Crowder, 
Mo. 

John  M.  Fague,  Rome  (N.  Y.) 
bureau,  Utica  (N.  Y.)  Daily  Press  and 
Observer-Dispatch,  has  enlisted  in  the 
Navy  as  a  photographer,  first  class, 
and  will  report  for  duty  April  1, 

John  Longtin,  statistician  in  the  ad¬ 
vertising  department  of  the  Utm 
(N.  Y.)  Observer-Dispatch,  has  en- 
ILsted  in  the  Army  and  is  stationed  al 
Camp  Grant,  Dl. 

Charles  R.  Butler,  Jr.,  former  city 
man  with  the  Great  Falls  (Mont) 
Leader,  has  been  promoted  to  Cap¬ 
tain  of  Infantry  and  is  at  Camp  Haar. 
Cal. 

John  Randolph  Tye,  of  the  Topeka 
State  Journal  editorial  department, 
was  inducted  into  the  Army  at  R 
Leavenworth,  Kan.,  March  24. 

Stanley  A.  Bauman,  city  hall  re¬ 
porter,  Brockton  (Mass.)  Daily  En¬ 
terprise  and  Tunes,  will  enter  the 
United  States  Army  shortly. 

Charles  J.  McCarty,  advertising 
manager.  Fall  River  (Mass.)  Herald 
News,  leaves  shortly  for  service  in 
the  United  States  Army. 

Joseph  Gentz,  Lowell  (Mass.)  Sun 
and  Citizen-Leader  staff,  has  enlisted 
in  the  Army. 

Louis  P.  Cashman,  Jr.,  has  resigned 
from  the  advertising  staff  of  the  Vicks¬ 
burg  (Miss.)  Evening  Post,  of  which 
his  father,  Louis  P.  Cashman,  Sr.,  is 
publisher,  to  enlist  in  the  33rd 
Armored  Division,  at  Camp  Polk. 
Alexandria,  La. 


Wedding  Bells 


R.  T.  THOMPSON,  sports  editor  of  the 

Warren  (O.)  Tribune  -  ChronicU 
since  1931,  was  married  March  21  to 
Miss  Evelyn  Mae  Chambers  at  Mas- 
ury  Methodist  Church. 

Charles  McMahon,  manager  of  the 
Cleveland  United  Press  bureau,  March 
14  to  Miss  Betty  Jane  Morgan  of 
Uhrichsville,  O. 

Martin  J.  Kelley,  Boston  (Mass.) 
Globe  staff,  to  Miss  Vera  E.  Fraser  of 
Malden,  Mass.,  at  St.  Joseph’s  Church 
rectory  in  Boston,  March  14. 

Norman  Maxwell  Ewing,  news  pho' 
tographer  of  the  Washington  Bureao 
of  the  Chicago  Sun,  to  Miss  Miss  Flora 
Virginia  Bell  at  Hagerstown,  Md- 
Feb.  14. 

Henry  G.  Hodges,  mechanical  super¬ 
intendent,  Meridian  (Miss.)  Star,  Feh- 
21  to  Mrs.  Bertha  A.  Grant,  also  of 
Meridian. 
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vetA^  Driver  His  Own  Policeman 

The  new  40-mile-an-hour  speed  limits,  if  observed,  will  save  tires, 
gasoline,  cars  and  lives. 

Experience  teaches  ns,  however,  that  motor  vehicle  laws  do  not 
enforce  themselves.  Police  departments  never  have  had  the  personnel 
to  do  the  kind  of  enforcement  job  they  would  like  to  do.  The  result  is 
that  only  in  a  few  isolated  Instances  have  speed  laws  accomplished  the 
task  for  which  they  were  designed. 

Now,  that  portion  of  police  personnel  charged  with  traffic  control 
is  dwindling  in  almost  every  state.  Police  departments,  moreover,  are 
also  faced  with  the  necessity  of  conserving  their  own  tires  and  vehicles. 
They  cannot  afford  to  do  the  patrolling  job  which  they  know  would  be 
required  to  enforce  this  new  law. 

E)very  driver,  therefore,  must  police  himself.  It  is  his  patriotic 
duty.  It  will  help  him  to  police  himself  if  he  will  remember,  at  this 
critical  time,  that  the  self-imposed  penalties  for  speed  viok'itlons  may 
be  far  greater  than  any  which  might  be  levied  in  Court. 


Puhlished  In  the  Interest  of  Sajety  and  the  Jf  ar  Efjort  by 
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Rison  Outlines 
Wartime  Program 
For  Circulation 

Louisville  Circulator  Tells 
What  Economies  C<m 
Be  Made  With  Profit 
By  GEORGE  A.  BRANDENBURG 

The  four  big  M’s  that  equal  V  are 
morale,  men,  money  and  material, 
Jasper  E.  Rison,  Louisville  Courier- 
Journal  and 
Times  circulation 
manager,  told  the 
Central  States 
association  last 
week  in  Chicago. 

Translating  the 
part  that  circu¬ 
lators  can  play 
in  helping  to  win 
the  war,  Mr. 

Rison  outlined 
some  of  the  spe¬ 
cific  items  his 
department  has 
undertaken  t  o 


Jasper  Rison 


either  eliminate  or  change  in  order  to 
conserve  supplies  and  operate  more 
efficiently.  Taking  up  the  matter  of 
materials,  Mr.  Rison  remarked: 

Save  on  Materials 
"When  we  translate  empty  trucks 
on  back  hauls — baggage  and  trucks  on 
advance  sections  where  we  could  use 
L.C.L.  freight  more  economically — 
more  sub-stations  than  we  need,  using 
light,  power  and  telephone,  wasteful 
s(>ecial  deliveries,  twine  and  kraft,  we 
not  only  consume,  but  in  some  in¬ 
stances  waste  things  that  our  country 
needs.” 

The  Louisville  newspapers’  wartime 
circulation  economy  program  includes 
the  following,  Mr.  Rison  stated: 

"In  July  we  took  our  road  men  out 
of  automobiles.  They  have  found  new 
ways  to  ‘get  there’  and  as  a  result, 
new  ways  to  get  the  papers  there. 
On  Jan.  1,  we  stopped  our  road  men 
from  making  collections — our  collec¬ 
tions  are  better  than  they  have  ever 
been  and  we  are  saving  35%  of  our 
travel  expense.  We  are  shipping  our 
advance  sections  to  key  towns  by 
L.C.L.  freight  at  very  substantial  sav¬ 
ings. 

"We  have  discontinued  returns  ex¬ 
cept  to  street  sales  boys  in  the  city 
without  loss. 

“We  made  collection  runs  on  our 
trucks  incidental  to  deliveries  and 
eliminated  seven  of  30  situations  in 
our  truck  department,  280  man  hours 
per  week,  and  mileage  which  will 
save  one  tire  per  month. 

“We  are  billing  our  city  dealers  and 
asking  them  to  remit  by  mail,  follow¬ 


ing  up  on  the  telephone  and  saving 
mileage  used  by  collectors. 

“We  have  substituted  white  paper 
waste  on  rolls  for  kraft  except  in  a 
few  cases  and  finding  it  equally  satis¬ 
factory.  A  good  saving  has  been  made 
by  the  use  of  patent  rope  for  twine, 
wherever  possible,  and  our  old  fash¬ 
ioned  string  savers  whenever  twine  is 
necessary,  using  the  used  twine  to  tie 
waste  paper.  We  are  returning  scrap 
paper  (that  had  previously  been 
burned  in  the  sub-stations)  in  our 
delivery  trucks,  and  last  month  sal¬ 
vaged  more  than  a  ton  of  waste. 

“We  re-studied  all  of  our  office 
forms  and  have  made  substantial  sav¬ 
ings  by  reducing  size  and  paper  qual¬ 
ity  wherever  possible. 

“We  have  cut  our  carrier  promotion 
expense  65%  and  are  charging  our 
defense  stamp  promotion  to  our  regu¬ 
lar  circulation  promotion  accounts. 

Select  Carriers  by  Mail 
“We  have  transferred  good  district 
managers  into  the  office  for  executive 
posts  without  replacing  them  in  the 
field  by  giving  other  districts  more 
boys  and  more  territory.  We  have  dis¬ 
covered  something  that  we  had  for¬ 
gotten — that  a  carrier  can  be  changed 
and  a  cash  bond  procured  by  mail  in 
the  same  way  that  many  of  our  road 
men  had  been  getting  carriers  all  of 
the  time. 

"We  have  prepared  plans  to  meet 
any  situation  that  we  can  imagine 
including  the  loss  of  all  but  common 
carrier  transportation.  When  the  first 
tire  conservation  bulletins  reached  us 
we  made  copies  and  passed  them  along 
to  our  motor  route  carriers.  We  re¬ 
minded  our  carriers  that  they  were 
independent  contractors  and  that  their 
work  would  last  only  so  long  as  they 
had  equipment  to  do  the  job.  They 
got  busy  with  re-caps  and  used  tires 
and  on  the  last  report  from  our  super¬ 
intendent  all  carriers  were  prepared 
for  at  least  12  months  before  the  re¬ 
cap  rationing  came. 

"We  are  working  night  and  day 
with  plans  for  saving  as  much  circula¬ 
tion  as  possible  when  present  supplies 
are  gone.  A  new  traffic  manager  is 
exploring  possibilities.  We  are  watch¬ 
ing  the  trade  publications  and  the  as¬ 
sociation  bulletins  and  studying  them 
as  we  never  studied  them  before.” 


leased  wire  opening  at  1  a.m.,”  ex¬ 
plained  Mr.  Beebe.  “We  send  a  short 
shift  on  early,  composed  of  a  news¬ 
man,  one  printer,  a  pressman  and  a 
mailer.  They  must  go  to  press  at 
6:  .50  a.m.  We  make  over  the  front 
page,  using  new  headlines  and  about 
two  galleys  of  type.  The  cost  is  low 
when  compared  to  the  cost  of  motor 
routes.” 

The  Red  Bluff  (Cal.)  News  has  fol¬ 
lowed  the  Mercury-Register’s  plan 
and  is  likewise  publishing  a  morning 
paper  for  rural  subscribers.  The  ruraJ 
routes  in  the  Red  Bluff  territory  are 
much  more  extensive  than  were  their 
motor  routes  which  has  enabled  the 
News  to  gain  subscribers. 


Converting  Sunday  Readers 

THE  Lexington  (Ky.)  Herald-Leader 

is  experimenting  with  a  plan  to  con¬ 
vert  Sunday  motor  route  door-to-door 
delivery  to  a  system  where  the  sub¬ 
scriber  calls  for  his  paper  at  some  cen¬ 
tral  point  along  the  route  and  pays 
cash.  The  Herald-Leader  used  a 
double  penny  postal  card  to  inform 
readers  that  due  to  the  existing  na¬ 
tional  emergency  the  paper  had  found 
it  necessary  to  discontinue  the  de¬ 
livery  of  the  Sunday  paper  to  individ¬ 
ual  boxes.  Readers  are  asked  to  check 
on  the  card  at  which  distribution  point 
they  want  their  paper  delivered. 

Commenting  upon  the  introduction 
of  this  system  on  one  route,  Tom 
Adams,  Herald-Leader  circulation 
chief,  says: 

“We  have  more  Sunday  business  on 
this  route  under  the  new  set-up  than 
we  had  on  door-to-door  delivery. 
However,  I  am  not  sure  it  will  happen 
this  way  all  over  our  territory,  but  I 
do  believe  this  system  will  work. 
Under  this  system,  the  mileage  of  the 


Sunday  motor  route  driver  is  cut  dowi 
and  also  simplifies  collections  whki 
is  a  big  problem  on  any  motor  route." 

Circulators  may  recall  that  the 
Indianapolis  Star  took  similar  actior 
a  year  ago  when  the  Star  raised  iu 
Sunday  rate  to  15  cents  a  copy  de¬ 
livered  by  motor  routes.  When  the 
Star  increased  its  rate,  many  of  the 
rural  readers  would  not  pay  it  and 
most  of  the  drivers  discontinued  cov- 
vering  the  routes.  To  overcome  thk 
the  Star  established  points  of  sale 
along  the  truck  routes — in  filling  sta¬ 
tions  and  stores  in  small  towns.  The 
result  is  the  Star  has  the  largest  Sun¬ 
day  circulation  in  its  history,  accord¬ 
ing  to  Chari.es  Payne,  circulation 
manager. 

With  Seattle  Star 

BARNEY  G.  CAMERON,  for  the  pait 

three  years  director  of  circulation 
of  the  Scripps  League  of  Newspaper 
on  the  Pacific  Coast,  has  been  name: 
circulation  manager  of  the  Seotile 
Star,  succeeding  A.  W.  Brewer,  re¬ 
signed.  Mr.  Cameron  is  president  d 
the  Pacific  Northwest  Circulate 
Managers  Association. 

Back  to  Horses 

DOWNTOWN  deliveries  of  the  fon 

Worth  (Tex.)  Star -Telegram,  wen' 
on  a  war  basis  last  week. 

Street  Circulator  Clyde  Millican  be¬ 
gan  using  a  horse-drawn  wagon  to 
supply  corner  newsboys,  hearkenir.. 
back  to  days  nearly  30  years  ago. 

A  stable  for  the  horse  (its  name  k 
Normandie)  is  to  be  built  in  the  rea: 
of  the  Star-Telegram’s  building  in  the 
heart  of  Fort  Worth. 

City  Circulation  Manager  Fain  Rev 
nolds  said  other  wagons  probably  wd' 
be  used  soon  in  the  delivery  of  papen 


How  Cal.  Daily  Operates 

SHORTLY  after  tire  rationing  was 
announced,  the  Oroville  (Cal.)  Mer¬ 
cury-Register  discontinued  its  rural 
motor  routes  and  started  a  morning 
paper,  placing  all  rural  subscribers  on 
a  mail  basis.  The  Mercury-Register 
changed  over  700  subscribers  to  mail 
and  only  lost  2Ss  according  to  Dan  L. 
Beebe,  publisher  of  the  small  daily. 
“We  already  had  the  United  Pres.s 


365,000  people  make  the 
Youngstown  metropoli¬ 
tan  district  the  third 
largest  in  Ohio. 

Advertisers  cannot  cover 
this  rich  market  without 
the 

Youngstown 
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DonH  Send  a  Carrier . . . 

TO  DO  A  CIRCULATION  MANAGER'S  JOI 


Carriers  are  the  life 
blood  of  a  newspa¬ 
per’s  circulation  sys¬ 
tem,  but  the  heart  of 
the  system  is  in  the 
circulation  manager’s 
office.  And  you  can 
no  more  expect  a 
youthful  carrier  to 
perform  the  highly 
specialized  duties  of 
a  seasoned  circulation 
manager  than  you  can 
expect  some  un¬ 
known,  untried  pro¬ 
motion  scheme  to  per¬ 
form  the  duties  of  The  Economy  Reading  Plan. 

Building  profitahle  war-time  circulation  is  too  important  to 
receive  anything  less  than  the  most  expert,  seasoned  atten¬ 
tion.  Send  today  for  the  brand-new  Whitlock  prospectus 
giving  the  full  story  of  "10  Advantages  of  The  Economy 
Reading  Plan."  Complete  information  will  be  sent  imme¬ 
diately  upon  request. 


WHITLOCK  &  COMPANY 

Chris  Simpson  &  Associates 
The  Economy  Reading  Plan 
333  North  Michigan  Avenue  •  Chicago 

Western  Office  Hollywood  •  Southern  Office  Atlanta 

Largest  Producers  of  Newspaper-Magazine  Combination 
Subscriptions  in  the  World 
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LET'S  BREAK  THE  TRANSPORTATION 
BOTTLENECK  BEFORE  IT  ARRIVES 


A  TRANSPORTATION  TIE-UP,  which  might  easily  lose 
the  war  for  us,  threatens  the  United  States.  By  mid-summer, 
key  Washington  ofiicials  estimate,  all  highway  and  railway 
hauling  equipment,  nearly  all  of  which  is  already  devoted  to 
military  or  war  production  work,  will  be  in  use  to  capacity. 
Yet  by  mid-summer,  war  production  will  still  be  far  short 
of  its  peak. 

If,  in  the  succeeding  months,  we  can’t  transport  all  needed 
raw  materials  to  our  factories  and  the  finished  tools  of  war 
away  from  them,  the  consequences  will  be  disastrous. 

We  can’t  wait  for  this  situation  to  come  upon  us 
before  working  out  the  solution.  The  enemy  won’t 
grant  us  that  delay. 

Build  enough  new  railway  rolling  stock  to  take  up  the 
slack.^  There  isn’t  enough  production  capacity  not  already 
converted  to  war  work  .  .  there  isn’t  enough  time  .  .  and 
there  isn’t  enough  steel  and  other  material  above  the  needs 
of  the  armament  program. 

But  there  is  a  solution  that  will  certainly  take  up  most  of 
the  slack  .  .  probably  all  of  it.  This  solution  is  practical  and 
simple.  It  can  be  put  into  effective  operation  quicker  than 
any  other.  Here  it  is  .  .  . 

1.  Devote  all  rail  freight  facilities  in  the  country  to 
the  full-car,  through-haul  work  which  the  railways 
are  primarily  geared  to  handle. 

2.  Let  the  motor  transport  industry  take  over  all 
I.  c.  I.  and  merchandise  freight  hauling  in  addition 
to  the  varied  and  indispensable  services  it  is 
already  rendering. 

This  solution  will  add  nearly  20  percent  to  our  national 
transportation  capacity  .  .  possibly  the  difference  between 
victory  and  defeat! 

Here  are  the  facts:  “More  than  20  percent  of  the  total 
freight-carrying  equipment  of  the  railroads  is  tied  up  in  the 
handling  of  merchandise  traffic” — (from  Railway  Age,  Feb. 
21,  ’42).  Since  there  are  approximately  1,700,000  freight 
cars  in  service,  this  means  that  about  340,000  cars  are 
devoted  to  l.c.l.  hauling.  But  .  .  these  340,000  cars,  or  20 
percent  of  the  total,  now  handle  only  1.4  percent  (about 
15  million  tons  per  year)  of  the  railways’  total  tonnage 
(Yearbook  of  Railroad  Information,  1941  Edition,  by 
Committee  on  Public  Relations  of  the  Eastern  Railroads). 


Most  of  those  340,000  cars  'could  be  switched 
to  full-car  operation,  and  instead  of  15  million 
tons,  they  could  handle  200  million  tons  per  year. 

This  change-over,  while  a  big  problem,  would  still  be  a 
simpler  one  than  many  others  which  the  railroads  have 
already  successfully  solved. 

As  for  the  l.c.l.  shipments  .  .  they  are  motor  transport’s 
“dish.”  Delivery  time,  minimum  handling,  door-to-door 
delivery,  time-table  schedules,  co-ordination  with  factory 
assembly  lines  .  .  on  all  of  these  factors,  motor  carriers 
score  100  percent. 

More  highway  haulage  equipment  .  .  particularly  Truck- 
Trailers  .  .  will  be  needed,  of  course,  to  enable  the  motor 
carriers  to  absorb  the  l.c.l.  tonnage  taken  over  from  the 
railroads. 

The  Trailer  manufacturers  of  America  can  build  all 
of  the  necessary  Trailers  for  war  production  use  . . . 
and  produce  them  in  ample  time  ...  if  it  is  made 
possible  for  them  to  go  ahead.  Further,  they 
could  still  devote  a  considerable  part  of  their  facili¬ 
ties  to  direct  war  work. 

Consider  this  fact,  too:  Every  ton  of  material  (steel,  rub¬ 
ber,  etc.)  utilized  in  freight  car  haulage  equipment  can  pro¬ 
duce  only  49. 1  ton-miles  per  day  . .  while  every  ton  of  these 
materials  utilized  in  Truck-Trailer  haulage  equipment  can 
produce  412.5  ton-miles  per  day  (calculations  derived  from 
reports  of  Interstate  Commerce  Commission  and  Associa¬ 
tion  of  American  Railroads). 

What  about  motive  power  required  for  these  added 
Truck-Trailers.^  Much  of  it  could  be  obtained  by  converting 
the  scores  of  thousands  of  light  and  medium-duty  motor 
trucks  which  are  now  used  to  carry,  rather  than  pull,  their 
loads.  This  simple  and  inexpensive  conversion  would 
double,  and  even  triple,  the  productive  capacity  of  the 
power  units. 

There,  we  sincerely  feel,  is  the  most  workable,  effective 
solution  to  the  impending  transportation  bottleneck. 

It  can  be  put  in  operation  fairly  speedily  .  .  but  not  over¬ 
night.  The  time  to  set  it  in  operation  is  not  next  July,  when 
the  tie-up  is  scheduled  to  begin  choking  our  war  produc¬ 
tion.  The  time  to  start  is  NOW! 

Let’s  break  the  bottleneck  before  it  arrives! 


WHAT  WILL  HAPPEN  IF  TRANSPORTATION  RREAKS  DOWN? 


Our  war  effort  will  be  tragically  handicapped, 
ot  course.  Our  armed  forces  will  have  to  struggle 
*Uout  the  full  supply  of  guns,  planes,  tanks, 
•Alps,  shells  and  supplies  they  need  for  victory. 

^ut  the  results  won’t  stop  there.  They’ll  pene- 
*•*  every  American  home.  There  will  be  a  short- 
. . .  if  not  a  stoppage  ...  of  many  of  the  things 


we  need  not  only  to  maintain  the  man-power  in 
our  factories,  but  also  to  sustain  all  men,  women 
and  children.  There  will  be  a  lack  of  milk,  meat, 
vegetables,  bread,  cereals,  shoes,  clothing  ...  an 
endless  list  of  our  daily  necessities. 

In  pioneer  days,  American  families  could  be  vir¬ 
tually  self-sustaining.  But  that's  impossible  today. 


Our  actual  existence  depends  largely  on  things 
grown  and  made  elsewhere  and  transported  to  us. 
So  if  our  transportation  system  breaks  down,  it 
will  certainly  mean  distress  and  chaos,  if  not  dis¬ 
aster,  for  all  of  us. 

That’s  not  a  pretty  picture,  but  it’s  an  accurate 
one.  It  must  never  be  allowed  to  materialize. 
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■  doesn’t  use  this  to  the  limit — in  news-  each  of  more  than  100  schools.  Last 

R  I  jOQllJ  llOfi  TQ  paper  advertising  and  in  trade  paper  year,  the  paper  pulled  a  similar  stunt 

“  “  w#  copy — our  own  opinion  is,  they’re  with  a  “Biography  of  a  news  picture." 

SgII  tllO  Littlo  F gIIoWS  Irundimg  Bundles  British  to  Tighten 

THE  Portland  Oregon  Journal  ran  an  CenSOTShilD 

By  T.  S.  IRVIN  excellent  picture  page  a  couple  of  o*  •  ♦  n  u  u-  •  *  i. 

^  _  Stricter  British  censorship  is  to  be 

Sundays  ago  in  supDort  of  the  cam-  .  j  ,, 

IT'S  A  HEALTHY  SIGN  that  from  two  to  get  more  busmess  as  newspapers  ^  f  making  to  ‘•"Posed  on  all  press  messages  dis- 

widely  separated  points  come  this  are.  And  they  will  welcome  construe-  ^  ^  customers  to  carry  small  bun-  Britain  to  other  coun- 

1  /Ir _ J--: _ I  _ 11  _ _ urge  customers  lo  carry  smaii  oun  in/.1ii/tinc»  tKo  «t/^mir>innc 


British  to  Tighten 
Censorship 

stricter  British  censorship  is  to  be 


week  promo'tions  designed  to  sell  the  tive,  economical  ideas.  ^  ^  "  ^es,  including  Ae  domimons,  Bren- 

little  fellows  on  newspaper  advertis-  headed  “Now  Everybody’s  Idling  It”  Bracken,  Roister  of  Information, 

ing.  One  answer  to  the  sharp  declme  Fundamentals  the  pictures,  Sliich  were  attrac-  ^"nr^'i^the  rS^Thfoh  hale^lJ!; 


fellows,  the  national  advertisers,  is  to 
make  an  all-out  drive  to  build  up 


kind  of  stuff — but  our  hat  is  off  and  women  are  cooperating  in  the  cam- 
our  bow  is  low  and  our  thanks  are  paign  by  “trundling  their  own  bun- 


any  messages  not  containing  military 


We  from  the TitUe  fellows  the  small  a.i  T  n  7  “i^  •  ineir  own  oun-  information  of  value  to  the  enemy, 

linage  irom  tne  iitue  leiiows.  tne  smaii  rnany  to  the  Atlanta  Constitution  for  dies.  Brief  copy  explained  just  how  u  j  ^  adenuate  hprani 

local  merchants  who  are  either  non-  jif^  „  ^  {  ^gi^  current  the  camnaion  contributes  to  the  war  «  *  •  because 

advertisers  or  j^t  c^casional  adver-  fSJert”^?t  Iff^rr"^*”"  “  S 

il^’^and  ^oL^^thaT^'oiI^  deldW  ^'^'?‘J“"entals.’’  It  makes  an  excellent  “Prior  to  publication,’’  Promotion  foment  ill  feeling  between  ourselvi 
mg  and  one  mat,  developed,  pomt  and  makes  it  excellently  well  m  Manager  M.  Elizabeth  Tobin  explains,  g^d  our  allies  or  neutral  countries’ 

r  1  attacks  “  ®  institutional  copy  as  “we  mailed  the  page  to  leading  mer-  fo  foture  any  message  “calculated  to 

thi  prSifoS^Sith^’  4-pa^e  fotte^Tthe  ...  “‘y-  The  reaction  was  foment  ill  feeling  between  the  United 


we  have  read  in  a  long  time.  chants  in  the  city.  The  reaction  was 

“This  office  is  all  cluttered  up,”  the  very  favorable,  according  to  our  retail 


.  .j _ j  f  o  - - - - “ - -  Nations  or  between  them  and  a  neutral 

inside  ^read  of  wmch  shows  a  variety  fofogj.  ggys,  showing  a  picture  that  advertising  manager,  M.  L.  Sharp.”  country”  will  be  stopoed. 

of  small  ads  and  how  much  they  cost,  makes  understatement  of  the  caption.  Bundle-carrying  campaigns  like  this  “There  is  no  intention  whatever  of 

C^t  seeiM  to  the  prmcij^l  theine  ..j-fog  jg  ^j^g  gfljgg  g£  £}jg  executive  are  taking  place  all  over  the  country,  preventing  criticism,”  he  said.  “What 
of  the  folder,  the  letter  portion  of  ff,  editor  of  the  Atlanta  Constitution.  It  They  give  newspapers  an  excellent  i  have  to  do  is  to  stop  distortion  of  our 

Advertismg  Manager  I.  W.  jg  cluttered  up.  (We’ll  say  it  is,  opportunity  to  build  merchant  good-  war  effort  here,  which  has  caused  con- 

WiUianw,  ^voting  itself  to  f^^^ing  looks  like  a  bronze  bust  will.  And  a  page  like  this  is  a  splen-  sternation  in  some  of  our  dominions. 


down  the  “gross  misconception 


and  a  brass  cannon  and  books  and  did  way  to  do  it 


upset  our  friends  everywhere,  and  has 
been  eminently  useful  to  Goebbels." 


newspaper  advertismg  is  costly  and  papers  and  pictures  askew  and  a  dilly  been  eminently  use 

beyond  the  reach  ot  small  businesses.  q{  old-fashioned  roll-top  desk.)  Cartoon  Biography  ■ 

•^e  folder  offers  the  free  servi^  of  cluttered  up  with  traditions  that  A  GOOD  PROMOTION  among  school  TQQTTF  ’RnMTTQ 

the  News’  staff  of  tramed  advertising  \.ia^  _ lODUCi  D\jri\JO 


and  college  kids  is  reported  from  the 


consultants  m  copy  preparation  and  You  see,  it  was  Henry  W.  Grady’s  Philadelphia  Record.  An  exhibit 

office.  Then  Captain  Evan  P.  How-  showing  the  “Biography  of  a  Jerry  ^ornir^  Neivs.  except  senior  execu- 
Th«  Little  Acorn  gll>5  Then  Clark  Howell’s,  senior.  Doyle  Cartoon”  is  currently  going  the  J*®®?  notifi^  foat  Aeir 

Somewhat  more  exciUng  is  a  4-page  And  now  Clark  Howell’s,  junior,  school  rounds.  The  exhibit  consists  Paychecks  for  April  will  include 

folder  attacking  the  same  problem  put  Sometime,  too,  it  was  Joel  Chandler  of  sequence  photographs  showing  how  ^  bonus  equivalent  to  4%  of  their 

out  by  the  Minneapolis  Morning  Trib-  Harris’  office,  and  it  echoes  still  “from  Doyle,  staff  cartoonist,  gets  his  ideas.  quarter, 

line  and  Star  Journal.  “The  little  a  million  childish  peals  of  laughter  at  does  his  sketches,  gets  his  okehs,  does  ci»n  x  nTici  xTftBT 

acorn,”  this  says,  “grows  into  a  mighty  the  tender  folk  tales  of  Br’er  Fox,  his  finished  work.  The  exhibit  was  STARTS  NEW  EDITION 

oak;  the  tiny  spark  becomes  a  raging  Br’er  Rabbit  and  Uncle  Remus,  for  featured  at  La  Salle  College’s  annual  Issuance  of  a  special  street  edition  at 


All  employes  of  the  Dallas  (Tex.) 


fire;  the  small  business  becornes  a  great  here  it  was  that  Joel  Chandler  Harris  press  conference,  with  Doyle  himself  10: 45  p.m.,  known  as  the  “Midnight 


The  American  way  is  to  start  wrote  himself  into  immortality, 


small  and  grow  big.” 


present  to  meet  with  the  students.  Special”  was  inaugurated  March  15  bj' 


But  “the  little  acorn  needs  good  ‘Mighty  Lak  a  Rose’  and  ‘Just-a¬ 
ground  and  rain  to  grow  .  .  .  the  tiny  Wearyin’  for  you,’  the  author  of  whose 


“It  is  haimted,”  too,  “with  strains  of  The  exhibit  will  spend  several  days  in  the  morning  San  Diego  (Cal.)  Union. 


spark  must  be  fanned  by  a  breeze  .  .  . 
the  small  business  needs  sound,  con¬ 
sistent,  persistent  newspaper  adver¬ 
tising.”  Comes  then  a  page  of  small 


lyrics,  Frank  L.  Stanton,  rippled  out 
his  word-tunes  in  the  office  just  ad¬ 
joining. 

“It  is  cluttered  up  with  all  these  and 


ads  which  have  run  in  the  Minneapolis  many  more  inspiring  ingredients  of  a 
papers,  along  with  brief  testimonials  of  glorious  past,  for  here — for  almost  75 
results  from  the  advertisers.  Opposite  years— people  from  all  walks  of  life 
this  is  a  page  showing  how  little  these  have  come  FIRST  to  discuss  the  future 
ads  cost  to  run.  Comes  then  a  page  of  Georgia  and  the  welfare  of  Geor- 
showing  why  it  pays  to  run  in  ^ese  gians.” 

Minneapolis  papers  and  then,  smart  What,  you  may  well  ask,  does  all 
touch,  a  coupon  which  the  prospect  this  tradition  have  to  do  with  today? 
can  send  in  asking  to  have  a  repre-  Plenty.  Because  this  office  is  “a  potent, 
sentative  call  and  tell  him  more.  exciting  stimulant  to  the  young,  dy- 

Our  guess  is  that  the  coupon  will  namic  staff  of  the  Constitution  today 
pull  surprisingly  well.  In  this,  Minne-  ...  the  men  who  keep  tradition  flying!” 


apolis  has  it  over  Charlotte. 


And  more:  “With  good  reason  and 


Charlotte  folder  did  not  implement  its  sound  judgment,  sales  and  advertising 
urge  to  the  prospect.  What  would  men  today  are  saying,  ‘Let’s  get  back 
have  been  even  better  than  a  coupon,  to  fundamentals.’  The  Constitution 
perhaps,  is  a  return  card,  which  makes  has  never  left  them  behind!” 
response  even  easier.  However,  the  We  think  it’s  a  fine  job,  done  in  just 
main  thing— and  this  is  true  of  both  the  right  key.  And  if  the  Constitution 
efforts — is  that  the  effort  is  being  made. 

Little  business  men  are  just  as  eager 

j  ^  IT'S  SPEED 

i'll 

II  THE  MARK  EE  Bl 

^  OF  ACCURACY,!!  T  j 
;  ||  SPEED  AND  IMPROVED 

‘  ^  *  ^INDEPENDENCE?^  *  ^  PLAT 

2  IN  WORLD  WIDE^  :  '  SPEED  MOULD 

•  -  NEWS  COVERAOl'  }  ♦  >  wri, Wo,  , Has,,., 

UniiRcl  Ptrss  " 

(at  East  River),  New  York,  N.  Y. 


A  TOUGH  ONE  BY  WALTER  ENGEL 

..FLASH  Sy  WESTIHGHOUSF 


OF  ACCURACY, 
SPEED  AND 


SPEED  AND 
NDEPENDENCE?$ 


3.  IN  WORLD  WIDE^  : 

•  ~  NEWS  coverage"  I  ^ 

UniiRcl  Pr«ss 


Two  tunnel  crews,  one  at  either  end, 
were  blasting  their  way  through  a 
wall  of  rock.  To  catch  that  moment 
of  "holin’  thru,”  or  meeting  in  the 
middle,  top-ranking  New  York  pho¬ 
tographer,  Walter  Engel,  on  assign¬ 
ment  for  General  Motors,  relied  on  the 
simultaneous  flash  of  14  W  estinghouse 
Mazda  Photoflash  Lamps. 

^  ith  terrific  and  constant  vibra¬ 
tion,  high  air  pressure,  and  complete 
lack  of  reflective  areas,  this  shot  was 
no  simple  test  for  eithey)hotographer 
or  lamps.  But  Walter  Engel  says,  "1 


standardize  on  Westinghouse  Mazda 
Photoflash  Lamps  because  I  kno« 
from  experience  they  will  give  mf 
dependable,  uniform  performance 
under  even  the  most  severe  comlitioiis 
^L’estinghouse  precision  manufac¬ 
turing  methods  and  exacting  contreJ 
of  qu^ity  give  you  the  superior  photo¬ 
lamps  you  need  for  superior  picti^ 
It  pays  to  standardize  on  ^estinf- 
house  Mazda  Photoflash  Lampe 
.-\nd,  there’s  a  Westinghouse  lamp 
for  every  photographic  requirement. 


Westinghouse 

MAZDA  PHOTOFLASH  LAMPS 


I 


There  are  5  fundamentals  for  using  newspapers 
which  successful  advertisers  indorse  that  are 
particularly  valuable  in  unusual  times  like  these. 
This  is  Number  3  .. . 


Merchandise  the  Adyerti|ing 


Remember,  too,  that  many  a 
great  campaign  has  not  ac¬ 
complished  what  it  started  ent 
to  do  .  .  .  simply  becanse  not 
enough  newspapers  were  used. 
For  profit  performance  in 
Pennsylvania,  be  sure  all  these 
are  on  your  list  .  .  . 


What  more  misunderstood  word  in  advertising!  parlance  than  the  verb  "'nierehan- 
dise”?  And  yet,  boiled  down  to  its  basic  values,  it  means  simply  this: 

Your  advertising  sells  your  product  to  consumers  .  .  .  your  merchandising  sells  your 
advertising  to  retailers  and  distributors. 

This  is  a  not-difficult  job  to  do  effectively,  particularly  if  you  follow  Rules  1  and  2 
of  this  simple  formula  for  using  newspapers  successfully  .  .  .  i.e.,  advertise  regularly, 
and  use  netes paper-type  copy.  For  it  is  a  fact,  most  retailers  prefer  newspaper  schedules 
in  their  own  loeal  newspapers.  They  know  from  hard-boiled  experience  that  the  local 
touch  actually  moves  goods  in  profitable  volume  from  their  shelves. 


All.ntown  Call-Chronicl.  (ME&S) 
Altoona  Mirror  (E) 

Ambridq.  Citizan  (E) 

Baav.r  Falls  N.wi-Tribuna  (E) 
Chambarsburq  fublic  Opinion  (E) 
Chastar  Timas  (E) 

Claarflald  Prograu  (E) 

Connallsvilla  Courlar  (E) 

Oraansburg  Ravlaw  TrIbuna  (MSE) 
Hazlaton  Plain  Spaakar  (E) 

Hailaton  Standard-Santlnal  (M) 
Jaannatta  Naws-Dlspatch  (E) 
Johnstown  Tribuna-Damocrat  (MSE) 
Lansdala-North  Pann  Raportar  (E) 
Maadvllla  Trlbuna-RapubJIean  (MRE) 
Naw  Castia  Naws  (E) 

Naw  Kansington  Dispatch  (E) 

Shamokin  Naws-Dlspatch  (E) 

Sunbury  Daily  Itam  (E) 

Towanda  Ravlaw  (M) 

Warran  TImas-Mirror  (E) 

Washington  Obsarvar  Raportar  (MCE) 
Waynasboro  Racord-Harald  (E) 


Here  in  Pennsylvania,  we  venture  to  predict  that  every  retailer  who  knows  his  business 
will  be  interested  in  yours  .  .  .  when  you  keep  him  helpfully  informed  of  steady  sched¬ 
ules  in  Pennsylvania  newspapers.  And  here  in  Pennsylvania,  every  newspaper  that 
knows  its  business  will  not  only  help  increase  yours  by  carrying  your  ads  to  consumers, 
hut  also  by  providing  intelligent,  adequate  merchandising  cooperation. 


lOPERATmMEWSl 
OF  PtNNSYtVANIA 


_Wllkas-Barra  Racord  (M) 
Wllkas-Barra  TImas-Laadar  Naws  (E) 
Williamsport  Gazatta-Bullatin  (M) 
Williamsport  Sun  (E) 

'York  Dispatch  (E) 
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EDITOR  &  P  U  B  L  I  S  H  ERlpo  I 


K.  C.  Toumal 
Continues  After 
Foreclosure  Sale 

Newman  Says  Sale 
Was  Agreed  on  by  Owners, 

Creditors,  Bondholders 

Kansas  City,  Mo.,  March  26 — Act¬ 
ing  for  unnamed  bondholders,  Morton 
H.  Rosen,  Baltimore  lawyer,  pur¬ 
chased  for  $250,000  the  property  of  the 
Kansas  City  Journal,  sold  imder  fore¬ 
closure  on  the  steps  of  the  Jackson 
County  Courthouse,  March  23. 

The  sale  was  called  by  holders  of 
$500,000  in  bonds  issued  in  1931  when 
the  paper,  then  the  Journal-Post,  was 
experiencing  financial  difficulties  un¬ 
der  the  ownership  of  the  late  Walter 
S.  Dickey,  Kansas  City  clay  products 
manufacturer.  John  F.  Rh<^es,  attor¬ 
ney  for  the  bondholders,  said  the  en¬ 
tire  issue  was  in  default. 

Rosen,  the  only  bidder,  said  he  was 
not  at  liberty  to  reveal  the  names  of 
the  bondholders. 

Lidlew  Makes  Claim 
Hie  sale  this  week  was  subject  to 
a  prior  claim  of  $4,800  made  by  the 
Ludlow  Typographical  Company.  The 
claim  was  made  known  shortly  be¬ 
fore  the  sale. 

Left  in  doubt  by  the  action  was  the 
status  of  a  bankruptcy  suit  filed 
against  the  Journal  Feb.  21,  charging 
that  it  owed  the  International  Paper 
Company  $216,283.98  for  newsprint 
delivered  in  1937  and  1938  and  in  Feb¬ 
ruary,  1942. 

Harry  Newman,  editor  and  publish¬ 
er,  representing  himself  and  associates 
said  Wednesday  that  the  foreclosure 
sale  was  part  of  an  agreement  made 
between  the  bondholders,  stockhold¬ 
ers  of  the  Journal,  former  owners  of 
the  paper,  and  two  major  creditors. 
The  purpose  was  to  clarify  the  Jour¬ 
nal  situation,  which  has  been  top 
heavy  for  many  years. 

The  agreement  was  made  at  a  meet¬ 
ing  of  all  principals,  including  the 
new  owners,  in  Washington  on  March 
21. 

Ray  Runnion,  who  had  charge  of 
the  editorial  page  during  the  time 
Orville  S.  McPherson  was  editor  and 
publisher,  has  been  made  managing 
editor,  succeeding  Brewster  P.  Camp¬ 
bell,  who  resigned  last  week. 

The  88-year-old  paper  has  had  a 
stormy  career.  After  the  Dickey 
family  lost  control,  the  paper  passed 
into  the  hands  of  the  Doherty  utility 
interests,  then  was  taken  over  by  Mc¬ 
Pherson  and  associates,  who  operated 
it  until  Newman  assumed  the  owner¬ 
ship  as  the  representative  of  undis¬ 
closed  backers. 

Lawyer  Rosen  said  the  paper  would 
continue  to  publish. 

■ 

London  Groups 
Defend  Daily  Mirror 

One  of  the  most  drastic  moves  of 
the  war  against  the  freedom  of  the 
press  was  made  March  19  by  the 
British  Government  when  Herbert 
Morrison,  Home  Security  Minister,  de¬ 
clared  in  the  House  of  Commons  that 
the  London  Daily  Mirror,  tabloid, 
faces  official  suppression  for  its  views 
of  Great  Britain’s  war  effort. 

Secretary  Morrison’s  warning  dealt 
specifically  with  the  Mirror’s  publica¬ 
tion  of  a  cartoon  dealing  with  the  in¬ 
creased  price  of  gasoline.  The  cartoon 
showed  a  seaman  in  distress  on  a  raft, 
with  the  caption,  “The  price  of  petrol 
has  been  raised  by  a  penny.” 

The  question  raised,  according  to  an 
M.P.,  was  whether  the  cartoon  was 
intended  to  suggest  that  seamen  were 
risking  their  lives  in  order  that  bigger 


profits  might  be  made  and  whether  it  the  campaign  to  remove  present  re- 


was  calculated  to  discourage  seamen 
and  Mirror  readers  of  all  classes  from 
participating  fully  in  the  war  effort. 

However,  in  editorials  since  Mr. 
Morrison’s  warning,  London  newspa¬ 
pers  have  rallied  to  the  Mirror’s  sup¬ 
port  on  the  broad  principle  of  free¬ 
dom  of  the  press.  In  addition,  the  so- 
called  “1941  Committee,”  of  which 
J.  B.  Priestly,  famed  English  novelist, 
is  chairman,  also  has  come  to  the 
Mirror’s  support. 

The  National  Union  of  Journalists 
also  issued  a  statement  opposing  Mr. 
Morrison,  but  the  Ministry  of  Infor¬ 
mation  withdrew  its  cooperation  with 
the  Mirror  in  an  exhibition  of  war 
photographs  organized  by  that  paper. 

The  issue  will  be  debated  in  Parlia¬ 
ment  before  the  Easter  recess,  a  New 
York  Times  dispatch  from  London 
March  24,  said. 


25,000  Phone  Calls 
Handled  on  Droit 


strictions  on  production  of  war  mate¬ 
rials.  The  Oklahoma  Publishing  Co. 
has  received  no  money  for  starting  or 
conducting  the  campaign  which  has 
been  joined  by  many  other  newspa¬ 
pers  in  the  state  of  their  own  ac¬ 
cord.  No  outside  sources  suggested 
to  the  editor  of  the  Oklahoman  and 
Times  that  the  campaign  should  be 
started.” 

In  an  adjoining  two-column  front- 
page  spot  an  editorial  entitled,  “strikes  draft  drawing? 
amount  to  nothing?  Tell  that  to  the  Prior  to  the  lottery  the  Press  an- 
Marines!”  extended  three-fourths  the  nounced  in  daily  promotion  boxes  on 
length  of  the  page,  and  answered  a  Psgc  One  that  it  would  tell  anyone 
telegram  sent  the  newspaper  from  who  called  where  his  number  stood 


Cleveland,  O.,  March  23 — More  than 
25,000  telephonic  conversations  were 
carried  on  during  a  24-hour  period 
over  the  Cleveland  Press  switchboard 
last  week  as  the  result  of  the  national 
draft  lottery.  All  of  them  were 
prompted  by  Clevelanders  who  wanted 
to  know;  “Where  was  my  number  in 


Oklahoma  Papers 
Rise  to  Answer 
William  Green 

Oklahoma  City,  March  26 — As 
smoke  from  the  “prairie  fire”  in  the 
form  of  more  than  100,000  letters  and 
telegrams  continued  to  billow  into 
Washington  from  the  almost  unani¬ 
mous  fight  of  Oklahoma  daily  and 
weekly  newspapers  for  repeal  of  the 
40-hour  week  law,  stoppage  of  strikes 
and  an  end  to  “labor  racketeering,” 
newspapers  of  the  state  last  week  rose 
as  a  single  voice  in  challenge  to  AFL 
President  William  Green  who  charged 
that  the  campaign  was  inspired  by 
“sinister  interests”  and  that  “thou¬ 
sands  of  dollars  had  been  spent  in  its 
waging.” 

Green  Asks  Investigation 

Green  demanded  a  congressional  in¬ 
vestigation  which  Senator  Elmer 
Thomas  of  Oklahoma  acquiesced  to; 
and  as  a  result  'bore  the  brunt  of  a 
vigorous  attack  by  the  state  news¬ 
papers  in  front  page  editorials,  com¬ 
ments  and  further  campaigns. 

’The  Daily  Oklahoman  at  whom 
Green’s  ire  was  vent  as  he  charged 
that  “there  had  been  a  well  organized 
and  well  financed  campaign  within 
the  state  under  leadership  of  the 
Oklahoma  Publishing  Company”  and 
who  answered  that  there  were  no 
strikes  in  defense  industries,  to  which 
Senator  Thomas  agreed,  was  immedi¬ 
ately  answered  on  the  front  page  of 
the  Daily  Oklahoman  the  following 
morning. 

“So  far  as  the  Oklahoma  Publishing 
Co.  knows,”  said  an  italicized  note  fol¬ 
lowing  the  regular  news  story,  “no 
funds  were  raised  anywhere  in  Okla¬ 
homa  for  the  purpose  of  promoting 


Senator  Thomas  who  stated  the  only 
strikes  existent  were  in  “such  goock 
as  women’s  hosiery."  The  editorial 
listed  25  then  current  strikes  by 
trades,  naming  the  company  and  loca¬ 
tion. 

Talta  World  Jolas  Figkt 

The  Tulsa  World,  which  heretofore 
had  remained  aloof  from  the  cam¬ 
paign  retaliated  the  morning  follow¬ 
ing  Green’s  charges  with  a  two-col¬ 
umn  front  page  editorial  headed, 
“Come  on  with  that  investigation.” 

Richard  Lloyd  Jones,  effitor  and 
publisher  of  the  Tulsa  Tribune,  who 
has  been  single  handedly  waging  the 
fight  inaugurated  by  nearly  every 
newspaper  in  the  state  following  the 
lead  of  the  Daily  Oklahoman,  sent  a 
telegram  to  Thomas  and  Green,  re¬ 
produced  them  on  his  front  page  in 
caps  and  published  an  editorial,  “Let’s 
Get  Investigated.” 

The  Stillwater  Daily  News-Press 
over  the  signature  of  publisher  C.  R. 
Bellatti,  charged  Senator  ’Thomas  with 
forgetting  that  the  people  of  Okla¬ 
homa  “elected  you  to  represent  them” 
and  that  he  is  not  serving  in  his  seat 
to  serve  “selfish  labor  interests.” 

The  Pawhuska  Daily  Journal-Capi¬ 
tal  in  its  front-page  bold  face  edi¬ 
torial,  commented:  “The  little  people 
of  America  are  just  beginning  to  get 
aroused.” 

Other  Papers  Participate 

The  Sulphur  Daily  News,  Daily 
Ardmoreite,  Enid  Morning  News, 
Bartlesville  Examiner-Enterprise,  and 
the  Clinton  News  also  participated  in 
the  editorial  drive. 

Meanwhile  the  campaign  and 
Green’s  blast  were  drawing  news 
stories  galore  into  daily  offices  all  over 
the  state.  Reporters  did  not  have  to 
go  out  and  hunt  abuse  of  labor  stories 
but  hordes  of  men  anxious  to  work  on 
government  projects,  but  not  having 
$100  initiation  fees  to  get  the  jobs, 
came  into  editorial  offices  to  tell  their 
stories. 

Oklahoma  editors  were  experienc¬ 
ing  something  new  in  the  floods  of 
letters  being  written  to  the  editor  up¬ 
holding  their  battle  and  challenging 
Green  to  come  to  Oklahoma. 


in  the  draft.  All  that  was  necessaiy 
was  to  be  able  to  give  the  Press  the 
draft  board  serial  number. 

More  than  25  Press  staff  men  and 
women  worked  all  through  the  ni^t 
and  through  most  of  the  next  day 
handling  the  flood  of  calls. 

OLDS  CONTDaJES  ADS 

Detkoit,  March  26  —  Oldsmobile 
service  copy  was  carried  in  350  papers 
in  March  and  will  run  in  at  least  300 
larger  papers  in  April,  with  addi¬ 
tional  releases  in  smaller  papers 
wherever  dealers  request  it.  This  it 
being  handled  out  of  a  dealer  coopera' 
tive  fund.  In  addition  the  Oldsmobik 
agency,  D.  P.  Brother  and  Co.,  re¬ 
leased  institutional  copy  on  the  Olds 
“Keep  ’Em  Firing”  program  to  54 
papers  in  mid  March,  and  will  have 
another  institutional  release  going  out 
next  week.  Oldsmobile  “Keep  ’Em 
Firing”  program  of  shop  incentive  was 
shown  to  Donald  M.  Nelson  in  Wash¬ 
ington  last  Friday  and  closely  covers 
the  ideas  Nelson  is  trying  to  put 
across  in  the  nation-wide  production 
drive.  Oldsmobile  has  had  the  plan 
under  development  in  its  Lansing 
plants  since  Dec.  26. 


TO  PUBLISHERS 


SEEKING 
EFFECTIVE 


REBUILT 

PONY 

AUTOPLATES 

We  have  on  hand  a  few  used 
Pony  Autoplates.  These  will  be 
completely  overhauled  and  sold 
as  guaranteed  factory  rebuilts. 
Also  crvcdlable  ore  Rebuilt  Ju¬ 
nior  Autoplates  and  Autoshov- 
ers,  Sta-IR  Junior  and  Type  M 
Formers.  Sta  •  Hi  Autoformers, 
ond  newspaper  chases.  Write 
for  full  particulars. 

WOOD  NEWSPAPER 
MACHINERY  CORP'N 


PLAINFIELD 
New  York  Office: 


NEW  JERSEY 
501  Fifth  Avenue 


TELEMATS 

are  the 
World's 
Fastest 
Matted 
Newspictures 


MORE 


PROMOTION 

This  year’s  convention  of  the 
National  Newspaper  Promotion 
Association  is  going  to  be  a  shiri- 
sleeve  convention  ...  a  working 
convention  of  working  promotion 
men  and  women. 

The  theme:  Newspaper  Promotion 
in  Wartime. 

The  object:  to  exchange  and  tie- 
velop  ideas  that  will 
build  linage  NOW. 
The  cost;  only  a  $5  registration 
fee  for  three  day* 
packed  with  infoiwo- 
tive,  stimulating,  prot- 
tical  sessions. 

The  place;  The  Waldorf-Astorio. 
New  York. 

The  time:  April  1 8, 1 9, 20  (Sotw- 
day,  Sunday,  Monday)- 

Make  your  promotion  ino>* 
effective  by  having  yoorpt^ 
motion  people  attend.  Sen*> 
reservations  now  to  Ivan  VsA 
NNPA  Convention  Chairma*< 
The  New  York  Times,  Tii*** 
Square,  New  York  City. 


BUSY  NEW  ENGLAND 


Income  still  on  the  uptrend  here  in  New  England.  Payrolls  (accord¬ 
ing  to  Business  Week)  are  rising  rapidly  in  many  areas.  Employment  in 
some  heavy  industry  plants  is  predicted  to  double  itself  in  the  next  several 
months. 

In  fact,  while  consumer  goods  plants  continue  to  level  off  (and  as  is  to  be 
expected),  heavy  goods  plants  keep  hitting  new  highs,  and  more  than  com¬ 
pensate  for  this  readjustment. 

Ordnance  plants,  engine  manufacturers,  machinery  builders  are  hiring  •  •  . 
activity  is  stepping  up  in  machine  tools,  small  arms,  brass  fabricating,  etc. 
Multiple  work  shifts,  utilization  of  idle  facilities,  and  conversion  of  radio, 
typewriter,  and  other  civilian  lines  are  all  speeding  the  war  effort. 

War  or  peace.  New  England  has  always  been  a  beehive  of  industry  ...  a 
healthy,  compact  market  of  people  with  things  to  make,  and  people  with 
money  to  huy.  But  it  offers  you  more  than  money-in-the-pants,  for  it  also 
provides  a  most  efficient  means  of  helping  its  people  buy  wisely  and  well 
...  a  network  of  newspapers  that  miss  no  worthwhile  segment  of  this  market, 
waste  no  advertising  dollars.  Get  busy  in  Busy  NEW  ENGLAND  today! 


a  **naturaV*  for  newspapers 


Fall  Ri»«f  Herald  New.  <E)s|K'.  v; 
Fiichburn  Sentinel  (E)  >  . 

Framinidiam  New.  (E)  /  y_ 

GtouceMer  Time*  <E) 

HaTcrhili  Gaaette  <E) 

Holyoke  Tian^rript  <£) 

Lawrence  Eatle-Tribane  (ME) 

New  Bedford  Swtday  Standard  Times 
<S) 

New  Bedford  Standard  Time,  and 
Mercury  (MAE) 

NewburypoR  Daily  News  <E) 

North  Adams  Transcript  (S) 

Pittsfteld  Berkshire  Eagle  (E) 

(Quincy  Patriot  Ledger  (E> 

Salem  New.  (E) 

Taunton  Gsactte  (E)  ' 

Waltham  Ncsrs  Tribune  (S) 
Worcester  Tcicgam  and  Evening 
Gaaette  .(MAE) 

Worcester  Sunday  Telegram  (S) 


RHODE  1SLAFH> 

Pawtucket  Times  (E) 

West  Warwick  Pawtuaet  Valley  Dalhr 
Times  (E) 

Westerly  Sun  (EAS) 

Woonsocket  <^ll  (E) 

CONNECTICUT 
Danbury  Ncws*TiiBCS  (E) 

Hartford  Courant  (M> 

Hanford  Courant  <S> 

Meriden  Record  (M) 

New  Britain  Herald  <E> 

New  Haven  Ragitur  (EAS)  ' 

New  London  Day  (E) 

Norwalk  Hour  (E) 

Norwich  Bulletin  and  Record' (MAE) 
Stamford  Advocate  (E) 

Waterbuty  Republican  A  Afflcrkao 
*(MAE) 

Wacetbury  Republican  A  American 
(EAS) 
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Jim  Williams  Marks  20th 
Year  of  “Out  Our  Way” 

By  STEPHEN  J.  MONQIAK 


ward  workman,  that  I  came  to  think 
of  him  as  a  bull. 

“The  old  ‘bull’  became  associated  in 
my  mind  with  the  picture  of  a  woods. 
So,  when  I  first  drew  him  in  the  car¬ 
toon,  he  automatically  became  the 
‘bull  o’  the  woods,’  and  he  has  been 
that  all  these  years." 


HIS  full  name  is  James  Robert  Wil¬ 
liams;  but  five  minutes  after  you 
meet  him  you’ll  be  calling  him  Jim. 

He  was  bom  in 
Nova  Scotia  of 
parents  who  had 
come  over  from 
England;  but 
he’s  a  typical 
American  “cow- 
countrj'"  man 
and  he’s  proud 
of  it. 

He’s  often 
called  the  Will 
Rogers  of  the 
comics  field;  but 
he’s  modest  and 
prefers  not  to 
talk  about  his  accomplishments  in  the 
field  of  humorous  art. 

A  Noted  Cowboy  Artist 
He’s  a  noted  cowboy  artist;  but  he’s 
been  at  various  times  in  his  career  a 
college  football  player,  railroad  fire¬ 
man,  cowboy,  mule  skinner,  cavalry 
man.  professional  prize  fighter,  police¬ 
man  and  machinist. 

By  now  you  recognize  Jim  Williams, 
genial  and  beloved  artist-humorist  of 
“Out  Our  Way,’’  who  March  20  ob¬ 
served  the  20th  anniversary  of  the 
creation  of  his  popular  panel  for  NEA 
Service.  The  day  before,  he  was  guest 
of  honor  at  a  luncheon  in  Cleveland, 
where  he  got  his  start,  and  nearly 
1.000  prominent  industrialists,  work¬ 
ers  in  the  war  effort  and  colleagues 
gathered  to  help  him  celebrate  his 
anniversary. 

With  Louis  B.  Seltzer,  editor  of  the 
Cleveland  Press,  as  master  of  cere¬ 
monies,  leaders  in  all  walks  of  life 
paid  tribute  to  the  veteran  of  the 
drawing  board  and  he  was  presented 
by  Fred  S.  Ferguson,  NEA  president, 
with  a  bound  volume  of  congratula¬ 
tory  letters  from  100  famous  Amer¬ 
icans  who  admire  his  feature. 

A  souvenir  booklet  containing  a 
number  of  Williams’  most  famous  car¬ 
toons  that  appeared  between  1922  and 
the  present,  was  presented  to  lunch¬ 
eon  guests  and  one  was  mailed  to  each 
NEA  client. 

Lives  on  West  Coast 
The  cartoonist,  who  lives  on  a  ranch 
in  the  San  Fernando  Valley,  near  Los 
Angeles,  made  his  first  trip  East  in 
several  years  for  the  event,  and  re¬ 
visited  some  of  the  scenes  of  his 
earlier  life  when  he  was  a  machinist 
and  laborer  himself.  He  was  accom¬ 
panied  by  Mrs.  Williams. 

The  Williams  had  expected  to  re¬ 
main  in  Cleveland  several  days,  but 
they  left  before  schedule.  As  Mr.  Wil¬ 
liams  said,  “This  business  makes  me 
nervous.  I  would  rather  be  out  in  my 
California  hills  where  things  are  quiet 
and  a  man  can  think.”  But  he  did 
not  make  that  remark  unkindly.  He 
was  visibly  moved  by  the  honor  payed 
him  by  his  Cleveland  friends. 

In  an  interview  while  in  Cleveland, 
he  remarked,  “I  don’t  really  like  to 
draw,”  but  despite  his  admission,  he 
has  done  more  than  7,500  cartoons  in 
the  past  20  years.  According  to  NEA, 
he  has  millions  of  readers  in  725  daily 
and  260  Sunday  newspapers. 

Williams’  drawings  hold  charm  be¬ 
cause  of  their  human  interest  and  the 
average  reader  can  easily  identify 
himself  with  the  subject  matter 
throu^  his  own  experiences.  And 
that,  in  short,  is  the  story  of  Jim  Wil¬ 
liams  himself;  he  re-lives  his  own 
thrilling  and  exciting  life  in  his  own 
feature. 


Today,  at  53,  the  veteran  cartoonist, 
strong  and  in  good  health,  lives  the 
year  around  on  his  40-acre  California 
ranch.  He  has  nine  horses,  but  he 
doesn’t  ride  near  so  much  as  he  did 
when  he  raised  cattle  in  Arizona. 
There  he  had  a  45,000-acre  ranch, 
near  Prescott. 

Hit  Ideas  Come  Hard 

Most  of  the  day  now  he  sticks  to 
the  drawing  board.  He  admits  ideas 
come  hard — always  have,  and  he  is  a 
great  one  to  pace  around  while  getting 
one.  An  early  riser,  he  often  spends 
sometime  before  breakfast  puttering 
around  his  house.  He  likes  to  keep 
adding  on  to  his  property,  doing  the 
work  himself. 

Visitors  at  the  Williams  home  be¬ 
come  a  part  of  the  family  the  moment 
they  arrive.  Nobody  makes  a  fuss 
over  them.  You  just  belong,  and  you 
can  loaf,  hike,  ride  or  do  whatever 
you  please.  The  Williams  family,  in¬ 
cluding  a  grown  son  and  daughter,  do 
likewise.  And  everybody  enjoys  it 
more. 

Williams’  talent  extends  consider¬ 
able  beyond  his  cartoons.  In  his  ranch 
home  are  two  beautiful  ship  models, 
every  detail  of  which  he  made  with 
his  own  hands.  One  is  a  Spanish  gal¬ 
leon  for  which  he  has  refused  many 
offers.  He  also  is  an  expert  silver¬ 
smith,  a  fine  water  color  painter  and 
he  has  dabbled  in  sculpture. 

How  “Bull"  Originated 

Of  his  cartooning,  he  says,  “It’s  hard 
and  grows  tiresome,  just  like  keeping 
books  or  clerking  in  a  store,  or  chop- 
pin’  wood.  But  it’s  life,  and  life  is 
what  I  try  to  feature  in  my  cartoon.” 

And  now  a  word  from  him  about 
what  is  perhaps  his  most  popular 
character,  “bull  o’  the  woods,”  who 
has  become  a  byword  in  American 
industry.  He  is  the  hard-boiled,  mid¬ 
dle-aged  foreman  of  the  machine- 
shop  in  “Out  Our  Way.”  Here’s  how 
the  phrase  originated: 

“The  ‘bull  o’  the  woods’  was  a  gruff 
old  character  who  presided  as  boss  in 
the  Alliance,  Ohio,  shop  where  I 
worked  as  a  machinist.  We  didn’t  call 
him  the  ‘bull  o’  the  woods.’  But  I 
used  to  stand  at  my  machine  and 
dream  a  lot,  and  somehow  the  belts 
and  pulleys  and  ropes  hanging  thick 
in  the  plant  suggested  to  me  a  forest. 
’There  was  so  much  dignity  and  gruff¬ 
ness  about  the  old  man  as  he  went 
roaming  from  machine  to  machine 
giving  orders  in  his  deep  voice,  or 
bellowing  now  and  then  at  some  awk- 


Frank  Reilly  in  Army 

FRANK  REILLY,  comics  editor  of 
Wide  World  Features  (formerly  AP 
Feature  Service),  resigned  this  week 
to  enter  the  Army.  He  was  inducted 
as  a  private  at  Governor’s  Island,  New 
York.  Succeeding  him  as  comics  edi¬ 
tor  is  Zachary  Taylor,  a  member  of 
the  feature  staff.  Reilly,  whose  home 
tewn  is  Brooklyn,  is  a  graduate  of 
Holy  Cross  and  outstanding  in  the 
features  field  as  both  writer  and 
artist. 

He  joined  the  AP  Feature  Service 
as  comics  editor  in  1936  after  serving 
with  various  ssmdicates.  Under  Reilly, 
the  service  pioneered  with  several 
new  comics  and  last  fall  introduced 
color  comics. 

WWF  also  announced  this  week 
the  prospective  transfer  to  Washing¬ 
ton  of  Margaret  Kemodle.  Miss  Ker- 
nodle,  formerly  of  the  news  staff  of 
the  Greensboro  (N.  C.)  Daily  News, 
joined  the  AP  Feature  ^rvice  in  1939. 
Since  then  she  has  been  covering  gen¬ 
eral  assignments  and  specializing  in 
women’s  features. 

New  York  Cartoon  Exhibit 

A  GROUP  of  more  than  50  originals 
by  the  men  who  popularized  the 
“funnies”  in  America  at  the  turn  of 
the  century,  including  Howarth,  Win- 
sor  McCay,  Rudolph  Dirks,  Herriman, 
Briggs,  Webster,  George  McManus 
and  Outcault,  and  original  drawings 
by  today’s  famed  sjmdicate  comic 
artists,  is  a  feature  of  an  exhibition 
devoted  exclusively  to  comic  strips, 
held  by  the  American  Institute  of 
Graphic  Arts  at  the  National  Art  Club 
galleries,  15  Gramery  Park,  New  York. 
The  exhibit,  which  will  run  three 
weeks,  began  March  27. 

Ferguson  Back  from  Tour 

FRED  S.  FERGUSON,  NEA  Service 
president,  returned  to  his  desk  this 
week  after  a  three-weeks’  tour  of 
vital  West  Coast  cities  from  where 
he  wrote  a  series  of  articles  surveying 
conditions  in  San  Diego,  Los  Angeles, 
San  Francisco,  Seattle  and  Portland. 
The  NEA  executive  recently  toured 
several  South  American  countries  and 
wrote  a  series  describing  conditions 
there  as  they  relate  to  the  U.  S. 

New  R  &  T  Serial 

THE  Register  and  Tribune  Syndicate 
has  for  immediate  release  Vida 
Hurst’s  latest  serial,  “Latin  Lover,”  in 
36  daily  installments. 
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War  Photographs 
Need  All  tho  Help 
They  Can  Get 


'T’AKEN  and  transmitted  xm- 
der  difficulties,  their  effect 
depends  on  the  best  possible 
mechanical  reproduction.  Cer¬ 
tified  Mats,  with  due  emphasis 
on  blacks,  save  intermediate 
tones  with  singular  fidelity, 
avoiding  blotchy  and  confusing 
contrasts. 


rOR  &  PUBLISHER 

Many  Newspapers 
Increase  Rotes 

The  Sacramento  (Cal.)  Union  is  ad¬ 
vancing  its  Sunday  sales  price 
five  to  10  cents  a  copy.  The  action  fc . 
lowed  advances  of  San  Francisco  ar; 
Oakland,  Cal.,  Sunday  new  .'pap.;, 
from  10  to  12  cents. 

Effective  March  15,  the  Any!,;, 
(Ga.)  Chronicle  inaugurated  a  5  cer:: 
per  week  increase  in  carrier  raa; 
Rate  is  now  25  cents  per  week.  Trs 
street  and  newsstand  price  on  tht 
Sunday  edition  also  has  been  fixed  j; 
10  cents.  New  rates  are  for  carrit: 
and  mail  delivery. 

The  Barre  (Vt.)  Times  will  increaa 
its  price  from  2  to  3  cents  a  copy,  ef¬ 
fective  April  1. 

The  News- Journal  Corporation,  pub- 
Usher  of  the  Daytona  Beach  (Fki 
Morning  Journal,  tb«  Evening  Nem 
and  Sunday  News-Journal,  March  a 
announced  a  change  in  its  combinatio; 
subscription  rate,  effective  April  1.  Oc 
that  date  the  new  combination  rat 
will  be  30c  a  week  on  each  combina¬ 
tion.  The  old  combination  rate  m 
25c  per  week,  delivered  by  carrier  boy 

The  Bremerton  (Wash.)  Daily  Nm 
Searchlight  last  month  increased  iis 
carrier-deUvered  price  to  65  cents  i 
month. 

The  Wilmington  (Del.)  Monuij 
News  and  Joumal-Every  Evening,  oi 
March  2  raised  the  home- deliver 
price  of  each  paper  from  15  to  18 
cents  a  week. 

Circulation  rates  of  the  Ogda 
(Utah)  Standard-Examiner  have  bee: 
advanced  5c  monthly,  from  85c  to  SOc. 

The  Cushing  (Okla.)  Daily  Citun 
has  announced  an  increase  in  circula¬ 
tion  prices  to  20  cents  per  week  or  85 
cents  per  month. 

The  Bluefield  (W.  Va.)  Daily  Tele¬ 
graph,  six-day  morning  paper,  omit¬ 
ting  Monday,  on  March  3  increased  the 
home  delivery  price  from  20  to  S 
cents  weekly.  Single  copies  will  con¬ 
tinue  to  sell  at  5  cents  daily  and  10 
cents  Sunday. 

The  Winsted  (Conn.)  Citizen  in¬ 
creased  its  price  from  three  to  four 
cents  per  copy  beginning  March  1. 


YOUTH  OR  EXPERIENCE! 


Experience — 

Intelligent  writing  and  edit¬ 
ing  in  these  times  requin 
solid  backgroimd,  experience, 
and  judgment — the  abiUty  to 
select  the  good,  discard  the  un¬ 
worthy. 

Youth- 

Eagerness  and  enthusiasm 
are  vital  to  any  pubUcation 
today.  Coupled  with  ability 
and  intelligrace  they  can  be 
guided  to  the  bemefit  of  the 
community  and  the  profit  of 
the  publi^er. 

When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 

The  PERSONNR  BUREAU 

of  Sigma  Dolta  Chi 

James  C.  Kiper,  Director 

35  E.  Wacker  Driy* 
Chicxigo,  DL 

A  noNon-toide  non-pro^  sersto 
supported  by  Sigms  Delta  CM 
Pi^eaeional  JournaUetie  FroUf 
nity. 
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WHAT  ARE  THE  FACTS? 

**Our  concern  with  any  man  i»  not  with  what  eloquence  he  teaches,  hul  with  what  evidence.**  AIJGVSTIISE 

RAILROAD  EFFICIENCY  REACHES  NEW  HIGH  RECORD  IN  1941 — American  railroads  shattered  all  previous  effi¬ 
ciency  records  and  set  up  new  ones  in  moving  the  unprecedented  freight  traffic  of  the  country  in  1941.  Summarized, 
their  outstanding  operating  performance  follows: 

The  average  amount  of  freight  carried  per  train  was  greater  than  ever  before  on  record. 

Those  trains  were  moved  over  the  road  nearly  V/2  times  as  fast  as  twenty  years  ago. 

Freight  train  performance  per  hour  was  approximately  twice  as  good  as  in  1921. 

Greater  utilization  was  obtained  from  freight  car  ownership  than  ever  before. 

Number  of  freight  cars  in  need  of  repair  was  lowest  on  record. 

Average  daily  mileage  freight  locomotives  were  operated  attained  new  high  mark. 

Average  daily  movement  of  serviceable  freight  cars  highest  ever  attained. 

Average  load  per  car  was  greater  than  ever  before. 

Fuel  efficiency  in  freight  service  was  the  highest  on  record. 

Railroads  moved  the  heavy  freight  traffic  of  1941  without  congestion  or  car  shortage.  They  are  confident  of 
their  ability  to  do  it  again  in  1942  if  adequate  materials  for  new  equipment  and  maintenance  are  allocated  to  them. 
SOURCE — Association  of  American  Railroads. 


1942  Modem  Kitchen 
Program 

The  first  package  of  advertising  pro¬ 
gram  ideas  prepared  by  The  Modem 
Ktrhcn  Bureau  for  use  by  utility  ad¬ 
vertising  managers  will  be  mailed 
about  ^larch  30th,  the  Bureau  an¬ 
nounces. 

Packages  will  contain  three  different 
programs,  each  with  a  basic  theme 
stressing  the  advantages  of  the 
planned  electric  kitchen  and  its  appli¬ 
ances,  as  they  can  be  used  to  help 
homemakers  during  these  emergency 
conditions. 

Each  program  will  be  presented  in 
idea  form,  with  suggested  newspaper 
advertising  layouts  and  copy  slants 
being  featured.  Fini.shed  artwork  in¬ 
cluded  in  some  ads  can  l)e  purchased 
from  the  Bureau.  Ideas  for  direct 
mail,  radio  commercials  and  disj)lays, 
all  incorporating  the  program’s  basic 
theme,  are  al.so  furnished. 

Presented  in  this  form,  the  Bureau 
believes  that  these  programs  will  prove 
adaptable  to  local  conditions,  highly 
flexible,  and  will  al.so  include  up  to  the 
minute  ideas  that  have  proved  suc¬ 
cessful. 

Several  other  packages  will  be 
mailed  by  The  Modern  Kitchen  Bu¬ 
reau  during  the  year. 

SOl’BCE  —  P^dison  P^lectric  In.sti- 
tute. 

Consumer  Interest 

The  aim — the  ta.sk — of  progres.sive 
food  retailers  now  is  to  provide  the 
people  with  the  greatest  possible  abun¬ 
dance  of  healthful  food,  with  the 
freatesl  possible  eflSciency,  for  the 
peatest  irassible  contribution  to  the 
*ar  effort. 

.  Inijx)rtant  information  on  nutriticHi 
•*  now  reaching  consumers  directly 
Ibmugh  chain  food  stores  in  cooper¬ 
ation  with  Government.  Consumers 
jr*  .supplied  this  vital  help  in  regular 
f^l  chain  advertising.  Housewives 
thus  may  apply  it  in  a  practical  way 
^their  d«ly  food  purchases.  Again 
d^onst  rated  are  the  utility,  the 
flexibility,  the  broad  public  .service  of 
Pnrrhased  newspaper  white  space. 

liNith  nutritional  information  read- 
dy  at  hand,  in  understandable  foim, 
®nn.sumers  are  enabled  to  make  a 
j^ter  contribution  to  the  war  effort. 
U'ey  are  helped  to  select  items  which 
in  abundance.  Farmers  are  helped 
W  their  marketing  problems;  and  the 
featured  commodities  frequently  are 


among  the  “must”  foods  li.sted  by 
Government  nutrition  experts.  Al¬ 
though  part  of  today’s  war  effort,  the 
]>opularizing  of  this  nutritional  infor¬ 
mation  is  timeless  in  its  value  to 
consumers. 

SOURCE — National  .\ssociation  of 
P'ood  Chains. 

Copper  and  Its  Alloys 
Called  to  the  Colors! 

Copper  and  its  many  alloys  are 
necessary  metals  in  the  construction 
of  ships,  fighting  planes,  tanks,  trucks, 
guns,  ammunition  and  hundreds  of 
other  uses.  Uncle  Sam  has  called 
these — Man’s  Oldest  and  Most  Useful 
Metals — to  the  Colors. 

The  great  copper  mines  of  the 
United  States  and  those  owned  and 
operated  by  American  companies  in 
Mexico  and  South  America  are  work¬ 
ing  day  and  night  to  “dig  out”  the  red 
metal  so  that  it  can  be  fabricated  into 
War  Armament  for  the  Fighting 
Forres  on  land,  on  sea,  under  the  sea 
and  in  the  air.  The  plants  arc  using 
every  facility  to  sja-ed  \ii)  production. 

From  coinj)anies  formerly  manu¬ 


facturing  pencils  and  compacts  to 
the  great  electrical  and  automotive 
industries  equipment  has  been  con¬ 
verted  into  the  manufacture  of  muni¬ 
tions  and  War  Equipment.  Soon 
America  will  have  the  greatest  fight¬ 
ing  machine  in  the  World.  That 
means  Victory  for  the  United  States 
and  her  Allies. 

SOURCE  —  Copper  &  Brass  Re¬ 
search  Association. 

Airline  Service  Multiplies 
Management  Brains 

.\s  the  Battle  of  Production  grows 
in  magnitude,  scarcity  of  brain-power 
grows  in  proportion — the  management 
and  technical  brains  required  to  co¬ 
ordinate  the  nation’s  vast  industrial 
effort  which  extends  into  every  state 
in  the  Union. 

To  help  relieve  this  scarcity,  the 
.\irlines  actually  “multiply”  manage¬ 
ment  brains  with  their  high-speed,  day 
and  night,  efficiently  integrated  sched¬ 
ules. 

Thousands  of  key  men  deix;nd  ujkjii 
.\irrme  schedides  to  cut  traveling  time 


to  the  bone,  to  convert  miles  into 
minutes,  and  thus  make  a  neighbor¬ 
hood  of  the  entire  nation.  In  so 
doing,  they  are  able  to  double,  even 
treble  the  amount  of  time  they  can 
spend  on  productive  work  in  .speeding 
the  war  effort. 

SOURCE — Air  Transport  Associ¬ 
ation. 

Nearly  a  Billion  Taxes 

The  alcoholic  beverage  industry  in 
1941  paid  into  the  Federal  treasury 
$927,432,787  in  direct  excise  taxes. 
This  one  year’s  collection  is  enough 
money  to  pay  for  a  whole  year  the 
salaries  of  2,576,202  soldiers  at  the 
rate  of  $30  a  month. 

This  huge  sum,  topping  all  previous 
collections,  maintains  for  the  industry 
its  distinction  of  being  Uncle  Sam’s 
largest  industrial  taxpayer. 

The  feder.al  gallonage  tax  rate  on 
distilled  spirits  was  increased  from 
$2.00  to  $2.25  in  1939,  from  $2.25  to 
$3.00  in  1940,  and  again  from  $3.00 
to  4.00  in  1941  for  national  defense 
purpo.scs. 

Many  more  millions  were  paid  by 
the  industry  to  state  and  local  govern¬ 
mental  units. 

SOURCE — Distilled  Spirits  Insti¬ 
tute. 

Highways  Vital  to  War 

Highway  trans|)ortation  is  of  vital 
importance  to  the  war  effort  in  mov¬ 
ing  materials  to  industries  and  in 
bringing  men  anfl  jobs  together,  ac¬ 
cording  to  H.  S.  Fairbank,  chief,  divi¬ 
sion  of  research,  planning  and  infor¬ 
mation,  U.  S.  Public  Roads  Adminis¬ 
tration. 

“The  highways  have  a  vital  role  to 
play  in  the  war  effort,”  says  Mr.  Fair- 
i)ank.  “For  example,  the  Glenn  L. 
Martin  airplane  plant  near  Baltimore 
employs  almut  30,000  people.  All  use 
highway  traiusportation  going  to  and 
from  work.  About  350  ride  in  buses; 
the  remaining  thousands  are  trans- 
IKjrtcd  in  more  than  10,000  private 
automobiles.  None  of  the  employes 
rides  the  railroad  that  passes  the  plant 
gates;  and  railroad  company  officials 
state  that  it  would  be  impossible  to 
provide  the  100  coaches,  10  locomo¬ 
tives  and  30  train  crews  that  would 
l>e  required  for  the  sixty  10-car  train 
movements  a  day  needed  to  take  over 
the  tran.sport  duty  now  being  pro¬ 
vided  by  the  passenger  cars. 

SOURCE — .\merican  Petroleum  In¬ 
stitute. 


Directory  of  Authoritative 
Sources  of  Factual  Information 


Air  Transport  Association 

135  So.  I4i  Salle  St..  Chteaco.  lU. 

A  neutral  source  of  information,  photo¬ 
graphs,  facto  and  figures  ooncemin?  the 
passenfter,  air  mail  and  air  express  busi¬ 
ness  of  the  sixteen  major  scheduled  United 
states  Airlines  operatinir  domestic  and 
international  services.  Also  facts  avail¬ 
able  regarding  operation  and  maintenance 
of  the  transport  planes  and  airway  facili¬ 
ties.  Includlnr  communication  systems, 
of  member  airlines.  General  and  specific 
request  from  editors  invited.  Send  for 
free  booklet  “Iilttle  Known  Facts  About 
the  Air  Transport  Industry.” 

Association  of  American  Railroads 

924  Transportation  Bldg., 

Washington,  D.  C. 

Central  ooordinating  agency  of  the  Ameri¬ 
can  railroads  and  source  of  information 
concerning  the  railroad  indostry.  Has 
largest  railroad  library  in  the  world.  Fea¬ 
ture  articles,  releases,  publications,  re¬ 
ports.  condensed  railro^  facte  for  "filler” 
copy,  photographs,  and  monthly  cartoon 
of  railroad  oddities.  Free  to  editors. 

American  Petroleum  Institute. 

Department  af  Public  Relations. 

59  W.  soth  8t..  New  Torfc,  N.  T. 
National  IVade  Association  of  the  Ameri¬ 
can  Petroleum  Industry,  interested  chiefly 
in  technological  and  statistical  progress. 
Send  for  samples  of  "Weekly  Press  Re¬ 
lease,”  presenting  current  data,  interesting 
items,  on  petrelenm  developments  and 
"Sidelights  of  Industry,”  weekly  column 
of  ta^strial  features;  also  for  "Fstro- 
leum  Facts  and  Figures."  statistical  year¬ 
book.  all  free  to  editors. 


Distilled  Spirits  Institute,  Inc. 

National  Press  Bldg.,  Washington,  D.  C. 
Factual  information,  data  and  statistics 
relating  to  the  Distilling  Industry,  reports 
from  official  sources  on  production,  con¬ 
sumption,  enforcement,  taxation,  revenue. 

Edison  Electric  Institute 

420  Lexington  Ave..  New  York,  N.  Y. 
Factual  information,  data  and  statisUcs 
relating  to  the  electrical  Industry. 

National  Association  of  Food 
Chains 

726  Jackson  Place.  N.  W.,  Washington. 

D.  C. 

Writers  and  editors  interested  in  the  sub- 
jrct  of  farmer-grocer-consumer  relation¬ 
ships,  their  mutual  interests,  and  how 
they  work  together,  may  find  much  valu¬ 
able  information  in  free  32-page  illus¬ 
trated  booklet  "An  ECONOMIC  LAND¬ 
MARK — Recorded”  containing  28  brief, 
authorized  quotations  from  leaders  in 
agriculture.  Government,  and  retail  dis¬ 
tribution. 

Copper  ft  Brass  Research  Associa¬ 
tion 

429  Lexington  Avenue,  New  York,  N.  Y. 
The  membership  of  this  Association 
represents  the  principal  fabricators  of 
Copper  and  its  Alloys.  Information  and 
pictures  on  the  use  of  these  metals  in 
the  War  Armament  Program  will  be 
furnished  to  editors  and  special  writers 
on  riginest.  The  Bulletin  of  the  Associa¬ 
tion  is  devoted  to  the  part  the  Copper 
and  Rr.'uis  Industry  is  playing  in  the  all- 
out  War  Program.  If  you  are  not  on 
the  mailing  list  and  would  like  to  be, 
write  to  the  Etiitor  of  the  Bulletin. 
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"Used  Car"  and 
"For  Rent"  Show 
Largest  Losses 

A  survey  by  Loyal  Phillips,  of 
Parish  &  Phillips  Tested  Want  Ad 
Selling  Plans,  ^ows  that  used  car 
linage  losses  by  American  newspapers 
ran  far  into  the  millions  during  the 
month  of  February.  Fifty  newspapers 
lost  a  combined  total  of  772,748  lines. 

From  a  percentage  standpoint,  the 
iised  car  loss  was  felt  so  keenly  that 
not  all  the  combined  gains  in  other 
classifications  offset  this  one  classifica* 
tion  drop.  The  most  serious  per¬ 
centage  loss  in  used  cars  as  compared 
to  last  February  was  77%,  reported  by 
an  Ohio  newspaper.  The  smallest  per¬ 
centage  loss  among  the  50  newspa¬ 
pers  was  38%,  reported  by  a  Massa¬ 
chusetts  newspaper. 

All  of  the  50  newspapers  with  four 
exceptions  reported  losses  in  total 
classified  linage.  As  compared  to  last 
year,  newspapers  in  the  following  area 
seem  to  ^  faring  better  than  any 
others:  Pennsylvania,  New  Jersey, 
New  York  and  New  England. 

"For  Root"  It  OIF 
The  total  percentage  loss  in  classified 
by  the  50  papers  was  16%.  The  for 
rent  classifications  accoimted  for  a 
drop  of  156,500  lines. 

liie  following  breakdown  indicates 
the  number  of  newspapers  gaining  or 
losing  the  various  classifications: 


Used  cars  . 

Real  estate . 

32  gains 

50  losses 

16  losses 

Help  wanted  . 

44  gains 

6  losses 

Sale  miscellaneous. 

36  gains 

12  losses 

Money  to  lend  .... 

30  gains 

16  losses 

Services  offered _ 

34  gains 

12  losses 

For  rent  . 

12  gains 

38  losses 

T otal  classified  . . . 

4  gains 

46  losses 

Among  the  50 

newspapers  16  of 

them  reported  that  they  now  have 
more  classified  contracts  than  at  this 
time  last  year.  This  increase  indicates 
that  classified  departments  are  doing  a 
good  job  of  going  after  other  types  of 
accounts  to  offset  losses  in  \ised  cars 
and  rentals.  The  50  newspapers  have 
a  total  of  8,863  contracts,  an  average 
of  177  per  newspaper.  Only  one  of  the 
50  newspapers  does  not  accept  classi¬ 
fied  contracts. 

The  following  figures  indicate  the 
number  of  lines  gained  or  lost  in  the 
various  classifications  by  the  50  news¬ 
papers  combined: 


(iainetl 

Lost 

Used  cars  . 

877,624 

Real  estate . 

34,268 

Help  wanted  . 

,  106,182 

Sale  miscellaneous  . . 

71,790 

Money  to  lend . 

33,656 

Services  offered  . . . 

.  15,480 

For  rent . 

156,500 

Total  linage  lost  .  772,748 

New  Classifications 

The  fact  that  classified  managers  are 
aggressively  going  after  new  sources  of 
linage  is  shown  by  the  following  long 
list  of  new  classifications  recently  de¬ 
veloped: 

“Repair  It” — (Which  should  Rive  this  paper 
around  90,000  lines  during  the  next  3 
months) 

Farm  Directory 

Bu>iness  Oppr>rtunity  Directory 
Ktlucational,  Trade  Schools,  Etc, 

“Best  Home  Buys  of  the  Week” 

Automobile  Repairing 

Repairs  &  Service — (Busines'^  accounts,  wash¬ 
ing  machines,  radios,  refrig<*rators,  vacuum 
cleaners,  etc.) 

Incwne  Tax  Services 
Buggies  and  Wagons 
Cars  Wanted'— Used  Tires 
Farm  Equipment — Defense 
Work  Wanted 
Articles  For  Rent 
Blackout  Materials 
Plants,  Trees,  Shrubs 
Out  of  Town  Real  Estate 
Antiques 
Trailer  (Zamps 
Summer  Camps 
In^-tructions 


LEDGER  IS  BANKRUPT 

The  Philadelphia  Evening  Public 
Ledger  which  suspended  publication 
Jan.  6  was  formally  adjudged  bank¬ 
rupt  March  13  by  the  Federal  District 
Court.  It  ordered  David  Bachman, 
bankruptcy  referee  to  dispose  of  the 
assets  in  the  defunct  newspaper’s 
plant  Meanwhile,  the  Associated 
Press  membership  of  the  Evening 
Ledger  is  being  kept  alive  by  the 
Philadelphia  Evening  Bulletin  through 
the  publication  of  a  token  copy  of  Ae 
paper  and  payment  of  the  weekly  as¬ 
sessment.  The  Court  recently  ordered 
the  sale  of  the  name,  good  will  and 
AP  member^ip  of  the  Ledger  to  the 
Bulletin  for  $40,000. 

■ 

NEA  Sets  Mezy  5  As 
Contest  Deadline 

May  5  has  been  set  as  the  deadline 
for  entries  in  the  1942  National  Better 
Newspaper  Contests  conducted  by  the 
National  Editorial  Association  in  co¬ 
operation  with  state  newspaper  press 
associations.  Contests  are  open  to  all 
daily  and  weekly  members  of  the  NEA 
who  are  also  members  of  their  re¬ 
spective  state  press  associations. 

In  the  General  Excellence  classifica¬ 
tion,  there  will  be  two  classes  each  in 
both  the  daily  and  weekly  divisions 
with  a  silver  plaque  awarded  in  each 
daily  class  by  Editor  &  Publisher. 
Western  Newspaper  Union  will  make 
silver  trophy  awards  in  both  classes 
of  the  weekly  division. 

Community  service.  Editorial  Page, 
Special  Edition,  Newspaper  Produc¬ 
tion,  Best  Use  of  Illustrative  Material, 
General  Excellence  in  Typography  and 
contests  in  Job  Printing  Exhibits  and 
Circulation  Promotion  and  Develop¬ 
ment  also  will  be  features  of  the  com¬ 
petition.  All  classifications  are  for 
both  the  daily  and  weekly  divisions, 
with  awards  in  each  classification. 

CLARK  LEE  DISPATCHES 

In  response  to  requests  of  many 
newspapers,  the  Associated  Press  dis¬ 
tributed  last  week  a  16-page  bro¬ 
chure  entitled,  “Clark  Lee’s  Bataan 
Bylines,  The  Story  of  a  Gallant  De¬ 
fense.”  Lee  is  the  35-year-old  AP 
correspondent  who  has  been  in  be¬ 
leaguered  Bataan.  The  brochure, 
covering  a  six-week  period  in  the  de¬ 
fense  of  Bataan,  contains  Lee’s  best 
stories  from  that  battlefront. 

DROPS  SAT.  ISSUE 

Philipsburg,  Pa.,  March  23— A  five- 
day  publishing  schedule  has  been 
adopted  for  the  duration  of  the  war 
by  the  Philipsburg  Daily  Journal,  it 
is  announced  by  publisher  E.  F.  Bair. 
Bair  said  the  Saturday  edition  would 
be  eliminated. 


N.  Y.  Times  Completes 
New  Photo  Plant 

continued  from  page  20 

cover  the  run  of  news,  three  printers, 
three  messenger  boys,  three  men  for 
desk  work  (assignments  and  captions 
though  each  photographer  is  expected 
to  write  his  own)  one  studio  operator, 
one  retoucher  and  one  receptionist. 

Bill  Freese  is  a  most  considerate  de¬ 
partment  head,  who  is  constantly  try¬ 
ing  to  make  life  easier  for  his  men. 
The  welfare  of  the  staff  is  practically 
a  fixation  with  him.  As  we  passed  by 
a  large  room  where  the  stores  are  kept, 
he  paused  and  half  aloud  to  himself 
murmured,  “That  space  could  be  con¬ 
verted  into  a  shower  room  for  the 
men,  you  know  how  it  is  in  summer, 
specially  the  dog  days.  What  a  grand 
thing  it  would  be  if  the  photographers 
could  take  a  shower  after  covering  a 
tough  assignment.  Why  they  could 
change  and  be  ready  for  another  job, 
just  as  fresh  as  they  were  when  Aey 
left  their  homes.”  We  understood  his 
feelings. 

Tough  Assignment 
AT  THE  RIOT  recently  experienced 
at  the  Defense  Housing  Project  for 
Negroes  in  Detroit,  when  the  photog¬ 
raphers  arrived  on  the  scene  they  were 
met  by  a  committee  of  angry  men  and 
women  who  objected  to  being  photo¬ 
graphed.  The  riot  was  under  way 
when  the  lens-lads  starting  snapping 
their  shutters.  Tommy  Linton  of  the 
Free  Press  was  sent  sprawling  into  the 
street  by  well  aimed  blows.  He  suf¬ 
fered  cuts  on  his  nose  and  cheeks  and 
bruises  about  the  body.  His  camera 
was  destroyed.  Hal  Burguret  of  the 
Detroit  News  was  sent  streaking  by 
a  colored  woman  who  brandished  a 
butcher  knife  but  Hal  escaped  a 
carving.  Marty  Pierce  of  Acme  had 
the  experience  of  feeling  a  pistol 
poked  into  his  back  while  trying  to 
take  a  picture.  Both  Pierce  and  Bur¬ 
guret  managed  to  obtain  some  photos 
but  Linton  was  out  of  luck  because  of 
his  broken  camera.  Must  have  been 
a  lot  of  fun  for  the  Detroit  boys  but 
after  all,  perhaps,  it’s  good  training  for 
war  service. 

Garrett  an  Ensign 

THINGS  really  do  happen  in  the 
newspaper  business.  'Take  the  case 
of  Richmond  (Va.)  Times-Dispatch 
News  Photographer  Jack  Garrett. 

A  few  days  ago  he  passed  exam¬ 
inations  qualifying  him  for  admission 
to  the  Army  Air  Corps  as  a  flying 
cadet.  A  day  or  two  later  he  went  out 
on  a  picture  assignment  and  almost 
got  his  head  blown  off.  The  next 


morning  he  became  the  proud  father 
of  a  daughter  and  two  days  later  came 
the  payoff — a  commission  as  an  ensign 
in  the  U.  S.  Naval  Reserve. 

He  went  to  Washington  March  24  to 
be  sworn  in  as  a  naval  officer. 

PNPA  HAS  FILM 

Harrisburg,  March  23 — In  a  war 
bulletin  issued  to  members  last  week, 
the  Pennsylvania  Newspaper  Publidi- 
ers’  Association  offers  a  new  color 
film,  “They’re  Dropping  Incendiaries," 
to  newspiapers  for  local  showing.  The 
film  was  produced  by  the  Associated 
Factory  Mutual  Fire  Insurance  Com¬ 
panies  and  shows  London  bombing 
scenes  as  well  as  tests  on  magnesium 
fires  in  industry  and  how  these  lessons 
can  be  applied  to  extinguishing  the 
most  common  type  of  incendiary— the 
magnesium  bomb. 

AGENCY  AFFIUATION 

An  affiliation  between  R.  J.  Potts  ( 
Co.,  Kansas  City,  and  Calkins  I 
Holden,  Inc.,  New  York  and  Chicago, 
became  effective  this  month.  R  J. 
Potts-Calkins  &  Holden,  Inc.,  retains 
its  Kansas  City  identity.  No  change 
in  personnel  or  stock  ownership  is  in¬ 
volved,  except  that  J.  Sherwood  Smith, 
president  of  Calkins  &  Holden,  be 
comes  a  board  member  of  R.  J.  Potts- 
Calkins  &  Holden,  and  R.  J.  Potts  b^ 
comes  a  board  member  of  Calkins  k 
Holden. 

DANIELS  CALLED 

Josephus  Daniels,  Jr.,  publisher  of 
the  Raleigh  (N.  C.)  News  &  Observer, 
has  been  called  to  active  duty  as  i 
captain  of  the  United  States  Marine 
Corps,  the  Navy  Department  has  an¬ 
nounced.  He  reported  March  11  at 
Parris  Island.  S.  C. 


Scott 

Magazine  Reels 

with 

Jones  Automatic 
Tension  Governor 

excel  all  other  paper 
feeds  in  performance 

Send  for  Booklet 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


a  “full  course  meal 


Ur.  C.  T.  Stuart, 
G«n«ral  Uanagar, 
KDITQB  A  PUaLISHZR, 
42nd  St.  A  Broadway, 
Haw  Toik,  H.  T. 


la  aatwar  to  your  raqaaat,  I  aa  vary  glad  to  tall  you  why 
I  auoaeriba  to  KDITOK  AND  PUBLISHEL 


lan't  It  logical,  wnan  racoaaandlng  and  planning  aav4)8()ar 
programa,  tnat  one  be  Inionaad  aa  to  wnat  la  happanlng  la 
a  narkat  or  to  a  naw^>apar,  —  If  tnara  la  a  onanga  la  peraonaal, 
apaclal  proaotlona  baxng  conductad  by  nawapapara,  or  mtataadlng 
campalgna  tnat  aro  appearing  la  tha  aarkat,  they  all  fit  Into 
tnalr  proper  niche  la  datenilnlng  what  aarkat  or  nawq>aper  la 
to  be  uaed. 


It* a  the  latanglbla  tnlnga  aoout  aarkata  and  nawapapara, 
along  with  gonaml  nawa  oi  tna  nawqpaper  Induatry,  that,  addad 
to  apaclflc  Infora&tlon  froa  repraaantatlwaa  or  nawapapara  dlract 
dataralna  wnat  la  to  ba  dona. 


It 'a  thoaa  Intanglbla  axtra  thlnga  that  can  ba  aaeuad  by 
rending  XDITOB  JLKC  PUBLISHKB. 


And,  of  couraa.  It  would  ba  waiy  difficult  to  oparata 
without  tha  UABXXT  GUIUE  UlBfBEa  or  the  UmBHAlIOHAL  TXAR  BOCK 
NTJUBQl,  both  of  theaa  laeuaa  being  wall  worth  tha  antlra  au^ 
ccriptlon  prlca. 


Vary  truly  youra, 


lOLDiaii  Avs  msuiTH.  nc, 


ROSlBinona/vw 


MENTION  MELDRUM  &  FEWSMITH  in  advertising  conversation,  and  lots  of  folks  will  sit  up  and 
take  notice.  Why  not?  Ohio's  leading  accounts  .  .  .  people  like  Glidden  Paints,  Kaynee  Shirts, 
Republic  Steel,  Seiberling  Rubber,  Willard  Battery  .  .  .  make  up  their  client  roster.  Wouldn't  you 
like  them  to  make  up  your  advertiser  list,  too?  EDITOR  &  . PUBLISHER  can' help  you. 
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WINNERS  OF  EDITOR  &  PUBLISHER  PROMOTION  CONTEST 


(Continued  from  page  4) 

“Here  we  go — off  the  deep  end.”  A 
large  amount  of  white  space  was  used 
with  the  end  of  a  diving  board  jutting 
out  from  one  side  of  the  ad  and  a  big 
splash  of  water  sketched  on  the  other. 
The  headline  is  curved  from  the  board 
to  the  water,  leaving  the  impression 


Copy  is  limited  to  three  or  four  short 
paragraphs  and  the  classified  depart¬ 
ment’s  telephone  number  is  played  up 
in  big  type.  The  judges  remarked 
that  all  of  these  ads  were  easy  to  read, 
right  to  the  point,  and  hanunered 
away  with  an  effective  sales  argument. 

A  group  of  half-page  color  ads  in 


Want  to  bail  last  ytar? 
SO  DO  WE. 


Want  to  gel  new  customers: 

SO  DO  wL 


Want  h  keep  those  customers? 

SO  DO  WL 


This  New  York  Mir¬ 
ror  trade  paper  ad 
relied  entirely  on  a 
good  argument  and 
sound  typographical 
arrangement  for  its 
appeal.  The  judge 
found  it  the  best 
single  trade  paper 
advertisement,  and 
one  of  a  group  that 
was  also  chosen  the 
most  effective  trade 
paper  campaign. 


For  the  best  direct  mail  material  on 
circulation,  the  award  went  to  the 
Omaha  World-Herald  for  a  varied 
group  of  mailing  pieces,  many  of  which 
were  printed  on  newsprint  stock.  Some 
of  these  promoted  such  features  of 
the  paper  as  “Berlin  Diary”  and  “You 
Can’t  Do  Business  With  Hitler”  by  re¬ 
printing  the  first  few  chapters.  Also  in¬ 
cluded  in  the  Omaha  paper’s  exhibit 
is  a  large  door  knob  tag,  announcing 
a  new  feature  in  the  paper,  and  in¬ 
cluding  a  subscription  coupon. 

A  collection  of  pieces  submitted  by 
the  Des  Moines  Register  &  Tribune 
took  second  in  the  direct  mail  for  cir¬ 
culation  classification.  Among  these 
were  letters  to  school  superintendents 


CoMsr-ToC^^ 


that  the  newspaper  actually  dove  into 
the  water.  'The  text  is  set  in  short 
paragraphs,  with  plenty  of  space  be¬ 
tween. 

The  New  York  Sun’s  series  of  ads  on 
the  high  readership  of  its  newspaper 
was  judged  the  second  best  campaign 
for  advertisers.  Copy  was  built  around 
large,  humorous  drawings,  depicting 
Sun  readers  poring  over  their  papers 
in  various  situations.  A  man  passes 
his  stop  on  the  suburban  train  because 
he  is  too  interested  in  his  newspaper. 
A  husband,  home  from  an  evening  of 
fun,  sneaks  upstairs  unnoticed  while 
his  wife  keeps  her  head  in  the  paper. 
And  a  bride,  on  the  first  night  of  her 
honeymoon,  tells  the  disconcerted 
groom  that  “I  never  think  of  sleep  un¬ 
til  Fve  finished  the  Sun.” 

All  of  the  Sun  ads  refer  advertisers 
to  the  L.  M.  Clark  surveys  for  proof 
of  the  paper’s  reader  interest. 

A  group  of  well  illustrated,  action¬ 
like  ads  with  punch  copy  brought  first 
place  to  the  Providence  Journal  and 
Bulletin  for  the  best  campaign  on 
classified  advertising. 

Action  GoHing  Adt 

Large  drawings,  filled  with  action, 
point  out  that  the  paper’s  classified 
ads  get  results  just  as  fast  as  when 
the  Army  bugler  blows  reveille,  or 
when  a  lady  drops  her  handkerchief, 
or  a  ship’s  radio  sends  out  an  SOS. 

A  Typical  Yaar'a  Racord  Of 
Our  FaMiful  Sarvke  To  You! 


the  comic  section  of  the  Des  Moines 
Register  &  Tribune,  with  large  space 
reserved  for  writing  out  a  want  ad 
and  including  a  rate  schedule,  won 
second  place  in  the  classified  group. 
The  judges  were  particularly  pleased 
with  the  idea  of  reserving  space  for 
the  prospective  advertiser  to  write  out 
his  ad.  It  was  a  similar  advertisement 
which  placed  second  in  the  single  ad¬ 
vertisement  for  classified  section  in 
last  year’s  contest. 


JJ 


Wl 


TOCETITREAO-l»UTtrMTHf  NfWYOUC  SUN 


Di^  WUm  WOi  WAX 
*•  Dm  <1 MA  Sxtm  U 

The  Andeison  Dau-yMail 


This  is  fh«  full  pags  spread  which  the 
Anderson  (S.  C.)  Independent  and  Daily 
Mail  used  to  announce  that  it  had  donated 
over  $66,000  in  free  publicity  to  com¬ 
munity  enterprises.  The  judges,  which 
awarded  it  first  place  for  the  best  single 
institutional  ad,  said  it  was  particularly 
affective  because  it  did  not,  like  many 
other  entries,  go  over  the  heads  of  the 
audience  it  intended  to  reach. 


The  second  best  campaign  for  advertisers 
was  produced  by  the  New  York  Sun  and 
this  is  one  of  the  ads  in  the  winning  cam¬ 
paign.  It  bases  its  appeal  on  humorous 
exaggeration  which  leads  into  the  sales 
argument. 

First  award  for  the  most  effective 
direct  mail  piece  directed  to  adver¬ 
tisers  went  to  the  Memphis  Commer¬ 
cial  Appeal  &  Press  Scimitar  for  its 
profusely  illustrated  booklets  designed 
to  sell  Memphis’  business  possibilities 
in  terms  of  its  industries  and  business 
activity,  and  for  another  piece  de¬ 
signed  to  sell  the  newspaper  to  local 
dealers  and  wholesalers.  Color  is  used 
throughout.  The  book  is  boimd  with 
soft  paper  cover.  Second  place  in  this 
classification  went  to  the  Providence 
Journal  &  Bulletin  for  its  real  estate 
mailing  pieces  which  used  the  same 
idea  that  won  the  first  award  for  the 
paper  in  the  classified  section.  Each 
piece  is  a  four  page  folder,  with  a 
cover  made  up  of  the  same  art  work 
and  headlines  as  used  in  the  classified 
ads.  But  on  the  inside  pages,  real 
estate  ads  that  did  outstanding  sales 
jobs  are  reproduced  with  information 
on  the  cost  of  the  ad  and  the  value  of 
the  property  it  sold. 


-  This  !t  on*  of  the  football  ads  that  won  • 

second  place  for  the  Oes  Moines  Registtt 
&  Tribune  in  the  campaign  for  circutsfim 
classification. 

award  for  data  books  with  a  large, 
loose-leaf  volume  containing  informa¬ 
tion  on  New  York  department  stores 
circulation,  surveys  made  by  the  paper, 
and  success  stories  of  Sun  advertise¬ 
ments.  The  Washington  Post  won  an 
honorable  mention  in  this  classification 
with  a  comprehensive  collection  d 
work  sheets  on  advertising  linage  and 
G-iSSaH  rS—ijr"  technique,  business  conditions  in  the 

paper’s  market,  circulation,  competi- 
teemv ’m"  duplication,  and  editorial  fea- 

m  cncMo  M111.T  Mnra 

_ _ _ _  Research  Section  Added 

The  Chicago  Daily  News  made  good  use  of  ^hen  the  various  classifications  for 
this  striking  action  picture  of  one  of  ih  contest  were  announced  this  year, 
best  known  correspondents.  The  judges  the  section  for  research  was  elimi- 
said  that  the  campaign  of  which  this  was  nated.  However,  when  the  judges  had 
a  part,  was  the  best  submitted  for  circu-  noted  the  material  submitted  in  the 
lation  purposes.  data  books  section,  they  decided 

unanimously  that  the  type  of  material 
announcmg  new  maps  to  be  published  necessitated  a  distinction  between  data 
in  the  paper;  three  pieces  used  in  a  research.  Accordingly,  the  re- 

personalized  sampling  carnpaign;  and  search  section  was  revived  and  first 
mailing  pieces  sent  to  Register  &  Tri-  award  for  this  section  was  given  to 
bune  carrier  salesmen  to  stimulate  in-  the  Milwaukee  Journal  for  a  study  of 
terest  in  the  papers  college  scholar-  furniture  advertising  in  11  cities.  The 
ship  plan.  _  .  cities  were  chosen  on  the  basis  of 

Data  Book  Awards  population,  being  the  five  cities  ahead 

First  award  for  data  books  went  to  of  Milwaukee  in  population,  and  tho 
the  New  York  Herald  Tribune  which  five  just  below  it. 
submitted  a  large  loose-leaf  book  with  The  second  award  for  the  best  re¬ 
work  sheets  on  an  analysis  and  com-  search  material  submitted  in  the  con- 
parison  of  the  Tribune  with  other  test  went  to  the  New  York  Herald 
newspapers  and  magazines  in  the  New  Tribune  for  its  study  of  the  effect  of 
York  market.  Also  submitted  by  the  ^ar  production  and  new  tax  legisla- 
Tribune  were  a  radio  sales  manual  tion  on  New  York  families  by  income 
for  the  paper  s  market,  a  book  of  facts  group;  for  a  presentation  of  the  suc- 
about  the  market  for  mechanical  re-  cess  story  of  the  H.  J.  Heinz  Co.;  and 
frigerators,  and  a  small  folder  on  how  g  new  home  study,  including  com- 
newspaper  circulation  is  affected  by  parisons  that  have  taken  place  in  con- 
the  summer  months.  sumer  preferences  since  1938  when  > 

The  New  York  Sun  got  the  second  similar  study  was  made. 

MARTIN  BANKRUPT 

John  C.  Martin,  former  president  and 
publisher  of  the  suspended  Philodd- 
phia  Evening  Public  Ledger,  March  2® 
filed  a  voluntary  bankruptcy  petitwn 
in  Federal  District  Court  at  Philadel¬ 
phia.  He  listed  $3,502,920  in  liabilities 
and  $14,858  in  assets.  ’The  petition 
stated  that  most  of  Martin’s  debt^ 
$2,469,824— are  owed  to  three  bant 
It  also  lists  a  $658,092  balance  due  on* 
$1,000,000  loan  from  the  estate  of  t» 
late  Cyrus  H.  K.  Curtis. 

BOSTON  PHOTO  AWABP 

fc  n.x.»>..  W.  n.  Boston,  March  23— Lester  A.  ^ 

Millan  of  the  Boston  American,  Iw 
*"“  **  bert  O.  Stier,  Herald-Traveler,  a#> 

WiUam  Fleming  of  the  Post  wet* 
-  "“'"T  awarded  first  prizes  in  the  annual  e*- 

wZC  hibit  of  the  Press  Photographers 

- — — - - - -  ciation  of  Boston  here  tonight.  Mat- 

This  !t  one  of  fh*  adt,  featuring  humorous  MUlan  won  the  RamsdeU  Trophy  » 
drawings  and  short,  punch  copy  that  helped  the  news  photo  division;  and  Stier  ^ 
the  Philadelphia  Bulletin  cinch  the  award  Fleming  won  their  “firsts  for  teawi* 
for  tha  best  campaign  for  advertising.  and  sports  shots,  respectively. 
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Hew  York  Post  pa.  tourist  ads 

*  HARRiSBiniG,  Pa.,  March  23 — Aban- 

donlng  nation-wide  advertising  be- 
vlO®®  *  UOlwlU  cause  of  war-time  restrictions  of 

^  H  *1  C  automotive  equipment  and  supplies, 

0X1  aaOril  O  Pennsylvania’s  Department  of  Com¬ 

merce  has  announced  that  its  1942 
Reader  Response  to  Its  tourist  advertising  will  be  virtually 

Week-End  Section  restricted  to  i^spapers  in  Pennsyl- 

vania  and  neighboring  states,  in  a  ter- 
Brings  About  Move  ritory  which  “extends  from  New  York 

„  ...  .  .to  Washington  in  the  east,  and  to  Chi- 

B^use  of  the  e^lent  r^ponse  to  ^  .  ^ 

p~!y^^.o«o  wm  b.  sp.„.  tor 

idon  from  sdvertisom  to  whom  th.  "P”'  P'"' 

plin  was  outlined,  the  New  York  Post, 

Swlay  evening  daily,  wUl  go  from  MllWCnikee  JOUmCU 

mdard  to  tebloid-size  April  6,  Curtoils  StOCk  RepOlt 
fo.  George  Backer,  vice-president  m _ u  oi 


I  Bid  treasurer,  announced  this  week. 


Milwaukee,  March  23 — What  is  be- 


Hk  Post  wili  continue  to  sell  at  3  a  radical  departure  for  a 

emts  per  copy  Monday  through  Fri-  large  metropoliUn  ^ily  is  that  taken 
^  by  the  Mitwaukee  Jotimal  which  has 

March  7  the  Post  issued  its  first  Week-  dropi^  Ae  daily  publication  of  the 
End  Edition  in  three  sections,  featur-  New  York  sU^t  curb  and  bond  ^r- 
ing  a  16-page  color  comic  section  and  Chicago  stock  and  boncl 

a  15-page  gravure  Picture  Magazine,  n'srhet  quotations  from  its  financial 
and  sales  of  those  editions  since  have  business  news  pages.  The  New 
consistently  outstripped  the  former  York  bond  market  was  dropped  nine 
standard-size  paper,  accxirding  to  Mrs.  months  ago.  The  daily  quotations 
Backer.  The  Saturday  edition  will  formerly  tewk  more  than  a  half  page 
continue  to  sell  for  5  cents,  she  said.  were  listed  with  sales,  open,  high, 


$610,000,000  To 
Newspapers  In  '41 

Newspapers  received  almost  twice 
as  mucdi  of  the  total  1941  advertising 
eiqienditures  as  any  other  medium, 
according  to  estimates  cxMnpleted  this 
we^  by  L.  D.  H.  Weld,  research  di¬ 
rector  of  McCann-Ericdcson.  In  an 
article  in  the  current  Printers  Ink, 
Dr.  Weld  estimates  that  expenditures 
in  newspapers  in  1941  totaled,  $610,- 
000,000. 

^cond  to  newspapers  is  direct  mail 
with  a  total  of  $315,000,000.  Radio  is 
next  with  $225,000,000.  Then  comes 
magazines  with  $1^,000,000;  outdoor, 
$65,000,000;  trade  and  business  pa¬ 
pers,  $55,000,000;  and  farm  jiapers, 
$16,000,000.  A  miscellaneous  group 
is  credited  with  $454,000,000,  which 
includes  the  administrative  costs  of 
advertising  departments. 

Dr.  Weld  said  that  his  newspaper 
figure  was  based  on  the  figures  from 
the  1939  Census  and  estimated  to 
1941  by  the  P.  I.  Index  of  Newspaper 
Advertising.  Because  of  figures  made 
available  by  the  Harvard  Study,  he 
reported  that  his  estimates  for  1941 
were  more  accurate  and  comprehen¬ 
sive  than  any  issued  in  the  past. 


continue  to  sell  for  5  cents,  she  said.  were  listed  with  sales,  open,  high, 

Saturdav  circulation  increases  have  change  quotations. 

ex^utives  N^^  ^h®  only 

some  125  of  the  New  York  Stock  Ex- 
ers  are  m  the  mood  for  a  tabloid  eve-  u  _  . 

ning  paper,  Mrs.  Backer  stated,  “be-  f  most  active  stock,  listing  two 
^  such  a  paper  is  better,  more 

nodem  and  earier  to  read.”  Adver-  Sunday  edition  prmts  about  one 

users  agree  with  the  Post,  she  added.  “  u 

Twelve  new  features,  comics  and  quotations  in 

columns,  will  be  added  in  the  new  ‘‘^^ail,  and  the  w^kly  range  of  Chi- 


I  paper.  No  advertisements  will  be  car-  “8°  “l^o  are  quoted 

ried  on  the  first  five  pages  and  every  Milwaukee  and  Chicago  commod- 

attempt  will  be  made  to  avoid  jump-  markets,  a  daily  market  lead  and 

ing  stories  from  one  page  to  another,  th®  daily  averages,  as  well  as  local  and 
The  current  ad  rate  wUl  continue  for  national  business  and  financial  news, 
the  present.  A  full  page  ad  wUl  meas-  .  Commentmg  on  the  change  to  Editor 
tire  215  lines  on  five  columns,  a  bit  *  Publisher,  an  executive  of  the  Jour- 
longer  than  the  average  tabloid  page.  ” 

Tliis  is  the  second  time  in  more  than  These  uncertain  times  call  for  self- 
eijtht  vears  that  the  Post  has  so  scrutiny  by  newspapers.  Important. 


This  is  the  second  time  in  more  than 
eight  years  that  the  Post  has  so 


changed  its  format.  Then  known  as  essential  ^  and  active  news  and  items 
he  Evening  Post  and  noted  for  more  wide  interest  must  be  printed,  but 
'ian  a  century  for  its  dignity  and  con-  which  is  inactive  and  items  of 

servatism,  it  went  tabloid  daily  on  limited  appeal  must  be  weeded  out. 
Sept  14,  1933.  The  experiment  was  “Applying  that  policy  to  our  finan- 

shortlived,  however,  the  paper  revert-  news,  we  have  dropped  daily  quo- 
ing  to  standard-size  the  following  Dec.  tations^  which,  judg^  by  lack  of  pub- 
11,  when  J.  David  Stem  purchased  the  ^i®  activity  in  trading,  are  no  longer 


tVlABjl./?.,, 


CLINE  ELEC.  MFG.  CO. 

Chicago:  211  West  Wocker  Drive 
New  York;  220  East  42nd  Street 
Son  Francisco  1st  Not  I  Bonk  Bldg 


paper.  wide  and  essential  interest. 

The  Post  was  sold  in  June,  1939,  to  “We  believe  we  are  printing  the 
George  Backer,  present  publisher.  business  and  financial  information  that 
m  is  essential  to  a  balanced  daily  record 

CnHoa  of  the  news.  We  feel  that  our  readers 

AOS  ueny  able  to  follow  through  our 

^ct  of  Tin  Bern  newspaper  the  trends  of  the  financial 

Sah  Francisco,  March  25 — ^Emphatic  situation, 
knial  that  Hills  Bros,  coffee  has  It  was  indicated  that  the  move  is  not 
•gone  with  the  tin”  was  made  today  me^ure  but  rather  one  that  has 

with  the  release  of  an  advertisement  consideration  for  some 

for  presentation  Friday  in  a  list  of  ap-  “  l^e  with  continued  economy 

koximately  425  daily  newspapers  in  elimmation  policies, 
ihe  Hills  Bros,  territory  from  San 
^"loncisco  to  Cleveland. 

The  copy,  S  columns  by  14  Inches, 
prepared  by  the  N.  W.  Ayer  of- 
^  here.  Wlhile  it  is  a  single  release, 
b  Rdvertising  circles  it  presaged  a 
brthcoming  campaign  and  was  re- 
as  the  answer  to  any  question 
d  Hills  policy. 

Pointing  out  that  people  have  asked 
tow  will  you  pack  your  coffee  now?” 

“•cause  Hills  Bros,  was  the  first 
'touum-pack  coffee  in  cans,  the  ad- 
^l^ment  announces  that  can  manu- 
tofurers  have  foimd  a  way  to  make 
JbIcss  cans  by  using  blackplate  which 
^  all  the  necessary  protective  quali- 
***  needed  for  coffee. 

MacARTHUR'EXTRA 

ITie  Richmond  (Va.)  News  Leader, 

***inoon,  issued  an  extra  on  the  as- 
^Bption  of  General  Douglas  Mac- 
*hhur  of  the  supreme  United  Nations 
®*®®and  in  Australia  March  17. 


"VICTORY"  EDITION 

The  LaSalle  (HI.)  Post-Tribune 
published  a  120-page  “Victory”  edi¬ 
tion,  March  21,  dedicated  to  the  1,000 
men  from  that  community  now  in  the 
armed  services.  The  edition  con¬ 
tained  the  pictures  of  approximately 
1,000  men  in  the  services,  together 
with  group  pictures  of  local  organiza¬ 
tions  in  defense  work.  The  edition, 
representing  two  months’  work  on  the 
part  of  the  Post-Tribune  staff,  in¬ 
cluded  11,029  inches  of  advertising, 
amounting  to  54%  of  the  120  pages. 
An  unusual  feature  of  this  Victory 
edition  appeared  in  the  classified  col¬ 
umns  featuring  messages  from  home. 

ARK.  DAILY  TO  SUSPEND 

With  suspension  of  the  Piwe  Blu^ 
(Ark.)  Graphic,  morning,  after  57  years 
of  publication,  the  Pine  Bluff  Com¬ 
mercial,  owned  by  E.  W.  and  B.  N. 
Freeman,  will  add  a  Sunday  morning 
edition  as  soon  as  arrangements  are 
completed.  Donald  Murray  and  Ken¬ 
neth  Riddle,  who  leased  the  Graphic 
in  May,  1941,  notified  George  H. 
Adams,  owner  and  former  publisher, 
that  the  May  11  edition  would  be  the 
last  one. 


W.'  re  hacking  them  up 


Marching  right  along  with  the  armed  forces  of 
this  country  are  thousands  of  telephone  workers. 

They  work  side  by  side  with  the  Army  and 
Navy.  Wherever  the  need  is  communications,  you 
are  likely  to  find  telephone  men  and  their  trucks 
and  materials. 

Day  and  night  the  order  is  for  speed  and  more 
speed. 

They  wear  no  uniforms,  these  telephone 
workers,  but  men  in  uniform  know  how  much 
they  are  putting  into  the  Nation’s  biggest  job. 
They  see  it  first-hand  and  they  know  it  is  first-rate. 


BELL  TELEPHONE  SYSTEM 


•  "THE  TELEPHONE  HOUR”  IS  BROADCAST  EVERY 
MONDAY  EVENING  OVER  THE  N.  B.  C.  RED  NETWORK 


AP  By-Laws 
Changes  Proposed 

continued  front  page  5 


have  l)oen  tileii  with  the  secretary  at  least  sixty 


dealing  with  use  of  news  (Section 
5),  definitions  (Section  6),  and  hours 
of  publication  (Sections  7  and  8),  are: 

(Amendments  in  Italics) 

Section  5.  A  member  shall  publish  the 
news  of  the  Associated  Press  only  in  the 
newspaper,  the  language,  and  the  place  speci¬ 
fied  in  such  member’s  certificate  of  member- 


days  prior  to  such  meeting,  and  it  shall  be  the  ship  anil,  except  as  fii  this  article  provided, 
duty  of  the  secretary  to  give  r  tice  hy  mail  shall  not  permit  any  other  use  to  be  made  of 


to  each  regular  memlier  of  the  Corporation  at  new's  furnished  by  the  Corporation  to  the 


least  thirty  days  prior  to  such  regular  or  spe¬ 
cial  meeting  of  any  and  all  applications  for 
membership  which  are  to  be  voted  on  thereat. 


newsiiaper  which  such  member  owns.  Only 
the  place  specified  in  the  certificate  of  mem¬ 
bership  shall  appear  in  the  title,  name  or  head- 


Sfction  2.  Members  may  also  he  elected  ing  of  the  newspaper  wherein  the  news  of  the 
by  the  Board  of  Directors  when  no  meeting  Associated  Press  is  published. 


of  members  of  the  Corporation  is  in  session. 


Section  6.  For  the  purpose  of  these  by- 


pi  ovided  that  whenever  any  member  of  the  lazes  a  tiioniir.p  in'zvspapcr  is  defined  as  a 


Corporation  is  entitled  as  hereinafter  speci¬ 
fied  to  protest  against  election  of  any  new 


nezvspapcr  the  greater  part  of  the  circulation 
of  zehieh  is  released  for  publication  between 


member  by  the  Board  of  Directors,  the  Board  the  hours  of  7:00  P.M.  and  9:00  A.M.;  an 
shall  have  no  power  to  elect  such  new  mem-  afternoon  nezespaper  is  defined  as  a  nezvspapcr 


ber  unless  and  until  he  or  it  shall  have  paid 
to  the  treasurer  of  the  corporation  the  sum 


the  greater  part  of  the  circulation  of  zehieh  is 
released  for  publication  between  the  hours  of 


or  sums  determined  by  the  Board  of  Directors  p.Qo  A  M.  and  7:00  P.M.;  a  Sunday  nezvs- 
to  be  the  value  of  the  rights  of  members  to  paper  is  defined  as  a  newspaper  the  greater 


protest  the  election  of  such  ozvner,  as  in  these 
by  dazes  provided. 


part  of  the  circulation  of  which  is  released 
for  publication  between  the  hours  of  7:00  P.M. 


(Ed.  Xote:  Sections  .1,  4  and  5,  dealing  Saturday  and  9:00  .i.M.  the  following  Sun- 


respectively  with  admission  of  successor,  writ-  Jay;  a  zeeckly  nezespaper  is  defined  as  a  nezes- 


ten  assent  to  by-laws  essential  to  admission,  paper  published  once  each  week. 


and  renresentative  of  owner  are  unchanged.  Section  7.  The  time  limits  for  tlie  receipt 


Only  suggested  amendment  to  Section  6,  and  publication  of  news  by  members  shall  be 


•Article  III,  on  form  of  certificate,  is  the  addi 
tion  of  “Sunday  or  weekly”  to  tyies  of  news- 
papers.  . 

Prefrffit  Right  Redefined 


(Standard  Time  as  established  in  all  cases  at 
the  place  of  publication!  as  follows:  Morning 
papers  to  receive  the  night  report  not  later 
than  9  A.  M.  and  to  publish  not  earlier  than 


The  committee  proposed  the  fol-  7  P-M-.  except  that  for  editions  to  be  circu- 
,  .  j  c  -i-  e  ii.  •  Ci  e  lated  onlv  outside  of  the  city  of  publication 

lowing  redefinition  of  the  right  of  than  the  following  morning,  morn- 


protest  in  Article  III.  Section  7: 

(Amendments  in  Italics! 


not  earlier  than  the  following  morning,  morn¬ 
ing  papers  may  publish  not  earlier  than  5 
P.M.;  afternoon  papers  to  receive  the  day  re- 


Section  7.  Each  regular  inemhcr  of  this  port  not  later  than  7  P.M.  and  to  publish  not 
Corporation  owning  a  newspaper  printed  in  earlier  than  9  A.M.;  provided,  that  the  Board 


the  English  language,  which  has  been  repre-  of  Directors  may  authorize  that  upon  extra- 


sented  in  membership  for  more  than  five  years  ordinary  occasions  the  Associated  Press  dis- 
in  continental  United  States  and  entitled  under  p,atches  may  he  used  in  extra  editions  or  for 


such  membership  to  receive  a  news  service  six  bulletins  outside  of  the  hours  named. 


or  seven  days  a  week,  and  upon  whom  no 
right  of  protest  had  been  conferred  in  the 
year  1900,  shall  have  the  right  of  protest  as 
defined  herein  against  the  election  of  new 
members  by  the  Board  of  Directors.  Such 


Exttnsion  of  Publication  Hours 


Section  8.  f.\!  .Members  ozening  morning 

nezespapers  desiring  to  receive  and  publish  the 
day  report  in  editions  published  outside  the 


right  of  protest  shall  empower  the  member  hours  defined  in  Sec.  7  shall  be  entitled  to 
holding  it  (A)  to  have  the  value  of  his  01  do  so  upon  application  to  the  Board  of  Direc- 


its  membership  in  the  Associated  Press  evalu¬ 
ated  and  determined  by  the  Board  of  Direc¬ 
tors  before  the  election  of  a  new  member  own- 


tors,  and  upon  payment  to  the  treasurer  of  the 
Associated  Press  for  the  benefit  of  members 
holding  the  right  of  protest  in  the  afternoon 


ing  a  nezvspapcr  published  in  the  same  city  fitld  in  the  same  city,  such  amount  or  amounts 
and  in  the  same  field  {morning,  afternoon,  as  shall  be  determiiwd  by  the  Board  of  Directors 


Sunday  or  zvcekly)  and  to  have  evaluated  and  as  provided  in  Article  III.  .Section  7  hereof, 
determined  the  amount  of  loss  or  damage  to  together  zvith  the  assessments  for  such  day  re- 


his  or  its  said  membership  resulting  from  such  port  as  fired  and  apportioned  by  the  Board  of 


election  of  a  new  member. 

(B)  to  receive  from  the  treasurer  of  the 


Directors. 

(B)  .Members  owning  afternoon  newspapers 


As.soeiatcd  Press  before  election  of  a  nezv  mem-  desiring  to  rccei:  e  and  publish  the  night  re- 
ber  ozvning  a  newspaper  published  in  the  same  port  in  editions  published  outside  the  hours 


city  and  field,  such  amount  or  amounts  as  defined  in  Section  7  shall  be  entitled  to  do  so 
shall  haz-e  been  determined  by  the  Board  of  upon  application  to  the  Board  of  Directors,  and 


Directors  adequately  to  represent  said  loss  or  upon  payment  to  the  treasurer  of  the  .Assoei- 
damaae  to  the  value  of  his  or  its  membership  aled  Press  for  the  benefit  of  members  holding 


resulting  from  the  election  of  such  nezv  mem-  the  right  of  protest  in  the  morning  field  in  the 


same  city,  such  amount  or  amounts  as  shall  be 


The  Board  of  Directors,  in  determining  the  determined  by  the  Board  of  Directors  as  pro- 
values  of  memberships  of  those  entitled  to  vided  in  Article  III,  Section  7  hereof,  together 


the  right  of  protest  and  the  loss  or  damage  ,^.;t|,  the  assessments  for  such  night  report  as 
to  such  memberships  resulting  from  the  elec  fixed  and  apportioned  by  the  Board  of  Directors. 


tion  of  a  new  nu-mber  in  the  saim-  city  and  (C)  Members  ozvning  afternoon  newspapers 


field  as  herein  provided,  shall  in  all  cases  j^siring  to  publish  a  Sunday  edition,  or  pub- 
g,ve  consideratton  to  the  contribution  to  the  Ushing  non-member  -Sunday  newspapers  and 


tangible  and  intangible  assets  of  the  Asso-  Jesiring  to  receive  and  publish  (in  addition  to 
ctaled  Press  theretofore  made  by  the  member  report)  the  night  report  provided  for 


so  entitled  to  the  right  of  protest  both  by  Sunday  n.wspapers  shall  be  entitled  to  do  so 
tmans  of  bis  payment  of  assessments  and  'appu^-ation  to  the  Board  of  Directors, 

by  means  of  the  nezvs  scrz  ice  and  promotion  (.ayment  to  the  treasurer  of  the  Asso- 


rcndi  red  by  such  member,  and  to  such  other  of  members  holding 

equitable  considerations  as  may  be  deemed  gf  protest  in  the  Sunday  field  in  the 


proper  by  the  directors. 


membership  [foard  of  Directors  as  pro¬ 


in  a  field  where  a  protest  right  granted  under 
the  terms  of  this  Section  is  not  waived  shall 


upon  whom  rights  of  protest  were  conferred 


certificates  of  membership,  with  such  waivers 
as  may  have  been  subsequently  given. 

(Ed.  Note:  Section  8,  on  conditional  waiver 
of  protest  right,  is  unchanged.! 

Now  Dofinitions 


The  suggested  amendments  dealing 
with  definition  of  operation  in  proof 


,«per,  describing  the  "fielf  in  which  the  g  blish  ‘non-member’  Sunday 

applicant  s  newspaper  is  published  (i.c.  morning,  j-,-  ^  m,  ...  1  j  j 


afternoon,  Sunday  and/or  weekly).  The  appli- 


EDITOR 


PUBLISHEk 


MMft  , 


ful  Ik' 

PfWIt*  \ 

ttmt-m  i  'i;  n 


I  IRIiJMW 

’gt  win 

\\  IfiCKW 

\jiam 


‘WORLD  TIME"  CLOCK 


This  four-foot  illuminated  clock  tells  the 


implement  availability  of  AP  news  It 
radio  that  Press  Association,  Inc, 
heretofore  referred  to,  was  organiai 
as  an  AP  subsidiary.  We  adjusted 
news  broadcasting  to  the  pressun 
of  reality  in  1939.  We  have  not  yn 
authorized  adjustment  of  news  publi¬ 
cation  (the  primary  purpose  for  whid 
we  are  associated  together)  to  the 
realities. 

“Under  the  By-laws  as  amended  last 
year  morning  papers  receive  the  AP 
‘night  report’  for  publication  fron 
7:00  P.  M.  to  9:00  A.  M.;  afternoon 
papers  the  ‘day  report’  for  publication 
from  9:00  A.  M.  to  7:00  P.  M.  But 
both  morning  and  afternoon  papen 
may  receive  either  the  day  or  night 
report  for  broadcasting  purpoia 
twenty-four  hours  a  day.  Membes 
may  themselves  broadcast  news  during 
their  ‘non-member  hours,’  or  evo 


Paradox  Created 

“We  have  created  a  paradox  in 


time  in  Chicago  and  24  other  cities  and  sell  the  broadcasting  rights  to  spon- 
districts  in  the  world.  It  has  boon  in-  soring  advertisers, 
stalled  in  the  news  room  of  the  Chicago  Paradox  Created 

Tribune.  Purpose  of  the  world  tirrie  “We  have  created  a  paradox  in 
clock  is  fo  make  it  possible  to  determine  ^bich  an  advertiser,  one  with  no 

ij  /J*®  ^'"\®  I"  !■"*  interest  in  the  validity  of  the  news 

world,  without  the  tedious  reckoning  that  broadcast,  a  complete  ‘outsider,’  may 
always  costs  editorial  hme  and  often 

causes  confusion.  The  Tribune  s  inter-  ,  j  11.  .1  • 

national  time  indicator  has  a  24  hour  in-  facilities,  and  publish  the  news  by 
dex,  numbered  from  6  to  6  in  a  light  field  radio  during  hours  in  which  the  po- 
for  day  and  from  6  to  &  in  a  dark  field  to  l>sher  member  himself  is  forbidden 
represent  night  time.  The  dial  revolves  so  to  use  his  own  presses.  We  peiwlia 
that  whatever  time  may  be  shown  in  ourselves  if  we  use  the  mechanical 
Chicago,  the  corresponding  hour  will  be  facilities  in  which  we  have  made 
shown  at  each  of  the  24  other  points  heavy  investments,  and  reward  our- 
around  the  world.  selves,  or  others,  for  publishing  the 

-  same  news  with  our  own  or  someone 

tions,  are  so  alike  in  character  that 
.hey  ..uet  be  treated  together. 


of  ownership,  Article  II,  Section  2,  sively  the  hours  of  publication  ques- 


id.iA,  r\  a  V  “The  AP  was  primarily  an  orgn- 

ley  must  be  treated  together.  ...  ,  •  ^  zx  u  _ 

.  1  J  ization  of  printers.  Our  members  em- 

Regarfing  publication  hours  ^  and  ploy  thousands  in  the  printing  and 


the  ability  of  “a  complete  outsider”  aHjej  crafts.  With  complete  lack  of 
to  publish  AP  news  by  radio  during  logic  in  the  handling  of  our  own  asso- 
hours  in  which  an  AP  newspaper  ciated  interests,  we  impose  inhibitions 
publisher  himself  is  forbidden  to  use  upon  our  great  printing  enterprises 
his  own  presses,  the  report  said:  discourage  the  use  of  our  tradi- 

“When  the  present  charter  of  the  tional  plant  equipment.  In  making  an 
AP  was  issued  and  its  original  by-  adjustment  to  the  always  shifting 
laws  adopted,  ‘morning  newspapers’  social  and  competitive  scene,  we  have 
were  published  (i.  e.,  made  available  sped  the  obsolescence  of  our  own  capi- 
to  the  public  and  placed  on  sale)  in  tal  assets. 

the  morning,  afternoon  newspapers  “We  have  found  inescapable  the 
were  published  in.  the  afternoon,  and  conclusion  that  the  modernization  of 
Sunday  papers  on  Sunday.  Hours  of  our  by-laws  involves  recognition  of  the 
morning  and  evening  publications  f-ct  that  our  members  should  be  givci 
were  so  generally  accepted  that  it  means  to  enjoy  the  opportunity  to  K- 
was  not  found  necessary  anywhere  ceive  and  use  AP  news  reports  fa 
in  the  by-laws  to  define  what  was  printing  on  some  basis  similar  to  that 
meant  by  ‘morning’  or  by  ‘afternoon’  ^hich  we  have  made  them  avail- 
papers.  This  fact  accounts  for  much  g^le  for  broadcasting.  The  suggested 
of  the  difficulty  we  believe  exists  to-  amendments  are  designed  for  that  pui- 
,  ,  ,  .  ,  pose. 

Weekday  morning  papers  are  now  Established  Values  Recognised 
frequently  printed  and  on  sale  as  .,  jj  arguments  pertinent  to 

early  ^  SIX  o  clock  m  the  afternoon  difficulties  in  restdeting  pub- 

preceding  the  morning  whose  date  j  ^  ^ 

they  bear;  afternoon  papers  are  i  ..u _ .,oi 

available  to  nurchasers  as  ea-lv  as  papers  apply  with  equal  fora 

available  to  purchasers  as  ea.ly  as  ^  Sunday  newspaper  situation. 

8:30  a.  m.;  many  Sunday  newspapers  *1,0  of  fa 


samf  city,  such  auMunt  or  amounts  as  shall  be 


.1  .1  nciu  a  growui  r.g.u  granieu  uimer  7 

]  tvith  the  assessments  for  such  Sunday  report 
be  admitted  as  a  member  ex«pt  in  accord-  fixed  and  apportioned  by  the  Board  of  Diree- 
ance  with  Section  1  of  this  Article.  Members  „ 


(D)  Kothing  in  paragraphs  (.4),  (B),  or 


in  the  year  1900  shall  continue  to  enjoy  such  understood  to’ per- 

rights  of  protest  o^y  ^  are  defined  m  their  a\nembcr  to  change  his  membership  from 


the  morning  to  the  evening  field,  or  from  the 
evening  to  either  the  morning  or  the  Sunday 
field;  and, 'or  to  avoid  payment  of  assessments 
i:i  the  field  for  lehich  his  membership  teas 
granted. 

Nows  on  Air,  Not  on  Prottos 

The  committee  discussed  exten- 


tion.  It  declared  “we  doubt  if  any 
(Amendments  in  Italics)  division  of  hours  can  be  devised  under 

which  wm  h; 


every  day  ‘extraordinary.’ 

Mnst  Moot  Realities 


tary  of  the  corporation  such  proof  as  may  satisfactory  to  both  morning  and 
be  required  by  its  board  of  directors  of  his  ‘aftemoon’  newspapers,”  Saying  this 


-  - -  decade, — has  become  a  whole 

“Removal  of  the  restrictions  im-  for  millions  of  workers.  Satuw 
posed  upon  AP  management  con-  issues  of  afternoon  papers  in  alii*f 
ceming  the  sale  of  radio,  by  action  of  all  cases  and  in  almost  all  commifa' 
the  membership  at  its  annual  meeting  ties  have  been  published  at  a 
in  1939,  has  contributed  a  factor  As  a  result  aftemoon  papers,  m*®'  E 
which,  we  believe,  is  clarifying  mem-  hers  of  the  AP,  have  found  it  neceS'  Dgj 
bership  thought  in  interpreting  pub-  sary  to  publish  technically  Ma 

lishing  restrictions  which  we  have  member’  ^itions  on  Sunday.-b#l 
imposed  upon  ourselves.  It  was  to  to  reach  their  afternoon  readers  *  RJi 


or  its  sole  ownership  of  a  ^  si^ificd  news-  is  true  particularly  where  evening 


editions.  The  committee  concluded 


cation  shall  state  whether  it  is  for  regular  or  that  the  problem  of  division  of  hourS, 
associate  membership.  and  the  problem  presented  by  papers 

^oposed  changes  in  Article  VII  holding  ‘afternoon’  memberships  and 
(rights  and  privileges  of  members),  publishing  ‘non-member’  Sunday  edi- 


8:d0  a.  m  ;  many  bunday  ^^wspa^rs  ..Recognizing  the  validity  of  fa 
are  on  sale  the  preceding  Wednesday  ,  ,...  ^  ®  ,,  'tokiisluJ 

evervwhere  excent  in  the  citv  of  ‘•’edition  that  there  are  establish  ^110 
.1^  ..  J  fu  •  -J  Kt  values  in  AP  memberships,  unquts-  .. 

publication  and  ^ere  in  mid-after-  tionably  the  values  of  thoL  member-  J" 
noon  Satur^y.  The  hours  of  publi-  ^  ^  ^  ^^e  value  i  J  ‘ 

^  T-  Of  these  "ewsp^”  Associated  Press  prestige  and  efficiency  ft 

fixed  in  the  by-laws  with  some  recog- 

nition  of  the  change  in  member  con-  comparison  with  the  Pres^  pub 
cepts  of  ‘mornini’  and  ‘afternoon’;  efficiency  of  privately-owned  co»  ^ 


WCLTIO  lllUlllillK  CIIIU  aitCillUUll  ,  ...t  ..eVtAVt  m 

bul  Ute  .Cto.l  of  ptbllcetto,;  te"Aris  tndW  M 

of  members  newsoaners  varv  all  over  .  o 


of  members’  newspapers  vary  all  over  ox  u.e  ait 

the  dial.  The  ‘exVr^  for  which  the  ^  51 

by-laws  in  1911  provided  EOS  news  SL*!  I  "en 


IX.  xizxx  prov  aea  news  organizations,  the  value  of  AP  me®- 1 

has  practically  disappeared,  I 


scxvxi;c  iids  pidi;iix;dxiy  uisxxppeareu.  bound  to  decline 

“iLances^ave  muUiplied  in  which 
reco^ized  by  the  Board  m  its  present  ^  aftemoon  papers  have  be* 
provision  for  EOS  -  extraordinary  forced  to  realize  fhat  Saturday,-^ 


service  every  extraordinary  day-and  f  „  ^  ^  ^ 


universally  a  half-holiday  in  the  1^1  ^ 


for  march  28.  1942 


41 


HEh^ 


news  to 
n,  Inc, 
rganized 
adjusted 
pressure 
not  yet 
s  publi. 
)r  whid 
to  the 

idedlsst 
the  AP 
in  from 
fternooD 
blication 
M.  But 
I  papers 
or  night 
purpoiej 
Wembeis 
's  during 
or  even 
to  spon- 


adox  in 
with  no 
he  new 
er,’  may 
VP  news 
lews  by 
the  pul)- 
orbiddtt 
penah 
rchanica! 
'e  made 
ird  ovr- 
hing  the 
someone 


i  organ- 
bers  em- 
ting  and 
lack  of 
wn  asso- 
hibitions 
terprises 
ir  tradi- 
aking  an 
shifting 
we  have 
wn  cap¬ 
able  the 
nation  of 
on  of  the 
be  given 
ty  to  re 
sorts  for 
r  to  that 
m  avail- 
uggested 

that  pur- 

inixed 

inent  to 
ing  puh- 
id  after- 
lal  force 
nation. 

of  the 
tablished 
unques- 
mcmber- 
value  cf 

“fficiency 
itige  and 
;d  cotn- 
whendie 
led  in« 
to  boS** 
of  ri»l 
P  me®' 


in  whief' 
ive  been 
arday,"^ 
1  abw*! 
the  I®* 


Saturday 
n  abw|* 
ommu®' 


tab®' 
s,  nan®' 
it  neceS' 

V  ‘iK®* 

aders  a® 


equal  terms  with  Saturday  afternoon 
editions  of  moming-Sunday  papers, — 
end  to  meet  the  competition  of  radio 
broadcasts  of  local  and  AP  news  on 
Sunday. 

“Under  the  existing  by-laws  after¬ 
noon  members  are  denied  the  right 
to  utilize  the  service  of  the  AP  for 
Saturday  night  service  for  use  in 
Sunday  editions.  They  may  broad¬ 
cast  AP  news  service  during  forbid¬ 
den  Sunday  publication  hours,  but 
they  can’t  put  it  on  their  presses. 
Here  also  Ae  result  of  by-law  re¬ 
strictions  has  been  constant  accretion 
to  the  revenues  of  competing  news 
services  and  constant  loss  of  prestige 
and  competitive  values  to  the  AP.  To 
make  it  possible  for  members  of  the 
Associated  Press  owning  Sunday  ‘non¬ 
member’  newspapers  to  acquire  the 
right  to  publish  the  Sunday  report, 
we  have  suggested  amendments  to 
Article  VII  of  the  by-laws.  These 
amendments  provide  a  method  by 
which  the  Sunday  reports  shall  be 
made  available  to  members  owning 
afternoon  papers  upon  payment  by 
such  members  (to  those  now  entitled 
to  protest  rights  in  the  Sunday  field) 
and  payment  of  the  Sunday  assess¬ 
ment,  in  substantially  the  same  manner 
as  is  provided  by  the  amendments  to 
Article  II  of  the  by-laws  for  new  mem¬ 
bers  to  acquire  such  rights.” 

Limit  on  Board  Terms 
Regarding  changes  it  proposed  in 
Article  V,  dealing  with  the  board  of 
directors,  the  report  said  several  mem¬ 
bers  had  suggested  limiting  the 
number  of  successive  terms  to  be  held 
by  directors  and  providing  for  better 
geographic  distribution  of  the  geo¬ 
graphic  distribution  of  the  residences 
of  directors. 

“We  have  hestitated  to  suggest  an 
amendment  to  limit  the  number  of 
a  director’s  successive  terms,”  the 
committee  remarked.  “That  valuable 
service  has  been  rendered  by  the 
present  board  of  directors;  that  the 
administration  of  our  association’s 
affairs  has  been  ably  conducted  by 
the  directors  in  the  past,  we  do  not 
question.  But  we  do  believe  that  rea¬ 
sonable  provision  to  provide  for 
changes  in  the  constitution  of  the 
board  from  time  to  time  without  de- 
shoying  reasonable  continuity  of  ser¬ 
vice  will  increase  the  interest  of  the 
membership  in  the  annual  elections, 
decrease  the  reluctance  of  members 
to  submit  their  candidacies  for  mem- 
wrship  on  the  board,  and  insure  for 
the  future  the  high  quality  of  direc¬ 
tor’s  service  that  good  fortune  has 
brought  in  the  past.” 

Following  is  the  suggested  form 
Sections  1  and  3,  Article  V: 

(Amendments  in  Italics) 

Section  1.  The  affairs  of  the  corpor- 
otion  shall  be  managed  by  eighteen 
directors,  at  least  one  of  whom  shall 
be  a  resident  of  the  state  of  New  York. 
At  least  three  of  such  directors  shall 
eoch  own  or  represent  a  newspaper 
published  in  a  city  of  less  than  50,000 
population  according  to  the  last 
United  States  census,  which  newspaper 
ehull  not  be  owned,  controlled  or 
operated  by,  or  affiliated  with,  any 
newspaper  or  owner  of  a  newspaper 
published  in  a  city  of  more  than 
M,000  population.  In  addition  to  the 
director  mho  shall  be  a  resident  of  the 
*tote  of  New  York  and  to  the  three 
directors  each  of  whom  shall  own  or 
represent  a  newspaper  published  in  a 
mty  of  less  than  50,000  population,  at 
teost  one  director  shall  be  a  resident  of 

of  the  following  geographical 
divisions  of  the  Associated  Press: 

Gt09raphical  Divisioat 
eastern — Connecticut,  Delaware, 
^trict  of  Columbia,  Maine,  Maryland, 
massachusetts,  New  Hampshire,  New 
^»cy.  New  York,  Pennsylvania, 
"bode  Island,  West  Virginia,  Vermont. 


CENTRAL — Illinois,  Indiana,  Iowa, 
Michigan,  Minnesota,  Nebraska,  North 
Dakota,  Ohio,  South  Dakota,  Wiscon¬ 
sin. 

SOUTHERN — Alabama,  Arkansas, 
Florida,  Georgia,  Kentucky,  Louisiana, 
Mississippi,  North  Carolina,  South 
Carolina,  Tennessee,  Virginia. 

ROCKY  MOUNTAIN  — Colorado, 
Montana,  New  Mexico,  Wyoming. 

SOUTHWESTERN  —  Kansas,  Mis¬ 
souri,  Oklahoma,  Texas. 

WESTERN  —  Arizoma,  California, 
Idaho,  Nevada,  Oregon,  Utah,  Wash¬ 
ington. 

Candidates  for  the  office  of  director 
resident  in  the  State  of  New  York,  and 
for  the  office  of  director  owning  or 
representing  a  newspaper  published 
in  a  city  of  less  than  50,000  population, 
and  candidates  nominated  to  represent 
each  of  the  foregoing  geographical 
divisions,  shall  be  separately  nomin¬ 
ated  and  separate  ballots  shall  be 
cast  for  such  offices. 

Section  3.  At  each  annual  meeting 
the  regular  members  and  those  en¬ 
titled  to  vote  upon  bonds,  as  herein¬ 
after  provided,  shall  elect  6  Directors 
to  succeed  the  six  whose  terms  expire 
at  such  meeting,  and  also  fill  any  va¬ 
cancies  in  the  Board  of  Directors 
which  may  have  occurred  since  their 
last  annual  meeting.  At  each  annual 
meeting,  the  Directors  elected  to  fill 
the  places  of  those  whose  terms  have 
expired,  shall  be  elected  for  a  term 
of  three  years,  and  Directors  shall  in 
all  cases  continue  in  office  until  their 
successors  are  elected  Provided  that 
no  Director  shall  be  elected  to  hold 
office  for  more  than  three  consecutive 
terms,  served  after  April  20,  1942,  un¬ 
less  during  his  term  of  office  as  Direc¬ 
tor  he  shall  have  served  as  president 
or  vice  president  of  the  Associated 
Press. 

(Kd.  Note:  The  number  of  directors  is  un¬ 
changed.  Sections  2  and  4  to  11,  Article  V, 
are  unchanged.) 

Majority  Vot*  on  Amendments 

Among  suggestions  by  members 
considered  by  the  committee  was  one 
which  point^  out  that  the  method 
of  amendment  as  provided  by  the  by¬ 
laws  is  “unduly  restrictive.”  The  com¬ 
mittee  agreed  and  suggested  a  sub¬ 
stitute  for  Article  XV,  Section  1, 
which  would  provide  for  recommen¬ 
dation  or  ratification  of  amendments 
by  a  majority  vote  of  all  regular  mem¬ 
bers  present  “in  person  or  by  proxy” 
at  a  regularly  convened  meeting,  in¬ 
stead  of  the  four-fifths  vote  required 
at  present. 

Another  suggestion,  to  relieve  from 
their  assessments  members  who  are 
forced  to  suspend  because  of  causes 
beyond  their  control,  was  adopted  in 
the  present  form  of  Section  2,  Article 
IX,  dealing  with  apportionment  of 
expenses.  In  Section  2,  on  assessments 
payable  weekly  in  advance,  the  com¬ 
mittee  inserted  these  words: 

"...  Proi’idcd  that  the  Board  of  Direc¬ 
tors  shall  haz'C  the  power  to  permit  continu¬ 
ance  of  memberships  where  publication  of  a 
member's  newspaper  is  temporarily  suspended 
for  causes  found  by  the  directors  to  be  beyond 
the  control  of  such  member." 

The  committee  said  other  sug¬ 
gestions  had  called  attention  to  “the 
need  of  clarification  in  the  language 
of  a  number  of  by-laws  not  otherwise 
requiring  amnedment,”  and  com¬ 
mented:  “A  number  of  the  by-laws 
could  readily  be  made  more  clearly 
applicable  to  existing  conditions.”  The 
committee  also  recommended  to  the 
board  the  preparation  of  a  completely 
codified  history  of  the  AP’s  charter 
amendments,  by-law  amendments  and 
membership  resolutions. 

Members  of  the  revision  committee 
are:  John  S.  Knight,  Detroit  Free 
Press,  chairman;  S.  E.  Thomason, 
Tampa  Tribune;  Charles  P.  Manship, 
Baton  Rouge  State  Times;  Howa^ 
C.  Rice,  Brattleboro  (Vt.)  Reformer; 
Frank  E.  Gannett,  Rochester  Times- 
Union;  Oscar  Stauffer,  Arkansas  City 


(Kan.)  Traveler;  Norman  (Chandler, 
Los  Angeles  Times;  Arthur  Hays  Svilz- 
berger,  New  York  Times,  and  Curtis 
B.  Johnson,  Charlotte  (N.  C.)  Ob- 
server. 

U.P.  Shifts  Men 
On  Foreign  Staff 

John  R.  Morris,  United  Press  far 
eastern  manager,  now  directing  Indian 
coverage  from  New  Delhi,  was  as¬ 
signed  this  week  to  cover  the  Indian 
mission  of  Sir  Stafford  Cripps.  Simul¬ 
taneously  Harold  Peters,  former  U.P. 
Copenhagen  manager  who  since  last 
summer  has  been  stationed  in  Tehran, 
was  transferred  to  Bombay  to  aug¬ 
ment  Morris’  staff. 

Other  staff  assignments  announced 
include: 

Transfer  of  Pierre  Villere  from 
Buenos  Aires  to  Caracas,  Venezuela,  to 
replace  Frank  Handy  in  charge  of 
Venezuelan  coverage.  Handy  re¬ 
cently  resigned  to  accept  a  State 
Department  position. 

John  Leonard,  formerly  on  the  staff 
of  the  Panama  American,  of  Panama 
City,  assigned  to  the  Latin  American 
cables  desk  in  New  York. 

Meyer  Handler,  designated  acting 
manager  of  U.P.’s  Russian  coverage 
during  the  absence  of  bureau  manager 
Henry  Shapiro,  who  is  in  Tehran  for 
a  vacation — his  first  since  the  out¬ 
break  of  the  Russo-Finnish  war. 

FRED  SMALL  DIES 

Fred  Glen  Small,  51,  owner  of  the 
New  York  advertising  agency  of  that 
name,  died  at  his  home  in  Rockville 
Centre,  L.  I.,  March  24,  after  a  brief 
illness.  Mr.  Small  had  spent  25  years 
in  the  advertising  profession,  special¬ 
izing  in  industrial  accounts.  His  clients 
included  many  leading  manufacturers 
of  printing  equipment,  among  them 
the  Intertype  Corporation.  His  long 
association  with  Intertype  began  as 
advertising  manager  when  the  cor¬ 
poration  was  first  organized.  In  Aug¬ 
ust,  1929,  he  organized  his  own  adver¬ 
tising  service. 

POPE  LEAVES  LOOK 

Vernon  Pope,  editor  of  Look  maga¬ 
zine,  March  24  announced  his  resigna¬ 
tion,  effective  May  1.  He  had  been 
editor  since  the  magazine’s  inception 
in  1937.  Harlan  Logan,  vice-president 
and  general  manager  of  Look,  will  as¬ 
sume  active  direction  of  the  maga¬ 
zine’s  editorial  operation.  Daniel  D. 
Mich  has  been  appointed  executive 
editor  and  John  T.  Hackett,  managing 
editor.  Prior  to  the  founding  of  Look, 
Pope  was  Sunday  editor  of  the  Des 
Moines  Sunday  Register.  He  will  an¬ 
nounce  his  plans  in  a  few  weeks,  upon 
his  return  from  a  vacation. 

INS  WAR  ASSIGNMENTS 

International  News  Service  an¬ 
nounced  this  week  that  W.  W.  Chaplin 
has  been  assigned  to  India  and  several 
other  staff  men  are  en  route  to  new 
posts.  George  Lait,  of  the  London 
bureau  and  son  of  Jack  Lait,  New 
York  Mirror  editor,  is  assigned  to 
Cairo;  James  Brown  of  London  to 
Moscow;  Leo  Dolan,  INS  news  editor 
in  New  York,  and  John  Lee,  night 
cable  editor,  to  London.  William  J. 
Kelley,  assistant  news  editor  in  New 
York,  has  replaced  Dolan.  Lee  has 
been  succeeded  as  night  cable  editor 
by  Chester  Holcombe,  formerly  of  the 
UP. 

PERMITS  RUBBER  USE 

Manufacture  of  rubber  press 
blankets  is  permissible,  although  re¬ 
stricted  to  80%,  of  the  volume  during 
the  year  ending  March  31,  1941,  Wil¬ 
lard  Helburn,  chief  of  the  Rubber  and 
Rubber  Products  Branch  of  the  WPB, 
has  informed  a  manufacturer. 


Stern  Soys  Gov't 
Should  Regulate 
Newsprint  Use 

Philadelphia  Publisher 
Declares  Management 
Should  Ask  for  Curtailment 

Newspaper  management  should  take 
the  initiative  in  asking  the  govern¬ 
ment  to  regulate  consumption  of  news¬ 
print,  J.  David  Stem,  publisher  of  the 
Philadelphia  Record,  said  March  23 
at  the  25th  annual  convention  in 
Philadelphia  of  the  Interstate  Circu¬ 
lation  Managers  Association. 

“So  far,”  he  said,  “the  government 
has  confined  itself  to  an  ineffectual 
program  of  asking  newspapers  to 
economize  on  newsprint.  'This  policy 
proved  futile  in  the  last  World  War 
and  most  recent  figures  of  newsprint 
production  indicate  it  is  no  more 
effective  at  this  time. 

Sees  Million  Ton  Saving 

“I  estimate  that  of  the  four  million 
tons  of  newsprint  consumed  annually 
in  the  United  States,  a  million  tons 
or  50,000  carloads  could  be  saved 
without  any  essential  reduction  in 
services  to  the  public. 

“Voluntary  reduction  is  not  effec¬ 
tive  because  most  of  the  waste  occurs 
in  competitive  metropolitan  centers 
rather  than  in  the  smaller  cities 
served  by  a  single  publisher.  A  re¬ 
cent  checkup  shows  that  metropoli¬ 
tan  standard  sized  daily  newspapers 
average  15 pages  of  news  and  fea¬ 
tures  per  day.  Sunday  metropolitan 
newspapers  average  56  pages. 

“This  news  space  of  metropolitan 
newspapers  (all  newspapers  in  cities 
of  250,000  or  more)  consumes  1,350,000 
tons  of  newsprint  per  year.  A  20% 
reduction  in  news  space — that  is,  from 
151/i  pages  daily  to  12  pages  and  from 
56  pages  on  Sunday  to  44  pages — ^would 
save  260,000  tons  of  newsprint.  A 
similar  reduction  in  news  content  ap¬ 
plied  to  all  newspapers  together  with 
leduction  in  returns,  free  distribution, 
circulars  and  shopping  news,  would 
total  more  than  one  million  tons. 

“Perhaps  there  is  no  immediate 
shortage  of  newsprint.  But  it  is  cer¬ 
tainly  our  patriotic  duty  not  to  waste 
newsprint  now.  If  we  do,  sooner  or 
later  our  shortsightness  will  catch 
up  with  us  and  we  will  be  in  the 
same  position  as  the  newspapers  of 
Great  Britain,  running  on  a  four  to 
six-page  basis.” 

Cowan  Speaks 

Ralph  Cowan,  ICMA  president,  and 
circulation  director,  Toronto  Star, 
who  spoke  at  the  annual  banquet, 
urged  his  listeners  not  to  take  too 
lightly  the  possibility  of  govern¬ 
ment  rationing  of  newsprint  and 
advised  publishers  to  begin  voluntary 
conservation. 

He  outlined  the  Canadian  plan  for 
joint  delivery  which  goes  into  effect 
March  31  and  predicted  that  a  simi¬ 
lar  system  may  have  to  be  operated  in 
the  United  States. 

The  following  officers  were  elect¬ 
ed: 

Harold  R.  Linden,  Johnstown  (Pa.) 
Tribune-Democrat,  president;  Paul  G. 
Lawson,  Clarkesburg  (W.  Va.)  Ex¬ 
ponent-Telegram,  first  vice-president; 
George  T.  Betsch,  Sim  Papers,  Balti¬ 
more,  second  vice-president;  and 
W.  S.  Zimmerman,  Pottstown  (Pa.) 
Mercury,  secretary.  Jere  C.  Healy, 
Passaic  (N.  J.)  Herald  News,  was 
elected  ICMA  director-at-Iarge. 

■ 

SATURDAY  SUSPENSION 

The  Bradford  (Pa.)  Era,  a.m.,  has 
suspended  its  Saturday  issue. 
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GUY  V.  MORTHIMER.  editor  and 

publisher  of  the  Lehighton  (Pa.) 
Leader  and  member  of  a  prominent 
Pennsylvania  publishing  family,  died 
suddenly  of  heart  attack  March  20. 

Dan  M.  Bowmar.  72.  editor  of 
Woodford  Sun,  Versailles,  Ky,  for  56 
years  and  former  Kentucky  Press 
Association  secretary,  died  March  8 
at  Versailles. 

William  L.  Binder.  72,  for  many 
years  an  executive  of  the  former 
Pottatoicn  (Pa.)  News,  died  in  a  hos¬ 
pital  at  Norristown,  Pa.,  on  March  19. 

George  A.  Rhodes.  63,  a  native  of 
Binghamton,  N.  Y.,  lodge  editor  of  the 
Quincy  (Mass.)  Patriot-Ledger  since 
1930,  collapsed  March  19  at  his  desk, 
and  was  pronounced  dead  on  arrival 
at  Quincy  Hospital. 

Douglas  A.  Hotchkiss,  67,  former 
editor  of  the  Hot  Springs  (Ark.) 
Sentinel  Record  and  for  three  years 
secretary  of  the  Hot  Springs  Cham¬ 
ber  of  Commerce,  died  March  22  at 
Hot  Springs.  He  became  seriously  ill 
last  November. 

R.  D.  Overand,  46,  circulation  man¬ 
ager  of  the  Bremerton  (Wash.)  News 
Searchlight,  died  March  22,  after  a 
brief  illness.  In  his  15  years  as  cir¬ 
culation  manager  he  worked  with  the 
Fort  Worth  Press,  Columbia  (S.  C.) 
State,  McAllen  (Tex.)  Erening  Valley 
Monitor.  He  had  only  been  in  Brem¬ 
erton  a  few  weeks. 

Victor  Loomis,  58,  Associated  Press 
telegraph  operator  at  the  Muskegon 
(Mich.)  Chronicle  for  32  years,  died 
March  10  after  a  year’s  illness.  Prior 
to  coming  to  Muskegon  he  had  worked 
in  newspaper  and  press  service  offices 
in  Detroit,  Chicago  and  New  York. 

Willard  Rogers  Jillson,  74,  pioneer 
news  telegrapher  and  widely-known 
authority  on  photo-engraving,  died  of 
a  heart  condition  March  18  at  the 
home  of  his  daughter  in  Hollywood, 
Cal.,  where  he  had  been  wintering. 
As  an  Associated  Press  operator  he 
passed  nearly  30  years  of  his  life  in 
the  telegraphic  field,  when  he  entered 
the  engraving  business  in  Syracuse, 
N.  Y.,  in  1899. 

Paul  Van  Cott  Whitney,  42,  re- 
pwrter  of  the  Salt  Lake  City  (Utah) 
Deseret  News,  died  of  a  basal  skull 
fracture  last  week. 

Max  Appel,  member  of  the  Boston 
(Mass.)  Globe  Quarter  Century  Club, 
died  at  his  home  in  Brighton,  Mass., 
March  19  at  the  age  of  44. 

John  Burns,  61,  veteran  Rochester 
newspaperman,  died  March  22  follow¬ 
ing  a  heart  attack  while  working  on 
the  Democrat  and  Chronicle  copy 
desk. 

William  Upham  Swan,  yachting- 
news  writer,  died  March  23  at  his 
home.  He  was  TJ  years  old.  Mr. 
Swan  was  born  in  Boston,  and  was 
formerly  employed  by  the  AP.  Mr. 
Swan  started  by  covering  some  of  the 
America’s  Cup  races  in  the  ’90’s  and 
had  covered  every  race  for  that  his¬ 
toric  trophy  since  then,  as  well  as 
thousands  of  other  yachting  events, 
for  the  AP,  the  Boston  Transcript, 
Christian  Science  Monitor,  Boston 
Post  and  other  newspapers. 

NEW  EDITORS  NAMED 

Robert  F.  Packwood,  for  seven  years 
editor  of  the  Trenton  (Mo.)  Repub¬ 
lican-Times,  has  resigned  that  post  to 
become  editor  of  the  Canton  (Ill.) 
Ledger,  and  Alice  K.  Estill  has  become 
Republican-Times  editor.  Elizabeth 
Supplee  has  been  appointed  Repub¬ 
lican-Times  city  and  society  editor, 
succeeding  Miss  Estill.  An  all-girl 
news  staff  now  is  getting  out  the  Re¬ 
publican-Times. 


NEW  WIS.  DAILY 

Fort  Atkinson,  Wis.,  March  23 — Tlie 
Fort  Daily  News  has  been  established 
here  by  Ray  Breitweiser,  who  pub¬ 
lished  the  weekly  Fort  Atkinson  News 
since  last  June  after  coming  from  Clay 
Center,  Kan. 
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RATES 


"HELP  WANTED"  AND  ALL 
OTHER  CLASSIFICATIONS 


(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 


America  in  the  New  Pacific,  by 

George  Taylor.  New  York:  The 

Macmillan  Company.  1942.  160  pp. 

$1.75. 

Once  we  understand  that  Hitler  had 
nothing  to  do  with  the  incredible 
Japanese  attack  on  Pearl  Harbor  and 
the  Philippines  we  get  a  clearer  pic¬ 
ture  of  Japanese  ambitions  and  aims 
in  the  Pacific  and  Asiatic  areas.  That 
war  was  inevitable  in  the  Far  Blast 
has  been  recognized  by  students  in 
our  State  Department  for  many  years. 
The  simple  facts  are  that  the  decision 
was  not  hasty  or  unthinking  and  that 
Japan  has  prepared  for  just  such  an 
attack  for  the  past  three  decades. 
Why?  Simply  because  the  imperial¬ 
istic  ambitions  of  the  Japanese  de¬ 
manded  complete  control  of  all  Asia, 
and  American  influence  in  trade  and 
ideas  stood  in  its  way.  That  is  the 
whole  premise  upon  which  Mr.  Taylor 
has  based  his  book  and  which  he  has 
presented  with  expert  knowledge  and 
historical  backgroimd. 

America’s  influence  was  becoming 
too  vital  and  dynamic  and,  as  Mr. 
Taylor  puts  it,  ‘‘Japan  struck  in  order 
to  open  conspiracy  for  world  con¬ 
quest.  She  did  not,  however,  strike 
for  Hitler’s  benefit.  These  ambitions 
preceded  by  many  years  the  rise  of 
German  fascism.  Germany  and  Japan 
are  cooperating  against  a  common 
enemy,  the  old  order,  but  they  are 
two  separate  empire  builders.” 

The  book,  we  believe,  will  prove  of 
value  to  editorial  writers  and  foreign 
news  editors.  It  helps  to  clear  the 
many  misconceptions  that  have  ap¬ 
peared  in  the  press  as  to  Japanese 
actions  and  motives.  As  a  former 
special  correspondent  to  the  Man¬ 
chester  Guardian  and  the  New  States¬ 
man,  Mr.  Taylor  knows  how  to  pre¬ 
sent  his  subject  with  clarity,  and  as 
a  staff  member  of  the  Institute  of 
Pacific  Relations  knows  his  subject 
thoroughly.  The  book  deserves  wide 
reading. 


"SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 


PERSONNEL  SERVICE 
As  an  added  service  to  advertisers  running 
a  four  time  "Situations  Wanted"  notice, 
their  record  is  placed  in  the  files  of  the 
EDITOR  &  PUBLISHER  Personnel  Service. 
This  complete  registration  assures  adver¬ 
tisers'  qualifications  being  kept  before  em¬ 
ployers  in  the  newspaper,  magazine,  pub- 
lici^,  advertising,  publishing,  and  allied 
professions.  There  is  no  fee  for  Personnel 
Service  placement  to  either  employer  or 
employe.  Registration  card  will  be  sent 
four-time  advertisers  upon  receipt  of  copy 
and  payment. 

FORMS  CLOSE  WEDNESDAY  NIGHT 


Newspapers  For  Sale  and  Wanted 


Unopposed  connty  seat  weekly  and  Job  plant, 
midway  Pittaburuh  and  Erie,  Pa.  400 
miles  inland.  Model  8  linotype,  essential 
equipment.  $12,000.  Also  modern  brick 
buildinK.  Mercer  Dispatch  and  Republican. 
M ercer.  Penna. _ 


Well-located,  unopposed  weekly,  grossing 
$26,702.77.  Asking  $20,000  —  $15,000 
cash.  Other  dailies  and  weeklies  in  every 
state.  MURRAY  E.  HILL,  Broker,  Nash¬ 
ville.  Tenn.  _ 


Capable  handling,  buying,  selling,  mergers. 

No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville.  Mich. 


Harwell  &  Fell,  Birmingham,  Alahuna,  have 
for  32  years  negotiated  for  leading  U.  8. 
publishers.  Ask  for  folder — “WHY  A 
BROKER!”  _ 


A  partnership  between  a  highly 
successful  General  Manager  and 
aggressive  Editor-Managing  Editor 
wants  to  lease  a  paper,  with  option 
to  buy. 


Proofreading  and  Copy-Preparation, 
by  Joseph  Lasky.  New  York:  The 
Mentor  Press.  1941.  656  pp.  $7.50. 

Mr.  Lasky  has  written  a  book  that 
belongs  on  the  reference  shelf  of 
every  person  connected  professionally 
with  the  written  word.  The  informa¬ 
tion  contained  is  astonbhing.  Begin¬ 
ning  with  a  chapter  on  the  history 
and  development  of  proofreading,  Mr. 
Lasky  continues  his  work  from  the 
proper  use  of  marks  used  in  proof¬ 
reading  to  the  differences  between 
British  and  American  spelling.  There 
are  chapters  that  contain  modem 
punctuation,  reference  guide  to  capi¬ 
talization,  various  uses  of  italics,  divi¬ 
sion  of  words  into  syllables,  com¬ 
pounding  of  English  words,  and 
hundreds  of  other  descriptions  and 
explanations  that  are  of  inestimable^ 
help  to  members  in  the  graphic  ar 
Although  the  work  is  considered 
textbook  its  functions  are  consider 
ably  more  than  that.  Its  range  i 
extremely  vast  and  its  informatiom 
encyclopedic.  In  his  foreword,  the 
author  has  this  to  say;  ‘‘When  one 
writes  on  a  subject  which  he  knows 
and  loves,  the  chances  are  decidedly 
in  his  favor  that  he  will  impart  some¬ 
thing  of  real  worth  to  his  readers.” 
You  have,  Mr.  Lasky. 


The  records  of  these  men  will  stand 
the  closest  scrutiny.  Their  char¬ 
acter  is  good — and  they  are  young 
enough  to  have  plenty  of  excess 
energy  and  enthusiasm. 


For  complete  information  on  these 
men,  write  to; 


Box  755 


Wanted  to  buy:  A  Dally  newspaper  in  the 
Northwest.  Give  complete  details  as  to 
territory  served,  radio  situation,  plant, 
opposition.  Address,  Box  790,  Editor  & 
Publisher. 


Help  >VaRt«d 


city  editor  and  reporter  (both).  Northwest 
daily.  State  draft  status,  salary  expected, 
references,  qualifications  fully.  Box  730, 
Editor  t  Publisher, _ 


Syndicate  Features 


A  ^lly  panel  portraying  the  humorous 
u 1  •ncidents  that  occur  among  the  mm 
Xj/  in  the  services.,  .land  2column  siiet 
_ May  we  send  prooB? 


RAYMOND  H.  DOHERTY 

te  tOI  Rolph  S».  S.P  F..nc!Ko.c.liF 


We  cannot  get  .improvement,  without 
changing. 

Syndicated  Daily  Text  Features 
Available 
Concept  of  God 
Human  Divinity 
Titles — Technique  of  Prayer 

United  Nations  of  Earth 
Discovery  of  Another  New 
World 

INDUSTRIAL  ASSOCIATES 
P.O.  Box  2002  Washington,  D.  C. 


Situations  Wanted 
AdannistratiTe 


4  newspaper  expecting  to  stay  out  of  tin  ni 
during  war  times  must  avoid  eireah 
tion  as  well  as  advertising  revenue  Ioim. 
Having  been  successively  advertisiit. 
business  and  general  manager  for  8  prMt 
making  papers  during  depression  iil 
drouth  years,  I  believe  my  nnususl  10 
years  experience  should  attract  a  yik- 
lisher  needing  proven  ability.  Under  H, 
war  exempt.  Box  738,  Editor  A  Publishe 


AVAILABLE  RIGHT  NOW 


Dailies  and  Weeklies,  Calif.,  Ore.,  Wash., 
Ida..  Mont.,  Utah,  other  states.  Three 
weeklies  nearly  ready  for  dailies.  $2000  to 
$40,000.  Terms.  Ask  for  data.  W.  H. 
Glover  Co..  Ventura.  Calif. _ _ 


Dailies,  weeklies  for  sale  on  terms  to  quali¬ 
fied  buyers.  State  requirements.  L.  P. 
Likely.  Times  Bldg..  New  York. 


Business  or  General  Manager — Over  20 
years  executive  capacities  with  papen 
from  45,000  to  200.000.  Experience  hi- 
eludes  management  of  advertiiing,  eir 
cnlation,  mechanical,  news,  etc.  Familiu 
with  labor  problems.  Complete  detaili 
and  substantial  references  furnished 
upon  request.  Confidential.  Opportunity 
to  acquire  interest  attractive.  Age  40, 
married,  good  health. 


Box  748 


Editor  ft  Publiihet 


Editor-Manager  with  unusually  sound,  tO 
'round  experience — advertising  and  cirtt 
latiou — emciency  and  business  detail- 
wants  constructive  job  on  live,  good-tiied 
w-pokly  that  has  a  field  for  expansioi. 
with  or  Ttnthout  opportunity  to  purchase  far, 
or  •whole  interest  after  trial  exploratory  jm 
of  employment.  Financial  reference  on  te 
quest.  College  graduate;  family  mss. 
References  include  leading  publithtn. 
Box  634,  Editor  &  Publisher, 


General  Manager.  Now  key  executive  in  150, 
000  city.  Knows  how  to  obtain  lowwt 
possible  operating  cost  and  increase  rr- 
enne.  Practical  operation  knowledge  d 
departinents,  (particularly  revenue  isd 
mechanical).  Aggressive  and  seasoeed 
background,  gained  in  highly  competitiw 
fields.  Fifteen  years'  experience,  inclsd- 
ing  period  of  ownership.  Personal  reaeots 
for  contemplating  change.  Age  35,  niir- 
ried,  one  child.  3  A  draft.  Box  732,  Mi 
tor  ft  Publisher. 


General  Manager  small  daily  seeks  permss 
cut  eunneetinn  iis  business  or  advertisisi 
niunager.  40.  family.  Twenty  years'  si 
perience  all  departments  metropolitsi 
dailies.  Knows  costs,  taxes,  mecbanicsl. 
Ace  salesman.  Box  773,  Editor  ft  P*k 
lisher. 


Editor  ft  Publisher 


Publisher  or  Managing  Editor.  Vigorou 
seasoned  executive— over  twelve  years  is 
present  post — wants  larger  opportnnitj. 
Knows  how  to  bold  down  costs,  hsade 
men  and  build  good  will.  Prefers  eiti 
under  200,000.  Box  660,  Editor  ft 
lisher. 


Publisher’s  Assistant.  Draft  exempt,  wift 
knowledge  all  branches  including  cost  cos 
trol,  labor  relations.  Good  mixer,  Dst 
versity  Graduate.  Box  752.  Editor  I 
Publisher. 


Classified  adyertlsing  manager  for  Southern 
paper,  city  of  75,000  population.  Neces¬ 
sary  for  him  to  be  primarily  a  good  sales¬ 
man  with  ability  to  guide  and  plan  pro¬ 
motions.  Good  opportunity  for  right  per¬ 
son  from  South.  Give  complete  details  in 
first  letter.  Write  Box  745,  Editor  ..A 
Publisher^ _ 


SituatioBi  Wanted 
Advertisinf 


News  Department  (Radio).  Progressive  New 
England  station  has  vacancy  caused  by 
■war.  Need  experienced  news  man  to  write, 
edit  and  announce  local  newa — some  wire. 
Write  full  details,  announcing  experience 
not  required,  voice  would  be  considered. 
Box  792.  Mitor  ft  Pnblisher. _ 


ABLE  AD-MANAGER  AVAILABLE 
Ideas  keyed  to  today’s  grim  linage  ontlw 
strong  on  sales,  layouts,  copy;  A-1  recew- 
employed,  age  30,  married.  $60.  Ewt 
Box  635,  Editor  ft  Publisher. 


Wanted:  Experienced  editorial  writer  for 
morning  paper  in  New  England  city.  Ex¬ 
cellent  opening  for  man  properly  qualified. 
Box  740.  Editor  ft  Publisher. _ 


Advertising  Manager:  twenty-three  yc*" 
ontatanding  record.  Age  42.  married,  f*®" 
ily.  Broad  vision,  high  standards, 
ability.  Well-informed  all  phases  low 
and  national;  in  fact,  all  factors  that  P 
into  well-rounded  experience.  Pj**! 
North,  East  or  South.  Acquainted  fi<‘P 
sa  nno  tn  son  non  Bo*  875_  Editor  • 


35,000  to  500,000. 
Publisher. 


Wrlter-Bdltor-Ropertei;  male;  under  33; 
draft-deferred;  college  trainrt;  Christian; 
$150-$175  monthly  to  sUrt.  P.O.  Box 
128,  Rutherford,  New  Jersey. 


Advertise — weekly,  small  daily.  Festal 
advertising,  printing-sales  experience. 
ferred.  single,  age  27.  Box  667.  E*'** 
ft  Publisher. 
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Situations  Wantad 
Adruriitinf  (GinI'd) 


irertising  Manager  and  Salesman:  Tbor- 
oDghly  experienced  in  layout,  copywriting, 
promotions  and  selling.  Age  44,  married. 
College.  Excellent  record.  Box  780,  Edi¬ 
tor  &  Publisher. 


inrtislng  Salesman  and  Manager.  I>raft 
exempt.  Six  years’  all-around  experience 
— copy,  layout,  service.  A-1  linage  record. 
Box  669,  Editor  &  Publisher. 


jTertlsing  Solicitor,  resourceful  and  tena- 
tiou.s  plugger — unusual  contacts  and 
recommendations — seeks  connection  with 
aeaspaper,  general,  trade  magazine.  Box 
779,  Editor  &  Publisher. 


Ussided  Advertising  Manager — Fourteen 
years’  experience — desires  change.  Mar¬ 
ried,  draft  exempt.  Prefer  city  40,000- 
100.000.  Available  now  I  Box  750,  Editor 
t  Publisher. 


Iitloaal  Advertising  Salesman  •  Manager. 
Splendid  record,  experience!  Now  em¬ 
ployed  as  national  manager  for  paper 
vith  outstanding  linage  record.  Young, 
(in  late  twenties),  draU  exempt,  married, 
(amily,  college  graduate.  Excellent  char¬ 
acter,  references.  Prefer  large  paper, 
city.  Box  708.  Editor  &  Publisher. 


laietman,  war-reduced  income,  excellent  rec¬ 
ord  selling  advertising  space  and  syndi¬ 
cate  material  (newspaper  and  direct  mail). 
Wishes  to  better  himself.  Box  672.  Edi¬ 
tor  &  Publisher. 


lalosman  —  23  years’  experience.  Proven 
ability.  Fine  record.  Best  references. 
Are  42.  married,  family.  East,  North  or 
South  preferred.  Box  668,  Editor  &  Pub¬ 
lisher. 


ioUcltor,  copy-writer.  Proven  originality, 
hard  worker.  College  graduate,  draft  ex¬ 
empt,  married.  Box  733,  Editor  &  Pub¬ 
lisher. 


lop-notch,  all  ’round  display  man  —  twenty 
years’  experience  dailies — present  pub¬ 
lisher  three  years.  Prefer  Middle  or 
Southwest.  Draft  exempt.  Excellent  refer¬ 
ences.  Box  774,  Editor  &  Publisher. 


Situations  Wanted 
Circulation 


illation  Manager:  Several  years  prac¬ 
tical  experience.  All  phases.  Expert  home 
delivery.  Outstanding  record.  Excellent 
references.  Draft  exempt.  Box  615,  Edi¬ 
tor  ft  Publisher. 


I  Circulation  Manager 

!0ver  dfteen  years’  executive  capacity 
on  morning,  evening,  Sunday  newspa¬ 
pers  20,000-60,000  circulation.  Home 
I  delivery  specialist.  Sound,  efficient,  and 
Monomical  methods.  Excellent  record. 
Complete  details  and  references  fur¬ 
nished  upon  request.  Conhdential.  Age 
43,  married,  draft  exempt. 

Box  788  Editor  ft  Publisher 


-Ittulation  Manager — capable ;  experienced ; 
reliable.  Good  record!  References.  Box 
777.  Editor  ft  Publisher. 


Sitnatiens  Wanted 

Editorial 


A  way  with  both  words  and  camera — human 
interest  or  general.  Male,  single,  26,  de¬ 
ferred;  experienced,  employed.  Box  789, 
Editor  &  Publisher. _ 

Adaptable  experienced  deskman,  draft-de¬ 
ferred,  age  30,  wants  day  city,  wire  desk 
or  sports  editor  post.  Currently  night 
editor,  daily  12,000  circulation.  South, 
Southwest  preferred.  Ready  now  I  Box 
670,  Editor  ft  Publisher. _ 

Alert  woman  reporter.  Age  25.  Six  months’ 
experience.  College  education,  shorthand. 
Employed.  Want  general  reporting  on 
daily.  Box  737,  Editor  ft  Publisher. 

Astute  reporter,  feature  writer,  28,  de¬ 
ferred.  Seven  years’  news,  photo,  wire. 
(Editor  trade  magazines.)  Herbert  Da¬ 
vidson,  645  West  112th  Street,  New  York, 
N.  Y. _ 

Competent  assistant  editor,  feature  writer 
and  interviewer,  excellent  experience, 
seeks  job  with  newspaper,  magazine,  pub¬ 
lisher.  (Young  woman).  Box  795,  Editor 
ft  Publisher. _ 

Creative  writer,  experienced  magazine,  news¬ 
paper,  agency  copy.  Age  24,  married, 
draft  deferred.  References.  Box  768,  Edi¬ 
tor  ft  Publisher. _ 


LIVE  NEWSPAPERS  NEVER  DIE 

Here’s  a  shot  in  the  arm  for  poor  circula¬ 
tion:  Galleys  of  local  news,  pictures,  fea¬ 
tures,  plus  reader-gettii^  presentation  of 
world  events  under  top-lfight  managing  or 
executive  news  editor. 

Twenty  highly  successful  years — city, 
telegraph,  night,  managing  editor  in  towns 
of  3^,000  to  10,000,000.  Now  responsibly 
employed  in  New  York,  but  seek  more  per¬ 
sonalized  opportunity. 

Box  722 _ Editor  ft  Publisher 

Editor,  columnist,  under  40;  fifteen  years’ 
all-around  experience  on  small  daily. 
College  graduate.  Hard  worker.  Deferred. 
Box  784.  Editor  &  Publisher. _ 

Editor-desk  man,  twenty  years’  experience; 
age  40,  family,  exempt;  go  anywhere. 
Box  786,  Editor  ft  Publisher. _ 

EDITOR,  MANAGING,  NEWS  EDITOR 

Wants  post  30,000  town  or  less.  Draft  ex¬ 
empt.  Widely  experienced.  Go  anywhere. 
Box  739.  Editor  &  Publisher. 


Editor,  Managing  Editor,  Editorial  Writer 
desires  post  in  city  50,000  to  125.000 
population.  Experienced.  Honored  three 
times  past  year  for  distinguished  service. 
Box  776,  Editor  &  Publisher. _ 

Editor,  Managing  Editor,  eighteen  years’  on 
two  dailies.  Editorial  writer — executive 
ability.  Reliable;  enjoys  hard  work  and 
competition.  Will  talk  salary.  References. 
Box  794 .  Editor  ft  Publish ej\ _ 

Editor-Beporter,  wide  experience  large,  small 
dailies;  draft-exempt.  Prefer  mid-west; 
go  anyw-here.  Box  783,  Editor  ft  Publisjier. 

Editor,  writer,  28,  deferred.  Newspaper, 
trade  paper  and  promotion  background. 
Forceful  writer.  Box  787.  Editor  &  Pub- 
1  i  sher^ _ 


Experienced  daily  newspaperman,  28,  mar¬ 
ried,  intends  to  buy  a  country  weekly 
newspaper  at  end  of  war.  Until  then,  he 
wants  salaried  job  on  same,  w-ith  full 
responsibility.  Newspapers  without  plants 
not  considered.  New  York  and  New  Eng¬ 
land  preferred.  Box  760,  Editor  &  Pub¬ 
lisher. 


George  8.  Trow 


“Thanks  for  the  Prompt 
Results  to  My  Ad’’ 

Writes  Reporter  Trow 

Mighty  nice  of  you,  Trow,  and  we  appre¬ 
ciate  the  compliment. 

But  it’s  really  no  thanks  to  us  that  your 
"Situations  Wanted”  ad  pulled  so  many 
replies,  including  one  that  clinched  your 
present  job  as  reporter  on  the  Binghamton 
(N.  Y.)  PRESS.  Your  copy  was  good,  you 
told  your  story  well,  and  your  message 
reached  the  men  who  hire  on  America’s 
newspapers.  Naturally,  results  were  good. 

Best  of  luck  on  your  new  job.  Trow.  It’s 
fun  helping  newspapermen  get  ahead. 


Classified  Department 

Editor  &  Publisher 
1700  Times  Tower  New  York,  N.  Y. 


Shop  al--  the  equipment  MART  -And  Save 

New  Equipment  and  Supplies  —  Used  Maclunery  Bargains 
For  the  Printing-Publislung  Field 


Composiag  Room  Equipmant  For  Solo 


Buy  .Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing  room. 

LINOTYPE  MAINTENANCE  COMPANY 
496  Broome  Street  New  York,  N.  T. 


LINOTYPES,  INTERTYPES.  MONOTYPES 
All  Models 
Linotype  and  Monotype  Mats 
Composing  Boom  Equipment 
PAYNE  &  WALSH  CORPORATION 
82  Beekman  Street  New  York,  N.  Y. 


Model  8  Linotype,  in  good  running  condi¬ 
tion,  for  sale  at  low  price — cash  or  terms. 
Box  606,  Editor  &  Publisher. 


Complete  composing  room  equipment  includ¬ 
ing  Ludlow,  mats,  cabinet,  sticks;  Elrod; 
Model  8  Linotype;  Model  14  Linotype;  6 
fonts  Linotype  mats;  Rouse  Miterer; 
Hammond  'Trimo-Saw;  8-column  Galley 
Proof  Press;  half- ton  reraelting  furnace; 
Galleys ;  make-up  tables  with  steel  tops. 
Cash  or  terms.  Cecil  S.  Grimshaw,  Zihl- 


man  Way,  Cumberland,  Maryland. 

1 

i 

For  Sale 

= 

5 

Linolyiies:  2  Model  14,  one  each 

si 

Motk-ls  8,  25.  and  26. 

= 

Poiiv  Auto  Caster  with  trimmer  and 

= 

cooler,  ‘21%-inch  cut-off. 

= 

Wesel  power  saw-trimmer  and  mono- 

rail  planer,  A.C.  motor. 

Wesel  Jig  Saw  and  vertical  drill,  A.C. 

motor. 

si= 

Two  llamilton  newspaper  ad  cabinets. 

= 

= 

Ludlow  mats:  5  fonts  Tempo  Light.  1 

font  Tempo  Medium,  7  fonts  Caslon 

== 

Bold,  6  fonts  Cheltenham  Bold.  6 

==S 

fonts  Cheltenham  Bold  Italic.  5 

== 

fonts  Cheltenham  Extra  Condensed, 

6  fonts  Ultra  Bodoni. 

= 

Lino  .MntH,  150  fonts. 

= 

2= 

Mono  .Mats,  75  fonts. 

CB.M  Inlerlype,  serial  number  10264. 

=12 

s 

.3  magazines.  1  auxiliary  magazine. 

== 

Ludwick  feeder. 

== 

= 

MtMlrl  C  Intertype,  serial  number  8309, 

1  extra  magazine  and  4  fonts  Vogue 

mats. 

.Monot.viie  Rule  and  Slug  Caster  with  (> 

molds  and  13  lead  and  rule  mats. 

k 

(iosH  .Mat  Roller. 

P 

THE  VANCE  R.  HOOD  CO. 

1 

226  Varick  St.  New  York,  N.  Y. 

H 

li 

% 

Press  Room  Equipment  For  Sale 

One  20-page  Junior  Straightline  Goss  Press, 
melting  pot,  finishing  machine,  tail  cutter, 
chipping  block,  curved  casting  box.  mat 
scorcher,  12  turtles,  12  chases,  one  heavy- 
duty  Duplex  mat  roller.  All  in  good  con¬ 
dition — priced  reasonable.  Inquire  P.  O. 
Box  1111,  Uniontown,  Penna. _ 


Mechanical  Equipment  For  Sale 


Hoe  64-page  Magazine  Press  with  one  extra 
color  cylinder.  4-page  insert-feeder.  Type 
page  9  X  14,  delivered  size  10%  x  15%. 
Wire  stitch,  motor  equipment.  Boxed  De¬ 
troit  for  shipment.  Capper-Harman-Slo- 
cum.  Inc..  1013  Rockwell  Avenue,  Cleve¬ 
land,  Ohio. 


LIQUIDATION  SALE 

VINELAND  EVENING 
JOURNAL 

VINELAND,  N.  J. 

Priced  Low  for  Immediate  Removal 

Duplex  Press — 8  page.  Model  A 

1 —  #A  Intertype — 1  magazine 

2 —  SC  Intertypes — 3  magazines 

1- — eSM  Inter.' — 3  mags. — 1  atixll. 
Ludlow — Water  cooled — 2  cabinets, 
28  fonts  of  mats 

Hammond  Router — Wesel  heavy 
duty  Stereotype  Saw — Wesel  Radial 
Arm  Router 

Make-up  Banks — Cabinets — Types 
Tele.  Fre.  5100  or  write 

Northern  Machine  Works 
Marshall  &  Jefferson  Sts. 
Philadelphia  Penna. 


Mechanical  Equipment  Wanted 


Wanted:  Single  width  Goss  press,  13% -inch 
printing  diameter,  21%-inch  cut-off,  or 
deck  for  same.  Give  full  details  and 
prices.  Box  120,  Editor  ft  Publisher. 


Wanted:  Stereotype  casting  equipment  for 
21  %"  cut-off  press.  Give  full  details. 

Box  731.  Editor  &  Publisher. _ _ 

Wanted  to  buy:  page  proof  press  in  good 
condition.  State  make,  age  and  price  in 
first  letter.  Box  76.5,  Editor  &  Publisher. 


Photo-Engraving  Equipmant  For  Sale 


For  Sale  —  Reconditioned  Photo  Engraving 
Cameras  with  arc  lamps,  several  different 
types  and  sizes — some  with  lenses. 
CHEMCO  PHOTOPRODUCTS  COMPANY 
230  W.  41st  Street  New  York,  N.  Y. 


Photo-Engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


Printing  Plant  For  Solo 

Comic,  circular,  newspaper  plant — sell  whole 
or  iiart.  Complete  stereo,  composing,  fast 
press.  Box  751.  Editor  &  Publisher. 


Situations  Wanted 

Editorial  (Cont’d) 


Situations  Wanted 

Editorial  (Cont’d) 


Experienced  editorial,  siiort  and  gag  car¬ 
toonist  (New  York  JOURNAL  &  AMERI¬ 
CAN— BELL  SYNDICATE).  Steady  or 
free  lance.  Draft  deferred.  Box  797.  Edi¬ 
tor  &  Publisher. 


Experienced  reporter  available  at  once.  Some 
desk  experience.  Jouimalism  degree.  Wni 
be  draft  exempt.  Wire  collect.  Roy  E. 
Dickey,  Room  444,  YMCA.  Zanesville, 
Ohio.  _ 


Newspaperwoman,  editorial,  magazine,  syn¬ 
dicate,  trade  journal  experience.  Compe¬ 
tent,  expert  writer — secretarial  experience. 
Box  772,  Editor  &  Publisher.  _ 


Photographer,  age  37,  married,  experienced 
in  news  and  advertising.  Like  daily  news¬ 
paper  or  weekly  magazine.  Box  769,  Edi¬ 
tor  &  Publisher. 


Producer,  non-drinker  wants  editorial  posi¬ 
tion;  go  anywhere;  salary  unimportant; 
five  and  one-half  years’  small-city  experi 
ence.  Box  785,  Editor  ft  Publisher. 


Reporter,  copyreader — three  years’  on  me¬ 
dium-sized  daily — one  year  weekly.  All 
’round  experience.  Quick  thinking,  good 
memory,  efficient  I  Draft  deferred.^  East 
preferred.  Box  747,  Editor  ft  Publisher. 

Reporter,  editorial  writer,  deskman,  editor, 
as  reporter-editorial  writer  city  above 
50,000.  Average  4,000  stories,  1.000  edi¬ 
torials  annually.  Present  job  five  years; 
fired  once  25  years.  Accustomed  to  re¬ 
sponsibilities.  Draft  deferred^  4;».  sober 
dependable,  healthy.  Box  775,  Editor  & 
Piiblisbcr. 


Reporter,  rewrite,  music  critic;  age  23: 
deferred.  College  |iublicist — two  years’ 
general  reporter  N.  Y.  C.  daily:  Y.M.C.A. 
lecturer.  East  preferred.  Box  764,  Editor 

_ &■  I'nbli.-^her.  _ 

Reporter — with  ideas — all  ’round  experience. 

Box  791,  Editor  &  Publisher.  _ 

Seasoned  news  man;  reliable  reporter,  ver¬ 
satile  feature  writer;  makeup,  layout, 
desk  experience.  Adaptable,  imaginative, 
hard  worker;  prefer  berth  on  trade  paper 
or  magazine.  Box  662,  Editor  ft  Publisher. 
Sports  Writ»,  desk  man,  employed  Ohio 
daily,  seeks  move  to  city  over  40,UU0. 
College,  young,  experienced — go  anywhere. 

Box  782,  Editor  &  Publisher.  _ 

Telegraph  Editor,  28,  Southern  city,  wants 
similar  position  elsewhere.  $45.00  to 
start.  Deferred.  Box  655,  Editor  ft  Pub- 

lisher. _ 

Will  take  job — anywhere!  Prefer  small  daily 
or  weekly.  Combine  news  reporting,  ad 
soliciting.  Have  car,  Speed-Graphic,  type¬ 
writer.  Vassar,  A.B.  Age  22.  Unmar¬ 
ried.  Experience  on  weeklies.  Box  796, 
Editor  ft  Publisher. 


Yale  graduate,  with  two  years’  daily  edi¬ 
torial  experience,  wants  editorship  of 
weekly,  preferably  in  New  England.  Mar¬ 
ried.  draft  deferred.  Box  770.  Editor  ft 
Publisher. 


MecEaoical 


Combination  Goss  Pressman  and  Stereotyper, 
twenty-three  years’  experience.  Box  778, 
Editor  ft  Publisher. 


EDITOR 


PUBLISHER 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 

CONGRESSMEN  and  members  of  the  diet  that  the  public  clamor  for  pro- 
Roosevelt  Administration  who  have  duction  without  waste,  for  a  longer 
been  accustomed  to  sneer  at  the  wan-  legal  working  day,  and  for  a  war¬ 
ing  of  newspaper  in-  time  ban  on  strikes  will  soon  re- 
Oa  th*  iluence  on  public  ceive  legislative  action.  It’s  much 
UBflpaii*  opinion  may  have  to  too  long  delayed,  for  both  Congress 


UpQro  •  revise  their  views,  and  the  newspapers  hoped  that  the 
Agaia  sharply  and  quickly,  leaders  of  organized  labor  would 
U  was  newspap)ers,  awake  to  the  situation  after  the  at- 
through  news  and  comment,  which  tack  on  Pearl  Harbor  and  the  loss  of 
forced  the  reorganization  of  the  Office  almost  every  Western  Pacific  strong- 
of  Civilian  Defense.  It  was  newspaper  hold,  because  of  the  lack  of  fighting 
work  which  caused  the  repeal  of  the  men,  ships,  planes,  and  supplies.  The 
untimely  law  which  grant^  pensions  Ubor  leaders  chose  to  play  close  pok- 
to  Senators  and  Representatives.  It  er,  however,  at  a  time  when  every 
is  newspaper  work  which  is  mobiliz-  other  element  in  the  community  faced 
ing  public  opinion  against  the  polit-  heavy  sacrifices,  and  the  rising  tide  of 
ical  hold-up  tactics  of  CIO  and  AFL  public  opinion  quickly  made  itself  felt 
labor  leaders,  who  want  to  keep  all  in  print, 
the  privileges  won  under  the  New  *  •  • 

Deal  despite  the  d^perate  changes  in  NEWSPAPERS  can’t  expect  their 
the  national  situa  ion  since  -  popularity  to  rise  in  Confess  or  in 

acment.  organized  labor’s  upper  circles  as  a 

Does  the  public  resi^nd  to  edi- 


torials?  Ask  the  New  York  World- 
Telegram.  Three  weeks  ago  it  pub¬ 
lished  a  front-page  editorial  written 
by  Edwin  T.  Leech,  editor  of  the 
Pittsburgh  Press,  entitled  “Wake  Up, 
America;  It’s  Late!”  It  was  a  piece 


Not  Hostilo 


paigning.  In  fact, 
charges  are  already 
flying  that  the  press 
is  anti-labor  and  is 
using  the  war  as  an 


that  rang  like  a  bugle  call,  written  P^^y  organized 

with  the  repetitive  technique  that  ^bor  ffie  benefits  gained  under  the 
marked  some  of  the  best  comment  in  New  Deal  labor  legislati^.  There 
the  New  York  World  under  Joseph  be  some  editors  ^ded  by  that 

Pulitzer  and  Frank  Cobb  a  generation  phJosophy,  but  we  don  t  know  any. 

Nothing  more  shameful,  futile,  or 

It  was  long,  but  the  type  was  destructive  co^d  be  imagined  as  a 
large  enough  and  legible  enough  to  news^per  policy.  From  a  purely 
invite,  and  Aen  compel,  reading.  Com-  ^el^  standj^mt,  a  heathy  weU-paid 
ments  from  readers,  according  to  let-  and  regularly  employed  member  of 
ters  printed  and  others  acknowledged  «  l^bor  union  is  worUi  a  lot  more  to 
in  the  paper,  must  have  been  suffi-  f  newspaper  than  a  discontented  and 
cient  to  fill  several  bushel  baskets.  haU-starv^  workmgm^.  Nobody  is 
Do  people  read  editorials?  Ask  ^  «ble  to  t^e  away  from 

E.  K.  ^lord,  editor  of  the  Oklaho-  labor  the  r^ht  to  collective  bargain - 
man  and  Times  of  Oklahoma  City,  mg,  the  right  to  en]oy  inembership  in 
Four  editorials  have  appeared  on  the  f  ^bor  union  more  or  less  according 
front  pages  of  both  pa^rs  within  the  his  own  choice  the  right  to  decent 
past  month-^emandtorthe  end  of  the  b)  a  humane  schedule  of 

40-hour  week  and  of  strikes  in  de-  hours. 

fense  industries,  and  warning  that  de-  There  is  nothing  in  that,  however, 
lay  in  these  steps  might  well  lose  the  which  makes  the  40-hour  week  sacro- 
war  for  the  United  Nations  within  the  sanct.  That  term  of  hours  was  made 
next  90  days.  Scare  stuff?  It  might  legal  at  a  time  when  millions  were 
be  called  that,  but  the  situation,  as  unemployed  and  when  shortening  the 
Mr.  Gaylord  saw  it,  called  for  a  sur-  work-week  seemed  the  best  way  to 
cease  of  Pollyannaism.  In  his  col-  Put  some  of  them  back  to  work, 
umn  in  the  Daily  Times,  Walter  M.  There  are  no  statistics  to  indicate 
Harrison,  managing  editor,  declared;  bow  effective  the  device  was  toward 
“The  Tittle  people’  are  on  the  march,  that  end,  but  it  probably  fell  short 
They  are  fed  up  with  boondoggling  of  its  proponents  hopes, 
and  the  gimmes,  fine  speeches  and  Newspapers  have  been  accused  by 
idle  machinery.  The  men  elected  to  politicians  and  labor  leaders  of  mis¬ 
represent  them  had  been  told  to  take  representing  the  facts  on  the  40-hour 
notice,  quit  their  devotion  to  selfish  week,  of  claiming  that  the  law  sharply 
minorities  and  listen  to  the  gathering  limits  the  working  hours  to  that  term 
roar  of  their  age-old  masters,  the  and  no  more.  Those  we  have  read 
dominant  majority,  the  Tittle  people,’  can  plead  “not  guilty”  to  that  charge, 
who  are  about  to  rise  in  their  dreadful  for  they  have  made  it  plain  that  there 
might  and  kick  hell  out  of  things.”  is  no  legal  limit  on  the  hours  that 
Practically  every  other  daily  in  may  be  worked,  but  a  mandatory  pro- 
Oklahoma  has  joined  in  the  editorial  vision  for  penalty  overtime  after  40 
fight.  hours.  In  all  likelihood,  the  overtime 

Results?  More  than  100,000  tele-  element  in  the  cost  of  a  gun  or  an 
grams,  letters  and  postcards  were  sent  airplane  won’t  bulk  heavily  in  the 
to  the  Oklahoma  Senators  and  Con-  total,  but  its  uncertainty  and  essen- 
gressmen  by  the  voters  within  less  tial  unpredictability  add  greatly  to  the 
than  three  days.  difficulties  of  estimating  costs.  The 

Similar  editorials  have  appeared  burden  of  that  falls  eventually  on 
since  March  1,  expressing  ideas  simi-  the  backs  of  already  overburdened 
lar  to  those  of  the  World-Telegram  taxpayers  —  including  the  tempo- 
and  the  Oklahoma  City  dailies,  in  rary  beneficiaries  of  the  overtime 
widely  separated  cities.  The  argu-  penalty. 

ments  differ,  but  all  reach  similar  con-  Despite  strong  resistance  by  Admin- 
clusions — inevitable  to  any  thought-  istration  leaders,  we  believe  that  public 
ful  writer  after  the  disasters  in  the  opinion,  as  reflected  in  and  guided  by 
Indies.  the  daily  press,  will  soon  force  an  end 

There  can  be  no  doubt  that  their  to  purely  artificial  restrictions  on 
repercussions  have  been  felt  in  Con-  working  time  for  war  use,  and  that 
gress.  the  tempest  in  a  teapot  over  the 

We  don’t  pretend  to  be  able  to  alleged  “wage  cut”  involved  in  elimi- 
follow  the  curious  gyrations  of  poli-  nation  of  overtime  payments  will 
ticians,  but  it  seems  safe  to  pre-  shortly  evaporate. 


PRESIDENT  ROOSEVELT,  possibly 
in  a  moment  of  irritation,  a  few  days 
ago  implied  to  a  press  conference  that 
he  didn’t  think  news- 
Time  to  papers  had  as  much 

Forqot  influence  as  they  did 

’  a  few  years  ago  and 

Grudges  seemed  to  be  cynic- 

a  1  1  y  incredulous 
when  one  of  the  correspondents  dis¬ 
agreed  with  his  judgment.  We  wish 
he  hadn’t  done  it.  No  good  purpose 
is  served  by  creating  distrust  of  news¬ 
papers  at  a  moment  when  cordial  co¬ 
operation  between  press  and  govern¬ 
ment  is  essential.  If  Mr.  Roosevelt 
and  his  aides  in  the  conduct  of  gov¬ 
ernment  have  complaints  against  spe¬ 
cific  newspapers,  by  all  means  bring 
them  out  in  the  open,  but  don’t  make 
isolated  instances  the  foundation  of 
general  disparagement. 

Curiously  the  same  newspaper  edi-  . 
tions  that  published  the  President’s 
jab  also  printed  the  completely  con¬ 
trary  statement  on  the  press  by  Gen¬ 
eral  MacArthur,  who,  in  his  own  way, 
is  just  about  as  well  acquainted  with 
newspaper  processes  as  is  his  illus¬ 
trious  chief.  The  General,  however, 
has  not  been  prominent  in  the  political 
arena  and  probably  has  incurred  few 
newspaper  enmities  in  his  long  mili¬ 
tary  career.  That  and  his  skill  in  the 
use  of  words  may  have  conditioned 
him  to  appreciate  the  newspaper  and 
its  services  in  about  the  same  terms 
as  would  be  used  by  a  journalist 
proud  of  his  craft.  The  President, 
as  a  philosopher,  also  appreciates 
newspaper  services,  but  when  he 
thinks  as  a  politician,  he  frequently 
under-estimates  them.  To  keep  the 
record  straight,  it  must  also  be  con¬ 
ceded  that  many  newspapers  have 
also  underestimated  the  President  on 
several  painful  occasions.  But  as  we 
remarked,  this  is  not  the  time  to  re¬ 
member  old  grudges. 

*  •  * 

AN  INTERESTING  THOUGHT  comes 
to  us  from  George  V.  Sheridan,  ex¬ 
ecutive  director  of  the  Ohio  Council 
of  Retail  Merchants, 
What  a  with  headquarters  in 
Paper  Mean.  Columbus.  Mr.  Sheri¬ 
dan  m  a  recent  as- 
to  a  City  sociation  bulletin 
urged  his  member¬ 
ship  to  “take  a  good  square  look  at 
the  newspaper  situation  in  Ohio.”  He 
called  attention  to  the  increasing  losses 
in  linage,  for  both  daily  and  weekly 
publications  and  predicted  that  be¬ 
tween  rising  costs  of  operation  and 
declining  revenues,  many  newspapers 
are  facing  a  precarious  future. 

‘This,”  he  continued,  “will  be  not 
of  sole  concern  to  the  publishers,  by 
any  means.  Merchants  who  view  this 
unparalleled  situation  from  a  long- 
range  standpoint  realize  that  fact.  A 
city  or  town  which  has  lost  its  news¬ 
paper  by  the  end  of  this  war  will  be  in 
a  very  bad  piosition  to  recapture  and 
hold  its  pre-war  trading  territory  in 
the  years  which  are  to  follow.  Many 
media  contribute  to  the  development 
of  a  retail  trading  area  but  unques¬ 
tionably  the  principal  one,  through 
its  regularity  of  contacts,  is  the  news¬ 
paper.” 

He  gives  some  specific  advice,  which, 
in  our  opinion,  ought  to  be  read  in 
every  advertising  staff  meeting  next 
week  and  conveyed  to  every  Main 
Street  in  America.  For  instance: 

“1.  Consider  the  future  value  of  the 
newspaper  you  are  using  to  your  own 
business  and  even  in  this  astounding 
seller’s  market  and  even  in  the  face 
of  increasing  scarcity  of  merchandise, 
think  well  before  you  cut  too  deeply 


Paper  Mean, 
to  a  City 


into  your  1942  advertising  appropo 
ations.  Remember  that  Uie  amoog 
you  may  save  currently  may  not  b 
very  important  by  the  time  the  Treas 
ury  Department’s  March  15,  1943,  roll 
around. 

“2.  Scrutinize  more  carefully  tha; 
ever  before  the  temporary  and  % 
by-night  advertising  promotions  thj 
fritter  away  money  which  should  b 
sluiced  into  advertising  media  upo; 
which  you  must  depend  for  the  heaWii 
growth  of  your  store  after  this  wari 
over, 

“3.  Regard  with  a  somewhat  le. 
fishy  eye  the  space-selling  dodge,  t 
which  many  newspapers  are  compdld 
to  resort  in  replacing  their  war-lot 
linage.  I  refer  to  promotional 
multi-signature  advertising  promotke 
and  the  like  which  most  substantai 
merchants  ordinarily  ignore.  Suppoc 
them  wherever  you  can  reasond^ 
and  help  your  publisher  interest  otbe 
local  businesses  deeply  concerned  i 
the  maintenance  of  your  communij 
and  your  retail  trade  area.  (For  ei- 
ample:  If  you  are  a  lessee,  your  land¬ 
lord  has  about  as  great  a  stake  k 
the  continuance  of  your  retail  distris 
as  you  have.) 

“4.  Join  the  growing  movement  t 
induce  your  government  to  use  pnt- 
tical  methods  in  its  selling  jok 
through  regular  use  at  paid  ratwd 
newspaper  space  as  the  greatest  ad- 
ing  media.  Canada,  for  example,  i 
finding  it  increasingly  more  profitable 
to  sell  government  securities  and  ti 
enlist  man-power  through  newspije 
space  than  through  some  of  the  men 
spectacular  but  more  costly  and  \a 
effective  methods  which  our  goven- 
ment  is  following. 

“I  haven’t  mentioned  the  desirabilitj 
of  contributing  to  the  continuance  il 
a  free  press.  If  we  come  out  of  fia 
war  with  a  string  of  closed  or  bank¬ 
rupt  newspaper  properties,  we  wi 
have  lost  one  of  the  greatest  prindpki 
for  which  we  are  fighting. 

“I  suggest,  seriously,  that  local  retd 
secretaries  present  this  problem  lot 
discussion  to  their  boards  or  thd 
membership.  This  isn’t  a  silly  Wob 
issued  to  curry  favor  with  the  new- 
papers.  For  many  years  the  new- 
papers  of  this  state  have  given  tht 
merchants  collectively  the  finest  kW 
of  support  in  every  worthwhile  acti*- 
ity,  because  the  newspaper  publiAa 
today  realizes  that  his  problem  wi 
the  problems  of  the  stores  in  his  cow 
munity  are  identical. 

“Of  course,  local  conditions  wfl 
govern  your  approach  to  this  matte 
I  want  to  warn  you,  however,  thk 
in  many  communities  where  new- 
papers  are  apparently  solidly  **■ 
trenched,  they  will  be  seriously  thml- 
ened  with  disaster  before  many  motek 
pass  by  if  the  present  adverting 
trend  continues.” 

That’s  genuine  business  leadersH^ 
■ 

Texas  Daily  Raises 
$1,967  for  Defense 

The  March  15  Sunday  “Newspapte 
for  Defense  Edition”  of  the 
Christie  (Tex.)  Caller-Times  ram 
$1,967.18  from  sales  of  the  edition  W 
dered  mailed  to  all  parts  of  the 
to  Canada  and  to  England,  and  throV 
a  donation  of  20%  of  revenue  f^ 
that  edition’s  display  and  classified^ 
vertisements.  The  money  was  tuiP 
over  by  Conway  C.  Craig,  CaB> 
Times  publisher,  to  Civilian  Defete 
and  Navy  Relief  funds. 

Of  the  total  sum  donated,  $1,0W 
was  from  sale  of  the  paper,  while  fe 
remainder  was  realized  from  ads.  W 
edition,  which  was  64  pages,  was  ► 
“most  spectacular  edition  in  the  W. 
tory  of  the  newspaper  in  many  wa 
Mr.  Craig  said.  The  Caller-Tii 
March  17,  carried  a  large  house 
giving  the  results  of  the  edition 
crediting  members  of  its  ad  staffs. 


